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AGBA Brief:
Academy for Global Business Advancement (AGBA) is a global
association of professionals in the fields of business administration.
AGBA is an independent, non-aligned and not-for-profit,
charitable NGO registered in the state of Texas (USA) with a
worldwide network of over 1000 members based across more than
50 countries that include scholars from reputed academic
institutions, corporate leaders, governmental officials, policy
makers, entrepreneurs and consultants hailing from both western
and emerging countries.
AGBA, as a global organization, aims to help academics and
scholars at business schools across emerging countries to connect
with the western (developed) world for mutual benefit. Such
collaboration would accelerate the process of globalization by
furnishing ample opportunities to scholars in emerging countries to
get recognition, disseminate new knowledge and assert themselves
on the global stage.
AGBA's Vision:
To be globally recognized as a leading "not-for-profit charitable
NGO" dedicated to serve the academic, professional, government,
corporate and entrepreneurial sectors worldwide.
AGBA's Mission
Building on the dynamics of the ongoing globalization process,
AGBA is committed to provide a global platform aimed at assisting
academics, scholars, professionals, officials, entrepreneurs and
consultants of emerging countries to assert themselves on the global
stage for recognition, networking and dissemination of knowledge.

iii

AGBA's Core Business:
•

Nurture globally competitive talents; expertise and skills in
academics and scholars across the emerging countries;

•

Arrange apprenticeships for academics, scholars, professionals,
officials, entrepreneurs and consultants on the global stage;

•

Provide advisory services to upcoming business schools across
the emerging countries for accreditation by the US based
Association to Advance Collegiate Schools of Business (AACSB);

•

Provide advisory services to peers worldwide to obtain
“Fulbright Grants” from the US government successfully;

•

Offer customized
programs globally;

•

Act as a platform for
Entrepreneurship”; and

•

Act as a platform for the publications of scholarship in globally
respected and world-class Scopus and Thomas Reuters (ISI)
journals.
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PREFACE
This “Book of Abstracts” contains abstracts of all papers that
have been accepted (after anonymous review and their subsequent
revisions by author(s)), for presentation at the 16th Annual World
Congress of the Academy for Global Business Advancement (AGBA)
that is being held at the Indian Institute of Technology Delhi (IITDelhi) on July 2---4, 2019.
AGBA would like to express its appreciation and gratitude to
Prof. Sushil, Founder of “Global Institute of Flexible Systems
Management” (GIFT Society), for his
dynamic leadership,
appreciable patronage and admirable support in organizing this
fabulous global conference.
We place on record our sincere thanks to all delegates and
authors for their participation and support, and look forward to
having them with us next year at AGBA’s 17th Annual World
Congress to be held at Istanbul Gelisim University, Avcilar-Istanbul,
Turkey on July 2---4, 2020.
Thank you very much.
Sincerely,
Christopher J. Marquette
Don Capener
Sanjay Dhir
Zafar U. Ahmed
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Abstract
In early stage market-based economies that face voids in market based institutions,
broad-based institutional intermediaries such as government programs and non-governmental
organizations often struggle to support entrepreneurial ventures. Organizational research has
begun to consider how institutional intermediaries support entrepreneurs in early stage marketbased economies, where institutional intermediaries are agents that connect sellers, consumers,
investors, and other commercial actors(Levine, Loayza, and Beck, 2000; Dutt et al., 2016;
Armanios et al., 2017). Such support is consistent with theories of institutional change in which
intermediation helps to reduce transaction and production costs (North,1990;Williamson, 1991),
particularly in markets that often lack robust commercial institutions that provide access to
financial support, business knowledge, and other foundations of entrepreneurial activity (
Khanna and Palepu, 1997; McDermott, Corredoira, and Kruse, 2009; Bruton, Ahlstrom, and Li,
2010; Bruton et al., 2013; Ketchen, Ireland, and Webb, 2014; Lee and Hung, 2014). Multiple
studies have considered intermediation arising from relatively broad-based institutions such as
government programs (Ettlie, 1982; Dubini, 1989; Swedberg, 2000; Spencer, Murtha, and
Lenway, 2005; Haltiwanger, Jarmin, and Miranda, 2013) and several types of non-governmental
organizations (NGOs), including micro-finance programs(Battilana and Dorado, 2010), social
entrepreneurs(Mair and Marti, 2006; Miller et al., 2012), and business incubators (Dutt et al.,
2016). Research on more locally-targeted support speaks to the importance of family
backing(Miller et al., 2009; Luo and Chung, 2013) but has only begun to investigate
intermediation by other local actors such as religious organizations(Vinod, 2012),
suppliers(Lipparini and Sobrero, 1994), and fellow entrepreneurs(Spigel, 2017)that may have
economic and social interests in facilitating local entrepreneurial activity. This paper explores the
extent to which entrepreneurial activity in an emerging market economy is supported by
socialactors that have close ties with people and organizations in a particular geographic region;
we refer to such geographically focused actors as locally-embedded institutional intermediaries.
We examine a rich set of locally-embedded institutional intermediaries in order to
understand their relative importance in sponsoring entrepreneurial activity in an early stage
market-based economy. The absence of well-developed theory on intermediaries in early stage
market-based economies, including locally-embedded institutional intermediation, leads us to
take an exploratory approach to the research, drawing on ideas from prior research and
investigating their prevalence in a relevant empirical setting. Attempting to develop a set of
tightly argued hypotheses in this context would be ambiguous, at best. Instead, we believe that
the richness of the phenomenon and its conceptual implications merit the exploratory approach,
framed and guided by prior work. Employing mixed methods in an exploratory study we
examine two research questions: (1) what types of institutional intermediaries support
entrepreneurial formation and operations in urban settings of early stage market-based
economies, and (2) which factors influence the relative importance of different types of
institutional intermediaries. The study employs both interviews and a survey. Initially, we
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conducted interviews from the Indrachok commercial neighborhood in Katmandu to identify key
dimensions of the institutional intermediation. This area has characteristics of institutional
intermediation that will be relevant in urban markets in early stage market-based economies
throughout the world. We then gathered data from a primary survey of 175 entrepreneurs from
the neighborhood. Finally, we conducted additional interviews in the neighborhood to validate
our insights. We find that a triad of family members, local suppliers, and fellow entrepreneurs
form the most important locally-embedded intermediaries in this early stage market-based
economy. This work contributes to our understanding of how and why locally-embedded
intermediaries address voids in market-based institutions in early stage market-based economies.
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Abstract
This study focuses on investigating and measuring the main antecedents in the form of
motives and constraints related to attending tennis matches and their influence on spectator’s
attendance intentions give the moderating role of social media. The study has utilized mixed
methods. Qualitative research has been conducted in the form of in-depth interviews with tennis
experts and representatives of fan associations. Six in-depth- interviews have been transcribed,
coded and analyzed. A conceptual model has been proposed with the most important motives
and constraints that influence the intention in attending tennis matches and understanding the
role of social media. Initial and focused coding resulted in identifying new motives and
constraints in a Cosmo political context related to attending tennis matches and ATP
tournaments in Qatar. This study/ research focuses on one of the most important issues related to
the development of sports in the state of Qatar; spectator’s attendance. The current literature is
very limited regarding studies about spectators/ fan behavior in general in the Arab or gulf
region; although Qatar hosts several international sports events such as swimming, basketball,
track and field and tennis.
Keywords: Motives, Constraints, Social Media, Influence, Spectator's Intention, Tennis Matches
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Abstract
The purpose of this paper is to examine the effect of psychological factors on green
behaviour engagement among young consumers in Malaysia. This study integrates the
consumption value theory and the theory of planned behaviour to predict green behaviour
engagement among students. A self-administered survey was conducted on students at two top
green campuses in Malaysia. The results demonstrate that green values has positive influence on
attitude towards the environment. Subjective norms and perceived consumer effectiveness have
significant impact on green behaviour engagement while attitude towards the environment has no
significant influence on green behaviour engagement. The model is helpful in understanding the
positive impact of psychological variables on green behaviour engagement among young
consumers. The result also provides useful information and guidelines for green campus
administrators to plan for their green campus initiatives.
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Abstract
At present, the internet has become one of the most widespread platforms for information
exchange and retrieval as the number of news websites are increasing rapidly. These news
websites provide a valuable source of information. Further, news aggregators can index the
content of the news website and all other news outlets, giving it an advantage in coverage. There
are few news aggregators like Google News, News Look Up which provide news aggregation
facility. However, they are proprietary and there are privacy concerns about the user along with
the biasness of these aggregators. Therefore, this research will present a technical framework
gathering online news and approach to classify, recognize imperative latest news and display the
recognized news items to benefit more from the available information.
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Abstract
Sri Lanka has an affluent agricultural system which is a powerful economic force within
the country. Climate change is a widely discussed issue in Sri Lanka’s agriculture. Herein, the
climatic balance is a dominant factor in assessing the required conditions for a plant to grow
unaffected. This research investigates how the climatic change has affected the paddy cultivator
in Hambanthota district in Sri Lanka. In this, it is imperative to know the nature of the external
factors in determining the situation of paddy cultivation in order to make decisions such as, the
suitable seeds and the means of storing and supplying water resources required for the paddy
cultivation. Therefore, an accurate, and a predictive solution for paddy cultivation is important in
aiding the farmer’s decision-making. This paper describes the agent based predictive solution for
paddy cultivation by assessing the role of farmer decision-making in adapting to climatic change
by developing a dynamic agent-based model to simulate the farmers’ response to the climatic
change. The developed application consists of four main steps including identify famers seed
selection patterns, identify farmers cultivating time duration patterns and predict the paddy yield
for coming years with agent-based model. As the conclusion, the developed method can help
farmers to perform an accurate assessment on farmers’ behavior in that area with the climate
patterns.
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Abstract
Environmental issue becomes a global concern nowadays for the whole human
community. More information regarding unethical practices such as poor working conditions,
human rights and other environmental problems have been drawn to increase consumers’
awareness of the impact of their consumption behaviour. This is because consumption level
among the consumers is identified as the main reason for the environmental problems.
Therefore, this study aims to explore the dimensions of ethical consumption behaviour and
identify the index for each construct. An online survey was conducted with a total of 204
respondents. Index levels were tested for each construct and the result shows that religiosity and
ethics were primarily associated with ethical consumption behaviour among Malaysian
consumers in terms of fashion. Theoretically, the study provides index levels for each construct
based on the result where people will know which constructs contribute more in ethical
consumption behaviour among Malaysian towards fashion.
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Abstract
The study is grounded on the theory of planned behavior and expectancy theory, this
study focused on four determinants (financial status, psychological factors, personal factors and
entrepreneurial intensity. We used a sample of 384 employees and attained a response rate of
87.1%. We collected data through a questionnaire. We analysed using descriptive statistics,
Pearson Moment correlation, Principal Component Analysis and Multiple Linear regressions.
We found that financial factors, psychological factors, personal factors and entrepreneurial
intensity collectively accounted for 5.8 % (R2 = 0.058, p=0.001) of employees’ intention to
retire. The 5.8.% being statistically significant F(4,313) = 4.119,p<.001). We recommend that
employees have own investments such as shares, real estate and other property if they intent to
retire early. Employers should also put in place social security and medical insurance cover for
their workforce to enhance financial security and encourage intention to retire.
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Abstract
Higher education has undergone major transformation due to technological
developments. As part of technological advancements, the use of Information and
Communication Technologies (ICT) has become an essential part of working time and has
provided major benefits for employees at work (Day, Scott, & Kelloway, 2010). In the context of
higher education sector, the use of ICT has become important for academics, non-academic staff
and students as well. The use of a variety of communication technologies, particularly the use of
emails as a communication tool, have offered greater flexibility and control (Barely, et al., 2011).
However, it also contributed to work overload (Boswell and Olson-Buchanan, 2007) since
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technology nowadays allows users to send and receive work related emails and phone calls
anytime.
Even though there is greater awareness of the possible negative effect of ICT use on
employees Work-Life Balance (hereafter WLB), stress and health, this area of research is still
developing. The few previous research that examined this research area is limited to specific case
organizations (e.g. Waller and Ragsdell, 2012; Williams, Long, and Morey, 2014) or specific
employees group (e.g. Barely, Meyerson, and Grodal, 2011). Moreover, the few attempts that
addressed the effect of after working-hours emails on WLB did not yield to a comprehensive
model that examines the effect of after working-hours emails on different aspects of employeerelated outcomes such as employee health and well-being, job effectiveness, work related stress,
job satisfaction, and WLB.
Accordingly, this paper attempt to fill this gap by investigating and developing a
comprehensive model for the effect of ICT use on employees` work life balance, stress, and
health and wellbeing. The focus is on after working-hours emails because it is considered as a
communication technology that is primarily related to imbalance between work and personal life.
The model shall take into account a number of possible intervening variables such as the use of
mobile technologies (Cousins and Robey, 2015), email addiction (Waller and Ragsdell, 2012),
and the provision of WLB policies (Zeng, Molineux, Mirshekary, and Scarparo, 2015).
Moreover, interrelationships will be built between WLB and a set of related outcomes such as
employees stress, employee’s health and wellbeing, and job effectiveness (see Waller and
Ragsdell, 2012; Zeng, Molineux, Mirshekary, and Scarparo, 2015; Barely, Meyerson, and
Grodal, 2011). By building a comprehensive model, proper empirical examination process shall
be enhanced.
This paper aims to empirically examine the utility of the proposed comprehensive model
within the context of higher education sector. Specifically, we will conduct an empirical research
that targets both academic and non-academic staff in higher institutions in Qatar. This paper
target the higher education sector in Qatar for many reasons. Firstly, the Higher education sector
plays a major role in the human development for any nation and full attention should be given to
academics and non-academic staff to enable them afford quality services to their institutions.
This goal could not be accomplished without offering them proper working conditions.
Secondly, another human development outcome that is expected to be achieved at the national
level emphasize “the human development outcome of a healthy national population: both
physically and mentally”, this requires careful attention to be given to identify and manage
different work related stressors like dealing with ‘anytime’ emails, that will eventually affect the
their health and well-being and negatively influence their ability to balance between work and
their personal life.
This research is perceived to provide significant contributions. First, it can help
investigates research areas that can improve and contribute to the achievement of the Human
Development outcomes. Secondly, the study concentrates on the higher education sector and it
examines an issue of particular importance to Human health and wellbeing. Accordingly, this
work will provide decision makers by presenting data analysis of the perception of both
academic and non-academic staff with respect to the proposed model, thus helping it to set
appropriate strategies, rules and regulations. Finally, this paper extends the work on this topic to
a new setting in order to discover whether theories that predict well in one setting will be as
effective in another (Berthon et al., 2002).
The remaining parts in this study are organized as follows. First, previous literature on
the ICT is reviewed. Next, the paper presents its model. After discussing the results and
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implications of the PLS-path analysis, the paper concludes by discussing its findings,
implications for management, and future avenues for research.
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Abstract
Critical Path Method (CPM) is already well established in the field of Project
Management. Today there are many software programs available to handle this aspect of project
scheduling. In a chart form, it is a diagram drawn to provide a better picture of the flow of the
various activities and to determine the expected time of completion of a project. A follow up will
then be an effort towards crashing the project time if the necessity arises due to customer’s
request or unforeseen circumstances. Business Process Reengineering (BPR) on the other hand
is also established but relatively newer and its impact on project management has not been fully
realized as the documentation of its implementation in project management has yet to be widely
shared. BPR has been synthesized quite extensively in terms of speeding up the process and
providing faster services to customers. And is this not the objective of CPM too?. If both are to
speed up the project time then, are they not complementary or are pursuing the same objective?
This paper is a case study on an application of both tools on a building application to be
processed by the Public Works Department of the Ministry (PWD or JKR in Malay). Both CPM
and BPR are utilized and it illustrates a complementary relationship but are poles apart in their
application as the rules and procedures are unique only to both of them.
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Abstract
Home country nationalism of hardship nation emigres is an under-researched topic area,
particularly pertaining to Palestine which is an extreme case of oppression and apartheid. Somte
might consider it irrational, but we apply social constructivism theory in understanding the
nature of the loyalty of these diasporans. A desire to live in Palestine in the future was not in
itself significantly related to a desire to support the nation. Findings indicate that family support
and a sense of hopefulness for the future of Palestine, influence altruistic individuals in the
sample to contribute to charities, NGOs, and educational institutions. They invest mostly in real
estate and to a much lesser degree in businesses.
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Abstract
This paper analyzes statistical discrimination using a game with noisy observations. The
employer observes the effort level of the worker with a noise term. Furthermore, the employer
does not know for certain the worker’s preference for remuneration and shirking. The employer
uses Bayesian reasoning to figure out the optimal remuneration to give to the worker, taking into
account the impact of remuneration reduction on shirking. The paper studies the perfect Bayesian
equilibrium under which the prior belief held by the employer is consistent with the equilibrium
strategy of the employee. The paper finds that a noisier environment leads to more shirking and
more statistical discrimination. On the other hand, a greater preference for remuneration relative
to shirking leads to less shirking and could lead to more or less statistical discrimination.
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Abstract
The conventional techniques of discounting future cash flows in investment appraisal
computation have been widely criticised for not incorporating multi-criteria factors and their
interactions. This paper modifies a Multiple Objective Linear Programming (MOLP)
optimization model of Levary and Seitz (1990). It adds to the objective function the mitigation of
agency costs as a proxy of good corporate governance principles and capital market interactions.
The goal of the study is to examine the impact of agency costs on the present value of a longterm capital project and investment appraisal decision-making in the airline industry to support
better capital investment decision making in the industry in the future. The results reveal that
debt financing which capital markets provide, plays an important role in shaping the investment
appraisal decisions through interest rates and debt covenants embedded in the debt contracts.
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Abstract
Microfinance institutions (MFIs) are financial institutions that provide financial services
such as savings, credit and insurance for low income and financially excluded parts of the
society. In the past few decades, the microfinance industry has been growing rapidly in terms of
outreach and asset size. However, weak governance and poor loan quality are the major
challenges contributing to the incidence of microfinance crises in several countries (e.g.,
Nicaragua, Mexico and India). Motivated by the governance literature that effective boards
improve performance of companies, this paper examines the impact of MFI board structure on
default risk in Sub-Saharan Africa. I argue that there are some important distinctions between
for-profit and not-for-profit MFI board structure and this may affect MFI default risk differently.
I measure default risk using Non-performing loans (loans over-due 30 and 90 days) and loans
written off ratios. I apply the dynamic panel data approach, using a sample of 151 MFIs
operating in 21 countries during 2005–2014.
The preliminary results indicate that Not-for-profit MFIs have higher credit risk than Forprofit MFIs. NFP MFIs with larger, more independent boards tend to have a lower default risk.
Female directors tend to serve better-performing clients, thus lowering default risk. Overall, the
results indicate that the MFI board structure has a differential impact on for-profit and not-forprofit default risk.
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Abstract
A recent race-relations study found that contrary to government claims, racism ran deep
among the ethnic groups in Malaysia (Merdeka Center,2015) Diversity training is not viewed as
a trust-building competitive tool. In this paper, we argue that diversity training, shared values,
and cultural collectivism influence intra-organization trust within multi-national corporations
operating in Malaysia. From an economic perspective, shared values and diversity awareness
induced trust can arguably result in the positive spillover of knowledge-sharing. Studies in
knowledge-based view of the firm show that strategic use of knowledge-sharing creates
organizational value and is catalytic to a firm’s competitive advantage (Fey & Furu, 2008; Wang
& Noe, 2010). This paper highlights both the challenges facing Malaysian MNEs and the latent
opportunities for improved collaboration, innovation, and firm performance through diversity
and trust.
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Abstract
Hispanics make up nearly 17% of the US population and are a unique segment that has
different needs, attitudes and preferences towards grocery products. This study investigates how
Hispanics utilize digital once inside the brick and mortar store, their engagement with brands,
and their propensity to purchase new and organic products. Secondary survey data from an
online study on grocery behavior and habits among all ethnic groups was utilized. Findings
indicate that Hispanics use of digital more often than other groups may lead to more brand
engagement, while interest in new products may be leading to more organic food purchases than
other groups. The study contributes to innovativeness and engagement theory, as well as the
importance of targeting the Hispanic segment through digital and engagement strategies when
new organic products are being introduced.

41

Palm Oıl Land Lıtıgatıons in Indonesıa: Cases Involvıng Malaysıan MNE
Sıme Darby Plantatıon Berhad
Nuarrual Hilal Md Dahlan
School of Law
College of Law, Government and International Studies
Universiti Utara Malaysia
Sintok, State of Kedah,
Malaysia
Email: nuarrualhilal@gmail.com

Yusramizza Md Isa
School of Law
College of Law, Government and International Studies
Universiti Utara Malaysia
Sintok, State of Kedah,
Malaysia
Email: yusramizza@uum.edu.my

Al-hanisham Mohd Khalid
School of Law
College of Law, Government and International Studies
Universiti Utara Malaysia
Sintok, State of Kedah,
Malaysia
Email: hanisham@uum.edu.my

Abstract
With the growing global demand for palm oil, Malaysian Multinational Enterprises
(MNEs) have expanded their palm oil plantations by venturing into cross border ventures.
Nonetheless, the MNEs have encountered unprecedented challenges. Currently, land conflict in
palm oil plantation ventures in Indonesia is one of the main hindrances for Malaysian MNEs.
This issue can lead to investment failure. The main objective of this paper is to examine the case
law litigation and related information elicited using qualitative research methodology involving
land conflicts in palm oil plantation ventures in Indonesia by Sime Darby Plantation Berhad
(‘SDPB’). From this writing, certain problems and their causes have been identified. Further, this
writing manages to pin point approaches that have been undertaken by the stakeholder investors
to deal with the problems. The findings of the research provide new knowledge to relevant
persons in understanding the dynamic challenges in the internationalization of palm oil
plantation ventures.
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Abstract
Most of the research on luxury brands has been conducted across rich Western countries.
The resulting models may reflect attributes of these countries that do not exist elsewhere. This
paper proposes a model suitable for emerging countries that are asserting themselves on the
global stage thanks to globalization. This model will be used in a study in Sri Lanka.
The main attributes of study in luxury consumption research include consumers’ attitude,
identity, personality, mindset, values, social influence, and financial power. This new model
combines these attributes along with personal cultural orientation. The exogenous factors of this
model are: Self-identity, Experiential Value, Consumption Value, Individual Difference, Social
Influence, Consumption Type. The endogenous factors are: Brand Consciousness, Brand Love,
and Attitude Towards Luxury
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Abstract
A library is well-defined as a structured setting to be with collection of published books,
audio visual materials and periodical. There is staff are capable to deliver and understand the
information need. If library patrons are fulfilled their information need through library services,
they will realize it very easy to come to the library anytime when they have information
requirements whichever for academic or purpose personal. The purpose of this study is to focus
the justification behind library service quality and overview of library and how it supports user
experience that leads to their patronage over the time. This study is going to recognize the
essential quality dimensions to library and allow the library to increase the quality and to develop
strategies of service distribution. Consequently, this study researcher considers that this will help
the service suppliers to understand their level of service quality. Furthermore, it will assist them
to draw precise strategies to meet the customer patronage. Literature reveals that vital meaning
of service quality. Mainly based on customer expected quality from the libraries that is
important. This examination will endeavors to build up theoretical model to examine and
survey consumer patronage within a library setting from a small island nation and emerging
country (Sri Lanka) perspective.
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Abstract
The leaders of UAE have been constantly promoting women empowerment and endorse
women to act as a catalyst of the nation’s change. This research paper intended to study the
impact of work on women life balance and their career progression in UAE Higher Education
Institutions. The study also aims to identity the factors that lead to stress at workplace and home,
the ways in which the women employees in UAE Higher Education Institutions are handling
their work and personal life effectively. An undisguised, structured questionnaire comprising of
twenty questions was used to collect the primary data randomly from the women employees in
both academic and administrative positions in UAE Higher Institutions in all the emirates. This
study has applied Pearson Correlation, Regression and Chi-Square Analysis to quantitatively
analyze the primary data to bring out meaningful outcomes. In order to achieve the work life
balance this study suggests that higher education institutions should support their women
employees by providing Work-Life Balance facilities like offering support during personal
emergencies, allowing to utilize their annual vacations during their kids vacations, celebrate
occasions, provide counselling support, and home working whenever necessary.
A successful balance in work and personal life plays a major role in the achieving both
personal and professional goals equally. A positively balanced life is one where the women can
divide fairly her energy and effort like emotional, imaginative, spiritual and physical based on
the importance of each.
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Abstract
The main purpose of this study is to identify the customers’ requirements, the
corresponding technical requirements and aligning both of these requirements by using a wellknown service quality improvement tool, namely, Quality Function Deployment (QFD). In this
study, a mixed method approach were used where, questionnaires survey and interviews were
conducted for data collection. Data were collected from customers, employees and executive
officers (altogether 347 in number of respondents) from seven Islamic banks on personal contact
basis. From the data analysis in the first stage, this research revealed that customers’ perceived
expectations are higher than the services delivered. Later on, the researcher compiled altogether
45 customers’ requirements (‘what’) and 47 technical requirements (‘how’) for further
enhancement of service quality of Islamic banks in Bangladesh. Finally, the QFD exercise was
carried out to prioritize the technical requirements (‘hows’), which will eventually guide
implementation of the necessary measures to improve the overall quality of the Islamic banks in
Bangladesh. This research contributes to the existing body of knowledge in field of academics
and findings are expected to provide guidelines for enhancing satisfaction level of customers of
the Islamic banks in Bangladesh.
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Abstract
Services are experiences, moods, and emotions that are critical factors shaping the
perceived effectiveness of service encounters. The tremendous growth and competitive activity
within the service sector today has created the need for new approaches to marketing. It is
fundamental for a marketer to understand how consumers choose and evaluate service offerings.
Servicescape plays a pivotal role in communicating the firm’s image and purpose. In the hotel
industry, application of servicescape has a significant impact on its profit and customer loyalty.
Long-lasting brand experiences stored in consumer memory affect consumer satisfaction and
loyalty. Brand experiences not only occur after consumption but whenever there is a direct or
indirect interaction with the brand. This study aimed to explore servicescape dimensions in the
Indian hotel industry and to develop a conceptual model concerning customers’ servicescape,
brand experience, and brand love as per the stimulus organism response theory (SOR).
Consumer motives have been categorized into two categories of consumption behavior ¬– goaldirected and experiential consumption behavior. Individuals with goal-oriented motives
generally find servicescape more distracting, increasingly intrusive, interrupting their searches,
and causing an information overload, whereas an experientially-oriented consumer is exposed to
a servicescape which is unique in the hotel service context as per the elaboration likelihood
model. Similarly, the concept of self-construal highlights the importance of the relationship with
others in defining the view of the self and suggests a clear distinction between an independent
and interdependent self-construal. How the customer experience varies based on independent and
interdependent visits needs to be investigated by considering self-construal as a moderator. The
study proposes the relationship between customers’ brand experience and brand love in a
mediated model moderated by their hotel visit motives and self construct.
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Abstract
The purpose of this study is to analyze whether the tax policy is more/less likely to be
aggressive in best 100 corporate citizens. We tried meticulously to explore the effect of corporate
social responsibility (CSR) through combined effects and instrumentalist approach. Our sample
is composed of best 100 corporate citizens and during the year 2014. The rankings of top 100
corporate citizens in America is provided from the corporate responsibility magazine. Our
empirical results reject the direct effects of CSR score and its combined effect with governance
variables on tax aggressiveness. However, the moderation effect, which supposes an
instrumentalist approach, was supported. The use of different econometric models improves the
comprehension of the principal factors that can influence the tax behaviors of the corporate
citizens. We shed light on the link between corporate social responsibility and tax
aggressiveness. The tax strategy may involve many factors regarding the multidisciplinary
aspects of taxation. The isolation of the effect of corporate social responsibility represent a
challenging debate for academics. The paper highlights how corporate citizens can sustain their
corporate social responsibilities objectives while dealing with tax commitment. Fostering the role
of the corporate social responsibility committee can guide the corporate citizens to verify one
dimension of CSR as well as paying taxes. Our research provides a unique contribution of the
explanation of the effect of CSR on tax aggressiveness. Our incremental approach ,through the
four econometric models, improves the understanding of this challenging subject.
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Abstract
One commonly held belief, as shared by some trade theorists, suggests that trade policy is
inferior to domestic industrial policy as an interventionist device. Trade policy is inferior for that
purpose because it is an indirect policy instrument and could generate more distortion or
unintended consequences for any given market failure when compared with domestic policy that
aims directly toward that same market failure. This paper compares the welfare implications on
domestic market between production taxes and export share requirements. Two firms, the
domestic and foreign/export firm compete on domestic market, while the foreign/export firm
also supply a portion of its output to the foreign export market. Policy implications are derived
under general functional form, while using a linear function for illustration purpose when
necessary. It shows that whether export share requirements are inferior, equivalent, or superior,
to production taxes, will critically depend on conjecture variation, a parameter that captures the
strategic interactions in domestic market. Thus, the inherent strategic nature of domestic market
will determine which policy is more effective as an interventionist device.
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Abstract
Purpose of the study: Of late, the average length of stay of international tourists visiting
Malaysia has been in the declining trend due to disastrous events like airplane crash, floods and
in secured feelings among tourists. The sustainable tourism practices for any country not only
generates new international tourists but creates demand for revisit intentions which improves the
length of stay and consequently contributes to total tourism revenue. The present article focuses
on developing a business model using Triple Bottom Line (TBL) approach for sustainable
tourism practices towards revisit intentions.
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Abstract
The wide spread use of information technology has brought this paradigm change for the
banking sector and have appeared to be a strategic source for attaining greater level of
competence, organized operations, increased efficiency and productivity. The purpose of this
research is to know the important attributes of E-banking services of Public sector banks which
impact the customer satisfaction through modified SERVQUAL model. Ten dimensions
Tangibility, Understanding, Security, Courtesy, Access, Responsiveness, Reliability, Credibility,
Competence and Communication were taken into considerations. Data has been gathered from
252 respondents by convenience and snowball sampling method from two nationalized public
sector banks using online surveys. Factor analysis, weighted average score, mean score,
regression analysis were used to extract the factors and to know the level of satisfaction. 40 items
were taken in the questionnaire, which were categorized into ten dimensions by using the
SERVQUAL model. Key findings of this empirical study includes that the factors having higher
factor loading are better satisfiers. Understanding dimension i.e. answering of the precise
requirements of the customer has got maximum factor loading. Only two public sector banks of
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Delhi-NCR were considered, further research can be carried out by incorporating other factors
like empathy, assurance, corporate image. Confining the focus to Delhi-NCR may limit
generalization of findings to a broader population. There are many studies on the service quality
of banks. However, it will help the managers to know which dimension of modified
SERVQUAL model has maximum weightage.
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Abstract
Supply chain management is a determinant of success in today’s globalized business.
This has created a greater risk that can ultimately lead to deviations in the supply chain.
Vulnerability assessment is the best tool that can help practitioners proactively deal with such
risks and avoid disturbances in the supply.
Scholars have not empirically examined inbound, outbound disturbances and supply
chain vulnerability in post-conflicted countries such as Somalia. This paper aims to examine the
quantitative and qualitative disturbances of inbound and outbound logistics’ flow in Somalia’s
supply chain.
The vulnerability construct of this paper is examined in relation to quantitative inbound
disturbances, qualitative inbound disturbances, quantitative outbound disturbances, qualitative
outbound disturbances, and type of industry constructs.
This study has utilized a quantitative survey research methodology. To collect the data
from the purposively selected local enterprises, a self-administered questionnaire was used. Data
was collected from Mogadishu, Kismayo, and Galka’yo. The finding of the study will
significantly help policy makers as well as practitioners to fully understand the sources of
disturbances and formulate proactive strategy solutions to ameliorate those problems.
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Abstract
Bringing Blended Learning approach into further height is a need of the modern day
education. Blended Learning is currently well-known among academia. It is defined as
“Combination of face-to-face and online learning” and this can be considered as the “Popular
Notion” about blended learning. Since blended learning approach has become the “New Normal
Move” in education, the educators and practitioners have been trying out different models based
on the contextual contingencies and experiences for two decades. There can be seen a few
models in blended learning literature. The closer scrutiny reveals that the existing models lack
two aspects. Firstly, the existing models focus only on the content delivery aspects. Setting
Intended Learning Outcomes (ILOs), Design and delivery of instructional activities, and
assessing the Learning Outcomes (LOs) and process are the basic elements of any teachinglearning process. To maintain an effective learning, these elements should be aligned in the
education approaches. The output (LO) may be inconsistent with the desired outcome, unless the
process elements are not appropriately aligned. Secondly, with the absence of proper control
measures, the system does not go through continual improvements and developments, conversely
with the presence of controls over the elements included in the system; the deficiencies can be
easily arrested and remedies can be timely introduced. Maintenance of Quality Improvements
(QI), Quality Assurance (QA), and Quality Management (QM) has been a challenge in
advancing the approach. Once these aspects are introduced into the blended learning approach,
the process may be accelerated. The effect of controls can be best understood with the science
and technology developments. Engineering systems embed controls to maintain the quality
standards and aspects. Proposed blended learning model is schematically configured in par with
the Closed-loop Control System in engineering science and it is educationally based on
Constructivism (Vygotsky, 1978) and Constructive Alignment (Biggs, 2003, 1999).
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Abstract
The main objective of this study is to find the impact of financial leverage on firms;
performances in Sri Lankan listed companies. Financial leverage is measured by impact of
financial leverage, Firms’ performances are measured by return on assets (ROA), return on
operating assets (ROOA), return on net operating assets (RNOA) and return on equity (ROE) as
dependent variables of the study. The population of this study was all listed companies in
Colombo Stock Exchange. The listed all manufacturing companies in Colombo Stock Exchanges
were selected as sample of the study. The study used panel dataset of thirty-three listed
manufacturing companies in Sri Lanka over the period of 2012 to 2016. Further, the study
mainly based on secondary data obtained from the annual reports of manufacturing companies
from Colombo stock Exchange information. Annual reports used to analyze the traditional
method and reformulated financial statements method using different analytical tools including
ratio analysis, parried sample t test analysis, correlation analysis and regression model analysis.
Separate regression and correlation were run for the overall business analysis and main business
operation analysis.
Based on the overall business operation analysis conclude the significant and positive
impact of financial leverage on RNOA and ROE. ROA and ROOA show the negative and
insignificant impact with financial leverage impact. Based on the main business operation
analysis conclude the significant and negative impact of financial leverage on ROOA, RNOA
and ROE. The results suggest that the Sri Lankan manufacturing companies have less
consideration on their leverage impact which can contribute to the organizational performances.
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Abstract
In Sri Lanka, 35 years of internal war and two insurrections caused by economic
imbalance resulting in unrest and unhappiness for all citizens, have opened an area to conduct
research to find reasons and solutions to avoid them in the future to safeguard happy life of the
people of the country. Studies found that problems (mismanagement) of governance by leaders
had created all problems and disturbances. Management of governance will create happiness for
all people of the globe. Management, mismanagement and governance are related with decision
making elected leaders with power and resources handed over for a temporary period by people,
for the people’s happiness from the decisions made by them. This study, a desk research, has
found that for global leadership, leaders must cultivate special qualities to make decisions for the
happiness of all the people of the globe, as taught by the Buddha in the Pāli Canon, existed as
indigenous knowledge for over 25 centuries in Sri Lanka. The study details that decision making
leaders should have cultivated the universal basic fundamental standard qualities of great human
values of human being (UBFSQGHVHB) to make people happy with their decisions. This is
derived as the four universal basic fundamentals of happiness. The UBFSQGHVHB will provide
qualities for global leadership with concept of “cakkavattirājā” for all corporate and state
leadership roles in the globe; the global leadership or “cakkavattirājā” for management of
governance for happiness of all people of the globe.
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Abstract
Selling through the Internet is changing the norms of doing business globally. Today,
selling and buying from the Internet is not only an option but a dominant form of shopping. But,
this phenomenon is not thriving across developing countries, mainly in Africa. Therefore,
although previous studies focused on the e-retailers’ side, this study investigates the effect of
consumer trust and online payment options on the awareness and perceptions of e-commerce
across Africa. We developed a five-construct model and empirically tested the model by
targeting professionals and college students residing in Somalia. We employed structural
equation modeling (SEM) technique for path analysis to probe answers for the variables under
study. The main findings of the study show that there is a significant evidence that the online
payment option available affects both the awareness level and perceptions of e-commerce across
Somalia. Consumer trust is also found to determine both the awareness and perceptions of online
shopping across the country. Moreover, the current global online payment options available
overlook the local technologies popular across Africa. For example, the inclusion of a mobile
payment option alone would make a big difference across Africa. The paper also determines that
consumer trust toward online retailers is very low and this can be resolved if consumers are
given assurances for their financial transactions. The paper concludes that increased online
payment options are needed across Somalia in particular and, across Africa, in general.
Limitations and further research suggestions are also included at the end of this paper.
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Abstract
Integrated reporting (IR) has recently gained momentum as a new corporate reporting
mechanism around the globe. Several countries have exhibited early adoption and advanced
levels of integrated reporting. Among these countries, Sri Lanka has been characterised as
having fast diffusion of IR mainly owing to the active propagation of supply side actors.
However, the studies of IR practices around the world show many deficiencies in IR. In order to
address this gap, our study aims to identify the extent to which the corporate entities follow the
guidelines of the International Integrated Reporting Council (IIRC). We selected eleven top
performing companies of the Integrated Reporting Awards list of a local professional accounting
body in Sri Lanka and carried out a content analysis of their integrated reports for the year
2016/17 against a checklist that examines compliance to the IIRC Guidelines. Our analysis
reveals that top performers have shown a noticeably high level of compliance in all content
elements (i.e Organizational overview and external environment, governance, business model,
risks and opportunities, performance, outlook and basis of presentation) except strategy and
resource allocation. Our study suggests that the IR of the top performers has reached the level of
reporting maturity and a careful study of them could offer valuable insights for beginners to
embark on a useful inquiry into IR.
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Abstract
Global brands for five star hospitality firms such as Sheraton, Hilton, Marriot,
Kempinski, Inter-continental, and Shangri-la etc. are powerful intangible assets that ought to be
nurtured constantly by MNCs on the global stage. Our proposed study examines determinants of
global five star hotel brands by analyzing brand awareness, brand preference and brand
association. Multi-methodological approach will be employed for scrutinizing the determinants
of five star global hotel brands in a post-conflict, warn-torn and emerging small island country
(Sri Lanka) setting by addressing the following questions: ---- (1) how do (a) global consumers
hailing from different cultural and different geographical regions and (b) domestic Sri Lankan
consumers evaluate global five star hotels brands differently? (Brand Awareness) (2) What
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determines their preference for global five star hotels brands? (Brand Preference); and (3) How
do different types of services associated with global five star hotels brands influence consumer
preferences? (Brand Association).
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Abstract
The financial objective of the hospitality business is to maximize the shareholder’s
wealth through the achievement of operational efficiency in unit level productivity. A Hotel is
consisted with multiple units/outlet or amenities (room, restaurants, banquet, rentals, laundry,
etc.,). Theses multiple units are considered as decision making unit (DMU). The lodging
operation’s efficiency has received considerable attention by escalating customer value driven
expectation and competitive market situation. However, the mechanisms and methods for
measuring and analyzing productivity in the lodging area have not scientifically applied and
utilized (Charnes, Copper, & Rhodes, 2003; Chen, 2007; Assaf, 2011; Manaskis & Apostolakis,
2013).
The purpose of this paper is to apply the technique, known as data envelopment analysis
(DEA), as this technique integrates multiple input and output variables simultaneously and
produces a single productivity index that compares all multiple units to the most-efficient units in
the sample (i.e., DMU). In addition, this approach will observe and identify the multi-period
sustained high performance.
By observing the performance of DMU of a hotel(s) through DEA-Solver Professional
Version 14.0 and calculating by Efficiency = Results Obtained /Resources Used = Weighted
Sum of Outputs /Weighted Sum of Inputs = u1O1j +u2O2j +L v1I1j +v2I2j +L. The annual
report contains total number of rooms, available room, rack rate, average daily room rate,
occupied room, will be unit of analysis.
This paper will make two important contributions to the lodging operators. First, it
applies a framework utilizing three operating variables (product efficiency, product
effectiveness, and service effectiveness). Second, it analyzes the performance of revenue
management in the context of DMU’s forecasting methods since this paper will measure
management capabilities such as booking and forecasting and to determine whether it integrates
other onsite services that impact the operational effectiveness including food and beverage
operations, housekeeping (labor control), etc.
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Abstract
This study aims to investigate the effect of green value on attitude, the effect of green
value on sustainable transportation engagement, the effect of attitude on sustainable
transportation engagement and the mediating role of attitude on the relationship between green
value and sustainable transportation engagement. A survey was carried out on students in a
public university. A sample of 107 students was obtained for this study. The data was analysed
using Partial Least Squares Structural Equation Modelling (PLS-SEM) analysis. The findings
showed that green value and attitude have a significant influence on sustainable transportation
engagement among students. In addition, attitude played a mediating role in the relationship
between green value and sustainable transportation engagement. This study provides valuable
insights as well as theoretical and practical guidance for future implementation of sustainable
transportation in Higher Educations Institutions worldwide. Theoretically, this paper extends the
value-attitude-behaviour model in the context of sustainable transportation and adds to the body
of literature of eco-campus. This is among the first studies conducted in Malaysia that investigate
factors that contribute towards sustainable transportation engagement among students. In terms
of managerial significance, the results provide guidance to policymakers to help them plan for
strategies to enhance students’ engagement in sustainable transportation in the future.
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Abstract
Purpose – The purpose of this paper is to demonstrate how collaborative consumption in the
form of closet sharing – a rapidly growing phenomenon in the contemporary sharing economy is
contributing and enabling circular fashion supply chain management.
Design/methodology/approach – This research is qualitative in nature. Thematic analytic
procedure was carried out in five phases. Qualitative data in the form of testimonials were
collected from “Style Lend" 's blog, also known as “The Style Lend Insider”. Testimonials were
collected from both lenders and renters.
Findings – Findings indicate that there are four factors influencing the collaborative consumption
of apparels in the form of closet sharing which include environmental, economical, socio-cultural
and psychological. These factors enable the much required circular fashion supply chain
management to make highly wasteful and resource draining industry sustainable.
Research limitations/implications – Due to the nature of this research, the sample size is limited
and may not be generalised. Testimonials were collected from only one US based peer-to-peer
closet sharing platform called Style Lend. Findings can be further confirmed by undertaking a
larger size quantitative study.
Originality/value – This research paper gives insight on how collaborative consumption in the
form of closet sharing is an evolving phenomenon and becoming a trend as consumers not only
are able to be kind to the environment and their wallet but also are able to look fabulous by doing
so.
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Abstract
A commitment alludes to the loyalty and bonding. An affective commitment is an
employee’s emotional bonding to involvement and identification in an organization. The
objective of this study is just to know the importance of job satisfaction in affective commitment.
This is a conceptual study. After the review of literature, it is found that job satisfaction is an
essence of affective commitment. The success of the organization also depends upon the efforts
of the employees and his commitment. Employee’s job satisfaction and commitment have been
viewed as key determinants of the effectiveness of the organization. In some earlier researches, it
was determined that association among job satisfaction and affective commitment is very
important. And in this review, we are trying to know and explain the effectiveness of the job
satisfaction on affective commitment.
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Abstract
This paper focus on assessing the entrepreneurial intention of undergraduate students in Qatar
using two distinct approaches, namely, behavioral and contextual factors, to identify the
significant variables influencing the entrepreneurial intention such population in Qatar. This
research involved a sample of undergraduate students enrolled in Qatar University. Data were
collected through a self-administered questionnaire containing several groups of questions
related to behavioral and contextual constructs and entrepreneurial intention. Results show that
personal attitude and perceived behavioral control are the most significant factors for
entrepreneurial intention. This study is the first of its kind in Qatar that aims to assess
entrepreneurial intention from more than one approach. The research implications are discussed.
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Abstract
Aim: To explore Innovations in NPD in Indian Automobile Manufacturing and an Empirical
Investigation.
Scope: The integration of innovation along with NPD process is particularly an under-researched
in the overall NPD research. Most of the manufacturing organizations strongly believe that more
emphasis on NPD is required due to rapidly growing technology and increased global
competition.
Objective: To explore Innovations in NPD in Indian Automobile Manufacturing and it’s
Empirical Investigation.
Methodology: To achieve objective, a step-by-step scientific research procedure was adopted.
As a first step, the research articles published in the period of 10 years were selected and on the
basis of these published articles 80 constructs or the Innovations in NPD were identified and
considered. A self-constructed, well-structured questionnaire is used for the collection of data.
Convenient & Judgment sampling technique was used to gather data from respondents. IBM
Predictive Stats V.20 and Amos 4.0 were used for data analysis.
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Abstract
Purpose – The purpose of this paper was to establish the mediating effect of information
asymmetry in the relationship between the perceived advertising credibility and consumer usage
behavior of TM users in Uganda.
Design/methodology – The study employed bootstrapping to test for the mediation effects
Findings – Information asymmetry is a significant partial mediator in the relationship between
perceived advertising credibility and consumer usage behavior of TM users.
Research limitations – the study was cross-sectional so the researchers recommend that future
studies should be undertaken to examine this mediation effects across time.
Practical implications – the study provides empirical evidence of the role of information
asymmetries and their effect on TM usage behaviours. The regulatory bodies have a role to
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ensure that consumers are exposed to fair and balanced TM information they need with respect
to their illnesses, side effects and available treatments.
Originality/value – This is the first study that focuses on testing the mediating effect of
information asymmetry on the relationship between promotional credibility and consumer usage
behavior among traditional medicine users in Uganda.
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Abstract
The article explores personality research, corporate governance and agency perspective
with literature examining CEO performance, and proposes a curvilinear relationship between
CEO narcissism and variance in firm performance. The study examines the role of corporate
governance mechanisms as contextual factors that is likely to mediate the relationship. Using
survey data collected from 373 CEOs and an archival measure of firm performance variance, the
present study demonstrated a curvilinear relationship between CEO narcissism and variance in
firm performance. The data further revealed that corporate governance mechanisms mediated
this relationship. These findings highlight a previously unidentified mechanism to explain the
complex relationship between CEO narcissism and variance in firm performance. Implications of
the study are discussed.
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Abstract
The concept of ‘innovation’ is gaining prominence day by day. Various types of
innovation in theory and practice are architectural, ambidexterity, service, product, and process,
radical, incremental and frugal innovation etc. Business Innovations Model (BIM) adopted by
organizations mainly relies on recombining the firm and its partner’s existing resources,
acquiring new resources and does not require significant investments in R&D. The paper offers
managers and researchers a conceptual primer on Business Model Innovation which is a growing
priority for many corporate leaders off late. The authors explain different ways through which
value can be created and added by utilizing the modern business models.
For instance, Apple Inc. altered its business model when it created the music download
service iTunes with its mp3 iPod. As a result of this, Apple gained revenue on iPod sales,
enhanced customer loyalty for its superior innovation.
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Abstract
Non Communicable Diseases are referred to as the diseases that are not transmittable in
nature. They are caused due to genetic health issues or adverse lifestyle factors. The major
disease caused by it is cancers, diabetes, and chronic respiratory diseases. The study mainly
focuses on understanding the Public Health Service Delivery mechanism in rural India and also
identifies the key challenges in the process of Service Delivery for a noncommunicable disease.
In addition to this, the study also understand the role of social enterprises in rural health the study
also examine various research methodologies for collecting reliable information and presenting
the final results in an effective way so that by the help of effective research and articles, the
research mainly identify the scenes of Healthcare service of in India by identifying the
prevalence of risk factor for non communicable disease in rural India and role of Technology in
managing ruler health effectively.
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Abstract
Purchasing an apartment is an important decision of the residents. Unlike the previous
research mainly focusing on housing choice based on the socioeconomic and environment
factors, this study concentrates on the early stage of apartment choice that the apartment buyers
need to consider many factors include financial conditions, internal designs, legal conditions,
external landscape and environment, etc., in making the purchase decision. Aiming at the real
problem of family apartment-purchase decision. This study attempted to create a multi-criteria
apartment choice model based on Fuzzy Analytic Hierarchy Process (AHP). Particularly, a
hierarchical chart of apartment choice is developed based on nine critical factors, i.e., housing
amenities; internal housing design; indoor environment, quality and safety; external design and
landscape; social infrastructure; legal conditions; capability of investor; fengshui; and financial
factor. By conducting the questionnaire survey with 45 experts working in the real estate
companies in Vietnam, this study applied the fuzzy AHP to solve complex decision problems
and provide to rank the order for the alternative housing choice. Addition, the findings enable us
to propose some feasible solutions for managerial managers and government authorities to
improve the real estate market.
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Abstract
Services are intangible and inseparable in nature. Quality perception of services is
determined by a number of factors including the surroundings in which services are rendered,
known as Servicescape. Servicescape comprises of ambient conditions, spatial layout and
functionality and signs, symbols and artifacts. Servicescape influences customers’ holistic
perception of service quality as also the meaning a customer draws from many intangible and
contextual and symbolic elements of service. In India the banking industry comprises of Old
Private Sector, New Private Sector and Public Sector banks which follow different policies for
Servicescape, depending on the nature of customers these different types of banks cater to.
Present study proposes to empirically test the hypothesis that Servicescape influences the
perception of Service Quality in banking transactions, mediates the relationship between
Servicescape and Customer Experience and the Bank Type moderates the effect of Service
Quality on Customer Banking Experience.
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Abstract
Online banking can increase the velocity of money across an economy. In a fast
developing globalized economy such as United Arab Emirates (UAE); embracing online
banking requires change and evolution. UAE Banks are encountering significant competition
from large multinational financial institutions that have learned to operate within legal, economic
and cultural constraints of a developing country environment.
There is a small segment of the population (affluent, and educated), who pursue online
banking across UAE. However, access to the Internet is hampered by poor financial
infrastructure and high costs associated with Internet service(s) for lower middle class consumers
(mainstay of UAE economy) as they have large population base.
This research study examines the perceptions and demographics of that small segment of
online banking participants to find out what challenges exist to widespread adoption of online
banking across UAE. Of particular interest will be perceptions of security of online banking,
cultural or social impediments in UAE’s multicultural environment, that may exist, and
educational or occupational influences on a willingness to adopt online banking.
A sample of UAE (a country of ten million expatriates representing over 200 different
nationalities, cultures and ethnicities) consumers will be contacted through questionnaires. Four
major groups will be targeted: Banks’ customers, banks’ managerial employees, banks’ technical
employees, and banks’ legal employees to understand the dynamics of their different
perspectives and consumer behavior towards online banking.

74

Effect of Pay-For-Performance in Enhancing Performance:
Mediating Role of Procedural and Distributive Justice
Pragya Mishra
Jindal Global Business School
O. P. Jindal University
Sonipat, State of Haryana
India

Asim Talukdar
Jindal Global Business School
O. P. Jindal University
Sonipat, State of Haryana
India
Email: asim2204@gmail.com

Abstract
In the current uncertain economic and highly competitive environment, organizations are,
as a strategic compensation policy, increasingly adopting the Pay-for – Performance approach.
Normally, there are two fold objectives for organizations in adopting such approach. First, Payfor-Performance acts as a motivational tool for employees to strive for higher earnings by
enhancing their performance, and second, linking a significant part of compensation to employee
performance, organizations mitigate the risk of increased wage cost. As literature suggests,
there a number of underlying factors that are likely to influence motivational effect of Pay-forPerformance on employees. Amongst others, employees perceived distributive and procedural
justice are two such important factors that likely to influences employees’ efforts to outcome
motivation. However, study of role of these factors on Pay-for-Performance enhancing employee
performance is sparse. I this study we investigated the mediation role both procedural and
distributive justice in the relationship between pay-for-performance and employee performance.
The results show significant mediation effect of both procedural and distributive justice in the
relationship between pay-for-performance and employee performance. This study is, therefore,
likely to have immense managerial implication and significantly contribute to the literature of
Pay-for-Performance
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Abstract
Cyberspace demonstrates to provide unlimited potentialities for global integration and
economic opportunity in the recent century. However, cybersecurity risks have become a day-today struggle for businesses and national security. Internet users need to be assured that their
privacy and consumer rights are protected. Therefore, cybersecurity has evolved from a niche
subject to the hottest cyberspace disruption, but internet users have been still confused about the
subject. Without an obvious understanding of what cybersecurity is, the potential public policies
are sometimes misunderstood or, more often, ignored. Questions related to cyberspace
complexity, security, risk, and challenges usually serve as obstacles on lawmakers’ ability to
engage with the cyberspace technologies. In light of this, the paper used a qualitative approach to
explore and discuss existing risks and challenges for organizing cybersecurity in Vietnam. The
findings provided internet users knowledge of, capability in, relation to cyberspace to manage
risks to their online social and economic activities. Moreover, this study would shed light on how
policymakers can develop a whole-of-government policy framework that balances the different
well-being dimensions of the using internet for individuals, companies, and society more
broadly.
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Abstract
The paper focuses on examining the role of transformational leadership in stimulating
individual creativity, promoting a culture of innovation and leading to the successful
organizational outcomes of public agencies in local government. Based on a survey of 410 civil
servants in public organizations in Dong Nai province, Vietnam, this study illustrates that
innovation-driven culture, flexibility, and transformational leadership have a positive association
with organizational outcomes. Moreover, the results show when a supervisor’s transformational
leadership inspires followers’ efforts to be creative and innovative. The findings also
demonstrate that individual creativity, flexibility, and transformational leadership are
significantly associated with innovation-driven culture. Eventually, the study finds that
employees perceive different degrees of the culture of innovation and the climate for creativity
among agencies, and managers still figure out how to create an effective incentive program to
foster a culture of creativity and innovation in local government.
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Abstract
The primary aim of this paper is to examine academicians' engagement with sustainable
waste management via the 3R (i.e., reduce, reuse and recycle) and the Japanese 5S concept (i.e.,
sort, set in order, shine, standardise and sustain). An online survey was conducted on 101
lecturers in a public university in Malaysia. The data were analysed using descriptive statistics.
The results showed that the academicians' engagement with 3R was higher than 5S. This study
has significant contributions to both theory and practice. This is among the first studies that
examined academics' engagement with sustainable waste management using both the 5S and the
3R concepts. This study also provides empirical evidence on sustainable waste management
engagement among academicians that is useful for managers and policy makers to plan for
strategies to enhance stakeholders’ engagement with sustainable waste management in the future.
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Abstract
Entrepreneurship education promotes creativity, risk-taking behavior, entrepreneurial
skills, and job creation and hence, enhances employment and economic growth of a country.
Implementation of entrepreneurship education in technical institutes is a great way to explore
innovative minds and encourage engineering students to establish their own enterprise. National
institutions are the main source for generating innovations and enhancing creativity. The
creativity, knowledge, and attitude towards entrepreneurship can influence their inclination to
start their own business and self-employment in the future. This study evaluates the promotion of
entrepreneurship education from the perspective of National Institute of Technology (NIT)
Arunachal Pradesh and The National Institute of Rural Development and Panchayati Raj
(NIRD&PR) Hyderabad, India. Efforts have also been made to consult the literature in order to
identify the key factors affecting the promotion of entrepreneurship education in India. This
study is useful for providing academic researchers and policymakers.
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Abstract
Remote leadership or Virtual Leadership is a new concept under which the Managers/
leaders of a company or organisations are managing their teams from a distance using latest
technology and communication mediums. With variedly dispersed assignments that requires the
managers or leaders to handle national and international teams, the concept of Remote/ Virtual
leadersip becomes an inevitable necessity. The effectiveness of this form of leadership as an
effctive strategy depends on 3 C’s or three key factors i.e. Communication, Cordinations and
Collaborations with the help of latest communication mechanisms.
Gestalt means “Shape” or “Form”; this principle explaines how we see and perceive
things. Their are two main aspects of an image i.e. forground and background. When we see an
image, we can study the relationship between its elements seperatelly or together. People are
making decisions on the bases of their perception and not on reality. Based on our individual
understanding and perception we develop a message that we give to our audience. Things are not
as are seen but they are as they appear or are perceived according to how our mind group things
together or separates images. Gestalt works on some principles like Law of Closure, Law of
Similarity, Law of Proximity, Law of Continuity, Law of Pragnanz (simplicity).
Strategic Flexibility with SAP-LAP framwork [SAP (Situation, Actor, Process) - LAP
(Learning, Action, Performance)] helps us in analysing complex situations effectivelly. In the
digital arena when more and more organisations are focusing on building efficient manpower
with effective remote leadership abilities, the Gestalt principles along with strategic flexibility
assists us in evaluating the opprotunities and challenges of remote / vertual leadership.
80

The primary objective of this research paper is to develop an analogy betwwen Gestalt
Approach and Remote Leadership with the help of Strategic Flexibility. It will analyse the key
components of these principles for developing effective Remote Leadership for the benefit of the
organisations.
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Abstract
Purpose: The aim of this paper is to study about high performance Human Resource
Management Practices being used in the hospitality organization and analyze its impact on
employee engagement. Effort is also directed to assess the moderating effect of work life balance
on relationship between high performance human resource management practices and employee
engagement.
Design/methodology/approach: Descriptive research design was used to achieve the purpose of
the study. The regression analysis was used to test the causal relationship among High
Performance Human Resource Management practices, Work Life Balance Practices and
Employee Engagement Data was collected from 195 respondents of hospitality organization in
NCR region through a questionnaire survey. The respondents consist of middle and lower
managerial levels as well as support staff. Reliability and validity of the measurement scale was
tested and found in the range between (a=0.700 to .840) which can be considered sufficient
enough to go for statistical test (Hair et al. 2010).
Findings: The causal relationship between independent (HPHRM practice & Work Life balance
Practices) and dependent variable (Employee Engagement) confirms the moderating role of work
life balance on HPHRM and Employee Engagement. Among the various factors identified for
HPHRM, it is observed that work life balance practice has moderating relationship between
HPHRM practices and employee engagement (R2, 0.9.4).
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Practical implications: Organization has to specially focus its efforts to improve work life
balance practices for better organizational performance through increased employee engagement.
Organization should focus on building environment for suitable work life balance with
appropriate plans and policies so as to enhance employee engagement.
Social implications: The factors of high performance human resource management practices
that promote enhanced employee engagement implies a healthy working environment and
improving social and family life while contributing for betterment of the organization.
Originality/value: The present research work emphasizes on the growing importance of work
life balance practices that influence the magnitude and direction of relationship between
HPHRM practices and Employee Engagement.
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Abstract
The impact of foreignness on cross-border direct investment remains unclear and
disputed. Therefore, this research investigates whether foreignness is a liability for emerging
MNEs venturing into developed nations and how firm-specific resources may impact the
process. The paper interviewed top management at Chinese firms investing in the United States
through semi-structured questions to assess these factors. The results suggest that while Chinese
firms in the U.S. face deficiencies in human and relational resources and that liabilities of
foreignness exist at some level, time and managerial tactics moderate the impact. This study
moves beyond empirical and conceptual studies to provide a rare glimpse into the firm level
perceptions on liability of foreignness and firm-specific advantages for Chinese firms within the
United States.
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Abstract
The research aims at examining the role of power distance moderates and mediates the
relationship between HPWS and employee performance. The study developed a conceptual
model based on the literature gap. The model was tested using SEM with the help of AMOS. The
data was collected from 280 mid-level Executives in the Bangladeshi service industry using the
purposive sampling. Consistent with the AMO theory, the result indicates that the utilization of
HPWS moderates and mediates the relationship between HPWS and employee performance.
Further, the findings shows that the relationship between HPWS and employee performance
depends to a greater extent on countries deeply rooted cultural traits. This suggests that
organizations under study need to create a balance and to take account of deeply rooted
traditional managerial practices while executing western style HPWS in the organization. This
study is first to investigate the impact of HPWS on employee performance by examining the role
of power distance in Bangladeshi organizations. The theoretical and practical implications of the
findings are discussed.
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Abstract
The study is based on qualitative research and aims to identify the links between the
elements in the context of corporate entrepreneurship within the organizations. The purpose of
the study is to develop a conceptual framework of corporate entrepreneurship by using
interpretive structural modeling (ISM) technique. The ISM technique is used to develop links
and hierarchal structure between the elements. Seven important elements are identified through a
review of the literature. Then, a hierarchal structure is developed. The study focuses on the
elements of human resource (HR) practices that influence the promotion of corporate
entrepreneurship within the firms. Finally, we have discussed the results of the study with the
support of extensive relevant literature and build the model.
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Abstract
India is one of the fastest growing economies in the world and offering favorable market
opportunities in multiple segments. Indian market comprise of enormous economically sound
consumers attracting attention of leading companies across the Globe. Indian advertising is
growing YOY and as per latest national and International reports like Pitch Media Madison
2019, Dentsu Aegis Network 2019 & Group M 2019 and others. It is predicted that there will be
a 14% to 16% further growth in Indian Advertising spend during 2019.
If we analyze Indian Media landscape, it was highly skewed towards traditional mediums
like TV and Print. However, during the last five years, a significant shift is noticed in Indian
advertising spend pattern. Digital Media is not only growing with 30% CAGR but has also
begun to challenge these traditional mediums like print and TV. In this context we cannot
overlook the entry of the significant disrupter namely Google India that has made deep impact in
the advertising mediums in a very short span. It has emerged as one of the key players in Digital
Advertising space and is playing a pivotal role in this Adverting Spend shift.
This paper aims to address the impact of Google India in connection to the Indian
advertising scenario. It will analyze the reasons of this investment shift and strategies of Google
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India, which are fueling this shift. It will focus on understanding the long-term impact of Google
India in Indian Advertising Industry.
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Abstract
The usefulness of reviews are analyzed in this work which comes from both professional
and non-professional customers by comparing the customer reviews with their profiles. For
doing this analysis we performed three major steps such as, calculating customer review quality,
calculating behavior quality of customer and review comparison. To evaluate the final result we
have used Chi-Square Method. It is one of the best and easiest method to formulate the score of
comparison between customer’s profile and their review. The results proved that our proposed
system on using more number of factors produced high efficiency and accuracy in gathering the
behavior.
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Abstract
This study aimed to analyze the effect of employee satisfaction on employee performance
and to examine the effect of organizational commitment as a moderator on the relationship
between them in Jordanian Islamic Banks. This study was conducted by survey method using a
self-administered questionnaire on employees of four different Islamic Banks in Jordan. The
total of 303 data was collected and analyzed using SPSS and Partial Least Square (PLS). The
study found that there is a significant relationship between employee satisfaction and employee
performance however the moderating effect of organizational commitment on the relationship
between employee satisfaction and employee performance is not significant. This study is among
the first to fill in the gap by studying about the moderating effect between employee satisfaction
and employee performance and it will be useful for any other organizations not just banks or
financial institutions from any country that seeks improvement in their employee performance.
90

Predictive Analytics as a Key Compnent of People Analytics Strategy
for Business Excellence
A. Suryanarayana
Professor and Dean
Mantra School of Business Management
Hyderabad, State of Telangana
India
Email: professorsuryanarayana@gmail.com

Abstract
In the current digital age, People Analytics has emerged as the latest development in
organizational dynamics and is all set not only to impact but disrupt Human Resource (HR)
domain. Today, HR professionals have to leapfrog from executing HR decisions to making
People Analytics-driven decisions. People Analytics has incredible power to attempt and achieve
employee force optimization. In organizational dynamics, it holds the key for people problems
and helps a firm in the identification and capturing of actionable data and transforming the same
into meaningful HR-centric conclusions and decisions. Best practices based on “Big Data”
around HR Planning area drive critical business decisions and outcomes. in today's highly
digitized world. HR professionals should help in building these skills for sustainable competitive
advantage in the market place. This literature-based concept Paper discusses the issues and
challenges in using Predictive Analytics as a key component of People Analytics strategy to
compete better and optimize social and business excellence through analytic capability.
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Abstract
Insurance sector in India is growing at a very fast pace. With the entry of more and more
private sector insurance, the competition within the industry is becoming very intense.
Competition in the country among the insurance companies is strong as there have been new
entrants into the market. Thus customer satisfaction is a crucial issue for the insurance company
management to retain and attract its potential customers. Insurance companies do not know the
need of their customers and thus they lose their potential customers. Therefore, it is important to
identify and evaluate factors that influence customer’s choice for a insurance companies. This
study is an attempt to explore the factors that have a high influence on customer’s choice in
insurance industry, to find out which factors have more influence on customers and rank these
factors according to the ratings given by the respondents for each factor. A survey of 120
respondents were taken and analyzed to understand the factors that influence the insurance
companies’ selection decisions. In addition, factor analysis was used over 29 factors and the
result showed that there were 9 key factors, which were determined by clubbing the similar
variables, which majorly consider being most influencing factors for customer’s choice of a
insurance companies.
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Abstract
Corporate social Responsibility (CSR) is turning into an imperative issue for monetary
operators around the globe because of another consideration regarding every one of the parts of
company's exercises and their associations with partners. This investigation inspects the effect of
CSR on both the money related execution or financial performance (FP) and the non-monetary
execution or non-financial performance (NFP) of Dhaka Export Processing Zone (DEPZ) in
Bangladesh. I had been collected data from 80 senior-level employees, including CEOs,
managing directors, production managers, assistant production managers, maintenance
engineers, administrators, accountants, logistic officers and designers from side to side
questionnaire survey through random sampling method. For assessing the effect of CSR on firm
execution, an organized survey was set concerning six partner gatherings –community,
customers, investors, environment, employees, and suppliers. By aggregating these six
dimensions, a composite measure of CSR was attained. Data were analyzed through correlation,
simple regression, ANNOVA, and Chi-square methods through SPSS software (version-20).
From the descriptive statistic, Most of the DEPZ firms perceived CSR towards Employees (with
the highest mean scores, i.e. M=3.4729, SD=.95040) to be the most dominant CSR practices and
CSR towards Suppliers (with the lowest mean score, i.e. M=2.4283, SD=.49187) to be the least
CSR dimension in those organizations at DEPZ. This paper suggest that DEPZ company should
pay more attention for increasing corporate social responsibility towards stakeholders such
community, customers, investors, environment, employees, and suppliers. Conversely, this study
is predicted to contribute as a catalyst for future research. The research study is provided some
important perceptions for our considerate concerning CSR framework in the context of evolving
countries like Bangladesh, India, or China and the situation effects on firm performance in RMG
sector of particular region of our country.
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Abstract
Corporate social responsibility (CSR) is defined as the responsibility of enterprises for
their impacts on society. Recently corporate social responsibility (CSR) has become a crucial
construct in textile industries in Bangladesh. Solitary of the main reasons is due to the idea that
CSR influence consumer loyalty. This paper presents a model of influence of CSR variables i.e.
employees, customers, corporate image, customer’s loyalty and overall collective organizational
commitment and its influence organizational performance and also showing the direct and
indirect effects among these constructs. We also find out that corporate image mediates the
relationship between customer-oriented corporate social responsibility (CSR) and customer
loyalty but not the employee-oriented CSR-collective organizational commitment linkage.
Significantly and unexpectedly we find corporate image mediates the relationship between
employee-oriented CSR and customer loyalty. We find positive and indirect relationships
between customer-oriented CSR, customer loyalty and financial performance as well. In this
study we have chosen some textile industry in Barishal region for this research because in the
social economics contest for the present scenario and this sector is most potential sector in entire
South Bengal. This research has been conducted by collecting data from the respondents on 9
point likert scale. At the end of this paper some suggestion are made for this industries as well as
concern stakeholders to build a profitable customer relationship and also improve our
understanding of the mechanism by which CSR practices influences firm performance. Finally,
managerial implications and limitations of our findings are discussed.
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Abstract
It is a term, which refers to promotional techniques developed to reach the customer. It
helps our customers to know about the product and creates an awareness on the product or
services that are rendered by an organisation. It helps in developing new strategies and creates
easy to find, engage, and experience our customers. The effect of digital marketing
communication is on product categories like fashion, music, clothing, accessories, banking, and
online gaming etc. In recent days due to large population every company needs to digitalise their
products or services to reach every customer. Marketing in today’s environment plays a vital role
without marketing we cannot be in the NO 1 position.
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Abstract
This study examines the impact of corporate social responsibility on the financial
performance of Somali firms. Corporate social responsibility (CSR) is an approach used by
businesses that contributes to sustainable development by delivering economic, social and
environmental benefits to all stakeholders. Sustainability has assumed significance for business
scholars due to the imperative that businesses must create values for their stockholders; while
simultaneously meeting their social responsibility obligations in order to contribute for the
development of a sustainable world. This study examines how corporate social responsibility,
corporate social philanthropy & corporate social environment effect financial performance of a
firm. A sample of 286 was selected from the telecommunication industry of Somalia using a
survey questionnaire. A correlation analysis was performed to analyze the impact of CSR on
financial performance. This study has revealed that there is a considerable positive relationship
between CSR and a firm’s financial performance for the telecommunication industry.
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Abstract
Entrepreneurs are playing major role in the economic development of every country in
the world; they contribute to national GDP by starting and running micro and small enterprises
which provides employment opportunities. However women entrepreneurs are contributing
beside all the above mentioned family income, they generate more income to family which
effects the poverty reduction in family and whole country; also they got more recognition from
the society for their efforts and being entrepreneurs will definitely give confidence and ability to
share the family decision making.
Somalia is conservative society which men domain every sector of the live specially in
entrepreneurship which most of Somalis sees entrepreneurship is male work, they claim that
entrepreneurship needs more energy and time which female doesn’t have so they prefer and
suggest to stay at home and care the children and duties of family but there is new phenomena in
Somalia in last two decades; women entering in self employment; the current paper trying to
investigate why Somali women enter into entrepreneurship what motivated them and
indentifying constraints and challenges faced them.
Researcher employed survey research design, using purposive sampling, the researcher
distributed 500 questionnaires to women entrepreneurs in different regions of Somalia, Data was
analyzed using SPSS.20; we used descriptive analysis to find out the main motivational and
constraint factors of women entrepreneurs in Somalia.
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Abstract
This exploratory study analyses value perceptions of luxury hotels in cross-cultural
contexts. Based on a previously established conceptual framework, the study focuses on the two
biggest luxury consumption groups, Americans and Chinese, looking for similarities and
differences among consumers from individualistic and collectivistic perspectives. The findings
suggest adjustments to existing luxury frameworks to recognize tangible and intangible
characteristics upscale hotels should consider to increase perceived brand value and reputation.
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Abstract
The concept of entrepreneurship and its theory have evolved over more than two
centuries. Entrepreneurship plays an eminent role in creating an avenue for employability for
rural communities, providing self-employment for those who have started a business of their own
thereby enhancing the economic status of the rural sector as well. It also encouraged women To
take participation and innovate products in the entrepreneurship. As an entrepreneur we can
provide employment opportunities to many people and innovate new products the entrepreneur
takes risk and enjoy profits too. Both innovation and creativity turns into product making.
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Abstract
The growing importance of online impulsive buying behaviour has been identified as an
essential part in individuals’ lives owing to the development and innovations in the field of
information technology. The impulsive buying is occurred approximately in 40% of all online
purchase expenditure. The purpose of this study is to identify the factors influencing online
impulsive buying behaviour and to analyze the degree of impact each factor has on the online
impulsive buying behaviour among the consumers in Sri Lanka. Both factors of state of the mind
created by environmental stimuli and personality traits have an impact on online impulsive
buying. No study has been done so far by considering both factors. This study is significant as, it
has been done by considering both factors. It has been identified that the variety of selection,
price attributes, sensory attributes and personality as predictors of online impulsive buying
behaviour. According to the big five model, personality could be categorized into five broad
traits as extraversion, agreeableness, conscientiousness, emotional stability and openness. A
sample of 382 has been selected out of the study population of all internet users in Sri Lanka by
using convenience sampling. After a careful analysis carried out performing tests on measures on
central tendency, mean differences, correlation and regression analysis, it is empirically
supported that the degree of online impulsive buying behaviour among consumers in Sri Lanka is
at a position slightly higher to the neutral level when measured using a five point Likert scale
and the online impulsive buying behaviour among consumers in Sri Lanka is significantly
predicted by variety of selection, price attributes, sensory attributes, extraversion, agreeableness,
conscientiousness and emotional stability. However, openness does not correlate with or predict
online impulsive buying. Further, variety of selection has the highest impact on online impulsive
buying behaviour. As a whole the degree of online impulsive buying at a slightly higher to the
neutral position states that Sri Lanka is at an alarming position when considered the growing
importance of online impulsive buying today amidst the current technological development.
Thereby, this study draws the attention of the marketing managers when initiating marketing
strategies with regarding to the market segmentation, online marketing and when developing
their online pricing strategies in a way in which appeals to the economic bargain hunters to make
the purchase instantly. Further to that, adopting visualization merchandising or 3D virtual models
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when designing their shopping website in such a way that displays up-to-date, new products and
the uniqueness of the products in a manner that persuade the consumers grasp the choices of
products
instantly,
also
could
enhance
the
online
impulsive
buying.
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Abstract
The need for innovation towards sustainable entrepreneurial development is a
prerequisite across developing countries, especially, India where development of women
entrepreneurship is still not at its optimum level, more so in the rural areas. Identifying a dearth
of research examining the determinants of sustainable innovative rural entrepreneurship, the
objective of the present paper is to identify the factors enabling sustainability of the Indian rural
women entrepreneurs. For the purpose of the present study, data was collected in June 2018. The
researchers met with the rural women entrepreneurs in person, conducted focused group
discussions, and subsequently developed a questionnaire. Data was collected from the subjects
on a person to person basis. A total of 355 filled-in responses were collected from women rural
entrepreneurs. The data collection through interview was followed by a semi-structured
interview as well. Two Step Hierarchical structural equation model was applied to examine the
research questions as well as the hypotheses of the study. The study reveals the existence of a
relation between psychological and environmental factors leading to the success of
entrepreneurial innovation. The findings also bring out the fact that innovation has a moderating
role in the sustenance and success of women run rural business. The study is significant as its
findings can be used in supporting the governmental policies and schemes aimed towards the
improvement of women rural entrepreneurs.. The environment within the family, society and
institutions is yet not sufficiently encouraging for the rural women to take up entrepreneurship as
a career. Finally, the paper concludes with a discussion on the limitations of the study and
possible directions for future research.
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Abstract
The quest for performance has become the mindset of various firms around the third
world countries with the hope that the application of product quality, strategic partnership and
employee social welfare will aid in solving organizational problems. The purpose of this study is
to explore interaction effect of product quality and strategic partnership on the relationship
between employee social welfare and performance. The study utilized explanatory research
design. A target population of 1066 managers was used to draw a sample size of 283 using
Krejcie formula. Questionnaires were standardized by reliability test and factor analysis. The
indirect effect of product quality on performance was 0.161, direct effect 0.339 and the total
effect 0.199 were significant. The moderated mediation effect 0.002 which was not significant.
Overally, moderated mediation relationship on performance was significant. Results would
provide manufacturing firms with a suitable way to handle product quality and employee social
welfare to their own advantage. This study recommends that for manufacturing firms in Kenya to
remain competitive they have to enter into strategic partnership with other businesses.
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Abstract
Sustainability of small and medium enterprises sector in Kenya is critical in innovating
new products that are embraced by the citizens as a way of social integration and growing the
economy. The objective of the study was to establish the mediating effect of green innovation on
the relationship between social entrepreneurship and sustainability of small and medium
enterprises in Kenya. A target population of 940 managers was used to draw a sample size of 281
managers using Yamane, (1967) formula. The hypothesized model was tested with a linear
equation system through Structural Equation Model approach which was more versatile than
other multivariate techniques. The raw data was analysed AMOS software to generate Structural
Equation Models. Questionnaires were used to solicit responses from the managers of small and
medium enterprises and were standardized by reliability test and factor analysis. The findings
showed that hypotheses were statistically significant. Total direct effect of social
entrepreneurship on sustainability of small and medium enterprises was .550 while indirect effect
was .203. The total resultant effect of direct and indirect effects was .753. Therefore, social
entrepreneurship had a positive relationship with sustainability of SMEs. Green innovation
partially mediated the relationship between social entrepreneurship and sustainability of SMEs.
Results obtained shall provide suitable ways to sustain the Small and Medium Enterprises in
Kenya.
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Abstract
Addressing Malaysian national agenda on the future workforce in Malaysia is vital as
robots are replacing lower skilled jobs. The industry needs new types of higher-skilled workers
who are difficult to find. The objective of this study is to review the international evidence as
well as Malaysian evidence on; (1) skills most important: (i.e., technical knowledge, teamwork
and communications, (2) skills most difficult to find: (i.e., strategic thinking and problem
solving, technical knowledge, innovation, and creativity). A systematic review is used in this
study. The findings of this study would identify which important dimensions of IOT that
impacted TVET curriculum development. The results showed that technical knowledge and
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teamwork communications contribute to skills most important while strategic thinking and
problem solving, technical knowledge, innovation, and creativity contributes to skills most
difficult to find. This study provides significant contributions to theory and practice. The
findings of this study would help managers and policy makers to improve TVET curriculum
development in Malaysia in the future.
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Abstract
Poverty alleviation and rural development through micro credit has become an important
agenda of the government of Bangladesh (GOB). It is evident that microcredit research is very
comprehensive, but limited research has focused on how microcredit training affects the
borrowers’ capital creation. From the literature review, the study gathered theories and concepts
and identified variables to spot the knowledge gap. Based on the knowledge gap, the authors
developed a conceptual model of the study. The model depicts how microcredit training directly
affects borrowers’ capital creation. It also examines how microcredit training drives borrowers’
motivation and skill and how borrowers’ demographic features strengthen their capital creation
using the theory of planned action and reasoned behaviour. The study is a potential platform to
contribute significantly in the emergent field of microcredit research. The findings of the study
will also help the concern government, organization and decision makers to improve the policies
and programmes for poverty alleviation and creation of rural employment in Bangladesh.
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Abstract
Management of Waste Electrical and Electronic Equipment (WEEE) or e-waste is
becoming a serious issue at global and national level, as the general public is not much aware
about its health or environmental hazards. E-waste includes a wide variety of electronic
appliances ranging from large household appliances to computers/ mobiles which are discarded
after their use. This paper reflects customer perception towards e-waste management and it was
found that the majority of customers lack customized knowledge about e-waste and its
management. Moreover, the Government Rules & Regulations related to e-waste are not
implemented properly. The management of e-waste on scientific lines will help us to minimize
its production and will promote recycling; moreover, will open up entrepreneurial opportunities
for younger generation in the political turmoil state of J&K. The state government in the light of
e-waste implications is supposed to design a comprehensive policy on e-waste management in
the J&K state for the sustainable development.
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Abstract
Behavior of Mutual fund investor changes across the business cycle. In economic
expansions, investors unequivocally show the recorded practices of pursuing returns and looking
for administrative ability. Expansion investors bring in higher returns and alphas by pursuing for
this strategy, but this result is partially explained through the momentum effect. In contrast,
recession investors don't pursue returns and display a more fragile propensity to look for alpha.
Indeed, even before controlling for momentum, no smart money impact exists in recessions.
Rather than pursuing execution, recession investors take decisions to change their exposure to
aggregate risk factors. Investors tend to avoid funds with exposure to the market and book-tomarket factors during recessions, while they showed the opposite pattern in expansions.
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Abstract
Financial Year 2017-18 witnessed a record number of Buy-back Offers floated by cash
rich Indian Companies, out of it 88.9% been the contribution of Indian IT Companies. TCS made
highest Buy-back Offer followed up with Infosys. On trickling down to, out of filters of research
reviews and the gap emerging out, two Research Objectives been drawn, in the context of
analyzing Buy – back Offers of TCS and Infosys. That, to gauge and determine the pattern of
‘Premium on Buy-back Offer Price’ on Shares and analyze pattern of share market price
behavior of two companies in four durations (i) Pre- Buy-back announcement (ii) Post Buy-back
announcement (iii) During Buy-back and (iv) Post Buy-back. On analyzing BSE Share price(s)
behavior of the two companies, found identical market response in all four duration(s), and the
Premium over the Offer Price by two IT companies: TCS and Infosys in a close range.
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Abstract
Objective of the Study- This study attempts to examine the concept of turnover intentions
through literature review. In addition, the study endeavors to identify the key predictors of
turnover intentions. Also, on the basis of these predictors, the study advances a theoretical
model. In the globalized business world, organizations attempt to achieve competitive advantage
on the basis of their human resources. In case there is high employee turnover, then it is a serious
issue for all the stakeholders. Direct as well as indirect costs associated with employee turnover
are quite difficult to bear especially in the short run. Thus, it is necessary to determine the key
predictors of employee turnover intentions This paper is based on the review of existing
literature and data have been collected from various secondary sources consisting of journal
articles, dissertations and research papers related to turnover intentions. The articles were
searched through databases like EMERALD, WILEY, EBSCO and on-line libraries. The study
identified four key predictors of turnover intentions which include employee engagement, job
involvement, work alienation and job satisfaction. In the end, the study presents a proposed
theoretical model portraying these as predictors of turnover intentions. Management should
intercede in potential causes of turnover intentions and make an effort to proactively cease the
problem of employee turnover in its initial stage before it exasperate. Also, the model presented
in this paper will be beneficial to human resource managers while planning and implementing
human resource policies, strategies and practices for reducing turnover intentions of the
workforce.
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Abstract
What makes brand a living being that is how customer connect with brand and perceive
it. The brand persona can be associated with human aspect of brand which customers associate
with, feel, and can communicate with. The humanization process of brands can be termed as
anthropomorphism of a brand, to make it human-like, giving it a face, enriching it with stories,
and connecting with customers who has congruent characteristics and is heavily used in
marketing. Marketers increasingly encourage this propensity to anthropomorphize in several
ways, such as product design, brand naming and animation. It can be used to evoke positive
emotions towards printed advertisements which help in recognizing advertisements. It has the
power to persuade the consumer into perceiving a relationship between an object and human
being even if one is indistinguishable. However, the efficiency of anthropomorphism as an
advertising tool still limitedly understood and rarely investigated. And, there is no literature that
has examined cross-media effectiveness in respect to marketer’s presentation of
anthropomorphic advertisement and audience responsive anthropomorphic behavior. The current
study investigates the cross-media effects (Television vs. Print Media vs. Radio) on audience
attitude by using an experimental approach.
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Abstract
The widespread influence of social media platforms has provided a unique and valuable
marketing opportunity to brands for targeting potential consumers. All over the globe, hotel
brands have begun to utilize social media advertising to generate brand loyalty among consumers
but this practice still stands at the stage of infancy in India. Therefore, the purpose of this paper
is to analyze and investigate the impact of content and media types of the posts published on the
Instagram pages of the top hospitality brands operating in India on the online engagement of
users. A total of 500 posts from the top 10 official hotel brand pages were coded and analyzed
using ANOVA and multiple regression analysis. This content analysis would serve as a guide to
hotels brand marketers in identifying such posts characteristics that would be able to generate
positive online behavior of consumers towards their brand.
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Abstract
Purpose - The rubber products manufacturing industry in India has experienced tremendous
change with the adoption of digital technology. But the adoption of such technologies among the
SMEs in the sector is comparatively less compared to large firms. There is research evidence to
establish the benefits reaped by larger businesses. This empirical research is an attempt to
measure the impact of adoption of digital technology by SMEs on its perceived organizational
performance.
Design/Methodology/Approach - Descriptive research design is used to explore the hypotheses
postulated for the study. The primary data for the study is collected through surveys conducted
among the 154 owners/top level officials and IT managers of SMEs of rubber products
manufacturing industry of Kerala. The analysis of the data is done through reliability tests,
validity tests, correlation analysis and multiple regression analysis.
Findings - It is identified through this study that major digital technology measures such as
‘Usefulness of Web Portals’ (UWP), ‘Customer Interface through Web Portals’ (CIWP), and
‘Major Functionalities of Web Portal’ (MFWP) have a significant positive impact on the
performance of SMEs, while factors such as, ‘Use of Online Activities in Marketing
Efforts’(OAME), ‘Online Advertisements and Promotion’ (OAP), ‘Availability of Trained
and Skilled Employees’ (ATSE), and ‘Technological Resources’ (TR), factors of negative
impact, need further interrogations on its impact on perceived organizational performance in the
selected industry.
Research limitations and implications - As the study concentrated on a specific industry; there
is limited scope for the generalization of the results to other industrial areas. The practical
implication of the study is that the study results provide insights to the policy makers to provide
special incentives and exemplary services to MSEs for promoting the use of digital technology in
the rubber products manufacturing industry of Kerala.
Originality / Value - This study expands the scope of the investigation of the adoption and
diffusion of digital technology by measuring the impact of a broad range of digital technologies
on SMEs. Also it has taken a variety of organizational performance measures of SMEs.
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Abstract
Studies have been conducted to determine the association between Corporate Social
Responsibility (CSR) and financial performance of the firm. However, varying results are
obtained. Also the debate whether CSR is relevant for financial firms and banks or not exists. So,
the present study attempts to measure the impact of CSR on financial performance of the banks.
Panel data regression analysis has been conducted on data of thirty one banks of India for
the crucial period from 2012-13 to 2015-16. Fixed effect and random effect models have been
compared using Hausman test to determine the better estimate.
The findings reveal that expenditure on CSR activities significantly impacts the financial
performance of banks. The results indicate that the involvement of banks in social responsibility
activities can be beneficial in long run and does not add any cost to it.
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Abstract
The purpose of this study to find the relationship between FDI(foreign direct investment)
and economic growth of United Arab Emirates. The research comprehensively reviews previous
literature and found a gap in them, the current study tries to fill the gap. The study covers
variables of FDI, labor force, capital formation, export and GDP for a period from 1985 to 2017
on a monthly basis. ADF test for unit root, cointegration analysis and granger causality has been
employed to test the variables. The results indicate that all the variables were non-stationary at
level and became stationary at first difference. The cointegration analysis revealed that there is a
bivariate cointegration between capital formation, FDI,GDP and labor, whereas the cointegration
relation also exist between export and labor along with FDI and GDP,FDI-Labor. The results of
long relationship is validated with granger causality where there was unidirectional causality
between capital and FDI,GDP and labor. Along with causality between export and labor.

116

Current Scenario of Economic Development:
A Comparative Study of India and Ukraine Economy
Amit Kumar Goel
Assistant Professor
Department of Commerce & Business Management
Integral University
Lucknow, State of Uttar Pradesh
India

A. K. Saxena
Dean
Faculty of Commerce & Management
Integral University
Lucknow, State of Uttar Pradesh
India

Abstract
In the economic history, Ukraine has evolved first from an agricultural to an
industrialized economy and then to a service-oriented country. Major industries include coal,
electric power, machinery, chemicals, food processing, woodworking, and tourism. The
industrialization of Ukraine started in 1930s when it was a part of the Soviet Union. Having
inherited a huge industrial potential from the USSR, Ukraine, as an independent country, has lost
part of its industrial capacity due to ongoing inner political and economic crises. Dependence on
Russian energy supplies has also been a problem. As non-economic, social factors, including an
under-developed institutional and social infrastructure and corruption, have further delayed
Ukraine's transition to a fully developed industrial/service economy.
Ukraine became an independent state after the disintegration of Soviet Union in 1991.
Since that time the country has passed through a process of significant political, economic, and
social change. Having experienced difficult economic times during 1991-1995 (the breakdown
of integrated connections with the post-Soviet business environment, hyperinflation,
privatization issues, and national business system formation), the Ukrainian government
successfully established a national currency (hryvna) and Checked high inflation by the late
1990s
Keeping in the view and considering the economic development of Ukraine in the past
decade, selected macroeconomic indicators show the national economy performance outcomes
during this transitional process.
In contrast to Ukraine economy Indian is a democratic, social republic country having
mixed economy with public and private sector, yet there is third sector- the cooperative sector,
which is part of Public sector. The Economic Reform captioned by Liberalisation, Privatisation
and Globalization (L.P.G) in 1991, ( a milestone) which is now third generation economic
reform has greatly affected the development of Indian Economy, which has been on the line of
Russian Economy after getting is a force to reckon with and has emerge as one of the strongest
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economy amongst Asian Countries. Compared to Ukrainian economy, Indian economy is highly
developed one.
This paper is an attempt of analyse the key area where the economic development is
lacking and how the economic development is different from Indian economy.
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Abstract
AC Nielsen (2017) research reveals that brand image is a very important factor to
anticipate the transfer of digital customers and low penetration of internet users in Indonesia.
During this practice shows that customer loyalty is the main factor reinforcing brand image.
Therefore, this study aims to examine the effect of digital customer loyalty on the brand image of
digital services in the cellular telecommunications industry in Indonesia.
This study uses the equation of Structural Equation Modeling (SEM) by involving 1000
respondents spread across 10 major cities and the 3 largest operators in Indonesia. The unit of
analysis in this study are telecommunications companies in Indonesia, while the observation unit
in this study is digital customers of cellular telecommunications companies.
The results of the study revealed that digital customer loyalty has a significant effect on
the brand image of the digital service of the cellular telecommunications industry in Indonesia.
Digital customer loyalty is formed by the dimensions of cognitive loyalty, affective loyalty, and
conative loyalty. Affective loyalty has the highest influence on brand image, followed by
cognitive loyalty and conative loyalty.
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This finding has implications for the management of cellular telecommunications
companies that efforts to increase brand image can be done through enhancing digital customer
loyalty,
especially
in
the
aspect
of
affective
loyalty.
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Abstract
Saffron is the king of all spices and Kashmir has a proud privilege of producing world’s
best quality saffron (crocus sativas).This study analyses the ways through which saffron can be
revived in Kashmir. Currently, Kashmiri saffron industry is facing problems in the form of
decrease in production, adulteration, weak marketing channels, lack of entrepreneurial intention,
lack of awareness among all the stakeholders and inability to compete at the global level. An
exploratory study has been conducted using in-depth interviews and observations in to elicit the
information from the respondents. The results revealed that the Kashmiri saffron industry can be
revived and it can develop its competitive edge which can be done by developing entrepreneurial
intention, introducing public private partnership and creating awareness among all the
stakeholders. Moreover, government’s effort of creating saffron park will help in minimizing the
distribution channel and will also promote the quality of saffron by creating the brand image at
the global level. Reviving Kashmiri saffron industry will have a great influence on the
development of economy and entrepreneurship.

121

A Study on Impact of Foreign Institutional Investor (FIIs) & Domestic
Institutional Investor (DIIS) on Stock Market Index of India

Shivani Tyagi
Ph.D., Student
Amity Business School
Amity University
Noida, State of Uttar Pradesh
India
Email: shivanityagi002@gmail.com

Manjula Shastri
Associate Professor
Amity Business School
Amity University
Noida, State of Uttar Pradesh
India
Email: mshastri@amity.edu

Ritu Sharma
Assistant Professor
Jagan Nath University
Bahadurgarh, State of Haryana
India
Email: sharma.ritusolanki@gmail.com

Abstract
Purpose : Indian Stock Market is one of the favourite investment destinations for the Foreign
Institutional Investors (FIIs) .There are various studies found discussing about the movement of
FIIs ( Foreign Institutional Investor) in India but very few studies focuses on DIIs (Domestic
Institutional Investor) . The current study tried to find out the trading behaviour of FIIS and DIIS
in stock market index of India and also analysing the relationship between Domestic Institutional
Investor (DIIs), Foreign Institutional Investor (FIIs) and stock market index in India.
Research Methodology: Quantitative research approach has been useful in analysing data set
which has been obtained through secondary research through collection of firm performance
from the stock market index of India..Various econometric tools i.e. Correlation Analysis
,Granger Causality Test and Augmented Dickey Fuller Test have been used to establish the
causal relationship between DIIs (Domestic Institutional Investor), FIIs(Foreign Institutional
Investor) and Nifty return.
Limitations of the study: The current study surrounds the inventive relationship between DIIs,
FIIs and Stock Market Index in India. The study examines the impact of FIIs, DIIs on the Stock
Market Index of India. The previous studies focused on correlation to form relationship between
DIIs, FIIs and Stock Market Index of India .Also most of the previous research considering
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annual data for the analysis but the impact of FIIs, DIIs can be studied more appropriately when
studied monthly or daily data .
Finding of the Study: The current study shows that there is no positive correlation exist between
DIIs (Domestic Institutional Investor) , FIIs(Foreign Institutional Investor) and Nifty return and
the movement of Nifty definitely makes an impact of the investment strategies of DIIs
( Domestic Institutional Investor ) and FIIs( Foreign Institutional Investors ). There is causal
relationship exists between them.
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Abstract
“Work life balance is the key to happiness and one should know how and when to make
use of it on everyday basis.” According to Nisha Dutt, CEO, Intellecap. Work life balance is an
emerging challenge for every employee now a days working in different areas of government
and private organisation. Work life balance is a phenomenon which is going to control the
everyday life of employees not only in India but across the globe irrespective of their gender,
qualification, area of interest and organisation. Today, people are living stressful life in the
absence of work life balance. The present paper studies and compares work life balance on the
basis of various factors impacting life style of women. The work life balance in case of working
female and non-working female partners of IIMS&R, Integral University Lucknow could be a
good example in this context. The study has been conducted on total of 90 respondents from
IIMS&R. It has been observed that, managing work life balance is difficult in case of working
female partners and on the contrary it is easier to maintain work life balance for those employees
having non-working female partner. So, the objective is to give an insightful information of
comparative study of working and non-working spouse in IIMSR, Integral University, Lucknow,
UP.
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Abstract
These days startups and entrepreneurship companies and promoters make it to big news
depending on topic of current scenario either due to high valuations these companies receive thru
funding from venture capitalists etc. While some startup companies are really in advanced
technologies , most others which have become a BIG BRAND in areas of B2C segment serving
diverse and varying customer tastes and liking. To Name a few, Amazon, Alibaba etc have built
their empires on making technology serve customer and fulfil their needs. These entrepreneurs
have built their companies and brand mostly on similar approach and philosophy advocated by
Dr.Rabindranth Tagore in his poem in Gitanjali , namely, Where the Mind is without Fear etc.
Not only these entrepreneurs are without fear of unknown , and have built lasting empires in
their lifetime with their business vision and dynamism. This article explores philosophy of Dr.
Tagore applying it to these companies and finds what is to be learnt from this poem in this
modern business world.
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Abstract
Internet and Communication Technology has appeared to be the agent of change in the
classroom. The advent of ICT has made it possible for multi-centric participation in generation
and dissemination of e-content. It has liberated the schools from the systematic issues of access,
reach and quality thereby ensuring equity in education. In order to leverage teaching-learning
processes, it is important to address the issue of digital divide and rewire the classrooms. Open
educational resources can open access to web resources and create forms of expression via
virtual connectivity. Many contemporary technologies have made it possible to experience peer
learning and build border-less networks. The Indian government has put in place an ICT
curriculum and many National bodies have come open with educational initiatives to reshape the
landscape of education. Students who can use these ICT capabilities in education can further
drive innovation in the digitized global world.
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Abstract
Purpose: The main purpose of this paper is to study the Relationship Between Work-Life
Balance and Employee’s Job Attrition in IT and ITES Industry. In this way, there are many
factors like as Absence of optimum Work Life Balance, Significant time lost due to commuting
to and from home to office, higher work pressure, excessive work hours, stiff, time-bound
deadlines, increasing materialistic aspirations, Over-demanding expectations and Bossy attitude
of Superiors, spiritual values, lack of proper training, non-involvement in decision making that
influence employee’s job attrition in organization. Therefore, job attrition plays a critical role in
decrease the productivity level of organization.
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Abstract
Small business contributes to economic activities of many nations around the world.
Although small business is growing, other scholars and reports state that small business face
challenges such as access to markets, financial capital, financial literacy, lack of infrastructure
and sustainability. On the other hand, factors that enhance success in small business include
family influence, skills, education and knowledge. To extend the current literature on the
phenomenon of small business, this conceptual paper examines the role of trade promotion
strategies on small business by comparing India and Tanzania. Findings reveal differences in
drivers of domestic competitiveness through implementation and usage of trade promotion
strategies such as the Kaizen model for Tanzania and benefits of exporting for India. This study
also found that trade promotion strategies can facilitate international trade and thus add value
through services. Future studies can identify the role of country image on the competitiveness of
the firm.
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Abstract
Mosque plays an important role in molding and creating beautiful success ummah. In the
days of Prophet Muhammad s.a.w. the mosque is known and acts as a central place for all
Muslims to practice religious ritual as well as other social activities. However, in Malaysia, the
mosque is now seen as a place meant for religious rituals only and the activities held does not
attract many attendees. This research aims to understand what are the core competencies which
will have a significant impact on mosque performance. The research adopts a qualitative method
and six groups of mosque committee leaders in the state of Kedah will be interviewed to achieve
the aim of the study.
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Abstract
In this recent epoch, ensuring customers are satisfied from all aspects is a very vital
agenda for businesses’ success because satisfied customers will enhance organization well-being.
To ensure satisfaction, customer’s emotion too plays imperative role. It is established that
emotion if properly treated, predict future behavioural intentions and satisfaction in a more
superior context. It was also highlighted that the dominance of cognitive factors such as price,
quality, brand, technological aspect and more in determining customer satisfaction alone has
weak predictive power towards satisfaction because it fails to capture the customers’ emotions.
In automobile industry specifically, lack of research has been done to explore the effect of the
psychological factor which is the emotion of customers as a mediator on the relationship between
the cognitive factors (marketing and technological) and customer satisfaction. Hence, the present
study aims at sealing the gap by providing novel findings and discoveries for Malaysia’s national
car maker, Proton. PLS-SEM was utilized to analyse the data and the findings revealed that
psychological factor has positive and significant influence on both relationships on customer
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satisfaction. Therefore, it can be inferred that customers’ emotions must be cautiously managed
because treating them aptly and safeguarding their satisfaction will lead to competitive advantage
and success for the organizations. It is hoped that Proton will be able to capture the younger
generation’s attention to be more immersed to the nationally make automobiles and lead Proton
to be the market leader once again.
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Abstract
Services contribute to a major portion of Gross Domestic Product in any developed or
developing economy. Banking Industry occupies a very important place in service industry as it
acts as a intermediary between savers and users of money, and serves like the backbone in
development of the economy of a nation. Quality of service rendered by banking industry is
directly dependant on the Job satisfaction of Bank Employees. Normally bank employees remain
inside the bank branches for long durations due to various reasons. One of the major factors
impacting the employee emotions and job satisfaction in the banking industry is the quality of
servicescape comprising of physical and social servicescape. Present study is proposed to fill the
gap in understanding the impact of servicescape on employee emotions and job satisfaction and
thus help different categories of banks in designing optimal servicescape to improve upon their
marketing and operational efficiency.
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Abstract
UAE is the fastest growing economy in Gulf Cooperation Council Countries (GCCC) has
been widely focused on diversifying its economy. Tourism as an industry has increased its
importance especially in recent years. The present study emphases on tourism and its impact on
economic growth of the United Arab Emirates. The purpose of the analyses cointegration and
Granger causality approach has been employed. The data covered in the study is between 19902017 on annual basis at their natural log. All the series were stationary at first difference and
integrated at order (I). The cointegration results show a long run relation between tourist arrival
and GDP, capital formation, and tourist receipt. The results were validated by the Granger
causality test in the case of tourist arrival with tourism receipt and capital formation. However,
the results could not be confirmed between tourist arrival and GDP. The results contribute to the
policymakers the importance of increasing tourism as there is long- and short-term relationship
between receipt and tourist arrival.
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Abstract
Malaysia is a multi-racial country with a fast growing economy. However, the majority
of the stockholder’s equity were owned by other than the Malay race, the indigenous citizen of
Malaysia. In the 4th to 8th Malaysian Plan, statistics show that the Malays are still catching up
to own at least 30% of the equity in the stock market. If it was not because of the large
corporations owned by the Malays through either the government or private sectors, the statistics
would have been lower. The situation has always been blamed due to the majority of the
Malays lower income standard, which leads to incapability to invest in the stock market. The
situation may also due to lack of financial investment awareness and financial literacy among the
Malays. The financial literacy includes from opening a Central Depository System (CDS) to
investing in alternative investment products such as Exchange Traded Fund (ETF) and Real
Estate Investment Trust (REIT). This paper aims to develop a conceptual framework focusing
on the financial literacy and stock market participation in Bursa Malaysia among the Malays.
From the literature review, we found that financial literacy can be modeled into a basic and
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advanced literacy level of category. The basic literacy elements are grouped into the numeracy;
interest compounding; inflation rate; time-value of money and; money illusion knowledge.
While the advanced literacy elements are grouped into functions of stock market; relationship
between bonds and stock market; risk diversification and; financial assets attributes in the long
run. We expect there is a significant positive relationship between the financial literacy and
stock
market
participation
in
Bursa
Malaysia
among
the
Malays.
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Abstract
Employees’ turnover in Kolej Universiti Poly-Tech MARA, Kuala Lumpur (KUPTMKL)
is threatening to the smooth operation of the organization. Using the organizational justice
theory, we aim to examine the impact of organizational justice on employees’ intention to leave
KUPTMKL. Organizational justice theory refers to the extent to which employees perceived
workplace procedures, interactions in the workplace and rewards from the job specification to be
fair in nature. There are three types of organizational justice that are distributive, procedural and
interactional justice. From there, we analyze the impact of the relationship between the types of
organizational justice and employees’ intention to leave. Taking KUPTMKL employees as the
unit of analysis, we found that the distributive justice has a negative significant impact on the
dependent variable that is the intention to leave. While for the other two variables even though
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the results show a correct expected sign, both of the variables are not significant. This shows
that KUPTMKL employees are not happy with their remuneration. We therefore suggest the
management of KUPTMKL to revise employees’ remuneration to avoid employees’ turnover.
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Abstract
Boycotts have become increasingly relevant for management decision making and public
policy making and yet there has been limited number of studies in consumer boycotts area,
specifically on the effect of motivational factors. This study addresses the gap through an
experiment by examining the effect of one motivational factor—namely, regulatory focus—on
the decision of boycott participation (and, thus, corporate image). Using a product harm crisis
context, we examine how regulatory focus interacts with other motivational factors. Our study
tests hypotheses and reports implications for marketers, nongovernmental organizations, and
policymakers. We also discuss implications for further research.
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Abstract
English Language is very important in the Indian context today and is taught as a second
language right from the primary education. English is the co-official language of India and the
diversified nature of the country makes it imperative for the people to know English language
even to communicate within the country. However, at the Post Graduate level, the importance of
the language is even more. It has been observed that Second Language Acquisition (SLA) or
learning is highly affected by the attitude and motivation of the students since these provide the
impetus to start learning and to further sustain the tedious process. Further, it has been accepted
by teachers as well as researchers that motivation is indeed a key factor in influencing the rate
and success of language learners in learning a second language. The present paper attempts to
analyse the various motivations the Indian PG students of B-Schools have to learn English as a
second language. The focus will be on finding whether the motivation is integrative in nature or
instrumental.
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Abstract
The purpose of this study is to analyze the antecedents factors that can influence auditor’s
ability to detect fraud. This study applied a survey approach to gather certain perceptions
regarding the study’s objectives. The respondents of this study were internal auditors who work
at the Representative Office of Finance and Development Supervisory Board (BPKP) throughout
the Indonesian provinces. By using PLS, a total 164 completed questionnaires were further
analyzed. The results showed that the antecedents which consist of auditor independence,
professional skepticism, and audit experience had influence on auditor’s ability to detect fraud. It
indicates that internal auditor, specifically in government boards, do need to have those factors in
order to be better to detect any potential fraud in the government institutions. The results of this
study will also provide an important point of reference both for practitioners (internal auditors)
and academics to improve their knowledge about auditor’s ability to detect fraud as well as its
antecedents factors which include auditor independences, audit experience, and professional
skepticism.
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Abstract
The paper aims to find out the impact of performance appraisal on employees
performance and also analyses the moderating role of motivation on the relationship between
performance appraisal and employees performance. Performance appraisal is a valuable tool to
measure the worth and magnitude of the manpower’s performance.In the public sector, the
measurement of performance has become an increasingly important part of the management.
There has been a paradigm shift in the management of public sector organisations. As a result the
measurement of units of production and activity has improved from the measurement of outputs
to the measurement of outcomes. The objective of the study was to find out how performance
appraisal system was productive in selected PSU and to find the correlation between the
performance appraisal and motivation.The data was analyzed by using appropriate statistical
tools and then conclusions were drawn.The overall study reveals .performance appraisal is
positively and insignificantly correlated with the motivation and it has a positive role in
enhancing the employees performance in selected public sectors for study.

141

Operational Risk Management in the Fragile Context of Afghanistan
Maher Itani
Assistant Professor
Department of Business Administration
School of Business
American University of Afghanistan
Kabul
Afghanistan
Email: mitani@auaf.edu.af

Abstract
Projects nowadays are faced with many challenges and complexities that create
uncertainty in their ability to achieve their objectives. It is due to the fact that operating in
conflict and fragile situation shifted the modality of work practiced by donors and governments
toward new approaches to diminish risks and better function in fragile states. This study seeks to
identify various operational risks encountered in project management and highlight their
contributing factors. It will equip project managers with techniques and procedures to better
manage operational risks while executing projects in such states.
A descriptive research was conducted using resources from available local knowledge
and global practices in operational risks management. Survey results identified that security
issues, high operational cost, and political conflicts are the main risk factors that affect project
implementation in the fragile context of Afghanistan. Weak governance, outdated legal system,
and unrealistic schedules are the other operational risks factors faced in conflict-affected states. It
also revealed that weak control and supervision over activities, and high risk originated by staff
cannot be underestimated in fragile states. Main recommendation of this research suggests that
through close monitoring, remote management, team building, proper security protocols, and
communications will ultimately help to mitigate operational risks. Additionally, promoting
strong local leadership, pooled funding adoption, and decentralized management would help to
address operational risk factors effectively.
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Abstract
Research on Strategic Human Resource Management issues have grown exponentially
over the past years. In the context of increasing global competition and advanced technological
development, there is a dire need for the companies to transform according to the new
environment. A best practice approach to SHRM is referred to as high-performance work
system. The amount of research has exploded and where previous work had mainly focused on
the outcome of single HR practice; it is now becoming more widespread to investigate “HPWSHigh Performance Work System” as a unified concept which comprised of several synergistic
HR practices and their direct impact on organizational performance.
High Performance Work System comprises the practices that show an improvement in
the ability of an organization to recruit, select and retain high performing workers in an
organization. HPWS enhance organizational performance by improving employee capability,
commitment and productivity. Yet, there is very little consensus about the structure of these
systems and the practices therein. The lack of structure may be inhibiting the growth of
knowledge in this field and the degree to which organizations adopt these systems.
Thus, to study the role impact of synergistic HR practices that creates High Performance
Work System and how it influences Organizational Performance; the literature is systematically
reviewed and resulted in 20 related articles which formed the basis of this research paper. This
research also concludes with implications of the findings and recommendations for future
research.
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Abstract
Although employee engagement has become one of the dominant topics in human
resource development literature, surprisingly, adequate attention has not been paid yet to provide
the clarity on this topic. Both qualitative and quantitative research on employee engagement has
been reviewed to explore the manifestation of engagement and its predictors. The findings of
previous studies have sometimes been unsystematic and inconsistent. It has also been found a
confusion concerning the concept and overlaps between organizational commitment and
engagement. The present study tackles these gaps in the academic literature with a theoretical
model suggesting the mediating role of organizational commitment on the HRM-engagement
linkage. Moreover, this paper suggests the moderating role of work-related support to buffer the
relationship between organizational commitment and employee engagement. In addition, this
study explains the relationships among the variables, of this research framework, under the
norms of social exchange theory and gives guidance for future research.
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Abstract
Entrepreneurship is a major concern that researchers talk in recent years, through
entrepreneurship a nation can reduce its unemployment and improve the livelihood of its society.
This influence of entrepreneurship has attracted significant attention from many researchers but
little effort has been done on systematic review and integrates the finding from the previous
surveys by looking the current researches. The main purpose of this study is to investigate the
influence of entrepreneurship education on job creation; the study used systematic literature
review, the data bases used are Elsevier, Taylor & Francis, Emerald, Inderscience and Springer.
Search keywords used were Entrepreneurship, Entrepreneurship Education and Job creation. Full
text articles published between 2008 and 2018 were included. There is an influence that
entrepreneurship education can help to start a business which in turn creates jobs. This study
provides related discussions.
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Abstract
The objective of this study was to investigate the factors affecting the decision to
purchase house brand products of consumers in Thailand. The research samples were the
consumers who used to purchase house brand products of Big C and Tesco Lotus Super centers.
The data were collected from 1,000 samples by using a questionnaire and analyzed by using
structure equation modeling with AMOS. The analysis results were that the five variables
consisting of marketing mix, brand equity, lifestyle, attitude, and decision on purchasing house
brand products, and the factor indicators conformed to the theoretical model with the
congruence indicators of correlating independent variables as follows: CMIN/DF = 3.032, GFI =
0.980, AGFI = 0.945, CFI = 0.994, TLI = 0.984, and RMSEA = 0.045, that marketing mix, brand
equity, lifestyle, and attitude, influenced the consumers’ decision on purchasing house brand
products, and that the analysis of structure equation modeling with Analysis of Moment
Structures (AMOS) revealed that marketing mix influenced the consumers’ decision on
purchasing house brand products without statistical significance, whereas brand equity, lifestyle,
and attitude influenced the consumers’ decision on purchasing house brand products with
statistical significance.
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Abstract
The objectives of this study were to examine the factors influencing the customer loyalty
to automobile insurance companies in Thailand, to study how the factors influence the customer
loyalty and to analyze the structural equation model of the variables influencing customer loyalty
to automobile insurance companies in Thailand. The participants of this study were 549
customers of insurance companies in Thailand that were derived using multistage sampling. The
questionnaire was employed to gather the primary data. The data were analyzed using
confirmatory factor analysis (CFA) and structural equation modeling (SEM). According to SEM
analysis, the overall fit reveals a chi-square value of 387.031 with 166 degrees of freedom (p <
.05), and a normed chi-square value of 2.332. The model’s CFI is .987 and its RMSEA is .049.
In addition, the GFI value is .947. All of these measures are within ranges that indicate good fits.
These results suggest that the model provides an overall good fit. The findings revealed that
customer satisfaction, service quality, and customer commitment had positive impacts on
customer loyalty. However, perceived value and customer trust had negative impacts on
customer loyalty. We also found that service quality and perceived value had strong impacts on
customer satisfaction. Finally, the brand image had no positive relationship with customer
satisfaction or customer loyalty. Suggestions and recommendations are discussed in this paper.
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Abstract
An increasing trend of Foreign Exchange Reserves in India has received renewed global
interest among policy-makers, economists, academicians and of course students. The reserves
rose significantly from the $5.83 billion dollar in March 1991 to $226.445 billion by August
2007. Recently, foreign exchange reserves rose to a record of US$418.515 billion in April l1,
2019. It has been a glorious transformation from a position, when the country almost defaulted
on the external payments and pledged gold to a situation where the reserves are in abundance and
the country is one of the top in reserves, particularly in emerging economies.
India is now in the comfortable position regarding the foreign exchange reserves’
amount. In fact India is facing problem of handling reserves that is actually in ‘excess’. Although
India’s soaring foreign exchange reserves indicate that its overall strength has grown, they have
created internal and external pressures on the balance of the economy and introduced risks to the
financial system. In this way, India urgently needs to adjust its foreign exchange reserves
policies regarding effective management of reserves. The present research presents the ways of
utilizing the excess reserves in the growth and development of the nation.
The present paper deals with the problems of managing foreign exchange reserves in
India. This research not only discusses the factors (Foreign investments, exports and NRIs
deposits & others) that may be responsible for the existing excess foreign exchange reserves but
also presents the effective suggestions for betterment and development of the country, India. In
the present paper, an attempt is made towards analysis of legal policies relating foreign exchange
reserves so that three objectives of reserves management – safety, liquidity and return can be
achieved.
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Abstract
The present era is spreading arms briskly towards innovative strategies and management
being implemented for growth and development of human resources worldwide. It is becoming a
big challenge for the enterprises, to administer the alterations required for organisational
development. Hence, the organisations have gradually started employing some fresh and
modernistic approaches in it for the outstanding functioning. GREEN HRM has become one of
those approaches to innovate the business practices. Green HRM is working as an approach that
includes the 360o revolutionary criteria with past, present and future beneficiary concepts. The
purpose of this paper is to layer off the hidden and unknown revolutionary benefits of the Green
HRM for organisations, Employees and environment. This is an emerging concept and growing
phenomenon for the organisational development. The paper tries to evaluate the Green HRM
strategies and concepts used in the organisation.
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Abstract
The paper aims at discussing the opportunities of trade for Kashmir in Central Asian and
European market through, now closed, Silk Road routes. These trade routes are quite lucrative
for boosting the economy of India, specifically Kashmir; as such, this work puts forth the
importance of revival of these routes to gain a comparative advantage. Literature manifests that
despite all the difficulties, the traders in the past maneuvered the roads and lakes on the Silk
route for business and in all, the trade balance always used to be in favour of Kashmir. Also,
recently, due to cross border trade, India has been benefitted more than its counterparts, in fields
such as profit generation, return on investments, and employment opportunities. There are many
products including the electricity potential from Kashmir that can be bartered for other energy
supplies and products from Central Asian countries. In conclusion, the revival of silk route has
strategic implication and is beneficial not only to India but will also help in restoring peace and
economic prosperity of the state.
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Abstract
E-commerce will play an important part in determining how well a firm/organization can
employ technologies in a better way to deliver higher customer satisfaction value. The purpose
of this study is to develop and validate the concept of customer competency as eight dimensions
( i.e. E-Trust, quality of products & services, customer support, application design, reasonable
price, availability of user generated content, replacement & returns, risk in purchasing
product)and empirically examines its impact on firm decision making performance. The findings
is based on empirical analysis of survey data from 69 respondents and demonstrate a theoretical
proof of the statistical relationship between elements influencing customer competency and firm
decision making performance. The results reveal that majorly three dimensions of competency
i.e. application design, reasonable price and user generated content will depend significantly on
decision performance of the firm. The validity of customer competency construct as conceived
and operationalized, suggest the potential future scope evaluating its relationship with possible
antecedents and consequences. For Practitioners, these result give important guidelines and
suggestions for enhancing decision making performance across the firm through the use of
customer behavior while shopping at their e-commerce web portal.
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Abstract
Hispanics make up 18% of the U.S. population and still growing with estimates by 2050
at 30% of total. They are a unique segment that has different needs, attitudes and behavior
towards grocery shopping and products. This study investigates how Hispanics utilize digital and
other stimuli inside the brick and mortar store, their engagement with brands, and their
propensity to purchase new and organic products. Secondary survey data from an online study on
grocery behavior and habits was utilized.
The research shows that consumer brand engagement is driven by displays, sampling,
coupons, digital use and innovativeness or consumer’s willingness to try new products, while
innovativeness and engagement significantly predict organic use. Versus non-Hispanics,
Hispanics use more digital tools in store, are more influenced by displays, sampling and
coupons, are more brand engaged, and on average, have a more innovative personality, which
may be why 37% of their in store purchases are organic. This study contributes to
innovativeness and engagement theory, as well as the importance of targeting the Hispanic
segment through digital and engagement strategies- especially when new or organic products are
being introduced or marketed.
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Introduction: Microfinance has been praised during the last 20 years as a new development
policy tool. It has been built on the promise that it would create a more inclusive financial sector,
increasing the efficiency and professionalism in delivering financial services to poor clients
(CGAP, 2004).This paper discuss upon microfinance as an instrument for achieving sustainable
development with regards to different activities taken by various organizations. Secondary data
has been gathered from the annual reports of different departments, journals, books & research
papers. The study recommends that microfinance played an essential role to make monetary
assets for achieving sustainable development. It will manufacture the social capital and brings
financial flourishing.
Purpose: The main objective of this study is to quantitatively aggregate the findings of prior
literature on the effect of Microfinancing on Sustainable development using the meta-analysis
technique developed by Hunter et al. (1982).
Design/methodology/approach: A set of 50 research papers that directly studied the
relationship between Microfinance and Sustainable development was analyzed for the purpose.
In addition to overall meta-analysis, a detailed subgroup study was also conducted to test
whether the differences in results are due to moderating effects related to different sustainable
development proxies, economic development of a specific (developing) country, and size of the
firms under study.
Findings: The findings of this meta-analysis confirm that Microfinance is negatively associated
with sustainability, which means an aggressive approach of microfinancing policy leads to
higher sustainability. Overall, and in all the subgroup studies, other schemes for microfinancing
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by banks and bank linkage programmes were found to be negatively associated with
sustainability.
Originality/value: Unlike narrative literature review papers, this meta-analysis provides
quantitatively aggregate evidence on the relationship of microfinance and sustainability. To the
best of authors’ knowledge, no previous meta-analysis paper is published on the topic.
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Abstract
A study to examine the Mediation effect of Goal Commitment on the relationship
between Proactive personalities and Sales performance indicated that there was a positive
relationship of Proactive personalities on Sales performance, Proactive personalities on Goal
Commitment, Goal commitment on Sales Performance. The study further confirmed the
Mediating effect of Goal commitment on the relationship between Proactive personalities and
Sales Performance. Managers and policy makers should therefore put strategies in place that help
their sales persons to be proactive in achieving the set sales targets and enable the selling
organization achieve the desired goals. This can be done through indoor training programs as it
helps them feel confident of their ability to perform their sales job well and effectively, reward
system and lots of team work.
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Abstract
The trading behavior of investors or firms selling stocks that experience a rise in price
and holding stocks which face a fall in price is termed as “Disposition Effect”. This paper has
investigated behavior of mutual fund managers in relation with disposition effect. The paper
investigates that Indian fund managers do not exhibit disposition effect. The data settings reveal
that fund managers are realizing an increasing number of losses of smaller magnitude and fewer
gains of larger magnitude. Nevertheless, a proportion of the sample exhibits the disposition to
realize more winner stocks than loser stocks. It is observed that funds biased with disposition
effect are providing on average 2.29- 4.55% lower return than the funds with no disposition
effect.
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Abstract
This paper examines the volatility links between asset markets in India with specific
reference to stock, commodity and gold markets over a period of 12 years spanning from 2006 to
2018. By employing a DCC- GARCH and BEKK-GARCH method, we show that the dynamic
correlation between these asset markets have undergone significant changes especially after the
financial crisis of 2008. The safe haven role of gold is clearly evidenced with the rising negative
correlation between the two markets during periods of stress. The evidence for financialization of
commodity markets indicates that investors should exercise caution while making diversification
decisions across stock and commodity markets.
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Abstract
Entrepreneurship can create new economic opportunities for women and contribute to
overall growth and departure from poverty. In India, especially in rural areas, the development of
women entrepreneurship compared to other countries is very low. In urban India, women
entrepreneurs can be found a little better compared to rural India. Due to lack of resources or
information, or less entrepreneurial attitude, women in rural India are still continuing with
traditional petty businesses and / or tiny cottage industries. These petty businesses and cottage
industries are low paid industries, low skilled as well as low technology and low productivity
jobs. Previous studies covered issues & challenges of women entrepreneurship, entrepreneurship
growth through Self-Help Groups (SHGs), comparison of female and male entrepreneurs but the
research on Entrepreneurial Attitude and Engagement for Rural Women in an emerging economy
is scanty. Entrepreneurial Attitude played an active role among women to step into an
entrepreneurial venture.
The first objective of the present study is to identify the major dimensions that drive the
rural women towards entrepreneurial skills and happenings (engagement) followed by the
second, to analyse the entrepreneurial dimensions impact on their engagement towards
entrepreneurship mediating through entrepreneurial attitude.
The study collected the sample from 350 rural women entrepreneurs through
convenience sampling and a structured questionnaire from Southern parts of Rural India. The
data analysed using SPSS and AMOS software to empirically test the relationship among three
constructs namely Women Entrepreneurship Dimensions, Entrepreneurial Attitude and
Entrepreneurial Engagement.
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The study findings proved that the women entrepreneurship dimensions have a positive
impact on their entrepreneurial engagement but partially mediated through women
entrepreneurial attitude by using motivation theory and Theory of Planned Behaviour.
The study will help the Government and Non-Government Bodies (NGOs), Not-forProfit organisations, and any other voluntary organisations to develop new policies and strategies
to facilitate the entrepreneurial attitude and engagement among rural women. This initiative will
give self confidence, financial empowerment to rural women. It is crucial to promote rural
entrepreneurship as it will create more
job opportunities for rural people.
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Abstract
Purpose: Existing studies on consumer response to e-waste management mainly focus on the
household consumers and little attention has been given to study the role of organizational
consumers of electrical and electronic equipment (also called bulk consumers), despite the fact
that they create majority of e-waste. The aim of the present study is to build a proposed
conceptual framework of the key factors shaping the organizational e-waste strategy as well as
the organizational challenges related to its implementation through synthesis of the current
literature.
Design/Methodology/Approach: The proposed model relies on the studies previously carried
out by the authors in the areas of e-waste and environmental management in general. An
extensive literature survey has been carried out to derive the constructs of the conceptual
framework as a basis for further empirical research.
Findings: Based on the review of existing literature, a conceptual framework of determinants of
e-waste strategy and organizational challenges related to strategy implementation are identified.
The model depicts that various internal and external factors served as key strategic drivers for ewaste management in the organizations and the hurdles faced to implement it.
Research Implications: The framework proposed in this paper could be considered an addition
to the existing literature on frameworks of e-waste management. Besides its academic value, the
model offered in this paper is likely to support the organizations in developing e-waste
management initiatives in their efforts to positively impact the environment and society, and
promote themselves as eco-friendly and socially responsible.
Scope for future research/limitations: The proposed conceptual framework for organizational
e-waste management strategy developed through literature review is yet to be empirically tested
and validated using appropriate tools and techniques. Future research can be carried out to test
the applicability of the proposed framework to a wider spectrum of organizations in varying
contexts.
Originality/Value: The paper proposes a novel framework of strategy for e-waste management
in the organizational context. Thus, it helps to advance the understanding of the e-waste
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management in the organizational context and facilitate the formulation of business strategies
and
effective
policies
by
practitioners
for
managing
e-waste.
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Abstract
Purpose: Qualitative study is undertaken in implementation of Lean Six Sigma (LSS) to manage
and improve service operations in three Knowledge Process Outsourcing /Business Process
Outsourcing (KPO/BPO) service organizations. Qualitative cross study analysis of several
factors, LSS practices, adaptation of frameworks and operational performance is done to
understand underlying relationships and propose a conceptual model.
Methodology/Approach: We use Literature Review to understand implementation of LSS in
manufacturing and service environments. Data from case organizations is collected through
semi-structured interview method and secondary data sources. We then draw on this knowledge
to discuss implementations of LSS in KPO/BPO organizations and conclude on critical factors.
Findings: The case study provides insights into adaptation and implementation of LSS given
suitable enabling environment.
Research limitations/implications: Qualitative insights through this study are to be adopted
cautiously by practicing managers and researchers due to inherent limitations of case based
research method.
Practical implications: Due to overall increasing market pressure and client expectations,
KPO/BPO organizations have no choice but to embrace continuous improvement mindset. This
study provides theoretical and practical insights to operations managers in innovatively adopting
a standard LSS approach to managing and improving operations.
The Originality/value of paper: Since very few studies exist on adaption of LSS in KPO/BPO in
published literature this paper contributes to theory building in KPO/BPO operations
management which is a fast-growing sector globally.
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Abstract
Most of the research in consumer behavior talked about the benefits of creating a brand
gender. It is argued that brand gender has a significant effect on brand equity evaluation (Liven
et al. 2014), and revealed that brand gender is an essential part of brand personality models
(Lieven et al. 2014, Grohmann, 2009), But past research limited to brand genders creation and
limited to the individual dimension .Therefore this gray area needs for reexamination. A through
literature review on brand gender reveals that the dimensions of brand gender are created on the
basis of four major factors such as; 1) Gender orientation of spokes persons/ Spokes person’s
gender; 2) phonetic effects in brand name; 3) gendered attributes of the logo; 4) product-celebrity
congruence. All these research are limited to the masculinity and femininity aspects of the brand
gender and have ignored the impact of other two types of brand gender on building strong brand
equity. On the other hand very few researches have researched on the dimensions of brand
gender (mostly related to the celebrity gender used in the ad) through advertisements. However,
creating stronger brand equity through brand gender remained unanswered in the previous
researches. So this research on brand gender takes all these issue into account for future
measurement. The present study focused on multi dimensional aspect of Brand gender and its
impact on brand Equity moderated by nature of advertisement.
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This article first, provides the understanding of creating a consumer perception of brand
gender and its possible dimensions on the basis of the extant literatures. Then it suggests the
relationship between different types of brand genders and brand equity. This exploratory study
also reveals the impact of these four factors in the creation of four types of strong brand gender
(masculine, feminine, neutral or undifferentiated). It also explains the theoretical background of
using
brand
gender
in
creating
strong
brand
equity.
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Abstract
This paper discusses the results of a study on the effect of stock selection skill and market
timing ability as well as risk level on the capability of investment managers to form a profitable
portfolio. The study was based on conventional mutual funds operating in Indonesia during the
period of 2009 – 2016. Monthly data of Net Asset Value (NAV) of 33 mutual funds was used. In
this study, the investment manager stock selection skill and market timing ability were measured
using Henriksson-Merton method. The level of risk an investment manager is willing to take,
indicated by beta value, was measured using Sharpe index model. Furthermore, Sharpe ratio was
used to measure the performance of the mutual funds. Statistical analyses were performed to
evaluate the relationship among the variables considered in this study. The results indicate that
the investment managers of mutual funds in Indonesia maintain good stock selection skill and
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market timing ability. A majority of the funds were reasonably diversified, thus able to reduce
the risk level and improve the performance of the mutual funds.
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Abstract
Purpose – This study aims to analyse the literature on capital structure theories for the last 21
years. The analysis reveals existing gaps and identifies various themes for prospective
researchers in the capital structure domain.
Design/methodology/approach – We analyse and categorize 183 articles published from 19992019 (no later than March 2019) in the Scopus database using “capital structure” and “leverage”
as the keywords. Further, these articles are assessed on the basis of the type of study, publication
year, type of industry, the status of the economy (whether developed or developing),
statistical/econometric techniques, evolving themes, and resulting theory backing. We perform
the citation analysis to recognize impactful authors and their papers.
Findings – Our findings reveal an upward sloping trend in the capital structure research from the
past 21 years with the majority of the research dominating in the developed economies,
specifically the United States. Although, we witness a soaring interest of researchers in this
domain located in developing economies, yet these markets are still under-researched providing
scope for prospective researchers. Further, the capital structure research is largely conducted
considering all the industries together, whereas the focus on a particular industry or sector is very
meagre. Almost all the studies are empirical in nature, thus providing scope for primary research
using surveys or questionnaire. Various forms of regression such as pooled OLS, fixed effect
model, 2SLS, GMM are very popular econometric techniques used in this area off-late. This
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review highlights the dominance of trade-off theory to elucidate the capital structure of firms,
irrespective of the status of the economy. Based on the review, we are able to identify major
themes evolving in this domain.
Originality/value – Amongst a thin body of literature review studies existing in this sphere, to
the best of our knowledge; this is a unique piece of research effort to assess the capital structure
literature. Our paper focuses on the past 21 years (1999-2019) to identify which are the popular
and evolving themes, techniques and evidencing theories in the capital structure of firms across
developed and developing economies lately. This study provides readymade information
available for prospective research in this field.
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Abstract
Small and Medium Enterprises (SMEs) are an important focus area in most countries,
especially in developing countries, mainly due to their employment generating potential.
Governments and companies across the world are engaged in promoting adoption of
digital service by citizens and customers. Prior research has shown that privacy-related concerns
have a significant impact on adoption rates by them.
This paper examines how privacy concerns of the respondents are influenced by the
quality of services they receive from different public and private service providers, these services
being telecom services and business registration services by the government.
The statistical analysis of this paper is based on survey data of 3180 micro-entrepreneurs
in Bangladesh, India and Sri Lanka. The study uses mainly t-test to measure the relationship
between the factors and the constructed privacy indices.
Both government and telecom service quality levels were measured, among other things,
on factors related to staff behavior, availability of relevant information, time taken to resolve
issues, responsiveness, overall satisfaction levels, etc.
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Abstract
This paper aimed to examine the history of the USD in the US and the US-China trade
war to gain an understanding of the impact of usury on the American economy and the impact of
the America trade on the American economy. Author examined the history of the USD from the
Continental Congress period of 1775 to the US-China trade war in 2018 using QualitativeQuantitative Content using the Threshold Autoregressive (TAR) Model analysis that focused on
examining American domination, the history of the USD, and the impact of the US-China trade
war on the world economy. This research found that the trade-based economy and the growth of
the real sector tended to be stronger than the usury-based economy with the approach of the
monetary sector growth from the Continental Congress era to the current digital economy era
(2018).
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Abstract
Banking sector is backbone of an economy and integration of banking sector across the
boundaries of the economy can lead to contagion during crises. The present study investigates
the integration of banking sectors of five countries, India, United States, United Kingdom, China
and Japan. Towards this end, we use weekly data from January 04, 2017 to April 26, 2019 and
construct equally weighted portfolios selecting ten stocks from the banking sector of each
country. For understanding the long-run relationship we employ Autoregressive Distributed Lag
(ARDL) Model with bounds testing methodology of Pesaran and Shin (1999) and Pesaran, Shin
and Smith (2001) and find that there is no cointegration among the portfolios of banking sector
stocks. It implies that there is no single common factors driving the prices of the portfolios under
consideration and there is no long-run relationship between the banking sectors of the selected
countries. However, pairwise ARDL bounds tests reveal that there is cointegration between UK
and India. In addition, we use Granger causality for uncovering short-run dynamics and find that
bank portfolio returns of a country does not granger cause the bank portfolio returns of other
countries except that US and UK returns granger cause returns of India and China respectively at
10% level of significance.
The findings of the present study have implications for policy makers, portfolio managers
and investors. Understanding the interrelationships between financial markets especially the
banking sector can help policy makers stabilize the economy. Knowledge of the
interrelationships between markets can aid portfolio managers and investors in making sound
investment decisions and execute other strategies.
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Abstract
This paper aims to measure and forecast salt price based on cost and price rationality. The
research employed quantitative method with Ordinary Least Square Model for measuring the
rationality of salt and ordinary least square for forecasting salt cost and price in order to describe
salt cost and price behaviour. Although the demand for salt increases every year, the abundant
and cheap raw materials as well as the growth of the domestic production of salt business do not
correlate positively with the growth of demand. We focus on measuring and forecasting price
rationality as a proxy for the salt business prospects in Indonesia. We found that salt price
formed at the time of the study was higher than the normal one. This is contrary to the motive
theory of entrepreneurs, making the salt business in Indonesia remain a mystery.
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Abstract
This research article presents a conceptual study of how sustainable business formation at
Indian BOP (Bottom of the Pyramid), creates social value and leads also to the sustainable
development of an economy. For this, a critical literature review has been carried out to explore
the dimensions responsible for the development of businesses set up at the BOP level. This
conceptual paper attempt to draw the opportunities of sustainable business formation at the BoP
with help of Multinationals Corporation engagement with the BOP Moreover, the extant
literature appears limited by its narrow focus on BOP in developing economies like India.
Besides the formation of conceptual map based on evolving dimensions from the secondary
literature with the help of developed propositions; this study also makes several
recommendations for continued research in the area of BOP for business formulation and
sustainable development.
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Abstract
Developing economies are characterized by low per capital income, high dependence on
agriculture, low contribution of service sector etc. The economies depend heavily on mass
production and therefore customization and premiumization are not considered as viable option
in such markets to sustain. As the GDP and per-capita income have started growing in many
developing countries, the choices of the consumers are also changing thereby forcing the
producers to rethink about increasing demand for customized products in the market. This India
is one of the fastest growing economy with GDP approx. $2.6 Trillion. The per capita income of
the country has risen from 1040.78 USD to 2045.79 USD in last 10 years (. The consumers are
increasingly showing interest in the premium products more often so when it comes to healthrelated concerns. This case study is conducted to understand the changing consumer behaviour in
Indian subcontinent in FMCG sector. The dairy sector is one of the most unorganised sectors of
India with only few organized players present in the market. The case throws light on the fact
that a shift of choice of the consumers from normal dairy milk to health friendly premium milk is
forcing new players to enter into the market to cater the growing demand. The study is
conducted with few players of the dairy sector in Pune city where health conscious population is
on rise and therefore the demand is increasing for premium category A2 milk.
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Abstract
It was 5:30 in the evening, Tarun just got off from the conference call with his seniors, he
was sitting in his new office cabin thinking about the pressing issues his branch was facing. As a
new Head of HR Function, Tarun was adjusting himself in this new branch. But there was no
time for him to get comfortable, the issues were demanding the immediate action. He
immediately calls his team to meet him in the meeting room in 5 minutes. He asked the HR
Executive to bring the yearly reports with her. Tarun addressed the team by “first apologizing for
calling them in such a short notice but things have turned worst for us. We just got our yearly
reports and numbers are not good. It has hit us where it hurts the most. We are draining and we
have to refill it immediately before it does some irreparable damage to the branch. We must
figure out what has gone wrong and what needs to be done to retain the talent in the branch”.
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Abstract
This study aims to get an overview of the effect of training factors and locus of control on
self efficacy and work ability of employees in three-star hotels in East Java. The population in
this study is the three-star hotel industry in East Java, which totals 20 hotels and all employees at
the three-star hotels in East Java, with a total sample of 501 employees. The analysis technique
used is by using path analysis. Based on the analysis of the results and the hypothesis proposed
previously that the variables of trainer, training material, training method, training facility, and
locus of control partially have a significant effect on the variable of self efficacy, that is
acceptable/true. Meanwhile, the hypothesis which states that the variables of trainer, training
material, and training methods and locus of control partially have effect on the variable of work
ability can also be accepted, only one hypothesis that cannot be accepted, i.e. the effect of the
variable of training facility on work ability.
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Abstract
The importance of brand equity as a source of competitive advantage has been widely
acknowledged in branding literature (firm (Aaker, 1992; Bharadwaj, Varadarajan, & Fahy,
1993). Researchers have found that firms with positive equity are successful in successful brand
extensions (Rangaswamy, Burke, & Oliva, 1993), create barriers to entry by other competitors,
charge a premium price for their service and encourages customers to go for repeat purchase
(Smith & Park, 1992). It is defined as the distinction made by the customer between the focal
branded product and an unbranded product even though the product features are the same (Yoo,
Donthu, & Lee, 2000). Given its importance, it is important for researchers to identify ways in
which firms can create brand equity among its customers. Brand experience has emerged as a
critical factor brand equity in the recent branding literature, the above relationship is yet to be
empirically examined.
Building on the extant literature, the study proposes a conceptual framework that
conceptually investigates the relationship between brand experience, brand relationship quality
and overall brand equity.
Brakus et al., (2009) have defined brand experience as “subjective, internal consumer
responses (sensations, feelings, and cognitions) and behavioral responses evoked by brandrelated stimuli that are part of a brand's design and identity, communications, environments, and
packaging” (p. 53). They further propose five dimensions of brand experience viz. sensory,
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affective, intellectual, relational and behavioural. Brand relationship quality is defined as an
emotional bond that a customer has with a firm, or a brand, or an employee of a service provider
(Fournier & Alvarez, 2012; Fournier, 1998). Prior studies have conceptualized BRQ as a
multifaceted construct characterized by both cognitive (customer satisfaction and trust) as well as
emotional dimensions (love/passion, commitment, and intimacy) (Fournier, 1998; Nyffenegger
et al., 2014; Park, Kim & Kim, 2002).
Building on the Social Exchange theory (Blau, 1964), following hypotheses are
proposed:
H1: The five dimensions of brand experience are positively related to both cognitive as
well as emotional dimensions of brand relationship quality; and
H2: Both cognitive as well as emotional dimensions of brand relationship quality are
positively related to the overall brand equity.
The proposed conceptual framework links the critical constructs of brand experience and
the overall brand equity through brand relationship quality which will provide useful insights to
both theorists as well as practitioners to design their brand experience strategies.
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Abstract
Purpose – Indian manufacturing sector can attain the target of US$ 1 trillion by the year 2025
with automobile industry at its ever rising trends (ibef.org). Horizontal integration of Hr
practices leads to increased effectiveness as expounded by Brans and Hondeghem (2005). This
inspired the need to explore the extent to which the HR practices of Recruitment & Training are
integrated with competency framework in automobile Industry in NCR.
Methodology – It’s an empirical research using quantitative research methods. This study is
divided in two phases. In Phase 1 author’s have extensively researched the secondary literature
by categorizing it in four sections. It is followed by Phase 2 which comprises of a conceptual
framework, proposed model and hypotheses based on the literature review. As research
instrument a Questionnaire survey is created and administered on 350 auto industry professionals
comprising of organisations which are leading players worldwide like –Maruti Udhyog Ltd,
Volvo Eicher Commercial Vehicles &
Honda Siel Cars India Ltd etc. Survey aimed at
validation/crosscheck of the actual integration related industry practices against the findings
collected through literature review. Data is analyzed with the help of statistical softwares like
IBM –SPSS Version 19 & MS Excel. Various test used using reliability & validity analysis,
normality testing, test of proportion, chi square testing and validity of measurements. Indicative
Graphs for depicting results visually is done through excel.
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Data Analysis & Findings – Data Analysis is done based on respondent dataset of 250 collected
on Likert Scale. Survey comprised of total 30 attributes measuring competency framework
practices (10 items), Recruitment (10 items), Training(10 items). Findings are enumerated as
competency frameworks are developed in-house, strong and positive integration of Recruitment
practices with the competency framework was established but at the contrary negative
association was depicted for training and development. Interestingly strong integration resulted
between recruitment & training & development.
Future Scope & Contribution- The research can be extended to larger number of companies of
Automobile Industry for further comparative analysis. It can be elaborated by exploring the
integration amongst Competency framework based practices, recruitment & selection , Training ,
Assessment, Compensation , succession planning and Compensation etc. It can be conducted for
different industries or at different location of the world. It contributes to competency & HR
related knowledge repository along with the students , practitioners and new consultants
desirous to know more about Competency Mapping Implementation practices.
Originality- Scarce availability of studies on the empirical perspectives of competency mapping
based on indigenous data is a problem for researchers. This paper addresses this gap by
providing results from an empirical study to establish the linkages between HR practices &
competency framework.
Limitation- The research is limited to the three leading organisations in NCR only hence the
results cannot be considered to be universally justified. It may vary due to organization
specificity, its culture or country etc.
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Abstract
This manuscript for the paper is an attempt to highlight the Islamic principles of
management stated by our Prophet Hazrat Muhammad (SAW) and Al-Quran, collectively known
as Al-Sharia (Islamic law). Existing literature has been used to get some evidence of Islamic
management principles such as Taqwa, Ihsan, Adl, Trust etc. Islamic management principles are
unique in its nature as it not only guide but shapes the behaviors of individuals spiritually and
morally. It has a socio-economic and political effect besides the mutual relations of individuals.
Further, the main emphasis of the paper is on the principles of management and to
provide the understanding of basic difference between Conventional Western Concept of
Management which is based upon materialism & wealth maximization and Islamic Management
which is based upon Fear of Allah (Taqwa), Pleasure of Allah, Accountability before Allah on
the Day of Judgment, Justice and Morality.
Another attempt has been made to provide an overview of an Ideal Islamic organizational
structure (Khilafah Structure), Shoora (Board of Consultation) which will help in deriving and
implementing the same in business organizations.
The emphasis is also on the various aspects of management mainly principles of
Marketing Strategies and organizational behaviour as per the Quran and life of Prophet
Muhammad P.B.U.H.
The principles of the Islamic Management being proposed here can further be
implemented in each and every sphere of an organization forming a near to ideal condition where
the well-being of an individual life, skills, potential as well as the organization can be achieved.
In Shaa Allah.
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Abstract
Every year, ‘Great place to Work’ Institute conducts a survey to produce a list of top
companies in India to work for, based on their workplace culture. Intrapreneurship, on the other
hand, is described as entrepreneurship within an organization. To inculcate the entrepreneurial
disposition among the employees, there should be a culture stimulating innovation and selfrenewal. In 2018, ‘Great place to Work’ (in collaboration with Economic Times) has recognized
100 Indian companies across 20 sectors, which have a favourable and enhancing workplace
culture for their employees. Taking this list further, the authors will evaluate the factors or
enablers of entrepreneurial behaviour amongst the employees. To test the hypotheses between
the variables, SEM will be used. The results of this study will help the companies to vitalize the
culture of intrapreneurship which would lead to innovation, new business venturing and
ultimately improves organizational performance.
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Abstract
Ever since the advent of modern retailing in the early 90’s, concerns have been raised
time and again about the survival of Mom & Pop stores in India. The major concerns being
Foreign retailers making a beeline to India, the Indian independent retailers not able to face
unfair competition from these foreign players, big Indian corporate like Aditya Birla Group,
Future Group, Reliance, RPG Group, Tata Group etc. throwing their hats in the retail ring and
making the competition tougher for their traditional Indian siblings, onslaught of online retailers
and recently, Government authorities tweaking the tax system to adversely effect these stores.
This paper aims to have a look at some of the successful traditional retailers of India, who
have not only survived the above mentioned adversities, but also grown from strength to strength
and the strategies adapted by them. On the other hand, it also takes up certain cases, where the
retailers failed and were forced to shut shop and a study of what went wrong in these cases.
Hence, the paper traces the Business and Entrepreneurship Development in a Globalized
and Digitalized Era with cases related to certain specific Mom & Pop Retail Stores in India.
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Abstract
In view of the constructive role played by urbanization and infrastructure it becomes
imperative to study the linkages between urbanization, infrastructure, and growth. This paper
aims to empirically investigate the relationship between urbanization, infrastructure, and
economic growth. The present paper examines this relationship for annual panel dataset of
developing countries viz., Brazil; Russia, India, China, South Africa, Afghanistan, Pakistan,
Bangladesh, Nepal, Bhutan, and Sri Lanka for the period 2008-2016. The study has applied panel
OLS and two-step system GMM technique. Our findings suggest that per capita income, urban
primacy growth, broadband, and female education favorably impact economic growth. An
important finding of our study is that in the long run, per capita income level has a negative
relationship with economic growth. This paper revisits the studies based on economic growth
and urban concentration particularly, urban services. Based on results, the paper concludes from
broad policy perspective.
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Abstract
In view of the growing importance of good governance as an accelerator of sustainable
development, it becomes indispensable to study its determinants. The purpose of this paper is to
empirically analyze the impact of globalization and other key macroeconomic variables on the
quality of governance. The study has used panel OLS (fixed effects and random effects) and twostep system GMM on a panel dataset of 14 emerging Asian countries for the period 2005-2017.
Our results indicate that social and political globalization, urbanization, and Information and
Communication Technology infrastructure impact governance favourably, while per capita
growth has no significant bearing on the country’s quality of governance. A pertinent finding of
the paper is that social globalization coupled with economic globalization can lead to good
governance. Thus, improved quality of governance can be attained by blending cultural
integration with capital flows. Based on the econometric results, the paper concludes from a
broad policy perspective.
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Abstract
Marketing through social media give companies a better communication platform to
promote and influence purchase intentions and behavior. This study reviews literature on the
influencers of social media marketing factors and develops a conceptual model to test the
dimensions having an influence on consumer’s purchase intentions and behavior. Additionally,
identifying gaps in branding literature, the study examines the moderating influence of local and
non-local brands on these relationships. This paper reports the first phase of the study.
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Abstract
In recent trends, the customer’s satisfactions are a major concern to the E-commerce
companies and immense growth in the selling of refurbished and finished products in the online
market. Nowadays, the customers’ have two choices, either go for the new products or
refurbished products based on available budgets. For this, E-commerce companies focused to
develop the forward and reverse logistics supply chain network design within the same time
horizon, so that transportation cost could minimize and will not cause major effects on the final
selling cost of products. Therefore, E-commerce logistics service providers starving towards to
design the sustainable multi-period supply chain network design. To address the complexity
associated with the manufacturers, e-commerce platform, e-commerce logistic company,
suppliers, retailers, and customers, this paper studies the forward-reverse supply chain network
design with customer pickup and demand facility within the promising time horizon as per GPS
module. We have developed a mixed integer nonlinear programming (MINLP) model to
minimize the total expected cost which involves material cost, production cost, material cost of
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return units, shortage cost, purchasing costs, recycling costs, inventory holding costs, repairing
cost, disposal cost and transportation cost associated with forward and reverse supply chain
network. In case of reverse logistics, if there is any defective products available to retailers,
which has been returned by the customers, logistic service provider pick-up the scrap/defective
product and transported to the respective manufacturing plants. The challenges of the proposed
work are to consider all the pickup, delivery points of retailers/customers within the promising
range of time window, simultaneously minimize the effect of greenhouse effect from various
transportation services. The Block-based Genetic Algorithm and Genetic Algorithm are proposed
to solve and validate the model. The computational Experiment shows the comparative chart for
all practical case studies.
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Abstract
The purpose of this study is to analyze if the global financial crisis had any impact on the
evolution and determinants of stock market integration between developed and emerging
markets of Europe. Such an analysis throws light on the flexibility of European financial system.
For this purpose, realized correlation and pooled regression is employed. The results indicate that
stock market linkages strengthened during the financial crisis. The three stages of crisis
transmission i.e. contagion, herding and post-crisis are identified in the study. Regression results
indicate that during pre-crisis period, inflation rate differential drove stock market integration in
Europe. However, in the post-crisis period, stock market interdependence in Europe is explained
by liquidity. The change in determinants of stock market integration due to crisis indicates that
global investors are flexible as they are able to adapt to the dynamic environment.
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Abstract
Concerned with the excessive usage of pirated versions of software and hardware
globally, the federal government in USA has passed new law - Unfair Competition Act (UCA).
This law debars US-based companies / importers / traders to enter any business deals with a
foreign company using pirated versions of software or hardware. Hence the direct impact of the
UCA will be witnessed on the prospects of all those exporting countries which are supplying to
the US market. While high IT usage in their manufacturing sector may have been giving these
countries a benefit until now but high intensity of piracy, if prevalent; may pull down their share
in the US in times to come under the UCA regime. In such a scenario, compliance becomes one
of the most strategic tools not only towards retaining the market share but also gaining against
global competing players. UCA compliance becomes important for Indian MSMEs considering
the efforts undertaken by competing countries such as China, Mexico etc. This paper
systematically explores the status of IT compliance in India vis-à-vis global players and suggests
how different sectors may respond to early compliance benefits. This paper captures the
implications of the law and analyses the extent of new opportunity to Indian manufacturers and
exporters emerging out of this law in comparison with its main competent suppliers in the US
market. The paper further extends an extensive list of specific products within the sector which
might probably gain better market share in the US as valuable input to the Indian exporters.
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Abstract
The core message of a brand is communicated through its marketing and communication
efforts of a firm. An overall brand positioning strategy usually intends to garner favorable
consumer reaction towards the brand purchase decisions. Many researchers have attempted to
explore the factors associated with the target customers’ preferences on the brands and how
different strategies could be developed to enhance the brand congruity. Consumer affection
towards apparel brand exert a greater influence on the consumer brand purchase decisions.
Consumer attitude plays a significant role to determine consumer choices. This study attempts to
explore consumer attitude towards self-expressive behavior associated with brand personality
and brand congruity. Researchers have identified self-congruity as the consumer psychological
process of comparing self with other objects and stimuli characterized as the match or mismatch
between consumer self-image and a product image, brand image, or company image. Selfcongruity theory is widely recognized by scholars as important for communication researchers
because it enables an understanding of how to build favorable brand attitudes. However, little
attention has been paid towards the multiple aspects of brand image construct. It has limited the
explanatory power of the congruity model of consumer brand attitudes. Therefore, the research
explores the consumer brand attitude towards premium apparel brand image within the brand
congruity theoretical framework.
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Abstract
In a highly competitive business environment, both customers and competitors are
pursuing for continuous innovation in new products and to enhance the quality of existing
products (goods and services). A company’s main focus should be the customer. Therefore,
firms need to care about their needs and demands to maintain competitive edge and survive.
Hence, most of the organizations, in both developing and developed countries, have obtained
ISO certificate. Standards lead to improve efficiencies and effectiveness in an organization
which contribute towards enhanced performance of organizations. Many researchers have
explored organizational performance and it has been viewed differently in different contexts. It
has been argued that the objective of a firm is not only increasing their turnover and profit, but
also sustainability. Organizational performance can be expressed as three specific areas based on
the outcomes of a firm such as shareholder return (economic value added, total shareholder
returns etc.), financial performance (profits, return on assets, return on investment, etc), and
market performance (sales, market share, etc.). This research explores the perspectives on the
effect of implementing ISO Quality Management System on Organizational Performance with
specific focus on the construction industry in Sri Lanka.
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Abstract
The Generation Z also known as “iGeneration” were born between 1995 and 2015. They
are currently between 4-24 years old (from world’s population nearly 2.52 billion are Generation
Z). These individuals are grown up with playing with their parents' mobile phones and tablets.
They are with the great optimism to change the world and their lives are hyper connected by
smart communication devices. Businesses cannot survive in this era with the traditional business
methods. Therefore, businesses need to look for the avenues to connect with their customers in
more meaningful way to sustain in business, and starting a new business is a few clicks away to
anyone who lives in this digitalized era. Today, starting new businesses have been made easy in
a connected world with less capital. Global researchers explore the entrepreneurial orientation of
the youth in their early stages of life and literature shows that there are successful entrepreneurs
who have impacted their communities and have become super rich as well.
Overall, with the rise of internet, new technologies and social media, this Generation Z
suffers from Depression, Anxiety and with all other psychological related health issues due to
comparing themselves to others and instant gratification. Comparing to Millennials and
Generation X, more than 90% of teenagers in this era suffer from mental related issues. This
research attempts to investigate the intention of the Z generation entrepreneurship in the
Southern Province of Sri Lanka, in a hyper connected world. The research will help both private
and the public sector for policy development related to entrepreneurship development.
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Abstract
Universities need to promote entrepreneurial education (EE) and they play a significant
role in promoting women entrepreneurial orientation that will affect the organizational
performance as well. The intention of university students to be entrepreneurs will be a critical
factor for economic development of a country. Researchers have investigated the importance of
knowledge and innovation in connection with entrepreneurial orientation that effects on
organizational performance. However, dearth of research could be found in women
entrepreneurship in Sri Lankan context. The psychological approach towards women
entrepreneurship could be studied with respect to the Theory of Planned Behaviour. The
student’s perceptions of desirability, feasibility, perception on the social status, importance of
family tradition etc. have been investigated by different scholars as key factors affecting the
entrepreneurship orientation of students. It is widely argued that Sri Lanka as a middle income
country needs to promote entrepreneurship in order to increase the GDP of the country. There
have been many development initiatives targeting the students to promote entrepreneurship in Sri
Lanka and the government still faces a number of challenges in promoting entrepreneurship.
Therefore, this research attempts to investigate the factors affecting for the women
entrepreneurship orientation of the university students in the Southern Province in Sri Lanka.
The findings of the research will be very much helpful for the policy makers to establish
development parameters in university education system to promote entrepreneurship in the
modern business world.
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Abstract
The concept of luxury has been explored by various global scholars in different contexts.
Globalization has made a significant impact on the lifestyles of the Sri Lankan consumers and
urban super rich segments are more targeted by the global prestige international hotel brands. A
number of previous scholarly studies on luxury brand consumption, across the rich western
world, has attempted to analyze the behavioral outcomes of the consumers in terms of their
hedonism, prestige, uniqueness, quality and conspicuous consumption. Brand Luxury Index
(BLI) developed by Vigneron and Johnson provides a practical tool for assessing consumer’s
perception of the luxurious of a brand and this has been further researched by scholars to
investigate the perceived luxuriousness of prestige brands. However, dearth of research could be
found in the Sri Lankan context with respect to the perceived luxuriousness. The purpose of the
study is to examine the individual customer perception towards luxuriousness associated with
international prestige luxury hotels available in Sri Lanka. The post-war period has enabled the
economy of Sri Lanka to attract leading international prestige hotel brands such as Ritz Carlton,
Shangri-La, Kingsbury, Taj hotels and Movenpick etc. Marketers need to manage the consumer
perception towards luxury brands and dynamics of the hotel industry in Sri Lanka is effected by
the consumer perception. This study will enable to examine consumer perceived luxury value
which will affect for the consumer luxury brand consumption behavior. The findings of the study
will help the marketers to manage the prestige brands and assess the consumers’ perception of
the luxuriousness of the international hotel brands and also to position their brand along the
desired dimension of luxuriousness.
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Abstract
In this 21st century, cloud computing has transformed the education sector of different
developed countries to a large extent. Some of the developing countries are moving towards
adopting this technology in the education sector as well. This paper reports on the perceptions of
faculty members and students of tertiary institutions of Bangladesh regarding adoption of cloud
computing in teaching and learning. The qualitative study used purposive sampling technique for
selecting the 10 faculty members and 10 students from 4 private universities and 4 public
universities of the capital city. The researchers conducted semi-structured interview of the
participants. The data was coded, categorised and analysed inductively for a qualitative thematic
pattern. The findings revealed that the faculty members and students agreed that using cloud
computing was completely beneficial for them. However, the participants also opined that for
some of them, technophobia towards adopting a new innovation, complexity of using
technology, too many pop-up advertisements and lack of institutional infrastructure and trained
staff discouraged them from using cloud computing and adhere to the traditional mode of
imparting and receiving knowledge. In addition, lack of awareness and knowledge about cloud
computing also hindered them from adopting it. The study is significant for the developing
countries of the world sharing similar educational infrastructure as Bangladesh in terms of
upgrading the existing education system with the adoption of cloud computing. Indeed, the
challenges of adopting cloud computing in tertiary educational institutions stated in the study,
provides a scope for Bangladesh’s educational policy makers to rethink about the present
infrastructure of the country’s education.
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Abstract
There is a remarkable growth in the education system of India, after the independence.
The quality of higher education is everybody’s concern today. There are various literature about
the the TQM in health sector, manufacturing sector etc. but in order to develop the higher
education, there is no estimated measure for the role of Total Quality Management. In order to
improve the quality of higher education system in the institutions, it is necessary to focus on the
concept of Total Quality Management. There are various studies and commission official reports
and given recommendations for its improvement. Many companies have been valued the
advantages of Total Quality Management around the world. Various innovations in this field are
the proof that higher education system are also now realizing the importance of total quality.
Many organizations have achieved the excellence in this industry through the practice of policy
of TQM. This paper will highlight the need of continuous quality improvement, components of
TQM and the challenges in TQM in higher education, means and strategies adopted by different
educational institutions. The study has been concluded through conducting consulting existing
literature through historical, analytical and empirical approaches. Need of hour is necessary in
the improvement of TQM in higher education. Many authorities involved in the management of
higher education system in India like UGC, AICTE, DEC, QCI, BCI have made serious effort in
the improvement of quality education in India and also to match Indian education standards with
the International norms.
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Abstract
This study aims to analyze the impacts of international trade, Foreign Direct Investment,
energy consumption, and GDP on carbon dioxide emission in Thailand during the period of
1981-2015. The method used in this research is Vector Autoreggresive (VAR). The findings
show that international trade has a significant negative effect on carbon dioxide emission. This
means an increase in international trade will reduce the amount of carbon dioxide in Thailand.
Then, energy consumption and GDP show a significant positive effect on carbon dioxide
emission. This means that increased energy consumption and GDP will increase carbon dioxide
in Thailand. The research results have policy implications for the effort to reduce carbon dioxide
emission primarily in the industrial sector to support green economic growth in Thailand. The
originality of this study derives from the fact that the research was only conducted in Thailand
which has economic growth closely related to the level of environmental degradation.
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Abstract
Sport management literature has deliberated on various forms of individual’s association
with sports. Several constructs had been traced with measured such associations in contemporary
work in sport marketing. Some of such constructs are ‘Sport involvement’ (Beaton et al), ‘fan
engagement’ (Yoshida et al), ‘sport participation’ (Steptoe et al) etc. which explains the attitude
and behavior of an individual to an extent. These constructs, however, lack deeper sociological
underpinnings which can address the three key questions: firstly, what is the nature of an
individual’s association with sport, secondly, what are the key implicit elements of such
associations, and thirdly, how do such associations develop or sustain further. To address these
questions, we invoked the ‘love’ perspective in an attempt to develop a further understanding of
this subject. Further, the conceptualization of a new construct ‘Sport Love’ is being presented in
this work.
A rigorous literature review is conducted in the area of ‘interpersonal love’ (Sternberg;
Lee) and the way it has been adopted by the researchers in marketing discipline, e.g. brand love
(Batra et al), product love (Whang et al) to understand various forms of interpersonal-love
conceptualizations and its adoption by the researchers of different disciplines. Further, the
domain of ‘Sport Love’ has been specified by differentiating sports from games and plays.
We have conducted a short qualitative study to refine the existing concepts. The study is
conducted through disguised as well as direct interview techniques. Ten open-ended interviews
were conducted. The interviewees were chosen from a set of both male and female students and
of various age groups, disciplines, economic and religious backgrounds who claim to be deeply
in love with a sport currently or had been in love in their past at some instances of time.
Then, five key elements of sport love were identified, namely a) exploration of various sports, b)
identification of one particular sport, c) intent to pursue that sport, d) passion to maintain a longterm relationship with that sport and e) positive word of mouth about that sport. Later, a working
definition of ‘Sport Love’ is proposed.
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Apart from this, we found out that financial constraint is the most commonly faced hurdle
in pursuing one’s love for the beloved sport and ordinarily, one withdraws from pursuing their
beloved sport temporarily to an extent in some cases with intent to pursue it later. However, a
vast majority of people give up their so-called love of sport and look out for a substitute which
occupies and engages one mentally as well as physically to overcome the financial constraint
first.
The proposed work is the first of its kind in sport marketing literature with a potential to
contribute to the sport management literature in general. Also, the proposed work has practical
and business implications for practitioners, particularly working in the business of sports.
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Abstract
The purpose of this research is to define the impact of performance management systems
on employee satisfaction, performance management system, employee performance and
employee performance measurement, and also analyze the relationship between performance
management system with employee performance. The exclusive objectives of this research was
the study the outcome of performance management on employee job satisfaction with special
reference to the free trade zones in the UAE, to analyze the level of satisfaction with the
weightages given against each activity that employees are supposed to perform in the specified
period by performance management, to study the types of methods being used for the
performance appraisal commonly, and to evaluate the level of satisfaction with the growth
opportunities in the organization.
The descriptive study conducted is concerned with determining level of employee
satisfaction at the free trade zones in the UAE. The performance management system survey was
conducted on the employees of the free trade zones in Dubai, Sharjah, Ajman and RAK. The
survey was conducted on 400 employees free trade zones in Dubai, Sharjah, Ajman and RAK
using simple random sampling method. A well structure questionnaire was used to collect the
primary data and some of the secondary data collection methods used were company website,
search engines, journals, books, research reports and articles.
The study results indicate a positive and significant relationship between the
performance management system and employee satisfaction. Also, the study has a significant
implication that the line managers need to to pay more attention to identify and solve the
problem that originate from the diverse employee. Also managers need to develop a robust
performance management system in order for the employees to perform productively.
Also the study indicates the need for the employees engaged at their work with a full
understanding to their responsibilities and this would have an effect on the growth and
development of the company as well as employee. Employees who are trained well and coached
well are highly skilled and may produce differently and effectively because they surely
understand well their tasks and responsibilities and they are aware of the barriers and they know
that at the time of appraisal they are going to be appraised.
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The research also implies that the managers using the performance management systems
for providing financial and non-financial incentives need to bear in their mind the employee
retention, employees unique skills and abilities and satisfaction. Positive leadership develops the
morale of the employee.
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Abstract
Purpose-Liquidity creation is one of the fundamental functions performed by a bank and has
repercussions for the economy, what is the total amount of liquidity creation and what are the
significant factors affecting it? These questions are still unanswered in Indian context.
Methodology-Using the bank level data, two measures of liquidity creation have been estimated
which are called broad and narrow measure. We have applied Generalized Method of Moments
(GMM) to explore the factors affecting liquidity created by Scheduled Commercial banks in
India from the period 2005 to 2018.
Results-We found high level of persistence in liquidity creation in banks. We found variation in
broad measure was explained by total equity to total asset ratio, market share, GDP, gross
savings and lending rate whereas narrow measure was explained by total equity to total asset
ratio, market share, size and lending rate. Crisis had negative effect on liquidity creation as per
both the measures, the impact was more severe for broad measure as compared to the narrow
measure. We found negative influence of capital on liquidity created by banks. Basel III norms
impose higher capital and liquidity standards which might have negative implications for
liquidity creation.
Originality-This is the first study in Indian context that focuses on factors affecting liquidity
creation in dynamic framework.
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Abstract
Though Artificial Intelligence (AI) is an old term, it has started gaining popularity in
present scenario due to recent technological enhancements, ongoing research and growing
applications and implementations. There exists a need to understand if adoption of AI will
actually benefit the firm, or whether the investments will go all in vain. What type of
business/firm requires implementation of AI, in what domain and how much investments will
reap maximum benefit?
The present research, using case study based exploratory approach, proposes to come up
with evidences relating to the fact that the use of AI has an impact (positive/negative) on the key
performance indicators (KPIs) of the firm implementing AI. Various other factors are also taken
into consideration, which will act as enablers/inhibitors to this relationship and the study tries to
establish linkages between independent factors being AI penetration stage, pace of utilisation of
AI capabilities, early/late adoption of AI, strategic investments in AI and other facilitating
conditions, which act as determinants for adoption of AI and its implementation into various
domains. Also this study tries to understand if businesses use AI to ease out human efforts or
also does senior management delegate the task of decision making and problem solving,
considering AI intelligent than humans.
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Abstract
Mobile commerce is an extended form of E-commerce. Mobile commerce is also known
as M-Commerce. It is a technique where complete buying and selling of products/services are
done through mobile only. The Indian market is penetrated by the Mobile commerce because of
increment in internet users, cheap smart phones which lead to an increment in mobile internet
users. Thus the exploration of factors affecting the adoption of M-commerce in India will have
significant value. This paper identified seven factors affecting the adoption of M-commerce by
online shoppers based on the Theory of Reason Action (TRA), Theory of Planned Behavior
(TPB) and Technology Acceptance Model (TAM). This research paper examines the crucial
factors which affect the adoption of M-commerce. In this research, an exploratory factor analysis
was conducted on different measures to identify the underlying factors influencing the adoption
of M-commerce. The findings revealed that all the seven factors were statistically significant and
can affect the adoption of m-commerce in India. The conceptual model was prepared on the basis
of previous research. This conceptual model is validated with the help of AMOS. Findings
suggest that trust, perceived privacy, perceived usefulness, subjective norms, perceived value
added, perceived security and perceived ease of use are the important factors which affects the
adoption of M-commerce.
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Abstract
Environmentally aware and active consumers make it easier to mitigate the ill effects of
ecologically unsafe products. As a result, there is a high correlation between the consumer
recognizing the need to reduce their ecological footprint and their green buying behavior.
Researchers have also indicated the pertinence of consumer personality and values on green
products purchase and revealed that consumers buy environment friendly products to exhibit
their green lifestyle and environmental commitment.
Recognizing this, organizations have intensified their focus on green products to identify
and tap into the changing customer product preferences and needs. This paper presents a model
to understand the factors that influence the green buying behavior of young consumers in India.
Building on the Theory of Reasoned Action (TRA) framework, this study presents an
integrated model to analyze the impact of peer influence and green personality on environmental
attitude and willingness to pay and how this subsequently affects the purchase behavior towards
green products. Findings highlight the role of formative learning and socialization as important
factors molding attitude, intentions and behavior towards green products.
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Abstract
The paper focuses on the importance of ambidexterity in an international joint venture.
Ambidexterity has two dimensions- exploration and exploitation. This study seeks to understand
and bring greater clarity on how the combined and balanced approach of exploration and
exploitation in an international joint venture affect its performance. The paper also establishes
the moderating effect of environmental dynamism. In this study, these two dimensions are
empirically analyzed for 154 international joint ventures headquartered in India with G7 nations.
Finally, we conclude with implications for scholars and practitioners and suggest some likely
research avenues.
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Abstract
Technology is a major source of economic development. Technology management plays
a crucial role in sustainable development for any developing countries through innovation,
technology alliance, and adaptive research policies. The various factors associated with
technology management are diverse within the existing literature. Therefore, there is a necessity
to bridge these technology management factors in fitting proportions towards innovation within
the firms or business. This study has identified various technological factors and examined their
role in strategic technology management and policy for better firm performance, innovation, and
product development. This study has analyzed the link between identified factors within the
context of innovation and sustainable development. In this study, we have identified eight factors
associated with technology management. The modified total interpretive structural modeling
(TISM) technique has been used to build a hierarchical model and outline the common
interactions between the identified factors. Finally, we have discussed the results and limitations
of the study.
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Abstract
Strategic thinking refers to innovative and creative thinking to gain strategic advantage in
the given field. Though primarily evolved through military science and extensively used in the
business sector, Strategic thinking is being increasingly used in government and non-profit
sectors to enhance their performance in terms of social benefits. Teacher Education (TE) stands
at the intersection of higher education and school education. It is also the most important
determinant of the quality of school education in the country. The National Council for Teacher
Education (NCTE) along with its four Regional Committees (RCs) is the statutory body
responsible for regulating teacher education through more than 14000 Teacher Education
Institutions (TEIs) recognized by it. TE regulation and even individual TEIs can benefit from the
use of Strategic thinking and management to deliver superior performance in terms of savings in
time, costs, and better outcomes in quality of teaching and learning. The paper seeks to rely on
available literature, research, and studies to investigate this aspect which remains largely
unexplored in the Indian context and come out with policy prescriptions for effective use of
strategic thinking and management for regulatory bodies as well as TEIs.
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Abstract
The purpose of this paper is to analyze the evolution of technological forecasting and
social change journal for a period between 1970 and 2010 for 4516 articles. The growing scope
and diversity of the field create fragmentation and the belief that reviews could contribute to the
synthesis and integration. Bibliometric analysis – in particular keyword and co-citation analysis
is used to identify primary research field. Bibliometric analysis and factor analysis is used to
delineate the subfields that constitute the intellectual structure of technological forecasting and
social change journal, determine relationship between various sub-fields, identify prominent
authors who play a pivotal role in the development of the field, and tabular representation of the
intellectual structure of the field using factor analysis. The analysis also provides key insights
into the evolution of the field over time.
210

Digital Platforms:
A Review from Theoretical Perspective
Nidhi Yadav
Ph.D., Student
International Management Institute
New Delhi
India
Email: nidhi.f18@imi.edu

Abstract
The paper aims to study platform literature from different perspectives say (IO)
economics, strategy and technological perspectives and bring forward the major gaps. Literature
suggest that network effects are now being examined as strategic resource and size of installed
user base is the most important effective measure of the network effect. Thus, all the strategic
initiatives like pricing, entry timing aimed at quickly gaining the active user base. Some
researcher claim that size is important metric to measure network effect but in some cases size of
network may not serve as the effective metric of the network effect. Hence more empirical
studies to figure out the primary driver of the network effect and corresponding metric to assess
the network effect will be needed. Together both driver and metric of network externalities can
be used to design strategy to gain competitive advantage by leveraging the network effects.
Governance of third-party complementors by the platform owners is another major area
of growing significance in recent literature of digital platforms. Transparent rules and policies by
the platform owner attract complementors and thus increase the value of the platform -mediated
network for the users.
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Abstract
Recent national and international pressures on ready-made garments (RMG)
organizations in Bangladesh have revitalized the organization’s obligation to ensure a safe
workplace for its employees. Being the second largest ready-made garment exporter and having
more than 5000 RMG firms with 4.2 million workers, Bangladesh has been be struggling with
minimizing the mishaps in human casualty that happened in the recent past. Therefore, employer
safety obligation to protect the employee interest is warranted. This study aims at identifying the
mediating role of organizational safety climate in the relationship between employer safety
obligation and employee compliance safety behavior and proactive safety behavior. A data of
587 employees were collected from ready-made garments of Bangladesh. The data were
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analyzed using structural equation modeling. The result showed that employer safety obligation
positively and significantly associated with both employee safety compliance behavior and
proactive safety behavior. The result of the study also showed that organizational safety climate
mediated the influence of employer safety obligation on employee safety compliance behavior
and proactive safety behavior. The theoretical and practical implications were discussed.

213

Self-Service Technologies versus Customer Experience
Rahela Farooqi
Professor of Marketing
Centre for Management Studies
Jamia Millia Islamia
New Delhi
India
Email: rfarooqi@jmi.ac.in

Abstract
Services have been at the forefront for many years. Modern economy is now
characterized as service economy. This is because of the growing share of services in
contributing to GDP in most developed and developing economies. Services are intangible
benefits provided by the seller to the buyer which does not result in ownership. Services are
perishable, intangible, inseparable, and heterogeneous. Services are not standardized like
products and are variable every time we receive it. Customers also value faster and error-free
service. This has given rise to use of Self-service technologies like ATMs, Kiosks and internet
based services. In the era of Artificial intelligence, services are being automated more and more
and also provided by service robots. But the paradox is that in many services customers enjoy in
real time and avail it for experience. This paper tries to explore this paradox among customers in
which cases they like service automation and when they want personal experience and what are
the challenges of providing service through SSTs and benefits.
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Abstract
Empirical evidence suggests that in SMEs, employee engagement is an important
antecedent to attain enterprise objectives (Duberley and Walley, 1995), and is likely to provide
necessary impetus for the sustainable competitive advantage. Given the recent global economic
meltdown, employee engagement amongst SMEs is more crucial than ever. Recent report on the
“Trends in Global Employee Engagement” suggests that in India, less than 60 % of the
employees have shown ‘intention to stay’ (Aon Hewitt, 2012) in their existing organization and
hence organizations are finding it difficult to keep employees engaged. The studies on employee
engagement in India have (i) focused more on large enterprises than on SMEs (Swatee &
Sushma, 2012); (ii) mostly explored the antecedents (Chaudhary et al., 2011) and consequences
of employee engagement (Anand & Banu, 2011; Bhatnagar & Biswas, 2010) in the context of
large enterprises; and (iii) not investigated ‘employee engagement’ in the state of J&K, wherein
development and growth of SMEs is crucial as its socio economic conditions are not ideally
suited to attract large enterprises (MSME-DI Annual Report, 2011-12).
An understanding of the phenomenon of employee engagement in SMEs is central to
effective policy intervention by the owner-manager of an enterprise, yet our understanding of the
same is rather limited and has been primarily derived from our understanding of the phenomenon
of employee engagement in the large enterprises (Swatee & Sushma, 2012). The objective of this
study is to explore whether SME employees experience engagement and do they differ on their
engagement experiences. The study addresses the following research questions; (i) do the SME
employees differ on the experience of engagement? (ii) can the SME employees be grouped in
distinct segments based on their experience of engagement? (iii) what are the different segments
of SME employees based on their experience of engagement? (iv) do the profile of the identified
segments of SME employees significantly differ? Using cluster analysis on a sample of 350 SME
employees in Jammu Region of Jammu and Kashmir State (India), the study reveals that SME
employees significantly differed on the basis of their experience of engagement and merit to be
categorized into distinct segments. The findings of the study have important implications for
practitioners and researchers.
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Abstract
The present research paper has focused on the development of rural areas through
decentralization of power. The panchayat raj administration system was identified as an effective
mechanism for development of rural areas through decentralization of power at grass root level.
The structured questionnaire was administered to the respondents to elicit the opinions related to
the various activities undertaken by the local administrators. The overall response pattern was
found very positive. The suggestions provided by the experts have stated that the local citizens
have to be provided the opportunities in decision-making process. The local administrators have
to focus on providing various services like drinking water, sanitation, electricity, education,
development of agriculture related activities, development of small scale sector, infrastructure,
technology, communication and women empowerment etc. There may be ample resources but
the local administrators have to make the optimum utilization. The feedback and evaluation
system about the implementation of various development schemes has to be properly organized.
On the whole it is found that the decentralized functioning of administration through the grass
root levels enhances the overall contribution of the economy for which the panchayat raj
administration system play vital / crucial / significant role.
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Abstract
In this paper, we investigate the impact of foreign direct investment (FDI) to Indonesian’s
manufacturing industries, using firm level panel data of Indonesian manufacturing industries.
The result suggests that there is positive impact from FDI through horizontal and forward
spillovers but not on the backward spillovers. This finding indicates the linkages of foreign firms
to downstream industries and confirms that foreign firms provide technological gains to domestic
buyers. Foreign firms have incentives to improve domestic firm’s efficiency through input cost
reduction and quality improvement in return. In contrast, the presence of FDI bring a negative
impact to the upstream industry.
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Abstract
Marketers have long acknowledged the importance of innovative consumers as one of the
significant market segment. One of the ways through which firm try to establish their success in
the marketplace is by launching and marketing new products efficiently and effectively for these
type of consumers (Cowart et al., 2008). Therefore, it is important to analyze the impact of
consumer innovativeness on their different shopping decision making styles i.e. it analyze the
relationship between two types of innovators– sensory and cognitive - and their decision-making
styles in precise.
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Abstract
Many companies send their employees abroad nowadays due to several reasons which
then called expatriation. However, not all expatriates would feel good and adapt themselves in
the new environment. This issue will create stress for the expatriate. Therefore, this study tries to
analyze the factors that influence or can reduce expatriate stress during their assignment. This
study also explains the effects of expatriates stress. By using survey of 287 respondents from
expatriate in Taiwan and China, the results show that expatriate personality (emotional stability,
extraversion, and conscientiousness) and motivation have negative influence on expatriate stress.
Meanwhile, expatriates influence negatively on expatriate adjustment, performance, and
innovative work behavior. The findings of this study is expected to be useful for managerial,
specifically for those who have expatriation programs, as well as for academics in order to enrich
the knowledge regarding expatriate stress.
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Abstract
Lean hospital play a crucial role in the hospital service performance. It has been proved
that implementing lean hospital management concept enhance the quality of hospital services.
The purpose of this article is to investigate the waste and its causal factors, especially in the
integration of administrative processes and clinical service procedure in health services. This
paper is based upon a multi case study of healthcare lean management practice in two hospital in
the process of both administrative and clinical service. Data collected by semi structured
interview, document analysis and non-participant observation. Results of the analysis shows that
waste identified on health services such as waiting times, defect in administrative services, and
inappropriate processes mainly due to lack coordination of officers, lack of thorough and
administrative errors. Originality of this paper is analyzing the lean hospital management
practice of integrated process of clinical health services and administrative process.
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Abstract
Currently, Indonesian Small Medium Business development mainly focuses on the food
and beverages industry about 70% out of 56 million Small Medium enterprises (SMES).
However, many kinds of food and beverage products produced by SMES are not clean and less
healthy, so not applying green product. Green product in Developed country (German, UK,
USA, and Jepan) has been needed by consumers, so known as green consumers (Nugrahadi,
2002). Green product also becomes an important issue to maintain people healthy, so that they
are aware to necessarily have the green product. The green product can be represented in green
packaging and cleanly technology in order to protect the product from the air pollution
contamination or chemical contamination. Green product concept right now becomes full
attention by academicians and researchers (Kotler dan Armstrong, 2008), Yan and Yazdaifard,
2014; Boztepe, 2012, D'Souza et. Al, 2006, Rex, E. and Baumman, 2007, Muslim and Indriani,
2014) in relationship with green purchase intention (Chen dan Tung, 2014; Zhou et al., 2013;
Chen dan Peng, 2012; Han et al., 2011; Barber et al., 2010), measuring eco-labelling, green
product award, green packaging, green product innovation related with sustainable environment,
and having low risk toward social and environment effect, and waste product treatment (Pujari,
2006; Chung dan Tsai, 2007). In line with this, the research in Green product of SMES has not
been conducted yet, especially for exploring eco-label, green packaging, and green product
innovation related with sustainable environment in Indonesia, in accordance with Albino’s
opinion (2009) that research in green product are still limited, and will be developed in the
future. Therefore, this research aims 1) to analyse whether green product of Indonesian food
produced by SMES has unique value proposition) to create healthy life; 2) investigate
consumer’s knowledg effect on green product; 3) analyse consumer’s knowledge effect on
purchase intention; 4) to test the Theory of Plan Behaviour (TPB) concept (Ajzen, 1985, 1991)
implementation whether subjective norm and attitude have an effect on green product, and will
bring about purchase intention; 5) to test the effect of green product on purchase intention; 6). to
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investigate mediating effect of perceived behavior control in the effect of green product on
purchase intention; 7) to analyse Religious factor and life style of Indonesian consumers as
moderators. Sample used was 540 out of 600 respondents as potential customers through
purposive sampling technique with of-line and on-line questioners’ dissemination. By using
SEM analysis, the results show that green product model that was figured from TRA and TPB
model represents that consumers’ attitude was significantly affected by green product, previously
affected by consumers’ knowledge. Then, Green product on eco-labelling aspect has a significant
effect on Subjective Norm and Perceived Control Behaviour that create purchase intention, like
Chen and Tung finding’s (2014) and Chen and Peng (2012). The original value of this research is
the significantly moderating role effect of consumers’ religious level and life style in the effect
of attitude toward green product on purchase intention. The main contribution of this research to
practice is to implement eco-labelling in the packaging product with attaching Logo “Halal”,
especially for considering the moderator of religious level, representing that the higher level of
religiosity, the higher attitude exists to make higher purchase intention. Another contribution to
practice is to use green packaging by replacing the plastic package into others, such as using
recycle paper to support sustainable environment, to create healthy life of the people, and to have
low risk of chemical contamination. Perceived behaviour control that has a significant effect on
purchase intention implies that management of SMES must produce the green food and beverage
products that can not be avoided because of having the higher consumers’ knowledge toward
green products. The future research should be conducted in term of “Halal” product
measurement what the measurement was for food and beverage industries.
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Abstract
This research aims to prove whether the COO has an effect on purchase intention toward
Indonesian or Chinese Batik. The other purposes are to analyze the moderating role of
Ethnocentrism in the efect of COO on Purchase Intention and in the effect of Brand Preference
on Purchase Intention, and also to investigate whether COO has an effect on Brand Equity that
creates Purchase Intention. The data used come from 414 respondents through survey design,
and were analysed by applying Structural Equation Model (SEM) with the validity and reliability
test based on the Confirmatory Factor Analysis (CFA) that shows all variable measurements
(COO, Brand Equity, Brand Preference, Purchase Intention, and Ethnocentrism) are valid and
reliable, except for the indicator of Brand Preference that measures the interest in using Foreign
Batik and replacting Indonesian Batik into Foreign Batik and an Ethnocentrism indicator shows
that purchasing on Foreign Batik happens if the Indonesian Batik is unavailable. The main result
of the research is that Ethnocentrism plays a role as the moderating variable in the effect of COO
on purchase intention. However, whenever the effect of the Brand Preference on Purchase
Intention exists, there is no moderating role of Ethnocentrism.
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Abstract
The Indian agriculture sector, especially horticulture has witnessed some significant
developments in recent times and the new idea that a horticulture product can be branded,
much like other tangible products, is gaining the attention of researchers, academicians and
practitioners. Geographical Indication is one of the branding tools through which differentiation
in the horticulture business can be obtained. Geographical indications are legal signs which
identify a good as originating in a specific country or region, where the reputation of the product
is attributable to its geographical roots. GIs has proven very successful for many states across the
country in recent years. Prominent examples in India include Darjeeling Tea, Basmati Rice, etc.
As far as Kashmir is concerned, the state has in its possession six GIs in handicrafts, which have
already built up enormous goodwill and reputation at the international level, e.g. Kanni shawl,
Kashmir Pashmina, etc. Kashmir which has a variety of horticulture products should take
some steps and one such product which should immediately be registered as Geographical
Indication is Apple. “Kashmiri Apple” needs to be branded as Branding of Apple will allow
Apple producers to achieve higher market value, market recognition, differentiate their produce,
and gain legal protection and Geographical Indication can act as the branding tool for it.
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Abstract
This research aims to explore the association between an increase in gasoline prices and
anxiety, to investigate the effect of higher gasoline prices on consumer spending through anxiety,
and to investigate under what conditions the levels of income influences the relationship between
anxiety and intended changes among consumers in Oman.
A total of 384 useable data was collected conveniently from eight governorates by means
of an electronic survey. Results from the regression analysis provided evidence that the amount
of gasoline purchased both in OMR and liters were found to be significantly and positively
related to anxiety, while negatively with threshold price. The structural equation modeling
analysis showed evidence that consumer anxiety was a significant predictor and has the strongest
influence on lifestyle changes, followed by the mode of transportation change, gasoline
brand/type change, and technology change. Meanwhile, the levels of income was significantly
moderated the relationship between anxiety and intended lifestyle change but not for a mode of
transportation change, technology change, and gasoline brand/type change.
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Abstract
We investigated and compared the creative internal climates of firms in three GCC
countries -- Oman, Qatar and Saudi Arabia. Data were obtained from managers and executives in
the three countries using a validated questionnaire (CCQ) developed by Ekvall and his
colleagues in Scandinavia. The results of this study indicate that between these countries, the
firms in Qatar have enjoyed an “innovative” internal climate in seven of the ten creative climate
dimensions, Saudi Arabia in four of the dimensions, and Oman in only three of the dimensions.
These indicate that there are certain areas in which Saudi Arabia and Oman can learn from Qatar
if they want to increase the level of creativity and innovation of their firms. Interestingly, we
found only one dimension, i.e., conflict, where the managers in all the three countries need to
work on in order improve the internal climate of their firms. Some practical or managerial
implications of the finding are suggested.

226

Creative Management Education:
Using Reality TV as a Medium for Classroom Case Studies
Bharath Josiam
Professor of Hospitality and Tourism Management
College of Merchandising, Hospitality, and Tourism
University of North Texas
Denton, State of Texas
United States of America
Email: bharath.josiam@unt.edu

Bailey Moody
College of Merchandising, Hospitality, and Tourism
University of North Texas
Denton, State of Texas
United States of America

Abstract
With the rising expectations of millennial learners, it is important for educators to
continually provide engaging and stimulating content. Consequently, there has recently been a
push for more creative teaching methodologies within hospitality education. The Hospitality
Management Concepts & Reality Television Case Study Project was developed with millennial
hospitality management students in mind. It combines the case study method and Problem-Based
Learning (PBL) theory to provide a controlled, educational environment in which students can
apply theoretical management concepts to real-life case studies. This project is successful
because students watch hospitality-related reality television shows, such as Kitchen Nightmares,
Bar Rescue, and Hotel Impossible, and identify managerial and operational issues across the
three shows. A research paper is then completed based on a central theme identified by students
in the three selected episodes. This project results in better critical thinking skills, increased
application of concepts, and higher level thinking such as analyzing, synthesizing, and
evaluating.
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Abstract
Outbound travel from Saudi Arabia to many international destinations has experienced
unprecedented growth in recent years. The tourism literature has documented the role of movies
and TV shows in inducing travel. Increasing affluence in Saudi Arabia has also resulted in
greater exposure of Saudis to international influences, including foreign movies and TV shows.
In spite of this, however, no studies have explicitly considered the power of films and television
dramas to influence international travel behavior among Saudi consumers. The purpose of this
study was to examine the impact of movies and TV shows on Saudi consumers’ choice of
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international travel destinations and tourism activities. By using the involvement construct as a
framework, an online survey instrument was developed and a total of 596 usable responses were
collected. The findings of this study suggested that most Saudi consumers were both highly
engaged with movies and TV shows and highly involved with international travel. Highly
involved consumers were more likely to engage in film/TV-induced tourism activities than their
less-involved counterparts. Saudi consumers with high international travel involvement were
strongly motivated by scenes of destinations shown in movies and TV shows. For filming
locations around the world, plentiful are the opportunities for product placement and destination
marketing that target this rapidly growing, increasingly affluent market segment.
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Abstract
The purpose of this paper is to investigate the relationship between benefit management
(BM) and the execution of business strategies (BS) on the performance of stone and marble
sector firms in Palestine. The literature, nevertheless, still lacks empirical evidence of the value
of applying BM practices at this sector. Interestingly, even though firms employ project,
portfolio management and program they fail in execution their strategies. Even there is no
empirical evidence of the effectiveness of Benefit management (BM), it considers as a set of
structured processes to fill the gap between strategic plan and strategic execution by
implementing the most precious initiatives. A mixed methodology -combination of qualitative
and quantitative methods- will be used in this study. Around 150 questionnaires will randomly
be selected and distributed (to the companies working in the stone and marble sector). The
questionnaire will be addressed to the owner/manager of the firms that will be selected. At the
end of the study, conclusion and proposed research direction will be discussed.
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Abstract
The conception of stress was announced to physiology in the 1936 by Hans Selye, who
defined it as a non-specific response of the organism to any pressure or demand (Tonhajzerova &
Mestanik, 2017). Stress has in general have been viewed as a set of neurological and
physiological feedbacks that serves an adaptive function (Ashare, Lerman, Cao, Falcone,
Bernardo, Ruparel and Loughead, 2016). Traditionally, stress research has been oriented toward
studies involving the body's reaction to stress and the cognitive processes that influence the
perception of stress (Wahbeh, 2014).
Though, social perspectives of the stress response have noted that different people
experiencing similar life conditions are not necessarily affected in the same manner (Bowling,
2014). Lindholm (2013) defined stress as “a particular relationship between a person and the
environment that is appraised by the person as taxing or beyond his or her resource and
endangering his or her well-being”. In the advanced study, the concept was then comprised by
psychology and other social sciences, as well as by social policy-makers, and ultimately made its
way to everyday vocabulary (Milczarek, Schneider & González, 2009).
Research into the societal and cultural influences of stress raise the necessary to reexamine how stress is defined and studied. By applying this notion to a working situation, he
European Agency for Safety and Health at Work has define work-related stress is experienced
when the demands of the work environment exceed the workers’ ability to cope with (or control)
them (Milczarek, Schneider, & González, 2009). Stress is a vigorous condition in which an
individual is confronted with an opportunity, constraint, or demand related to what he or she
desires and for which the outcome is perceived to be both uncertain 2 and important
(Beheshtifar, Hoseinifar and Moghadam, 2011).
It is important to understand that stress could affect the performance, mental and physical
health of the individual at work. The reasons behind and manifestations of work stress must be
identified.
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Abstract
The main purpose of this study is to investigate the outcome of organizational culture
among top management from the organizational performance. Specifically, it aimed at
investigating the effect of organization culture on organizational performance in public sector,
Jordan. Past studies on the organizational culture are limited only to the management level
employees in the Public-sector so the definite focus of this study is to investigate the role of
organizational culture and organizational performance among the top management staff of public
sector, Jordan. A total number of 152 questionnaires were gathered through survey questionnaire
from top management from the main city of Jordan, Amman. The data analyzes were done by
using Smart PLS 3.0. The findings of this study designate a significantly positive relationship
between organizational culture and organizational performance. The study provides implications
for the top management of public sector, Policymakers, and leaders in the public sector, they
encouraging the staff to towards organizational culture for better organizational performance.
Results stirred on how organizational culture can be used to manage organization strategically.
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Abstract
Extensive literature studied the costs related to employee turnover. These studies mainly
discussed the cost related to the losing productivity, recruiting processes for the new individual,
and finally cost related to providing training courses. An employee intention to quit can be
influence by several behavioural, individual, and organizational variables. This paper aims to
provide more understanding of the organizational factors that might affect an employee intention
to quit. Specifically, this paper will try to find the effect of communication satisfaction system,
organizational commitment, on the intention to quit.
This paper is using social exchange theory as the underpinning theory to explain the
principles of reciprocity between the organization and the employee. It was proposed that
employees are more likely to develop lower levels of commitment and consequently they will
have higher levels of intent to quit when they perceived the unfavorable working environment.
The results of this study show that two dimensions of communication satisfaction (supervisory
communication and corporate communication) influence positively organizational commitment.
Furthermore, four dimensions of organizational commitment (personal feedback, supervisory
communication, corporate communication and media quality) have a direct negative relationship
with turnover intention. Results also show that there is a significant negative relationship
between organizational commitment and turnover intention. And finally, the mediating effect of
organizational commitment is partially mediate the relationship between communication
satisfaction and turnover intention.
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Abstract
Board of Directors has the major role to monitor the opportunistic behavior of managers
to protect the interests of shareholders and other stakeholders. The monitoring role of Board is
more critical in emerging economies where market for corporate control is weaker. The presence
of female directors on Board may qualitatively affect the monitoring role of Board. The main
purpose of this research, thus, is to explore the gender diversity and its association with
effectiveness of Board and firm performance of listed companies in an emerging country namely
Bangladesh. This study focuses 248 listed companies to examine the relationships under the
agency theory considering the moderating role of family firm and nature of business. Findings of
the study do not find significant relationship of gender diversity of board and effectiveness of
board and firm performance. The possible reason of such insignificant relationship is that female
directors may be appointed in the most of the cases due to personal relationship of major
shareholders rather than for improving the monitoring capability of Board. The main implication
of this research is to extend the corporate governance literature about the role of female directors
for effectiveness of board with the empirical evidence in the context of emerging economy.
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Abstract
Every organization anticipates towards diversity rather than profit. This study is critically
examining the theoretical framework of human resource diversity along with prevailing issues. It
underlines various ways to resolve these issues resulting in improved organizational
performance. This research article attempts to highlight the mediating factors between employees
and organization (inclusive environment, motivation, mentoring, training, team building, better
coordination, management support, better communication, etc) to make a strong relationship
between them. This study helps the organization for managing the employees need and better
decision making in an organization.
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Abstract
Purpose: With the passes of time, number of banks has increased remarkably in a small
economy like Bangladesh along with the growth in their asset size. This paper focuses on the
factors influencing the growth of assets of private sector commercial banks in Bangladesh.
Design/methodology/approach: 30 banks have been taken as sample and annual report of these
selected banks have been collected for last 5 years, i.e. 2013-2017. To reach to the aim of the
study, regression analysis and correlation technique have been applied.
Findings: Amount of deposit collection and GDP of the country have been found as effective
factor behind the growth of the sample banks’ asset growth.
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Abstract
In the corporate world we hear about big fish catching small fish in order to expand its
position in the market, maximizing profit and regain shareholders confidence. But something that
is unprecedented is the mother fish pouncing on the baby fish due to apprehension that baby fish
may someday eat away its territory share. Here the researcher has showcased a well-known
pump manufacturing company KBS Group- Germany and PD pumps- Holland. PD pumps had
merged with KBS pumps in 2007 but they maintain a dual branding in all parts of the world
including India The study reflects on the ending up the dual branding strategy by KBS pumps
with PD pumps in India in spite of good turnover and profit margins by PD Pumps..With the
help of this article researcher discusses, how, with able support from the Team management, PD
pumps extinction from India could have been avoided.
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Abstract
Product packaging is considered as the ultimate opportunity for marketers to
communicate the brand’s message visually, positioning the same as a better choice than any of
its competitors. The Packaging industry in India has witnessed an amazing growth of 15%
CAGR in the last five years and is likely to be USD 72.6 billion by 2020. A study by (Gambaro,
Roascio, Boinbaser, & Parente, 2017) found that packaging elements such as product
information and composition influenced the perception of the product in the consumers mind.
Local cosmetic companies which target young adults need to intensively work on the brand
name, packaging and store environment (Kawa, Rahmadiani, & Kumar, 2013).
The primary objective of the study is to identify the constituents of packaging which
influence consumer buying behavior of beauty and cosmetic products for consumers in NCR.
The secondary objective is to explore the strength of the relationship between packaging
components and buying behavior of these consumers. The research is exploratory in nature.
Based on review of literature and post exploratory factor analysis, the study will determine the
packaging constructs which influence consumer buying behavior in NCR for beauty products
and cosmetics. Thereafter the impact of these identified packaging components on consumer
buying behavior will be further investigated.
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Abstract
The inevitable role of a leader in shaping the organization future is evident. It is the
leader whose strategic vision, trust, decisiveness, transparency and charismatic quality of
effective time management and analytical vision that helps an organization to grow and prosper.
It is equally true that apart from the technical acumen it is important for a sustainable leadership
that as a spokesperson or representative for organization effectiveness, a leader should be
emotionally intelligent not only to manage the challenges of business but also strengthen a
suitable culture. This approach will help an organization to be ahead of rigidity, complacency,
inflexibility and will help employees to utilize and manage emotions for effective work
performance both personally and professionally. The ability to manage one’s own emotions and
other people’s is termed emotional intelligence. The significance of the IQ of 20th century has
been replaced with the term EQ (emotional intelligence quotient) at the dawn of 21st century. To
a certain extent we can say that the emotional intelligence is a combination of both emotion and
intelligence.
Emotional intelligence is a comparatively new concept, the emphasis of which is on
identifying, managing and effectively directing emotions for the betterment. It is a wider field
with manifold implications right from identifying and preparing employee for future leadership
to shaping behavior, or managing conflicts, creating a suitable work culture and ensuring a
balanced work life with quality. Since it is the emotions which are the forerunners or foundation
of our behavior an individual with appropriate Emotional intelligence will be more rational and
purposeful in objective accomplishment only but also in developing others.
The proposed paper aims to understand different dimensions of emotional intelligence
like and assessing through Analytic Hierarchy process (AHP) the most effective dimension(s) to
be considered for evaluation and selection for candidate at leadership position.
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Abstract
In the recent times of technology driven systems, the field of agriculture has seen prompt
adoption of different technologies - in the arena of agricultural products as well as in-field
farming practices. We aim to renovate the agricultural process with end to end digitalization.
This will not only be beneficial for the farmers but will also help manage the resources in a better
manner.
In our study, we propose to resolve the problems in the agricultural sector by maintaining
a central repository, where three important stakeholders- the suppliers (farmers), the demand
generators (government or private players) and the technology providers can provide and share
information. This study tries to provide an end to end technologically enabled model, which
helps to improve the implementation of efficient agricultural supply chain and also provide
benefits to individual stakeholders- platform to bridge demand supply gap in agriculture, offer
fair prices to suppliers, effective mapping of soil to crops and provide better quality products for
consumers.
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The notion of organizational performance holds a key place in management of all the
organizations. In the last few decades, practitioners have expressed concerns with regard to
productivity, performance, efficiency etc. Hence, it is crucial to understand what are the factors
which effect an organization’s performance and how can we work upon them.
In this study, we aim to study the impact of ambidexterity, organizational structure,
organizational behavior and culture, along with external environment on organization
performance. Moreover, we have not only considered factors at a superficial level but we tried
analyzing their effect through their dimensions which form these factors. For e.g., to understand
the impact of organizational structure on performance, we utilized organizational structure’s
dimensions i.e. formalization, centralization and interdepartmental interactions. We have also
tried to provide a glimpse of the practical and social implications of the relationships established.
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Abstract
Kia Motors has entered the Indian automobile market and has started its production in the
month of January in Andhra Pradesh. Kia has entered the cluttered car market in India with other
players leading the sector by miles. Backed by its technological advances and aesthetic sense,
Kia Motors is hopeful that it can become a prominent player in the country. The Kia Motors
India MD Kookhyun Shim expressed his optimism that they know the Indian customers who
value for money and also talked about their differentiator as premiumness.
The obvious question is whether Kia Motors will be able make a dent in the passenger car
market India given the stranglehold of the major players like Maruti Suziki India Limited
garnering more than fifty percent of the market share.
The challenges for Kia Motors are multifold. Kia Motors is entering a market where the
dominant player holds more than 50% market share. The passenger car market has witnessed a
few exits like General Motors expressing its inability to compete in the Indian market. The
Indian market is on the cusp of change, where the shift is happening from diesel cars to petrol car
with the dominant player declaring the stoppage of the production of diesel cars from 2020. The
shift is also happening in terms of Electric Vehicles (EVs) and the efforts are on by the
automobile makers are lining up their EVs for the launch.
Kia has started its trial production in January 2019. The obvious question is whether Kia
Motors will be able to survive the diverse Indian market or shift the gears with “premiumness” as
its differentiator compared to its competitors.
The case study will address the challenges of Kia Motors in India given the cluttered
market coupled with poor performance of global giants in this sector. The case study will address
the issues of competition, competitors and passenger car sector in India with reference to Kia
Motors in India.
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Abstract
This study seeks to explain the motivations behind employees’ intention to stay in Private
Higher Education Institutions (PHEI) in Malaysia. This study explored the relationship between
perceived Human Resource Management (HRM) practices and employees’ intention to stay in
Malaysia’s PHEIs. By using Social exchange theory, this paper proposes that perceived HRM
practices are uniquely positioned to support the organization’s performance in terms of employee
intention to stay with the intervention of Organizational Citizenship Behavior (OCB). Overall
data from of 323 lecturers work in PHEIs in Malaysia support this model. Based on the analysis,
the study revealed that recruitment and selection, training and development, and reward and
recognition have a meaningful relationship with intention to stay, while performance appraisal
did not have a significant relationship with intention to stay.
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Abstract
Globalization and technological advancement have played a key role to make education
industry more competitive. Therefore, competitive advantage (CA) has also become the central
tenet for public higher education institutions (PHEIs). The current study attempts to examine the
factors affecting the competitive advantage (CA) of public higher education institutions of
Pakistan (PHEIs). The data were collected through survey method by using a simple random
sampling technique. Total 100 questionnaires were distributed to various public universities
located in different provinces in Pakistan, among them 89 questionnaires returned duly
completed with a response rate of 89%. Results from data analysis using PLS-SEM 3.0 indicated
that product development capability, technological capability, and strategic capability have a
significant effect on CA in PHEIs of Pakistan. Whereas, innovativeness has an insignificant
effect on CA among PHEIs in Pakistan.
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Abstract
The clinical waste management in the hospital plays huge part in healthcare facilities as it
is the frontlines of dealing with clinical disposal in which must achieved zero crosscontamination exposure towards the public. In this paper, we are discoursing our preliminary
study of investigating biohazard container etiquettes in a selected Malaysian healthcare facility.
The yellow bin is a designated container used to dispose contaminated clinical waste that convey
pathogenic microorganism towards human. Our finding shows that several biohazard bins are
positioned in the non-restricted pathway contains general plastic, papers and rejected medical
parts. It is assume that more effort is enormously required to educate both public and staff
regarding biohazard bin etiquette. To date, we are still conducting more inspection to determine
the impact of misusing the biohazard bin. Nevertheless, we are currently developing a
descriptive statistic to investigate public awareness of biohazard bin etiquette in hospital. We are
also developing a new proposal to establish a new strategy to improve clinical waste
management sustainability in a healthcare facility.
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Abstract
Manufacturing firms are confronted with the challenge to respond to uniqueness of
customer demands, uncertain market environment and performance improvement. This study,
therefore, aimed to provide an integrated strategic model to manufacturing firms to overcome
these challenges. The framework was comprised of cost-leadership strategy, differentiation,
sourcing strategy and sourcing relationship quality to enhance the manufacturing firm’s
performance in Bangladesh. To achieve this, a quantitative research approach was used. Primary
data were collected through survey in Bangladesh manufacturing firms. Structural Equation
Modeling (SEM) and SmartPLS 3 were used to analyze the hypothesized effects. This study
found positive direct effect and indirect (mediating) effect of exogenous variable; cost-leadership
strategy, and differentiation strategy on firm performance. Moreover, this study confirms
sourcing relationship quality moderating effect on sourcing strategy and firm performance.
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Abstract
Research has shown a relationship between proactive adoption of environmental
performance practices and organization performance; however little of this research, particularly
in the small and medium enterprises (SMEs) has examined the impact of human resources
management (HRM) practices on that relationship. Study shows that 60 percent of all carbon
dioxide emissions and 70 percent of all pollutions caused by SMEs. Hence, SMEs need to
establish effective human resource management to assist them manage their environmental
actions, especially if the SMEs are attempting to meet sustainability criteria. This paper
examined the component of green HRM practices model implementation in SMEs industry in
Malaysia. It provides a better understanding of the current green human resource management
practices that have implemented by SMEs in the context of Malaysia.
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Abstract
The importance of listening effectively to improve work productivity and relationships at
workplace is crucial. This paper discusses strategies required in the English Language Teaching
(ELT) area, specific to developing’ Interactive/workplace Listening skills’ in recent engineering
graduates aspiring for employment. The discussion is based on a pilot study conducted on 150
professionals working in Multinational, Corporate and Industries in area of Engineering
technologies. The study was done on these professionals to understand the required language
competency/skill set expected to be present in a recent engineering graduate at the time of his
recruitment. The results concluded that, amongst all four ELT skills (Listening, Speaking,
Reading and Writing), Listening skills was found to be the most required workplace skill in an
engineering graduate. The industry was very specific on requirement of ‘Interactive/workplace
Listening ‘as a key attribute in a passing out graduate. The author studied Interactive/workplace
Listening skills, and validated the findings in the next phase of his study.
In the next phase of study, the researcher attempted a pilot test on a sample of 100 final
year engineering graduate students. In order to measure improvement in a specific skill as
interactive listening, the sample was divided into two groups of 50 participants each. Listening
intervention to improve interactive/workplace listening was administered to the experimental
group, and the results were analyzed using pre and posttest method of assessment. The results
showed a significant improvement in Listening skills of the experimental group who had
received training to develop interactive listening (45%).
The present paper is built upon the pilot process carried out step by step, and discusses
strategies to improve active/interactive listening in engineering students.
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Abstract
This article examined the effect of Strategic Model for University Competitiveness
(SMUC) on the performance Nigerian universities. 170 questionnaires distributed to all Nigerian
universities and 127 were completed and retrieved. Structural equation modelling (SEM) with
SmartPLS was utilized to test the data. This research has proven the significant positive effect of
Strategic Model for University Competitiveness (SMUC) on the performance of Nigerian
universities. In line with the model, it is recommended that universities should have clear vision
and future target for good strategy with a simple but result oriented structure and a visionary
leader, good talent management practice and technology integration to build the practice of
quality culture that bring competitive strength for better performance.
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Abstract
The present study attempts to identify the major determinants of consumer behaviour
towards green electronic products using Ajzen’s theory of planned behaviour (TPB) as
underpinning model. The study has proposed a modification in the basic structure of the theory
of planned behaviour and added two constructs (environmental concern and ethical obligation) to
better explain purchase intention and behaviour in relation to environmentally-friendly products.
The data was collected from 257 post-graduate and doctoral students using a structured
questionnaire. Exploratory factor analysis and structural equation modelling were employed to
analyse the collected data. The findings of the study revealed that TPB model was a better
predictor of consumer behaviour in the present context, compared to the theory of reasoned
action. The predictive ability of the TPB model was further improved when environmental
concern and ethical obligation were added to the model. Perceived behavioural control was
reported as the strongest predictor of intention and behaviour. The results produced some
interesting and meaningful implications, which have been discussed in the paper.
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Abstract
The current study examines agents’ capacity to act and its actual exercise, which
potentially involves the discretion of agent in deciding how to apply the rules of practice
(dispositional power) and facilitate power in a context of private higher education institution.
Perceiving power as embedded in practice, to understand the interrelated power relations held by
organisational agents with the capacity to influence the actions or conduct of others via
management control practice, in this study, the key elements are drawn from the Clegg’s three
circuits of power, used to frame the sources of power that enable agents to possess and exercise
power. By doing so, we advance the dialogue of the power and influence stemming from the
multi-varied power relations held by internal agents, the strategic nature of power and how
causal power (normal power or ‘power over’), influence and resistance of individuals operate in
actual performance management practice, together with all the advantages and restrictions
created by the depositional and facilitative power circuits in a given research setting. The
findings indicate that internal agents at different positions in the organisational power
configuration pursue mutually opposed strategies of action in the practice of performance
management, which are the product of the relationship between, on the one hand, interests and
dispositions, and on the other, the capital distribution of organizational agents in different
organisational settings. Further, the study suggests that episodic exercise of power is entangled
with a plethora of dispositional and facilitative power circuits, which inform the capacity of
individual power in day-to-day performance management practice.
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Abstract
Purpose of this research paper is to examine the role of school management in developing
school development plans in relation to both primary and secondary education. We argue that
school planning plays a key role in education development in the country and accordingly
hypothesize that four variable namely visionary school leadership, stakeholder engagement,
clarity of objectives and financial resource allocation positively contribute for the success of
school planning.
Quantitative methodology is used where descriptive statistics and relationships are
measured by using SPSS statistical application. The sample consists of 178 schools out 1125
schools located in the Sabaragamuwa province. Data is collected through a structured
questionnaire given to school principals.
The study finds significant correlations between each variable hypothesized and school
planning. Leadership of school principal, the culture of sharing and team work, information
gathering grass rout level, proper assignment of responsibilities are identified as key influences
to increase the efficiency of school management. Lack awareness, vague structures of preparing
plans, reluctance to delegate responsibilities to lower ranks, lack of continuous teacher
development, bottlenecks at implementation, reviewing and monitoring of school planning and
programs are other major areas of attention needed to improve the quality of school planning and
management.
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Abstract
The purpose of this study is to examine whether interim financial statements provides a
leverage for managers of public companies to manipulate their income periodically until the year
end as they enjoy much flexibility of preparing them compared to annual financial statements.
Investors react to financial performance and therefore, managers, as explained in the agency
theory, tend to show a better picture of the company performance when such an opportunity
prevails. Submission of interim financial statements is a regulatory requirement as per guidelines
issued by the Stock Exchange of Thailand with a view to provide updated and frequent financial
information to investors.
It is hypothesized that managers, in line with the agency theory tend to manipulate
earning figures in interim financial statements. Data is collected from interim financial
statements and annual reports of SET 50 companies for last five years. Summation of quarterly
financial performance is compared with annual financial performance presented in annual reports
to find evidence for manipulation. Further, financial performance of each quarter is compared
with the other to see any discrepancies among quarterly performance.
The study does not find evidence to prove that summation of quarterly performance for
one year significantly differs from performance for the year presented in annual reports.
Similarly, no significant differences of financial performance among quarters are found.
Findings do not fall in line with propositions of agency theory. It could be justified from
practical perspective that such a flexibility may have been reduced as interim financial
statements of public companies in Thailand are audited thought it is not compulsory. Hence,
usefulness and relevance of financial information in investment decisions can be linked to
interim report in future dimensions of research in this area.
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Abstract
The purpose of this research is to examine how micro finance schemes operating affect
reduction lives of people living in terms of poverty reduction in Central Province of Sri Lanka.
Descriptive explanatory approach is used in the study and data is collected from 100 users of
micro finance selected based on convenience through a questionnaire administered. Aspects of
income generation, life style change, quality of dwelling, business expansion, and improvements
in health care, education of the children, consumption level and level of savings are covered to
test the impact of poverty reduction.
Results of the study reveal that people perceived that micro finance helps them to reduce
the level of hardship that faced. On the other hand, it is found that users of micro finance are not
capable of realizing the real impact of it on their lives mainly due to poor financial literacy, lack
of entrepreneurship skills, lack of guidance on use of finance in businesses. All the respondents
were unaware of effective annual interest rate charged on borrowing and rather they believe that
it was not that high though the case is yes.
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Abstract
The purpose of this research paper is to examine whether Zero-Base Budgeting (ZBB)
implemented by Sri Lanka in 2016 is a reality as planned or a symbolic representation of politics.
Among other issues, inability to spend allocated funds in line with budget lines shows the
poorness in planning and execution of budgets in Sri Lanka over time and therefore, ZBB is
argued to be a solution for better planning and referred achieve identified annual targets based
on capacities and priorities within a fiscal year instead of having incremental traditional
budgeting.
Qualitative approach is used and data is collected from a sample of officials who involve
in budgeting process, namely accountants, directors of budget/accounts and payments, directors
planning/ development, and support staff.
This study finds that preparers of ZBB have simply follow guidelines and formats
provided by the government treasury to prepare budgets. Objectives of ZBB are unlikely to have
been achieved as preparers have not understood them and how they are included in ZBB. Budget
planning does not happen in line with capacities and priorities of spending units. Budget
preparation is routed with a traditional institutionalized practice of estimating numbers with
increments proposed by spending units subject to budget ceilings decided by higher authorities.
Accountabilities of achieving objectives of budget except of the objective of spending allocated
funds are not vested with spending units. Preparers understand ZBB as a task of simply inserting
budget estimates in the new ZBB formats provided. Need of integrating planning with reviewing,
measuring output and outcome is not well communicated among different players engage in
budget preparation.
Working environments at spending units is also found not to be conducive for successful
implementation of ZBB mainly due to lack of technological support, required training and
guidance. On the other hand political presence and its representation is pretty much seen in the
introduction of ZBB in Sri Lanka and as a result ZBB is used as a tool to cut the budget in terms
of allocations instead. The hurriedness in implementation and political representation are seen to
have deviated from the objective of ZBB thus pushing the authorities to stop it without having a
review as to what when wrong.
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Abstract
Sri Lanka with a market based economy, has a significant chronic unemployment
problem for the couple of past few decades. A significant trait that can be identified in the overall
unemployment rate of Sri Lanka is that the overall unemployment is relatively low yet the rates
of unemployment among young adults and especially among the educated individuals are
remarkably high. While the overall unemployment in 2017 is 4.2 percent and out of it 8.1 percent
are representing the category of graduates in 2017 at the Sri Lanka Labor Force Survey,2017. As
the graduates are stylized component of the society, they face severe difficulties in finding a
suitable employment being their job expectations are very high. High rates of unemployment and
underemployment among university graduates point to a mismatch between supply and demand
conditions for graduate employment, reflecting a supply driven education system with relevance
to labor market conditions. (W
eligamage & Siengthai,2003) Entrepreneurship can be
introduced as one of the potential solutions to stimulate progress in the backdrop of
unemployment, political instability, recession and declining growth rates etc of the country being
there is a relationship between the entrepreneurship and economic growth as Adam Smith stated
in the 18th century. Entrepreneurship creates new employment opportunities, produce
innovations and increase productivity. (Van Pragg & Versloot,2007) Though many economists
have identified entrepreneurship as one of the effective keys for an economic growth of a
country, Sri Lanka does not have an effective practice of entrepreneurship mainly due to the
lethargic mentality Sri Lankans have towards entrepreneurship. Most and all the graduate
seeking a job prefer to have a job in a public or private organization with a fixed monthly salary
rather than being a self-employer. According to the published statistics at the Department of
Census and Statistics, the percentage of own account workers are 31% where the percentage of
employees are 58 % in 2016, emphasizing the reluctance of people to engage in
entrepreneurship.
The main objective of this paper is to examine the factors that affect entrepreneurial
intention of university students who are representing the higher percentage in the overall
unemployment of the country. Many local and global scholars have done many researches on the
topic entrepreneurship. There are only few researches have done to identify the entrepreneurial
intentions of university students in Sri Lanka and therefore, in order to fill this research gap, this
study investigate the entrepreneurial intentions of students in some of the prominent universities
in Sri Lanka following different courses.
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Abstract
The purpose of this study is to review literature on application of professional judgement
in financial reporting in terms of meaning, role, factors affected and the process. Professionalism
in accounting practice requires adequate knowledge, experience and judgments. The exercise of
professional judgement in preparing financial statements bears a key significance in financial
reporting. A fundamental query aske is whether professional judgement can supersede
accounting standards or judgement can be independently applied in absence of standards. This
paradox in financial accounting suggests that financial information, which is dominated by
numbers reported in financial statements have a factual shape of judgmental exercise of
managers.
Acritical review approach is used in the study to analyze scholarly literature and
professional contributions. This research paper emphasizes on the meaning of professional
judgmental, issues pertaining to judgment, inadequacy of judgement, application of judgements
in estimation and forecasting and substance over as key areas.
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Abstract
The purpose of this paper is to investigate into salient features of professionalism which
is developed by Sri Lanka Education Administrative officers in the government school education
system and analyses causes and effects that can be identified among current education officers
attached to Western Province in Sri Lanka towards a commonly accepted professionalism
Mixed methodology is used in this research study. Case study and Life Stories are used as
bases of analysis. Accordingly, Traditional Model, Craft Model, Reflective Inquiry Approach,
Mentoring, Reading and Journaling are used as tools of assessing principal/ education officer
professional development.
Nature and constitution of the Sri Lanka Education Administrative Service which
comprises mainly recruitment procedure of SLEAS officers, pre-service induction training for
SLEAS officers, capacity building training courses relating to the SLEAS officers and
Professional development of Education officers in different countries are considered as key
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variables in the investigation. A survey is expected to be carried out in this research from
quantitative perspective by using Questionnaires, document surveys, and interviews are
employed to gather information.
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Abstract
This study empirically verifies whether the adoption of ERM has an impact on firm
performance and uses both primary and the secondary data relating to the insurance companies
listed on the Colombo Stock Exchange based on the argument that enterprise risk management
(ERM) has gained an increased attention among the corporate managers in the recent past as a
strategic approach to managing risk.. Return on equity (ROE) is used as a proxy to measure the
firm performance and multivariate regression analysis is used to analyze data. The findings of
this study suggest that there is a weak positive relationship between the adoption of ERM
practice and the return on equity. Out of the eight ERM functions assessed, only ‘event
identification’ and ‘control activities’ show a weak positive relationship with ROE. Other ERM
functions indicate that there is a weak negative relationship with ROE. The findings of this study
contradict with some scholars who finds there is a significant positive relationship between
adoption of ERM and firm performance. Owing to the contradictory nature of the findings, this
study induces corporate managers to pay close attention to the cost-benefits analysis when
designing and implementing ERM system and not to heavily relied upon and extensively invest
in ERM as a vehicle for creating value.
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Abstract
The purpose of this research study is examine the nature of investor behavior in equity
investment decisions pertaining to companies listed on Colombo Stock Exchange. Research is
hypothesized that contextual variables and influences in addition to individual knowledge affect
investment decisions. Factors such as interest rate (IR), foreign investment (FI), advisor
recommendation (AR), publicly available accounting information (PAAI), market liquidity
(ML), dividend policy (DP) and current event (CE) are identified as independent variables.
Sample consists of individual investors, corporate investors, fund managers and foreign
investors. Data is collected through a structure questionnaire administered personally. In addition
to key variables, contextual variables namely education level and experiences level of investors
in the equity market investment are also analyzed.
Literature supports that equity investment decisions are highly supported by those factors.
This study finds that foreign investment (FI), advisor recommendation (AR), publicly available
accounting information (PAAI), market liquidity (ML), dividend policy (DP) and current event
(CE) significantly influence on investment decision. However, it is interesting to know that
interest rate (IR) and advisor’s recommendation is not significant for equity investment
decisions. Similarly the level of education does not have a strong bearing on equity investments.
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Abstract
The concept of customer perceived value in service industry is still in a very nascent
stage of development, although value has become very important and critical issue in business to
develop marketing strategies. In this scenario, this study focuses on conceptualization and
measurement of service value in two highly different service setups of banking and business
school educational services. The study extracts the dimensions of service value in the two setups
using exploratory factor analysis. Data were collected using survey method that resulted in 345
responses for both studies. The results suggest a 28 items and seven factors solution for service
value in the banking context, and a 24 items and eight factors solution in the context of business
schools. It also examines the impact of the value dimensions on customer satisfaction and loyalty
in both setups with use of regression analysis.
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Abstract
Employability skills are the skills, qualities and attitude that are indispensable for the
workplace of an individual. Employability skills are the amalgamation of skills like
communication skills, positive attitude, Team-work, Self- Management, Willingness to learn,
Resilience, Problem solving skills and many more. The right balances of all the skills gives an
individual a perfect chord to strike a top notch position in business and entrepreneurship. The
paper focuses upon the importance of employability skills in Business and Entrepreneurship
Development and the changing pattern of the same in terms of the current requirement and the
requirement way back. The dynamics of business and the challenges of setting up an
entrepreneurial project are not unknown; an organizations high employability index determines
its long term ability to sustain in the competitive global market. The paper will draw a landscape
for the reader to understand the changing paradigm of Employability Skills in Business and
Entrepreneurial Development.
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Abstract
The objective of this study is to determine the significant relationship between product
display and promotional mix strategies and sales performance in Tesco and Giants hypermarket
branches in Klang Valley. The research data were collected by distributing the 33 item structured
questionnaires to 210 management executives of the hypermarkets using systematic random
sampling method. But only 140 sets of questionnaires were returned and analyzed. The data
analysis was conducted by using descriptive and inferential statistics. It was found that all the
independent variables ie display, advertising, sales promotion, publicity and personal selling
were significantly related to the sales performances of the hypermarkets. The multiple regression
analysis found that display and promotional mix strategies explained 76% of the variances in the
sales performance of the hypermarket. The implications and recommendations for further
research was discussed at the end of the paper.
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Abstract
In today’s fast paced globalized world, there is a need to develop a different mindset and
a wider range of skills in corporate leaders as organizations are looking for innovative ways to
get ahead of their competition. Consequently, leadership development has witnessed several
unique approaches. Equine assisted learning programs that involve innovative, underutilized and
motivating techniques and strategies, provide a dynamic process of building, developing and
nurturing leadership skills through horse-human interactions. This study examines history of
horse-human relationship and interactions, a literature review is conducted on ongoing research
and use of equine assisted leadership development programs is studied. Considering current
research studies that demonstrates that equine assisted leadership development programs
promote skills, that are critical to nurture an influential leader, the present study provides an
insight into equine assisted experiential learning for leadership development, and also provides
an overview on what happens in a typical equine assisted experiential learning session and
suggests practical implications for scholars and business firms.
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Abstract
The focus of organizational psychology is on social interactions and how they influence
individual and the functioning of the business firm. This study examines the impact of
organizational social climate on the employees’ sense of belonging, its impact on intention to
leave and workplace friendships’ moderating effect of this relationship.
Using a convenient sample of 403 financial sector employees working across Istanbul,
Turkey, a survey was conducted. The findings of this study revealed that organizational social
climate is positively associated with sense of belonging, whereas organizational social climate,
sense of belonging and workplace friendship are negatively associated with intention to leave the
business firm. Depending on the findings the workplace; friendship moderates the relationship
between sense of belonging and intention to leave. The results largely support the hypotheses of
the present study.
This paper has demonstrated that social interactions at the workplace have a vitally
important role for employees’ intention to leave the business firm. This study contributes to
conceptual understanding of the job embeddedness theory, that suggests that the relationships are
one of the key factors that keep the individuals in the business firms. This study has highlighted
the potential for employee turnover that directly / indirectly arises from the employees’ sense of
belonging, the social climate and the workplace friendships in the business firms.
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Abstract
The purpose of this study is to seek the reason for low training effectiveness in
commercial banks, and accordingly identifying the strategies to enhance training effectiveness.
Based on motivation and training related theories and models, this study develops a model
concerning factors affecting training effectiveness. Four hundred and five employees were
participated and hypotheses were tested using hierarchical regression analysis. The results
indicated that supervisor support, peer support, training design, and training motivation were
significantly related to training effectiveness. Furthermore, hierarchical regression analysis
revealed all the dimensions were not neatly reproduced. The implication of this finding build on
contextualized items of social support, training design, and training motivation for better
prediction of training effectiveness. This study showed that when the supervisor support and peer
support are low, there is a strong and significant relationship between training design and
training motivation. Thus, the future research could inculcate various factors to find out the
reasons for the relationships which are not found as expected in this research. The evidence
indicated that commercial banks could strengthen training motivation to enhance training
effectiveness.The results revealed that training design is more important than social support for
maximizing training effectiveness which could help managers to achieve organizational goals by
strengthening the training programme. This study provides empirical evidence to researchers to
explore different interactive and mediating effects to understand the training effectiveness in a
better way. Results suggest that training design has strong impact on training motivation when
there is low social support.
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Abstract
Employee retention is the growing concern for organizational productivity. With
changing socio-economic dimensions in advancing economy, employees are facing intense
pressure for productivity and organizational performance. At the other side, employees are facing
family management difficulties with perfect balance of work life. This study aims to explore the
occupational stressors and examine the role of stressors to create occupational stress and
turnover intention. 176 complete questionnaires were collected from banks, insurance companies
and hydro projects. SPSS and AMOS revealed that work overload, role ambiguity, job insecurity
and growth opportunity have positive significant relationship with occupational stress. Gender
and spouse occupation has the moderating role in relationship between stressor and turnover
intention.
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Abstract
This study tries to measure impact of talent management on employee performance of
Commercial Banks in Nepal. The purpose of the study is to examine the causal relationship
between talent management factors with employee performance in banking sector. Exogenous
constructs of the study are talent attraction, talent development, talent retention and career
management and endogenous construct is employee performance. Two hundred samples will be
approached through structured questionnaires. Survey will be used to collect from employees
working in the commercial banks. Structural Equation Modeling will be applied to validate the
measurement model and to test the structural model. The findings will be applicable to banking
sectors in Nepal.
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Abstract
Banking sector in India is a part of economic development of a nation to mobilize savings
and to provide other general services through a large network of branches to meet tremendous
competitiveness, growth and profitability etc. especially in the recent years. Therefore, the bank's
performance needs to be evaluated depending upon various objectives that need to be achieved.
As compared to other sectors, the banks required to pay more attention to balance the
profitability and liquidity. Hence, the present study analyses and compares the financial
performance of Standard Chartered Bank and Kotak Mahindra Bank as both the banks are big
giants in foreign and private sector respectively. The present study evaluates the financial
performance of these two banks for a period of five years from 2013-14 to 2017-18. It has been
concluded that the Kotak Mahindra Bank has more capital adequacy ratio, return on assets, Net
NPA/NA, current ratio, profit per employee and business per employee as compared to Standard
Chartered Bank.
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Abstract
An innovation is invention + exploitation. Increased competition, rapidly changing
technology and customer expectations have caused the innovation process to become more
complex and uncertain. This study examines the possible benefits of integrating some of the
concepts of redefine Innovation. However, adopting rigorous risk management at every stage of
the innovation process could be costly: could be valuable, but too much, or inappropriate risk
Management might stifle innovation.
There are many separate models for innovation, this study develops a combined
theoretical model which aims to help the understanding of appropriate risk management in
redefined innovation. The theoretical model is based on the classic innovation process but
emphasizes critical decision points and information needs at various stages, with possible
contributions from Redefined Innovation.
This stage- gate model was employed in the study as the core of a theoretical model
combining innovation.
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Abstract
The significant contributions of companies to carbon emissions have exposed themselves
to the impacts of their own irresponsible acts towards natural climate. Several corporates have
adopted strategy of acting beyond regulatory compliances voluntarily by displaying proactivity.
Climate Strategy Proactivity (CSP) is a voluntary strategic behaviour of satisfying stakeholders’
demands by companies that helps governments achieve their international commitments. The
motivation behind undertaking this study was inadequacy of research in the context of
developing countries with respect to CSP. The study sets a research agenda in the field of CSP
from the perspective of the relevant stakeholders with the help of Systematic Literature Review.
The outcomes can motivate future researchers for undertaking studies related to CSP as a tool for
gaining competitive advantage by companies from relevant stakeholders’ perspective. It presents
a broad view of the concepts of CSP, competitive advantage, salient stakeholders and their
interrelations, also, for an enhanced understanding.
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Abstract
The purpose of the study was to explain and predict college student’s entrepreneurial
intentions using Ajzen’s (1991) theory of planned behaviour as underpinning model. The study
also attempted to explore the role of entrepreneurial passion in stimulating favorable intentions
to opt entrepreneurship as career by the students. The study proposed entrepreneurial selfefficacy as a mediator between entrepreneurial passion and entrepreneurial intentions. Data were
collected using a structured questionnaire from 376 college students studying in undergraduate
and post graduate engineering and management programs at two major institutions in North
India. Structural equation modeling was applied to analyze the data and test the proposed
research model. The results showed that theory of planned behavior was successfully applied to
explain entrepreneurial intentions. However, entrepreneurial passion was a significant factor
predicting entrepreneurial intentions among college students. Moreover the effect of
entrepreneurial passion on entrepreneurial intention was partially mediated through
entrepreneurial self-efficacy. The study produced meaning theoretical as well practical
implications which are discussed in the paper.
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Abstract
Public sector enterprises have played a major part in developing the Indian economy, and
have laid a strong foundation for the industrial development of the country. By definition public
sector enterprises should not be as concerned with making profits, but should be more committed
to a stakeholder model of governance (Ray, 2013; Taneja and Saxena, 2014). The government
may also use its ownership status in public sector enterprises to intervene in the economy, either
directly or indirectly, to achieve desired socio-economic objectives, and maximize long-term
goals. Thus public sector enterprises have a big role to play in the sustainability and social
responsibility efforts of the government (Saha and Panigrahi, 2016).
The Indian Government had mandated public sector enterprises to undertake Corporate Social
Responsibility (hereafter CSR) activities from April 1, 2010, but even before this, public sector
enterprises had voluntarily committed themselves to be engaged in CSR activities (Singh and
Shaw, 2015). CSR activities were mandated for all Indian companies of a specified size and
profitability by the Companies Act, 2013, and this mandate extended to public sector enterprises
(Mendes, 2018; Ramesh and Mendes, 2018). Thus, Indian public sector enterprises have seen
three regimes of CSR activities, a voluntary CSR era, an era where CSR was mandated for public
sector enterprises alone, and one where both public and private sector enterprises were mandated
to perform CSR activities.
The current study investigates the CSR activities of a set of public sector enterprises to
see if there has been a change in the type, amount, and intentions of CSR activities by them over
the three different regimes. Our primary goal is to find if mandating CSR leads to a change in the
behavior of public sector enterprises in their CSR efforts, and the factors related to these
changes. We also investigate if these CSR activities have created a more sustainable
environment, by analyzing the profitability and other financial performance of public sector
enterprises over these three regimes. Thus, our results have implications for corporate
governance, as well as public policy.
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Abstract
Purpose: This review paper is written with the purpose to identify and deduce the most relevant
factors or key performance indicators (KPIs) to create or build a learning organization.
Design/methodology/approach: This review paper follows a systematic literature review (SLR)
technique to identify the factors/key performance indicators (KPIs) most relevant to create or
build a learning organization. Factors (KPIs) are identified from the literature survey in the area
of learning organization. The paper has followed the guidelines of SLR and with 57 papers
selected considering the time span 1985-2019 (till April, 2019) to pen down the review. Factors
(KPIs) prioritization through literature review helps in acknowledging the most significant
factors (KPIs) and to rule out irrelevant ones.
Findings: SLR reveals findings like a lack of focus on other industries apart from service,
limited applicability, and lack of focus on end-user feedback. The review considers key literature
from the past and evolves with future research avenues.
Research limitations/implications: The SLR study considers only published papers, excludes
books, conference proceedings, and only one database i.e. web of science (however, this is done
to remove repetition of same articles) that might affect generalization of the conclusion derived.
Practical implications: This SLR review helps in determining the factors/KPIs contributing in
creation of learning organization. Learning organizations could be the form of business process
reengineering in modern era since the entire organization is facilitated with learning in
organization at both individual and organizational level.
Originality/value: This paper attempts to provide first systematic review in the area of defining
and conceptualizing the learning organization in more precise way. This review considers key
literature from the past and evolves with future research avenues in respective area.
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Abstract
This paper attempts to introduce the idea of initiating HR support for employees in the
fast developing area of telehealth. This will help improve employee well-being not just directly
but also indirectly by increasing the level of perceived organizational support (POS) felt by
employees. According to WHO which is developing a global strategy on digital health, telehealth
is the use of telecommunications to provide healthcare. This is an emerging area with many apps
trying to serve people with different kinds of offerings from preventive to diagnostic and
physical to psychological. According to the American Hospital Association the use of telehealth
is increasing over the years with more than half of the hospitals in US connecting to patients
online through videos. In a study in Saudi Arabia, 40% of the people reported using various
applications and 24% reported using remote consultation. The development of Cloud-based
systems by IIT Chennai and MIT is also making health care easily available in smaller towns and
villages. Though virtual health support cannot replace the physical healthcare support, in many
cases these apps have the advantages of supporting the doctors in the diagnostic process. Also, as
cited by various people in the study, virtual visits provide convenience of consultation from
home to today’s time-strained employees apart from benefits of low cost.
In the light of these developments, organizations need to modify their processes to
include support for such services in the company HR medical policies. Insurance companies
have already started to utilize this opportunity and are partnering with these apps to offer
insurance services to the subscribers. Based on the Well Being Model by Danna and Griffin,
these modified processes can, especially in cases such as e-counselling and e-consultation, form
part of the organizational interventions to improve employee well-being leading to achievement
of desired individual and organizational consequences. However, in India, lack of awareness and
lack of Medicare support are a hindrance in the adoption of such employee and organizational
friendly health and wellness systems. Organizational HR support for such telehealth systems will
help create awareness and bring in benefits for both employees and employers.
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Abstract
Purpose: In Influencer marketing the focus is on identifying and deploying influencers for
communicating brand’s message to the larger market. The term is recently defined by Word of
Mouth Marketing Association (WOMMA) “a person who has a greater than average reach or
impact through word of mouth in a relevant marketplace “(WOMMA, 2017). Influencers
may/may not charge to spread the word. This approach became popular due to the wide
acceptance of digital marketing in India. The roots of this emerging concept are in social-media
marketing and content marketing. According to Influencer marketing Study report 2018, 92%
marketers will experiment or run at least one influence marketing campaign and 70% marketers
are already running the influencer program. This study is first of its kind to present insights into
the strategy in the context of Indian business.
Methodology: This is a qualitative study which seeks to decipher the ambiguity associated with
Influencer marketing. The study is accomplished with the help of in depth interviews from
industry experts, academicians, bloggers and other influencers comprising celebrities who share
their experience through social media after experiencing the product. The collected data from
different interviews are original and authentic without any modification of answers. To avoid any
discrepancy we have recorded the interviews.
Findings: It was observed that people from the industry are welcoming the trend and are keenly
looking for opportunities to invest in influencers. They were sceptical on the choice of
influencers and the relevance of the influencers’ approach which has a great impact on the brand.
Influencers in India are leveraging well on their follower base. They claim that whatever they
communicate is authentic and transparent. They believe in long-term associations and are on a
look out for business opportunities. Experts see this as a trend which is here to stay. The work
has takeaways for researchers, academicians and most importantly corporate professionals who
have been deliberating on using influencer marketing as a part of their communication strategy.
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Abstract
As of July 2018, India has an installed solar capacity of 23.12 GW. “MNRE has planned
a detailed trajectory so as to meet the target of 100 GW by 2022. Projects of around 10 GW are
under implementation and tenders for an additional 24.4 GW have been issued. The country is on
track to comfortably achieve the target of 100 GW of solar capacity by 2022.” (Annual Report
MNRE, 2017-18).With a total installed electricity generation capacity of 344 GW in 2018, which
is significantly higher than the peak demand of 173 GW, India is still characterized by low per
capita level energy consumption. India being a rising economy, it has been predicted that in
future the energy demand, GDP and population would further increase significantly. As a part of
India’s pledge to the Paris Agreement India would contribute 40 percent of the installed capacity
from renewables.
With these much actions and policy by GOI for planting solar PV panel across the
country, doubt very huge amount of waste solar panel will going to be generated down the line as
life of solar panel is around 25 years. This leads to problem of managing and recycling this huge
amount of e-waste in India which demands robust circular supply chain infrastructure throughout
the country. So, the framework of this research is estimating and managing raw material and
non-disposable waste from solar panel in India by using pareto and criticality analysis.
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Abstract
With the growing importance of organizational ambidexterity across nations, there is a
need to understand their antecedents thoroughly as they assist managers to administer them more
effectively leading to a more systematic approach towards organizational ambidexterity. There
exists myriad literature addressing the issue of organizational ambidexterity. However, each one
of them deal with a different research methodology and study ambidexterity in a different
context across an array of industries leading to mixed results. By systematically analyzing the
extant literature on this topic using meta-analysis, this research paper aims to reconcile these
mixed study outcomes, thereby opening vistas for further research. After an exhaustive study of
42 research papers across various journals which discussed a comprehensive correlation of the
variables with organizational ambidexterity with a total sample size of 17383, 20 variables were
selected for the analysis. Random effect model meta-analysis of these variables was performed
with the help of the CMA software. Our results revealed that other than 2 variables that showed
high levels of heterogeneity, the others can be accepted. The graphical representation of these
results by forest plot has also been provided for better understanding. Our findings are of high
relevance to the present business scenario and of substantial interest to scholars as they provide a
more refined and detailed understanding to the very foundation of organizational ambidexteritytheir antecedents.
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Abstract
This paper aims to recognize and examine the relationship between the factors that
enhance strategic thinking within the organization by utilizing total interpretive structural
modelling (TISM) method. It introduces the idea of strategic thinking and describes variables
affecting it, identified by a structured literature review. Most of the research conducted in the
research till date sees the effect of an individual factors on strategic thinking. TISM is used to
develop framework for strategic thinking that provides us a more holistic view towards strategic
thinking which takes into account the interrelationships within factors. This model also gives us
a clear understanding for driving power of the factors and dependency of factor identified for
strategic thinking. The paper also distinguishes factors hierarchically and how they can improve
strategic thinking keeping in mind the current conditions around them by understanding and
obtaining a clear knowledge about the factors and their interrelationships. By implementing this
TISM model, organizations ca practice strategic thinking I a better way hence enhancing the
efficiency and the performance of the firms.
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Abstract
This paper explains the interrelationships between the factors of strategic thinking,
technological change and strategic risks. Research done in the past has individually analyzed the
factors effecting the strategic thinking, this study identifies the relationships between the factors
of all three constructs and helps in understanding the levels of hierarchy. The methodology used
in this study is modified total interpretive structural modelling and MICMAC analysis which
gives the interrelationships and also the driving powers of the factors by analyzing the literature
and also by expert opinions/interviews. The model explains the direct and transitive links of the
factors and the strength of relation between them which helps the researchers and the
practitioners to understand the driving power and importance. This gives an understanding of
importance of the factors and if implemented in an organization which factors needs to be
prioritized for enhancing the performance of the firm.
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Abstract
Life science & healthcare is one of largest sectors in terms of both revenue and
employment. It embraces various fields in healthcare sector starting from hospitals to even
telemedicine, & from medical tourism to medical equipment. Health care sector operates in a
broad segment of hospital, pharmaceutical, diagnostics, medical devices, medical insurances, &
medical tourism. Significant efforts were made to improve the health status of the people but still
they are not sufficient to meet the future needs of the people. The higher number of chronic
diseases & the emerging issues of new drug resistance keep on adding new element to present
health complications. Hence, there is a need of adequate funding & degree of government’s
involvement. It has been seen in the literature that even if the economic development have
gained momentum in last few decades, but unfortunately health care services are still at the cross
roads and the factors like staff training, health care quality, improving standard, professional
credibility, awareness, investment on infrastructure & government are important in improving
the conditions. In the present study, the barriers affecting health care quality in India are
identified. Then after, TISM modeling is done to establish strategic relationship among the
identified factors. TISM is an, interpretive method to apprehend the poorly enunciated problems
in an organised form. The TISM helps decision makers to detect the most influencer variables
and how the given variables influence the other variables in the hierarchy. In the present work,
government policy is the most influencer element to affect health care quality. Improving
standard and professional credibility are identified as the intermediate variable that impacts the
health issues.
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Abstract
Online piracy and video sharing were rampant in 2007, owing to streaming websites like
YouTube. To prevent third parties from illegally sharing their content, Hollywood studios and
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networks allied and streamed their own content online at no cost to their customers; resulting in
value creation and capturing. This resulted in a dual benefit for these media houses: helping them
ward off piracy of their content and keeping their viewers engaged on their own website. After
Hulu’s launch in 2007 by Twentieth Century Fox and NBC (which was later acquired by
Comcast in 2011), Disney joined forces with the alliance in 2009 as a 30% partner, and Time
Warner in 2015 as a 10% partner. Hulu managed to successfully project itself as a credible
competitor to Netflix and Amazon. How will Hulu evolve if the allies are competitive in the
future and how will
the industry react
to
these new developments?
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Abstract
The purpose of the study is to examine the factors affecting the public confidence in
police in a conflict zone. The study adopts a dyadic approach and takes views from the public
and police personnel both to have a holistic view. Using an integration of procedural justice
theory and social identity theory, the study posits that the turmoil between the citizens and police
forces in a conflict zone can be overcome by improving the social image of the forces by
showing them to be just and fair. Structural equation modelling was used to test hypotheses for a
dataset of 538 respondents comprising of citizens and security forces. The results indicate that
perceived image of police force, community policing efforts and perceived neutrality of security
forces helped to gain public’s confidence in the police. However, the police force considered
their perceived operational efficiency, performance in community policing and their social
outreach initiatives to be significant in building people’s perception of them. The results reveal
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community policing to be an important determinant of public confidence in police from the
perspective of both the stakeholders. The findings imply the adoption of interactive policing
efforts by the security forces to build a positive image which can induce the citizen’s cooperation
and compliance with the law.
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Abstract
Medicines are integral part of health system and the accessibility hugely depends on
affordability of medicines. Oral health is an integral component of overall well-being.. There is
paucity of data on the pharmaceutical cost components of dental disease, so this study aims to
address this lacuna on pricing of medicines.
This research study can be considered a partial economic evaluation that focuses on
estimation of costs associated with medicines used in treatment of selected oral disease to
suggest policy measures to reduce out-of-pocket expenditure. Using cost analysis design on
Pharmatrac dataset and cross-comparing it with public procurement rates of Rajasthan Medical
Services Corporation (RMSC) indicates pharmaceutical cost of treating caries and periodontitis
is three times higher if median retail prices are considered instead of RMSC public procurement
costs. Medicine cost of treating single episode of caries or periodontitis using RMSC medicine
rates at all levels of care is approximately 195-252 percentage points lower than retail prices of
the same formulations. This strongly suggests that centralized public procurement of medicines
with efficient monitoring can reduce expenditure.

287

Debt and Fiscal Sustainability:
The Cyclically Adjusted Balance: The Case of Lebanon
Kassim Dakhlallah
President and CEO
Dakhlallah Economics Consulting Services
Beirut
Lebanon
Email: kmsdakh@gmail.com

Abstract
Lebanon’s high debt ratio and the persistent deficit in the overall government balance
poses a challenge to the Lebanese government and exposes the entire financial system to
vulnerability. Unless the country generates enough revenue to encounter its gross financing
needs, the prospect of more borrowings remains strong. Giving the nature and the complexity of
the Lebanese economy and the debt structure, the formulation of fiscal and monetary policy is
challenging, and it can be very costly. Policy makers are confronted continuously to select
between difficult choices and resorting to what is least damaging. Monetizing the debt or the
increase in taxation are a clear example of the dilemma that confronts policymakers. The issue of
procyclicality and its repercussion on the performance of the economy and the lack of responses
to fiscal needs are a priority to fiscal and debt sustainability and the well being of the entire
economy. In assessing the validity of the arguments, the study calculates the cyclically adjusted
balance to analyze the appropriateness of the fiscal policy giving the country's position in the
business cycle. The study is supported by the vector autoregression (VAR) to forecast the
debt_dynamics’ variables with alternative scenarios and to generate the impulses needed from
various endogenous shocks. The overall results demonstrate that the fiscal policy is
predominately pro-cyclical, and fiscal and economic growth are critical factors to debt and fiscal
sustainability.
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Abstract
It is interesting to understand the relevance of trading blocs in the shadow of World
Trade Organization (WTO) having 164 member countries. This study tries to find out the relative
economic and trade position of BRICS nations (Brazil, Russia, India, China and South Africa)
within the group and with rest of the world. The unique feature of BRICS is that it is not a
regional block rather grouped on the basis of homogeneity in their economic conditions. ‘BRIC’
term was coined by Goldman Sachs Asset Management, Jim O'Neill in 2001 for their identical
macroeconomic conditions, however, by 2009 it became a formal group for trade relationships
and in 2010 it became BRICS after joining of South Africa. These member countries encompass
over 40 percent of the world’s population and account for more than 23.59% ($20.01trillion out
of $84.84trillion) of total global GDP on current price as per 2018. Within BRICS nations,
China’s GDP is more than 2/3rd of the group ($13.46t out of $20.01t i.e. 67.26%) followed by
that of India 13.44% ($2.69t), Brazil 9.54% ($1.91t), Russia 7.88% ($1.5765t) and S. Africa
1.88% ($0.3767t) respectively. This study examines four issues: 1. Intra group trade among
member countries. 2. Trade among member countries before and after BRICS formation 3.
Comparative analysis of economic size of BRICS with G6 group (France, Germany, Italy, Japan,
UK and USA) and 4. BRICS trade position compared to global trade. This study is based on
annual data for the period of 2008 to 2018. GDP at current price and trade volume (exports and
imports) in USD is collected for the above said period for all member countries and countries in
reference for comparison. The study clearly highlights the successful conglomeration of BRICS
nations and their increasing intragroup trade and indicating the available potential to become one
of the most powerful economic group with greater share in global trade in coming decades. The
policy makers of the group nations may take these factors into account to have better policy
implications. For academicians and researchers it provides an opportunity to explore the
conditions with more macroeconomic variables and with the use of advanced econometric tools.
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Abstract
The core concern of the regulators of the banking sector post-global financial crisis is the
assessment of the economic trade-off between costs and benefits of various regulations. The
weaknesses revealed during the crisis led to the introduction of Basel III norms that further
enhanced the capital requirements of banks. This study presents a systematic review of published
primary studies on the impact of higher capital adequacy requirements under Basel III. The study
compiles, analyses, and synthesizes the literature; the different methodologies used, assumptions,
and their impact on the results. The study also draws a conclusion from where the studies are
conducted, time frame, keywords used, and the affiliation of authors, amongst others. To the best
of the authors’ knowledge, there is no comprehensive study in this regard. This study is,
therefore, the first to give a bird’s eye view on this theme.
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Abstract
The present study tries to analyse the performance of the newly started IPO platform for
the SMEs in India. Small Medium Enterprises (SMEs) play a crucial role in national economies
around the world, generating employment and value-added and contributing to innovation. The
objective behind this study is to find whether IPO underpricing exists in SMEs IPO also and if
yes it is like the mainboard IPOs. Further, the factors affecting SME IPOs in India. A sample
covering 384 IPOs from a period of 2012-18 is included. The financial data for the empirical
analysis is extracted from Prime database and websites of NSE and BSE. The study uses robust
regressions for estimation. Descriptive statistics revealed average IPO underpricing 7% lower
than the mainboard IPOs and the financial services industry IPOs underpriced more as compared
to the total sample. Using a “robust regression,” it was found that investor’s subscription rate,
issue size, issue expenses and the reputation of the lead manager are positively related to the IPO
underpricing. This paper is believed to be the first attempt to study the SMEs IPO performance
in India. The findings of this study will have a great insight for the market regulator and for the
investors.
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Abstract
The objective of this study is to examine the relationship between HRM Practices and
organizational commitment of employees in various sectors in Punjab. In this era, organisations
are striving hard to attract and retain the talented employees to achieve the competitive
advantage in order to survive in this global market. Data was collected from 60 employees and
further data was analysed with the help of Pearson correlation and regression. The results
indicate that HRM Practices positively influence the organizational commitment of employees.
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Abstract
Changing trends in the global economy have reshaped the industrial relations due to
transformation in the workforce composition resulting into compulsion on the companies to audit
their organizational climate, HR practices, process, system and style of managing this diversified
workforce. Non-probability sampling technique is employed to collect from 363 employees
working in HEIs situated in NCR, India. Research results of SEM analysis reflect significant
relationships between antecedents of workplace inclusion and employee outcomes both favorable
and unfavorable. The present study examines the organizational realities with respect to
workplace inclusion through subjective perceptions of employees working in HEIs situated in
NCR, India. Thus, caution has to be made while generalising the findings to other geographical
areas. Future studies could include certain objective measures as well.
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Abstract
The paper investigates whether firms induce motivation among the stakeholders by
managing lexical choices in the chairman speeches, specifically in the context of economic
downturn. It offers a thematic interpretation of patterns of lexical choices in the speeches during
2004-2008 and 2010-2014 wherein the former is considered as pre-economic downturn period
and the latter is considered as post-economic downturn period. It identifies the pattern of lexical
choices in the speeches by measuring the Motivation Index (MI) of 351 chairmen speeches using
the motivation category of Harvard IV dictionary.
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Abstract
The purpose of this study is to develop and test a model capturing the effect of work
autonomy on work place Happiness through mediating effect of work-family enrichment &
family-work enrichment as well as moderating effect Professional Commitment. A focal concern
of this study is to empirically test the model that focuses on the effects of Independent and
mediating variable on dependent variable. The target population for the study were managers
from various sectors/domain. The respondent targeted for this study were Sales, Human
Resource, Supply Chain and Bank Managers through online and offline mode of data collection
using self administered questionnaire with sample size of 250 managers. The data were analyzed
using Confirmatory Factor analysis, SEM (Structural equation Modeling) in AMOS and Process
Macro in SPSS. The study aims to test the hypothesized research model. Findings reveal that
values of Cronbach’s Alpha for reliability is >.8 and model fit indices in CFA are also
satisfactory. Further mediation and moderation analysis has also been performed to analyze
direct and indirect effects in the model.
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Abstract
The purpose of the study is to investigate the effect of specific corporate governance
mechanisms relating to the board of directors, audit, and ownership structure on the agency
problems that inflict a firm’s investment in a comparative analysis of a developing (India) and
developed country (U.S.). The study posits that the ‘empire-building’ agency problem affects
capital expenditure decisions. However, R&D investments are inflicted by the agency problem of
‘quiet life’. Using System-GMM, the study analyses non-financial and non-utility firms listed on
NSE 500 (India) and S&P 500 (U.S.) from the years 2013-2017. The findings demonstrate that
the corporate governance mechanisms of board, audit, and ownership are significantly associated
with over-investment in capital expenditure and under-investment in R&D decisions in both
Indian and American firms. However, due to institutional differences between India and the U.S.,
the effectiveness of these corporate governance mechanisms varies across the countries. Thus,
the study demonstrates the effectiveness of multiple corporate governance mechanisms in
mitigating investment inefficiency in a cross-country setup. This study provides leading evidence
in this regard by comparing firms of a developing economy with that of a developed economy.
This demonstrates how corporate governance mechanisms perform in different institutional
contexts. Further, it provides one of the primary evidence in relation to the non-linear effect of
board size and block ownership on investment efficiency.
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Abstract
Using a sample of Indian firms for the time period 2014-2018, this study attempts to
investigate the strength of the relationship between corporate social responsibility (CSR)
disclosure and corporate financial performance (CFP). Most of the studies investigating the
impact of CSR disclosure on financial performance are based on American and European firms
and remain scarce in the context of developing economies and markets. In an attempt to bridge
this significant gap, this study uses ESG score as a proxy for CSR disclosure and investigates its
relationship with CFP for Indian firms. Using a disaggregate analysis based on industry type the
study comprehensively aims to examine the relationship between CSR disclosure and CFP using
both market and accounting-based performance measures.
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Abstract
Information technology has emerged as a key driver of long-term growth and
development of all the sectors. This research aimed to pinpoint the important factors that affect
the attitude and acceptance of IT-based banking services by a particular segment comprising
young bank customers. Using an empirical approach, a research model was framed by using an
extended version of most widely used TAM model including public image, trust, economic
value, perceived risk, perceived security, and facilitating conditions as determinants of attitudinal
and behavioural intention to adopt IT-based banking services. The structural equation modelling
technique was relied upon to analyze the predictive ability of the proposed research model. The
data were gathered through a survey instrument from 417 young bank customers in India. The
findings revealed that young customers’ intention to adopt these services is significantly
influenced by perceived enjoyment, trust, perceived security and perceived risk. Perceived
usefulness is not found to be having a direct significant effect on the behavioural intention,
although it affects the attitude significantly; which further influences the behavioural intention in
a positive and significant manner. This paper highlights the prominence of employing contextual
factors while explaining the adoption of IT-based systems or services.
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Abstract
Technological progression is a continuous process and over the years it has been
evolving. The technological advancement has provided an effective payment mode devoid of
cash which is known popularly as digital payment. Digital payment is a type of an E-commerce
transaction to include electronic payment for buying products and sevices like paytm, freecharge,
Googlepay etc. As technology is developing, the devices used for transacting electronically are
rapidly increasing especially after demonetization. Complete adoption of digital payment in
developed economies is showing its ripple effect in developing economies as well. In the USA,
for example, the use of bank cheques has decreased from 85% in 1979 to 59% in 2002. Digital
payment has also revolutionized retailing by making consumers buying different products from
all over the world. With the preceding challenges, the objective of this study, therefore, is to
review opportunities and challenges laid down by digital payment. To achieve the same the study
aims to investigate relationship between demographic.
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Abstract
This paper attempts to develop a generic scale “eGov FRAME 1.0” that has the capability
to detect fraud and do assessment of e-Governance projects in India. Here the scale “eGov
FRAME 1.0” stands for eGovernance FRaud detection and Assessment MEchanism version
1.0.Frameworks are reference point to support decision making. This scale is a need of the time.
Assessment of eGovernance projects is complicated because of its wider domain. It also depends
on the guts and willingness of political leaders, bureaucrats and judiciary etc. Taking the Direct
Benefit Transfer (DBT) schemes of Government of India as a case study along with other
schemes to develop the generic scale, it will serve its purpose helping India becoming corruption
free and transparent.
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Abstract
This paper studies the comparisons and differences between the behaviour of
International as well as Domestic tourists. This research was located in Amritsar as it is a very
popular tourist destination of India and especially of northern region.
The result of this research suggests that domestic tourist behave in a different manner
than International tourists. Domestic tourists are more confident, aggressive, active and outgoing
as compared to International tourists who are passive, subdued but inquisitive.
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Abstract
Brand attachment is a construct which has been introduced in consumer research in order
to explain high degrees of emotional attachments to brands. Individuals form attachments to a
plethora of objects, brands, film series, places or activities which evoke feelings of love,
affection, connection and passion. The main objective of this research paper is to investigate the
emotional responsive strength of the leading cosmetics brand. The paper would also testify
whether gender differences has an effect on the emotional attachment of consumers towards
cosmetics. Using univariate and multivariate data analysis techniques the study demonstrates that
consumers of low involvement transformational product category very strongly feel emotionally
attached to the products. The findings of the research will have substantial research implications
in the field of consumer behavior and branding of products as well as managerial implications
for marketing professionals in segmenting the market effectively and connect to a larger
customer base.
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Abstract
In India, with the advancement in mobile technology, the mobile commerce has grown
tremendously in the past few years. The main reason of such rapid growth is the variety of mcommerce services or activities that are available to the users on the mobile devices using a
wireless internet network. The m-commerce activities include various services i.e. m-shopping,
mobile banking, downloading music or video, chatting on social media applications, etc. With
the introduction of m-commerce, one of the most advanced way of communication service has
emerged i.e. Mobile Instant Messaging (MIM) service. MIM is an advanced way of
communicating, where the individual can communicate with others instantly at any time from
any place in the world. Popular MIM applications like WhatsApp, Facebook Messenger,
Instagram, Snapchat etc. have redefined the way of communication between people. Due to the
remarkable growth in the MIM market in a short span of time, it has made it very competitive.
Every MIM service provider wants to attract more users and retain its existing users by
persistently providing different and new features in MIM applications. Therefore, in order to
gain long term customer relationship with the users, MIM service providers need to develop
strategies that make the users loyal. This study helps in identifying such factors that lead to myloyalty among the users of MIM applications. An empirical study, which includes 600 MIM
users of Chandigarh city was conducted using a structured questionnaire. Structural Equation
Modelling method was applied to analyze the data. The major findings of the study show that
satisfaction and trust were the most vital factors that lead to m-loyalty among the users of MIM
application. Furthermore, perceived value and commitment were also found to be the significant
factors that lead to m-loyalty. Two factors, i.e. usability and enjoyment were not found to have
any significant association with m-loyalty of the users towards MIM application.
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Abstract
These days, corporate organizations are using the sports sponsorship as a tool to tab their
target customers and also to increase the brand awareness of their products. National ad multinational organizations are sponsoring the sports and other events for the promotion of their
products, and also using the favorable image of the event to increase the brand recall and brand
image of their products and the company. This study used the structural equation modeling
technique to find out the relationship between the team sponsor (Jio Digital Life) of the Delhi
Daredevils team and the event Indian Premier League (IPL). The study used the variables
sponsor familiarity and event involvement to find out the brand-event congruity between the
event and the sponsor. The study also tried to find out the impact of brand-event congruity on
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consumer’s attitude towards the sponsor’s brand and their purchase intentions. With the help of
structural equation modeling technique the study found the results that sponsor familiarity and
event involvement has a positive impact on brand-event congruity and the brand-event congruity
has a positive impact on consumer’s attitude towards the sponsor’s brand but consumer’s
positive brand opinion doesn’t influence consumer’s purchase intentions.
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Abstract
To fulfill the contingent drive for the western ambience, Asian countries also laid out
interestedness in similar style of living and exigency. Asia is considered as a collectivism and
together with high context convention population. Considering to the high context, Asian mortal
is fated to civic dialect and bond with connoted signification. In view of Asian panorama, it is
recognized for the cultural distinctiveness and henceforth vital to limelight on cross-cultural
inquisition. While fundamentals of any culture are carried on by descendants, discarnate and
righteous prospect attained from the synagogue and at last the media which enact dominant of
confined culture far and wide to general public. Additionally, in consideration of the
multinational companies who wish for to outspread in the Asian framework must have the
believed abstraction of the pious values and further sighting of the monarchy culture to conceive
secluded attitude-afore embarking upon the genesis of advertising. Crosswise in manifold
culture, unlike advertisements is aspired in as a result of cultural push that frames the precise
values and intuitive concoct. Periphery to any country, it is the cultural means that impact the
advertising apprehension in substance to the culling of the media, advertising theme extraction
and most importantly the representational grip.
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Abstract
This study is confined to entire country i.e. India. There are 115 domestic and
international airports in India, out of these, three airports have been considered for the sample.
These selected airports based on top three busiest international airports in India (Airport
Authority of India, 2016-17). The three airports are highlighted in the proposed study on the
basis of the number of the passenger’s count, which is high in the selected airports. These only
airports are selected because from a single airport, it might be difficult to gather data from 600
respondents (which is derived from the formula) and if more than three airports are considered in
the study, it will increase the size of the sample i.e. more than 600 respondents and leading to
difficulty in collecting the data. For the purpose of the study, the respondents would be those
travellers who travelled through these selected airports irrespective of their age groups.
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Abstract
In this research paper an attempt has been made to know the impact of promotional
activities, after sales services and resale value of electronic product on the purchase decision of
rural consumers. In this grim battle for snatching the most share of the market, only those
producers will win the battle, who are able to study the behaviour of the consumers. This paper
shows that how and to what extent promotional activities, after sales services and resale value
effects the consumer behaviour of electronic products in rural areas. The research shows that it is
very necessary for the manufacturers of electronic products to know the behaviour of rural
consumers. So, that they can increase their sales and capture the most of the market share. It has
been observed from the study that promotional activities, after sales services and resale value
influenced the consumer behaviour while purchasing electronic product. It was also discovered
that how consumers rate the promotional activities, after sales services and resale value of the
product.
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Abstract
Introduction: Across the globe, there has been an increase in the number of food related
diseases and scandals, as a result, consumers are becoming conscious about the quality and the
safety of the food they consume. They are now looking for a healthy & safe alternative, like
organic food which is free from chemical fertilizers, pesticides and additives. The trend of
organic food was initiated in developed countries, but is now expanding to developing countries
like India and China. India has the maximum number of organic food producers in the world.
The probability of an individual to consume organic food products is dependent on many factors
such as attitude of consumers, their buying pattern and their satisfaction with organic food. The
main objectives of this study are: to identify the factors that affect consumers’ attitude towards
organic food and to study the impact of attitude on the satisfaction with organic food products.
To achieve the objectives a primary data based study was conducted in Delhi – National Capital
Region. A survey was undertaken with the help of a self-designed questionnaire near the grocery
stores & (fruits & Vegetables) markets selling organic food products. Data was collected with
the help of area sampling technique, from a sample of 600 respondents, who were aware about
organic food products, but 556 questionnaires were complete and thus were thus used for the
study. For sustainable growth and development of the domestic organic food market, it is
essential to have a large number of satisfied consumers who buy and consume organic food
products more often. To increase the purchase & consumption, it is imperative to create
awareness, promote the products, reduce the barriers in buying and, most importantly, build the
trust of consumers that organic food products are genuine products which have many health,
social and ecological benefits.
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Abstract
The real estate sector is one of the developing sectors in all over the world. The
infrastructure development is one of the major tools for economic growth of a country. In present
scenario’s real estate sector, to achieve competitive advantage over the firms, the success and
efficiency of each project is required. The ultimate aim of every business is to achieve success
and since the real estate is project-based business, its success is determined by the project
success to a great extent. The present research aims to review the literature on crucial factors in
achieving real estate project success. Several scholars have identified various factors influencing
real estate project success. The present review reveals that there are a number of common as well
as distinctive factors highlighted by the researchers in this field. From extensive review of
literature, the factors namely cost, quality and time have been found to be the most important
factors for project success in real estate sector. The study reveals that most of the previous
studies in the literature have considered the three abovementioned factors but a few have taken
into account the other success factors such as budget, schedule, client satisfaction, project
manager competence and profit. So there is a dire need to explore additional determinants as the
real estate project success is influenced by a number of other variables. The current paper will
help the project managers in understanding the vital determinants of project success so that these
can be considered while executing the existing and new real estate development projects.
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Abstract
Existence of Khadi in raw form can be dated back to the time when Alexander invaded
the great India. His soldiers took cotton clothes from India to their country which they found
much comfortable to wear than their traditional woolen clothes. Later they recorded that clothes
worn by Indians is made out of cotton grown on trees. Not only this but there have been many
instances in history which showed the popularity of Indian cotton among invaders before
Gandhiji popularized it. But it was termed Khadi only during freedom struggle of India. Khadi is
an Indian fabric and an important part of Indian textile industry. It was a symbol for political
agendas against the British rule. The ideology behind Khadi movement was boycott British
products, making people self-reliant and being free from high priced goods. Khadi before
independence was considered as the fabric for the political leaders and rural people but with
changing time lost its existence. The paper concludes the journey of khadi from its inception,
being lost, how it revived again and strategies adopted for its revival in this digitized global
environment.
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Abstract
This study undertakes a bibliometric analysis of Outward Foreign Direct Investment
(OFDI) and evaluates the knowledge structure based on publication in this area until first quarter
of 2019. We employ a bibliometric analysis through co-citation analysis by drawing a sample of
492 papers between 1981 and 2019. This literature is dominated by the field of business,
management and accounting which holds for 55% of all publications. Our study assists as a
resource for future research by commenting on how OFDI have evolved over time, which fields
have been investigated and assess the future areas that could be pursued by academicians in
OFDI literature. For the entire scientific community including publishers, authors, readers and
academics, this study represents a useful tool to manifest the progress and evolution that OFDI
has experienced during the 33 years (1981-2019).
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Abstract
It is believed that future business competition will be between supply chain networks,
rather than between companies. Thus, a sustainable supply chain network requires mutual trust
and cooperation between the agents to improve the efficiency and effectiveness and overcome
the complexities of the channel. To fill the gap, this paper focuses on modeling and
demonstration of sustainable supply channel coordination model under fairness concern.
In this paper, assuming that the agents in the supply chain undertake two strategic
choices-- 1) Fairness concerned supplier is responsible for sustainable innovation, 2)Fair-minded
buyer is responsible for investment in information technology; we study sustainable supply chain
coordination under four different scenarios with varying degrees of Fairness. Our game-theoretic
analysis shows that investment in information technology and sustainable innovation are
beneficial for the overall supply chain. These results derived from the Stackelberg model were
further experimentally tested using the framework of Ultimatum game, to evaluate the impact of
behavioural norms in the natural field setting. Experimental evidence further confirmed on how
these parameters are beneficial for the overall efficiency of the supply chain and strengthens the
negotiation-bargaining power between the agents.
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Abstract
Purpose- This study aims to present an enquiry on scope of sustainability in Indian leather
industry with a special reference on Kanpur cluster.
Design/ methodology/ approach- The study presents sustainable leather supply chain model
and some key areas of concern. In-depth unstructured interviews have been conducted in order to
unearth root causes of lack of sustainable leather processing.
Findings- Although various issues including pollution from effluent discharge have been
identified, there is still some discrepancy in reporting them. This study tries to unearth more
balance reality by presenting viewpoint of tanners and their respective problems.
The implications- This study will open research avenues for academicians for further enquiring
the highlighted issues in detail and coming up with remedial strategies. Study would create
awareness among various stakeholders regarding sustainability issues.
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Originality /value- Few studies have been conducted on Indian leather industry, especially on
the Kanpur cluster. Sustainability as a focused area has still not received enough research
attention in Kanpur leather industry.
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Abstract
The corporate spending on sponsorship has been raised significantly, and sponsorship is a
major source of income in many sporting events. In this paper, we explore coordination between
socially responsible sports organizing institute and a corporate which invests in sponsorship. We
assume event organizing institute as a Stackelberg leader. The model uses non-cooperative game
theoretic approach to analyze optimal profit of coordinating agents, total channel profit, and
social performance level. We use wholesale price, cost sharing, revenue sharing, revenue cum
cost sharing, participant dependent sponsorship model, and fixed cost sponsorship model. Using
the analytical results, we show that fixed cost sponsorship model results in perfect coordination
between sponsor and institute. Analytical results show that participant’s sensitivity towards
social performance increases total channel profit. Using a numerical simulation, we present the
effectiveness of multiple game structures. The findings provide important managerial insights to
corporate-institute relationship regarding investment in sponsorship and social performance.
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Abstract
With the advent of multi-channel marketing, especially internet-based channels,
salespeople fear that these channels will cannibalize their sales revenue and make their role in
the organization obsolete. The current paper seeks to examine the impact of salesperson
perceived cannibalization (SPC) due to increasing internet channels on their professionalism and
business confidence. The role of environmental munificence in buffering the ill-effects of SPC is
also investigated. Data were collected from a sample of 268 salespeople in different industries,
and hypotheses were tested using structural equation modeling. The results show that SPC has a
negative influence on salespersons’ level of professionalism and business confidence. They also
demonstrate the moderating role of environmental munificence in reducing these ill-effects. The
empirical results also demonstrate the practitioners with better insights to manage perceptions of
SPC.
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Abstract
This study attempts to measure productivity change of Airlines companies in private and
public sector in India for a period of four years (2011-2016). In this study the nature and
productivity change is probed using the Malmquist Productivity Index (MPI). This index has the
constituents which are used to measure the performance in terms of change in Scale Efficiency,
change in Technical Efficiency, change in Technological Change and Total Factor Productivity.
The paper compares efficiencies for the companies in public and private commercial airlines
sector in India. Five Leading Airlines companies are included in the study. The research includes
Total Annual Income as an output variable and Total Expenditure, Employee Compensation,
Sales & Distribution Expenditure and Marketing expenses as Input variables. A panel data with
30 observations has been used for analysis. The panel data is used to arrive to MPI estimates,
with a total of five commercial airlines companies in India. The Total Factor Productivity change
in the airlines sector depends upon the change in the efficiency and productivity of the
companies. The research is based on the analysis of the Technical, Pure and Scale Efficiency
changes based upon the performance of the airlines companies under study.
From the study it is evident that the Total Factor Productivity change has not changed
significantly over the last six years for all the companies under study. The Technical Efficiency
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was the highest in the year 2013-14 which then dropped in the subsequent year. The Total Factor
Productivity change is mainly due to change in scale efficiency of the companies since the pure
efficiency has shown no significant change during the period under study. The Total Factor
Efficiency dropped by almost 50% in the case of Air India in the year 2015-16. This drop is
attributed to the deterioration in the technical efficiency of the company.
It is evident that all the airlines companies under study have not emphasized on
improving scale efficiency as well as pure efficiency. These companies can improve their overall
productivity by bringing in efficiency in the scale of operations as well as focus on improving
efficiency on factors other than scale of operations.
The overall Total Factor Productivity of Air India is the highest. This can be attributed to
positive change in the company’s Technical Efficiency especially in the year 2013-14. Go
Airlines (India) Ltd. and Spicejet Ltd. have not shown any observable change in Total Factor
Productivity. The commercial airlines companies in India need to improve their scale efficiency
and pure efficiency to improve their total factor productivity.
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Abstract
Purpose-This study reviews the research work that has been carried out in the field of
sustainability and its effect on corporate financial performance during past 5 years (2014-2018).
This paper tracks and reviews research work published in leading academic journals during the
above-mentioned period. It then reviews it from a paradigmatic and methodological approach.
Design / methodology / approach -The study analyses the selected contributions from the
perspective of sustainability initiatives and corporate financial performances. It further compares
various studies on the basis of article type, methodologies, and research designs used in them.
Using relational analysis approach recurrent themes are identified and research clusters are
formed.
Findings - The analysis leads to identification of five major research clusters namely, definitions
and models of sustainability, approaches to sustainability, sustainability & related constructs,
sustainability & financial performance of firm.
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Abstract
The current study presents the systematic literature review on public confidence in police.
The study examines the literature on public confidence in police since year 1999 to 2019 using
Scopus and Web of Science databases. Drawing on the comprehensive literature review of 50
studies, we have presented the measures used in the prior literature to capture the main construct
of public confidence in police. Dimensions such as gender, marital status, mutual trust, crime
problem, media exposure, police contact, police communication, homicide rate, level of
democracy, demographic variables, attitudinal variables, ethnicity, perception of police
procedural justice, police performance, community policing and other were unearthed to be the
factors affecting public confidence in police. In conclusion, this paper aims to propose a
conceptual model and contribute to the ongoing discussion on the topic of public confidence in
police by analyzing the state of the art and future directions of policing research.
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Abstract
The retail industry includes all business activities related to selling goods and services
directly to consumers (Kent & Omar 2003, Pg. 8). Retail is an important industry for the
economic growth of any country. It contributes significantly to the Gross Domestic Product
creation and generates employment. Nearly one fifth of all registered companies are in the retail
industry (Renko et al., 2011, Pg. 35). Companies in the retail industry are increasingly shifting
from applying domestically oriented strategies to applying internationally oriented business
strategies (Renko et al., 2011, Pg. 37). The retail industry in India is experiencing a massive
change with the advent of newer formats like supermarkets, hypermarkets, specialty stores, and
the increasing number of such stores is a strong indicator of the growth in organized retail in the
country (Srivastava, 2008, Pg. 714). This study makes an attempt to find out the efficient
organizations in the retail industry in terms of scale efficiency, technical efficiency,
technological efficiency and the Total Factor Productivity (TFP) using Data Envelopment
Analysis (DEA). The technique measures the relative efficiency of a set of Decision Making
Units (Camanho & Dyson, 2006, Pg. 35). The study focuses on analysing the productivity
change in the retail industry in India by studying the inefficiencies and their causes, in order to
create benchmarks of the best industry practices.
In general the results suggest that Technical Efficiency (TE) is an important contributor
in the total factor productivity. The average efficiency change for each company is equal or
greater than one except for Aditya Birla Fashion & Retail Limited (ABFRL). Bombay Swadeshi
Stores Limited has performed relatively better than all other companies in terms of efficiency
change with respect to stability of increase in efficiency change. The second important source of
total factor productivity growth is the change in the technology. The technical change can be
seen in two companies as high, ABFRL and Mobilestore Ltd where it is 94.5%, 59.1%
respectively. All the other companies too the technical change is high and lies between 12% to
16%.
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To detect the cause of such a fragile nature of Total Factor Productivity (TFP) growth,
the results of the decomposition of productivity growth reveals that the technical efficiency
change is 2.9% negatively contributing towards the growth of productivity whereas, the 5.2%
positive growth of technological efficiency change enhance the potential productivity growth of
2.4% in Indian retail sector. Hence, the priority would be given to expand the production scale to
improve the productivity loss associated with the biased component of the technical regress. The
apparel retail has more effect of Scale Efficiency whereas the electronic retail segment is more
on Technological Efficiency change whereas the beverages retail are more influenced by Pure
Efficiency Change. The Indian Retail Sector reflects both the labour saving and capital using
technology. Favourable demographics, increasing urbanisation, nuclearisation of families, rising
affluence amid consumers, growing preference for branded products and higher aspirations are
other factors which will drive retail consumption in India for the future. Indian Retail Industry
has immense potential as India has the second largest population with affluent middle class,
rapid urbanisation and solid growth of internet.
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Abstract
Measuring return on investment (ROI) on advertising is challenging; measuring ROI on
sponsoring sporting events is far more complex. Most of the big sporting events attract heavy
sponsorships from large corporations. But they are also the playfields for ambush marketing; this
further increases the complexity of understanding ROI on sponsorship of major sporting events.
This study explores the activities of sponsorship and ambush marketing witnessed during ICC
World Cup 2011. Furthermore, a comparison is made between the actual sales return of the
sponsoring companies as well as companies that engaged in ambush marketing to determine the
impact of association with such an event. Additionally, using a sample of 150 consumers, effect
of sponsorship and ambush marketing was assessed on consumer attitude and purchase
intentions. Generally, the results of study indicate that neither official sponsorship nor ambush
marketing really have a significant and immediate positive influence on the sales of a company
and consumer purchase intentions.
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Abstract
Creating World-Class Universities (WCUs) has become a global obsession over the past
decade. Governments around the world have placed higher education and research system
development at the heart of their national economic strategies. Therefore, for any country,
whether developed or developing, building at least one world–class University is necessary to
achieve prosperity of the nation. Although a few studies about world-class universities have been
conducted, this study is the first empirical study. In this study, researcher aimed to develop a
strategy for building world-class universities in Yemen taking into consideration the experience
of Malaysia in this particular field. To achieve this goal, this study has taken two directions of
investigation. The first direction was to investigate the current situation of Yemen higher
education institutions and the factors that hamper YHEIs from being listed among World-Class
universities. The data for this portion of the study was gained through qualitative method with
interview data. The interview data was obtained through in-person and phone interview with the
top Management of the Ministry of Yemen higher education. The second direction was to find
out the success factors that could led the Malaysian universities to compete and became worldclass universities in a short time. This second direction was obtained by quantitative data
throughout questionnaire distributed to the top management of the Malaysian universities. Using
quantitative data and by applying the resource based view theory supported by contingency
theory, this study aimed to investigate the relationship between the world-class university
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characteristics and its world-class status in Malaysian universities. This study also determines the
influence of National Leadership and National Strategic Plan as moderating variables on the
relationship between world-class characteristics of the university and its world class status. A
judgment/purposive sampling technique was applied to collect data from top management
employees in 28 public and private universities in Malaysia. The sample consist of 126
respondents of the top management in the Malaysian universities. A PLS structural equation
modelling software was applied to examine the direct and moderating effects hypotheses. Results
of this study succeeded to support hypothesized relationship between world-class university
characteristics and Malaysian university status. Concentration of Talent, favorable Governance
and Abundant Resources were found to have a significant relationship with the Malaysian
university world-class status. National Strategic Plan as a moderating variable failed to support
the hypothesis on the abundant resource variable only and succeed to support the hypothesis on
the concentration of talent and favorable governance. In addition, National Leadership was found
to moderate the relationship by strengthening the relationship between the concentration of
talent, favorable governance and abundant resources and Malaysian universities status. This
research makes several theoretical and practical contributions and provides further insights by
adding additional characteristics of the World-class universities, particularly in the sense of
Malaysian universities. Theoretical and practical implications were discussed and several
insights for future research were identified and proposed. In brief, this research helped to
produce strategies for building world-class universities in Yemen learning from the Malaysian
experience, which saves time and cost of the Yemen higher education policy makers.
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Abstract
This paper examines the price discovery and volatility spillovers in pre and post crisis
(Global Financial Crisis and European Sovereign Debt Crisis) periods of spot and futures energy
market in India from 1 January 2007 to 31 December 2017 with the help of closing price series
listed on Multi Commodity Exchange Limited (MCX) for both spot and futures crude oil and
natural gas markets. The empirical results of natural gas for post ESDC period show highest
correlation between spot and futures markets in all different time slabs. That clearly shows that
natural gas market has more potential as compared to crude oil in energy sector. In case of
volatility spillover, most of the results conclude the futures market dominance over spot market
except crude oil in post-ESDC period. Reasons behind these results are electronic trading
platform, high trading volume, risk management efficiency etc. in futures market as compared to
spot market. All these factors make futures market more efficient and cost competitive in terms
of price discovery. So, it can be concluded that market participants may depend on futures
market’s price changes for their investment and trading decisions. The results of during and post
crisis periods may be helpful for the current investors for modification of their optimum
portfolio. Investors and policy makers may draw meaningful conclusion and to become prepared
for next crisis period. There are very few studies that have explored the price discovery and
volatility spillover using financial crisis periods for Indian energy commodity futures market.
Although, volatility spillover can be transmitted through many channels like stock market, bond
market, option market, swap market, currency market, etc. But commodity market (spot and
futures) are assumed as only channel of volatility spillover in this study.
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Abstract
This article presents a systematic review of literature published in the 21st century on
impact of microfinance institutions on poverty and how these institutions can ensure their
sustainability while fighting poverty. The focus of the article is South Asian nations, which
report the second worst poverty figures (regional) according to the World Bank. Literature
indicates positive impact of microfinance on poverty but with varying degree on different
categories of poor. Sustainability and outreach can co-exist but the trade-off is still a matter of
debate. A total of 78 papers from 38 journals in 3 academic libraries were studied and classified
for the review. The publications have been classified based on library, themes, no. of themes,
nations, methodology and year of publication. Research gap and future scope of research have
also been identified in the process.

329

A Financial Comparative Analysis of
State Public Universities of Punjab
Sarbjeet Kaur
Ph.D., Student
School of Management Studies
Punjabi University
Patiala, State of Punjab
India
Email: sarbjosan91@gmail.com

Gurcharan Singh
Professor and Dean
School of Management Studies
Punjabi University
Patiala, State of Punjab
India
Email: guru64@gmail.com

Suresh Kumar
Ph.D., Student
School of Management Studies
Punjabi University
Patiala, State of Punjab
India
Email: sureshcdlu@gmail.com

Abstract
Education plays an important role in the development of the country as it not only
transforms people into educated citizens of the country but also brings significant development
in the productivity. In order to operate effectively and efficiently, higher education organizations
need finance because finance has an impact on its overall working. So there is a need to study the
financial performance of the universities. Punjab state has many public, private, central and
deemed universities. This research paper will focus on the government universities because
private universities and other universities are not ready to provide the data regarding finance like
budgets and annual reports. The study will only focus on the three public universities of Punjab
i.e. Panjab University, Chandigarh, Punjabi University, Patiala and Guru Nanak Dev University,
Amritsar.
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Abstract
This paper examined the consistency among measures of earnings quality of listed
pharmaceutical firms on the Bombay stock exchange using a sample of firm-year observations
over the period 2009-2018. Earning is one of the key accounting information disclose by
corporate. Investors generally take into account the financial statements and disclosure of profits
while make any decision regarding investment. The measures of earnings quality simply help the
investors to evaluate the financial performance of companies that are being shown in the
financial statements. This study is expected to have several contributors. First, this study
provides good coverage of recognized earnings quality indicators by examining various
measures of earnings quality. Second, the measure of earnings quality over time is important for
regulators because the analysis of financial statements is a meaningful indicator of the economic
efficiency of the country. Thus, this study provides implication for the regulator of accounting
standard setting. The study uses seven measures of earnings quality that are persistence,
predictability, accrual quality, smoothness, timeliness, conservatism and value relevance.
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Abstract
The present paper seeks to study the perception of the Chartered Accountants regarding
the introduction of Company Act 2013 with respect to corporate financial reporting in India. The
sample size of the study consisted of 50 Chartered Accountants from Punjab and Chandigarh
regions of India. A structured questionnaire was developed to study the perceptions of CA’s
regarding Company Act 2013 with respect to corporate financial reporting. Statements have been
formulated with an aim to study their perceptions regarding the new provisions under Company
Act 2013, Company (Appointment and Qualification of Director Rules) 2014, Company
(Accounts) Rules 2014, Company (Appointment and Remuneration of Managerial Personnel)
Rules 2014, Companies (Corporate Social Responsibility Policy) Rules, 2014 and Regulation
25(7) of SEBI(Listing Obligation & Disclosure Regulations) 2015, Companies (Appointment
and Remuneration of Managerial Personnel) Amendment Rules, 2016, Companies (Accounts)
Amendment Rules, 2018,SEBI (Listing Obligations and Disclosure Requirements) (Amendment)
Regulations, 2018.
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Abstract
Managing gender diversity is one of the challenges faced by present-day organizations
resulting in the most prominent workplace issue- gender discrimination, which can be resolved
through practicing the ethical leadership behavior. The rationale of this study is to examine the
employees’ perception of gender discrimination in the workplace. Findings indicate implied
prevalence of gender discrimination among employees working in both public and private
sectors; however, their leader exhibits ethical leadership behavior to some extent. Similar
instances of discrimination were found in private and public sector employees on parameters of
behavioral, climatic, and decision-making ethics. This paper presents employee’s perception
towards the ethical component of their leader’s behavior and its role in preventing the
repercussions of gender discrimination.
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Abstract
The stock markets of a country had become more approachable to both domestic and
external factors, and one such factor is the price of gold. In recent times gold prices volatility has
attracted the attention of many researchers and analysts. The study examine the volatility
relationship between gold prices and stock market prices in India using generalized
autoregressive conditional heteroskedasticity (GARCH) model. Taking into consideration the
domestic gold prices and stock market prices based on NSE, the study investigates the volatility
spillovers for the period ranging from January, 2010 to December, 2018 with a number of 2161
observations viewing to daily time series data. The result indicates that the previous day’s gold
price volatility can influence today’s gold price volatility and nifty prices also has a significant
impact on gold prices. Moreover, study result find that the last day nifty price affects the present
day nifty price and gold prices also significantly affects the nifty prices. In short, the findings
suggest that gold price volatilities can contribute to stock market inefficiencies in such a way that
these inefficiencies create significant abnormal profits for active managers.
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Abstract
Personality, leadership style and work environment affect the performance of an
individual in an organization. The aim of the study is to identify the relationship between
measures of personality, leadership styles and work environment of textile industry in Punjab,
India. The objectives are to examine the relationship between personality and leadership styles,
relationship between personality and work environment, and relationship between leadership
styles and work environment. The sample consists of 300 executives and managers working at
the middle level. Quantitative method was used in the study and the data was collected by using
standardized questionnaire. The result of the study shows that majority of personality traits were
found associated with transactional leadership style and work environment, while various nonsignificant correlation results were found between personality and transformational leadership
subscales.
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Abstract
Psychological abuse is one of the dimensions of counterproductive work behaviors
(CWB). Such abuse directed towards the members of the organisation harm them emotionally or
psychologically. In the literature, these behaviors are mainly studied under the term workplace
aggression, bullying, mobbing, workplace mistreatment, verbal abuse and psychological abuse
(Chen and Spector, 1992; Davenport, Schwartz and Elliott, 1999; Keashly and Jagatic, 2003;
Martin, Gray and Adam, 2007). Extant literature informs that these behaviors are caused by
stressful work conditions such as role conflict, role ambiguity and interpersonal conflicts among
others, mediated by negative emotions. However, these behaviors have not been explicitly
examined in relation with discrete negative emotions. Hence in this study, we examine the
influence of discrete negative emotions and the perception regarding organisational control
environment on psychologically abusive behaviors. Multiple Linear Regression analysis was
carried out to probe the effect of discrete negative emotions and factors of perceived
organisational control environment (POCE) on the psychological abuse. The results indicate
specific discrete negative emotions and the factors of POCE significantly influences
psychological abuse. Further, the practical implications derived from the study enable
practitioners to understand and identify specific discrete emotions and factors of organisational
control environment that could potentially influence abusive behaviors in any organisation.
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Abstract
In the growing era, advancements in technology have resulted in organizations to
transform their businesses completely and properly to discourse the impact of demands of social
media. Social media and social networking websites are now becoming the inseparable part of
our society and not just the business organizations but also educational organizations and
teachers are using this as a tool to improve their relationships with the employees as well as
students, also organizations are taking social media as a source of prospect to collaborate with
other teachers as to enhance their knowledge. Social media has reduced distances and promoted
the concept of collaborations at global level providing an exposure to teachers in the field of
education. Although use of social media is increasing day by day and also its growth is expected
to increase in the future but still organizations are uncertain about the contribution of social
media challenges in long term.
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Abstract
Tourism has diversified to one of the fastest growing sectors, and is perceived as a major
indicator in economic growth. Employment generation is still very less in rural sector although
the rural areas are the main attraction of the tourism industry of Punjab. The state tourism is not
generating the revenue as expected and even employability in this sector is not up the mark. The
research work addresses the problems like low employability rate and less revenue generation by
increasing the understanding of tourism patterns using unstructured data. This study proposes a
Big Data Analytics platform and uses unstructured data to increase the employability of Punjab
Tourism. Big data analytics platforms not being used by state tourism puts Punjab in the backseat
although Punjab got lot of potential in attracting the international and domestic tourists. This
research will give the deeper insights into the data generated by tourists.
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Abstract
Brand loyalty is very essential for any firm. Greater brand loyalty leads to increased
market share, higher profits and better goodwill among consumers. Companies are able to earn
significant market share by informing the customer about the products that they offer. Brand
loyalty allows a company to market its product in the market because the brand loyal customers
inform others about the products that are offered by the company. Therefore, market share can be
improved by offering quality products to the customers and undercutting another company’s
brand loyalty. This paper compared the brand loyalty of the selected sports shoe brands in
Punjab.A sample size of 900 sportspersons comprising of physical education students and
coaches was taken.118 questionnaires were not properly filled and were deleted from the
sample.782 questionnaires were taken into consideration for the study.
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Abstract
Brand loyalty helps the companies to gain profitability by retaining its loyal customers
over a period of time. Companies should remain close to the customer and try to understand the
customer’s problems and queries. This study is done on running shoes. 782 sportspersons which
included physical education students and coaches filled the questionnaires. A structured
questionnaire with 63 statements and Likert scale were used in the study. Multistage random
sampling was used in the study. At the first stage, two universities were selected from the various
state universities of Chandigarh and Punjab. The two universities selected for the study include
Punjab University, Chandigarh and Punjabi University, Patiala. After this, four colleges each
were selected from Punjabi University Patiala and Punjab University Chandigarh randomly. At
the third stage, sportspersons were selected from the classes of the physical education
departments of the various colleges respectively.
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Abstract
Colours are everywhere and all individuals are associated to colours in various forms. A
logo can attract consumers by selecting appropriate colour that further creates a strong
relationship and a marketable position amongst its competitors. Logo colour triggers different
meanings and plays a significant influence on the consumers brand personality perception. An
effective logo represents the personality traits of the target audience through its content and
styling. When the logo is being established, appropriate weight must be given to each element
(colour, symbol and font style) of the logo that helps in connecting to consumers at an emotional
level. This article only deals with colour element of logo in order to understand association
between semiotics associated with colour and whether they result in formation of positive or
negative perception towards brand. For fulfilment of this purpose, we selected Google logo,
which comprises four colours of red, blue, yellow and green.
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Abstract
Now a day’s information technology plays a vital role in banking sector. Day by day
increasing change in technology world, it leads to improve e-banking services of various banks.
Electronic banking (e-banking), the newest channel for the delivery of banking services, has
almost transformed branch banking in to virtual one-stop-shop. The definition of e-banking
varies amongst researches partially because electronic banking refers to several types of services
through which bank customers can request information and carry out most retail banking
services via computer, television or mobile phone. The aim of this study is to examine the
awareness towards online banking services. Data for this study were collected from primary as
well as secondary resource. The sampling was random. Data was collected during the months
January to November 2018 and through structured questionnaire.
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Abstract
The random and careless disposal of plastic carrier bags by urban population after usage
can seriously degrade the environment. It is therefore, necessary for an effective intervention;
preferably, by the State at the Point of Sale (POS) and similarly at various points along the
supply chain network to inculcate environmentally responsible behaviour in consumers. Such
change in behaviour can be monitored at the retail end of the supply chain where direct
interactions with consumers occur. In the final run, it may be worthwhile to assume that such a
responsible behaviour ought to derive its strength more from the inner feelings of environmental
concern within the individual who wants to bring about change in their attitude towards adopting
green practices. What are the factors contributing to environmentally responsible behaviour of
consumers in the nudge domain during purchase of plastic carry bags at retail outlets? Does
knowledge of environmental degradation help to overcome the habitual inertia of throwing away
plastic carry bags thus, contributing to responsible consumerism? The target population for the
study consists of shoppers at retail outlets in marketplace. The sampling method adopted for
quantitative data collection is mostly judgemental sampling. Since non probability method of
sampling is followed, there is no sampling frame. The unit of sampling is any consumer of the
retail outlet that the study is hoping to target. This study is relevant from the viewpoint of
environmental sustainability and corresponding ecological protection. Industrial waste and
plastic waste are mostly submerged in water bodies contaminating and making it un-usable. The
planning of city structure determines whether the drainage system results in clogging causing
possible outbreak of epidemics. Environmental pollution is reaching alarming proportions and it
is in the best interest of researchers to make attempts to search for reasons behind the same.
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Abstract
The dynamics of competition often pushed several corporations to take an action like
merger/acquisition to chase economies of scale that based on synergy. But, the process implies
changes in various aspects and demands the company to manage those changes carefully
especially on organization member. To achieve an optimal result from merger/acquisition, the
company should stimulate a new strategic behavior between their members. This paper attempts
to examine the impact of several employee aspects such as affective commitment, attitude
toward change and leader-member exchange on readiness to synergize and strategic behavior in
a post-merged state-owned company of Indonesia. The sample was lower, middle and upper
lever manager of the company. Using survey approach, total of 313 responses were collected and
analyzed using SEM-PLS approach. From the analysis, the research found that several employee
aspects affect the readiness to synergize and strategic behavior. The implications were discussed.
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Abstract
The study aims to present the systematic literature review on green bonds and climate
change covering the period of 15 years from 2003 to 2018. In this systematic review, Scopus and
web of science were used as database to seek articles. Based on an in depth analysis of 70
articles, it has been found that the need for climate change solution is looming and the green
bonds , currently, the fast growing, emerging asset class, the front-line response offered by the
financial market, help to mitigate the long term negative impact of climate change. Green bonds
generate financing for projects in renewable energy, energy efficiency, sustainable housing, and
other eco-friendly industries. And the investors are looking for climate-smart initiatives that
make good business sense However; significant further work is required to develop tools and
harmonization in disclosure to enable comparability and application of data for navigating
climate change.
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Abstract
Purpose – National leadership has a great impact on the organizations’ performance and success.
National leaders play a vital role in spurring the development of their country. Many countries
have seen positive changes in their prosperity. The vision and commitment of national leadership
in many advanced countries has radically changed their people’s way of life, security, and
stability. Consequently, the need for national leaders is crucial as it is a key component in the
development of any country. Thus, the objective of this study is to investigate the role played by
Malaysian national leadership in ensuring the success and achievement of World-Class
university status in Malaysia.
Design/methodology/approach – A survey was administered to the top management of
university staff such as Vice chancellors, Deputy vice chancellors, Associate vice chancellors,
Deans and Deputy Deans. The study was conducted at Twenty-Eight established universities (20
public and 8 private) in Malaysia, yielding a total sample of 126.
Findings– The second-generation analysis using SEM-PLS indicated that there is a significant
result which showed the impact of national leadership as moderator on the relationship between
the variables i.e. Concentration of Talent, Favorable Governance, and Abundant Resources, on
University status at 0.05 structure level, two-tailed test.
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Practical implications – Based on the findings, the Malaysian national leadership proved to be
an important factor in achieving world-class university status. Therefore, this study has important
implications for those who wish to build successful universities and could be the basis of any
developing
country
aiming
to
achieve
world-class
university
status.
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Abstract
Indian banking system has always played a great role in the financial inclusion in the
country and attracted a lot of people to trust on the banks in terms of protecting their money.
This paper emphasis on the issues related to performance of public sector banks after their
merger and acquisitions with other banks during the time from 2014 to 2018, to know whether
the public sector banks are able to keep up their customers by providing them quality services
post mergers or not. The major research gap found in the research was about the customer
satisfaction in public sector banks during the said period. The paper emphasis on the said period
to also see the effects of any political changes on the performance of banks. The study also gives
suggestions to improve the services provided by banks to their customers to increase financial
inclusion and improve the performance of the banks and their contribution in the economy of the
country.
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Abstract
The economic growth of a nation largely depends upon the entrepreneurship spirits
among the nationals living in it. Their zeal contributes towards the growth of the nation. There
should not be any biases on the bases of gender in this regard. The initiatives to achieve this
drive, was taken up in the fifth five-year plan i.e. 1974-78. Since then, the main emphasis has
been oriented towards the empowerment of women by promoting initiatives for women
entrepreneurship. This study has revealed certain issues based on the available data and
information on women entrepreneurship to establish a view and rational as of why research is
needed in the area of women entrepreneurship. The eventual effect of research conclusions will
be an economic change in the quality of life of woman entrepreneurs in India.
349

Determination of Abnormal Returns in Mergers and Acquisitions:
A Comparative Analysis of Indian Banking Sector
Ruchita Verma
Assistant Professor
Department of Commerce
Central University of Rajasthan
Ajmer, State of Rajasthan
India
Email: ruchitaverma@curaj.ac.in

Janaki Singh Rathore
Ph.D., Student
Department of Commerce
Central University of Rajasthan
Ajmer, State of Rajasthan
India
Email: 2016phdcom03@curaj.ac.in

Dhanraj Sharma
Assistant Professor
Department of Financial Administration
Central University of Punjab
Bathinda, State of Punjab
India
Email: dhanrajsharma@cup.edu.in

Abstract
The present study attempts to acknowledge the heterogeneity among different cases of
M&As, and conduct cross-case as well as within-case analysis of M&As in the Indian banking
sector. It also identifies the factors associated with each case of M&As. To achieve the
objectives of the study combination of both the quantitative analysis through event study and
qualitative analysis through comparative assessment are used. To this end, the study conducts a
comparative analysis of all bank-to-banks M&As in the Indian banking sector that were
announced during the period of 1999-2018. The results of the study identified ARs for acquiring
banks in all the M&A cases are significant. However, the Cumulative Abnormal Returns (CARs)
are found insignificant. Additionally, the study identified a few factors that have strong
association with high/low ARs.
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Abstract
The Indian banking industry is facing several challenges from the regulators and
competitors as evident from stricter norms of Basel capital requirements and decreasing interest
rate spreads. Hence, it becomes imperative that banks leverage financial technology for tackling
competition. The paper uses an unbalanced panel data of 39 Indian commercial banks from
2012-2018 to examine the existence of Solow’s paradox in the Indian banking industry by
exploring the relationship between Fintech investments and a matrix of performance variables
for Indian banks. The results confirm the existence of the paradox, suggesting that Indian banks
have not been able to leverage IT for enhancing their performance. The observed incompetence
of financial innovations in improving performance of banks strikes a massive blow to the
prevailing consensus.
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Abstract
International mobility is one of the growing trend in multinational corporations which
involves movement of an expatriate employee from his home country to various host locations.
This relocation from familiar environment to unfamiliar environment involves the process of
expatriation wherein an expatriate have to adjust to challenging demands of the foreign
environment. Takeuchi, 2010, defined international adjustment as the expatriate’s (or spouse’s)
degree of psychological comfort and familiarity with different aspects of the foreign culture.
Research on expatriation largely followed the study of Black, Mendenhall and Oddou (1991) and
Naumann (1992), who studied expatriate adjustment on the basis of three determinants:
adjustment to work, adjustment to interacting with host nationals and adjustment to general
environment. The studies mainly focused on adjustment issues of expatriates, however, previous
research have not studied country specific factors explicitly. Hence, this study aims to explore
the factors related to expat’s everyday adjustment based on differences in demographic variables
such as gender, age, family status, family presence, etc. The study have used structured
questionnaire to collect data from 214 expatriates living and working in India. Kruskal wallis
statistics and cluster analysis was used to understand the demographic differences on factors
related to expat’s everyday adjustment. The results indicated that demographic factors like
country of origin, length of residence, family status, reason to move, family presence and family
status have significant influence on adjustment scores of expatriates. Further, ANOVA results
showed significant differences across different profile of respondents based on cluster analysis.
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Abstract
Throughout the literature, corporate social responsibility is perceived as a requisite for
corporates in order to benefit the society. Thus, CSR is perceived as a notion of good deeds done
by the corporations. Corporates are deemed to be responsible for their actions that can impact
their sustainable and ethical grounds. Therefore, this study proposes to verify whether CSI is an
explanatory variable for change in return on equity demanded by the investors. We propose to
test the null hypothesis that CSI does not influence the required rate of return against the
alternative that CSI has got significant explanatory power. Required rate of return on equity will
be determined through CAPM model. The proposed study is expected to investigate the mixed
conclusions prevalent in the existing literature through CSI. This paper is, perhaps, the first
attempt to measure the impact of CSI on the required rate of return on equity by an investor.
Thus, this study fills a hitherto unexplored research gap.
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Abstract
Today, the effects of digitalization effect are ubiquitous. The role of the Human Resource
(HR) function is evolving consequently to ensure organizations not only survive but also thrive
in the digitalization era. This article highlights the role of HR as a catalyst in the organization for
accepting and driving digitalization changes in the organizations. Promoting a positive agile
culture, enabling flexible work / teleworking modes , encouraging interdepartmental
collaboration, driving investment in analytical tools, redesigning recruitment through online
portals and social media are a few of the many practices undertaken by HR to leverage
digitalization for organization advantages. The article concludes with the suggestion of empirical
and qualitative studies to assess the benefits of the new practices of HR for business.
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Abstract
Information is and will be a key element for the development of every sector. It is
responsible for the appropriate functioning of each sector as it helps the parties involved to
further plan their activities and make decisions accordingly. As the government is assuring an
improved prospect to the farmers by taking initiatives and launching various schemes for the
diverse issues faced by the farmers in organizing their actions. It should be confirmed that
whether the farmers are aware of the schemes and what are the means through which they search
out such information. So, the main objective of this study is to offer an outline of empirical
studies carried out in this area so far and to present the different facet of these studies. The
review concluded that there is a requirement of research in this area in Indian scenario as very
few studies are found in Indian context. Further there is a need to compare the information needs
and information seeking behaviour of the farmers of different states of India so that information
can be disseminated accordingly.
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Abstract
Bloom’s taxonomy defines that the idea of thinking skills is creating, designing and
constructing information in academics like classroom assignments to the students in business
education. These make students to think rigorous and to understand the real-world scenario by
incorporating infographics in the academics. Infographics are prepared by using a vast amount of
data available on websites and social media. The several collection and diffusion of “big data”
(BD) are available in today’s world. BD signifies the number of attractive visuals shown through
infographics in classroom teaching. Students are more enthusiastic about participating in
infographics by collecting data through news, advertising, and social media (SM) platforms. A
survey is conducted to meet this objective using convivence sampling about students in b-school
who is participated in infographics workshop in Bangalore. By using R will analyze the data,
reliability, and validity of the questionnaire. Also, test and verify the hypothesis using a t-test,
one-way ANOVA and regression model is incorporated in the research. The study finds the
students incorporated infographics help to enhance their learning, creative in thinking rational
decision making and identify the data visualization effectively. Also, research help to provide
employability skills to b -school students. Our findings have relevant managerial and policy
suggestions to the macro perspective in the governance by introducing infographics as a creative
teaching pedagogy helps the professionals can use big data and social media effectively. Also, it
suggests the direction for future research on effective utilization of big data through infographics
in politics, natural disaster, branding, human development index, social sciences, and social
business.
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Abstract
The objective of this paper is to review the literature on service branding to analyse the
trends, activities, tools and implementation in last 25 years (since 1993). The paper also aims to
classify literature with a comprehensive bibliography. This research explores how Service
Branding research has evolved since its appearance in branding literature since early 90’s, in
terms of key areas, research types, statistical tools used and most researched areas. The review is
based on 71 papers with 1698 citations published from 1993 to 2018 in various peer-reviewed
journals. Major findings show an increase of interest in research on determinants of service
branding. However, it is observed that the major literature is focused on the consumer
satisfaction and in the areas of hospitality and aviation. To the best of authors’ knowledge; this is
the novel attempt to encompass the literature on service branding extensively. Since this article
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consists of the latest classification and analysis of service branding studies, it can be very
meaningful for use in further teaching, research, and application by the industry.
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Abstract
Retailer's main challenge is to create products and services that will succeed in the
market. The retailer can build a product that is expected to be successful on the market with a
correct understanding of consumers. The starting point for strategy development is to understand
consumer buying behaviour. Its understanding helps to identify the channels of communication,
demonstrating consumer knowledge that can help an organization evaluate how well its product
positioning objectives have been achieved. The company tries to examine, with the help of
studying consumer conduct, how its products are perceived, whether or not the positioning
strategy was considered successful. It is necessary for the retailer to know the consumers because
they know how, when and where customers use the product or service sold by the retailers. The
retailer can make an objective analysis of internal strengths and weakness if he understands
consumer behaviour. This analysis may reveal some startling facts and provide guidance for
future strategies of differentiation.
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Abstract
The Reserve Bank of India had introduced two new kinds of banks such as Payment
banks and Small Banks into the Indian financial system of country in 2014.The objective of these
new banks is to provide a much needed rigour, to reach small villages and low income group of
people as a part of financial inclusion. The payment bank is a new kind of bank which extended
services to vast majority of unbanked and under banked areas of India. In this paper an attempt
has been made to study the customer awareness on payments banks in Punjab. The study has
been conducted in Malwa Regions of Punjab. The primary data has been collected from 200
respondents of Fatehgarh Sahib, Ludhiana, Patiala and Sangrur districts of Punjab. On 19thapril
2015, Reserve Bank of India gave green signals and license to eleven entities to launch Payment
Banks in India. In this paper, we shall try to evaluate the awareness of the people towards
payment banks and draw some conclusions for the same using qualitative as well as quantitative
analysis.
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Abstract
This paper presents the use of inter-temporal and inter-country dynamics for
understanding and defining the financial crisis of 2008-09 that proliferated from USA to
emerging economies of BRICS. We analyze the role of macroeconomic and financial variables
in explaining the cause and effect interplay during crisis period for BRICS economies from
2000-2013. The existing models also lack causal framework methodology for variable selection.
Accordingly, we set up a causal framework to measure and explain US financial crisis. The study
constructed three composite indices, two for causes- financial and macroeconomic – and one for
impacted- index of crisis(IOC) using dynamic factor model to deal with multicollinearity and
need of parsimony for estimation efficiency. We present the decomposition effects of causal
macroeconomic and financial variables on the crisis besides displaying differences amongst
BRICS economies during crisis in our results. However, IOC has a significant positive
relationship with financial variables and significant negative relationship with macroeconomic
variables. Based on our study, we also found certain macroeconomic and financial variables
which are worth monitoring by the economies, namely Quasi money; Domestic credit to private
sector, Gross capital formation, Industry Value Added, Consumer Price Inflation, Real Effective
Exchange Rate, FDI flows, market capitalization and lending interest rate.
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Abstract
Conventional wisdom suggests that ownership of the firm influences its decision making
process. Due to liberalisation and continuous measures taken by the government of India to make
India more business-friendly, foreign ownership has become a prominent feature of Indian firms.
Considering above-mentioned points, this paper aims to examine the impact of foreign
ownership on the capital structure employing the data of non-financial firms (constituting the
NSE 200 index of National Stock Exchange) for the period 2007- 2018, which has been
extracted from Bloomberg® and Ace Equity®. For empirical analyses, OLS, panel regression
and GMM are used. Hausman Test is also used to select between fixed effect and random effect
model. The results show that foreign ownership negatively and significantly impacts the capital
structure of non-financial firms covered under the study. While considerable attention is paid to
investigating the effect of ownership structure on firm performance, relatively less emphasis is
given on exploring its impact on the capital structure.
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Abstract
The purpose of the study is to examine the impact of CSR on the cost of equity and cost
of debt. Firms with better CSR performance tend to disclose more that reduces information
asymmetry. They also attract higher coverage by analysts which lowers the idiosyncratic risks.
Further, firms contributing to the well-being of their stakeholders are perceived to be less risky.
All of this results in a low cost of financing. The study uses a sample of firms listed on NSE 500
and S&P 500 for the period 2014-18 by conducting a comparative analysis between Indian firms
where CSR has been mandated and American firms which voluntarily contribute towards
fulfillment of their social responsibilities using the System-GMM. The existing literature
suggests a negative association between CSR and cost of equity as well as cost of debt. However,
the direction and degree of the association may differ between developed and developing nations
due to differences in their institutional, legal, culture, and political environment. Thus, the study
explores an unmapped area of research in the field of CSR by investigating its influence on the
cost of financing of a firm. Further, the study aims to add to the scant literature by conducting a
cross-country analysis between a nation where CSR has been mandated (India) and a nation
where firms contribute voluntarily to CSR (U.S.).
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Abstract
Over the last few decades, an epidemic of “lifestyle diseases” has developed in the India Unhealthy lifestyles, such as inactivity, poor nutrition, tobacco use, and frequent alcohol
consumption, are driving up the occurrence of chronic disease, such as heart disease, diabetes
etc. These chronic conditions have become a major burden, as they lead to premature death and
disability, decreased quality of life style and increased medical cost. Furthermore, although these
chronic diseases were once thought to be a problem of older age groups, there is a shift toward
onset during Indias’ working age that adds to the burden created on Indian economy, because of
illness-related loss of productivity due to absence from work which resulted in high rate of
absenteeism and reduced performance while at work. Out of concern of the ill impact of these
chronic diseases on employee’s health and well-being, the cost of health care coverage,
employers are adopting health promotion and disease prevention strategies, commonly referred
to as workplace wellness programs. Disease prevention programs aim either at primary stage to
prevent the onset of diseases or secondarily to diagnose and treat disease at an early stage before
complications occur Variety of benefits are offered to them under the label “workplace wellness
these can be offered by employers directly, through a vendor, group health plans, or a
combination of both.
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Abstract
Brand crisis are sudden, unexpected events that can happen as a result of product defect,
management misconduct, controversial advertisements, bad corporate behavior, etc. Brand
crisis may not only cause financial loss but also corrode organization’s reputation. Management
response could range from denial of responsibility to acceptance of responsibility, followed by
super effort such as product recall, etc. The purpose of the study is to analyse acceptance of
crisis, addressal of crisis issue and extent of disclosures of crisis management actions in the
annual reports and also to showcase usefulness of addressing crisis issues in the success of crisis
management. The results conclude that most organizations have been quite transparent in
addressing the crisis issues. No previous studies are believed to be conducted analyzing annual
reports from the perspective of brand crisis. The study also provides a new insight into
usefulness of reporting crisis issues by the organizations in their annual reports in the success of
crisis management.
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Abstract
The aim of this research is to analyse the impact of employer brand dimensions on
intention of a candidate to join an organisation. Secondly, the paper is focussed on analysing the
mediating effect of anticipatory psychological contract (APC) between independent variable
(employer brand) and dependent variable (intent to join) and moderating effect of personorganisation fit on the relationship between APC and candidate’s intent to join an organisation.
Exploratory and confirmatory factor analysis is used in order to validate the adopted scale of
employer attractiveness in current context. Structural equation modelling (SEM) has been used
to analyse the relationship between employer brand and intent to join along with the mediating
effect of anticipatory psychological contract and moderating effect of person-organisation fit
between the two. There exists a significant relationship between dimensions of employer brand
and candidates intention to join an organisation. Also, there is a mediating effect of anticipatory
psychological contract on the relationship between few dimensions of employer brand and intent
to join. APC is found to have no contribution to the relationship between Work life balance and
company’s reputation with intent to join whereas Person-organisation fit was found to be an
effective moderator between APC and ITJ. This is the first study to investigate the drivers of
intent to join with the perspective of employer brand dimensions. Also the mediating effect of
anticipatory psychological contract and moderating effect of person – organisation fit have not
been much focussed on in previous studies.
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Abstract
Outcome based assessment is widely accepted criteria in the higher education in the west,
but lacks implementation in east. This movement has picked up as many well known
International accreditation agencies such as AACSB, AMBA, EQUIS and some national bodies
in India such as NBA and NAAC have also placed emphasis on assessment of courses through
assurance of learning (AOL) approach. This approach demands alignment of program objectives,
course goals, and learning outcome. Also due to the change in the landscape of Indian
Businesses there is a greater need to introduce new courses in areas such as E-commerce, Digital
Marketing, Marketing Analytics, Film Marketing and Sports Marketing. These new courses
though find application in the industry but need to be developed in sync with the business
schools objectives and program goals hence assurance of learning approach needs to be adopted.
This paper discusses outcome assessment of the subject ‘Films and Sports Marketing’ curriculum
with assurance of learning approach for PGDM students in India. The purpose of this paper is to
apply the assurance of learning approach for PGDM program specifically assess marketing
curriculum and device continuous learning outcome assessment for one of the subject ‘Films and
Sports Marketing’. The major issues addressed in this paper are centred on three key areas- to
develop rubrics for learning assessment for the subject of ‘Films and Sports Marketing’ and
integrated it with the overall marketing curriculum learning outcomes. To develop learning goals
for this subject which are aligned to mission of the program and are measurable. To map the role
of other marketing subjects in achieving these learning goals. The generation and
implementation of the learning goals of a new subject and aligning it to the goals of the program
is challenging exercise but once it is achieved it leads to improvement in quality of the learning
of the subject and program as a whole. This is a unique paper whose purpose is to apply
assurance of learning to a new subject which is launched keeping the need and demand of the
changing market scenario.
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Abstract
After the Second World War, in Bretton woods, systems strived to create a new
international economic order based on reduction of protection barriers exemplified through
heightened tariff. Increased use of protein worldwide has also resulted in increased use of animal
meat as a food supplement. This has resulted in increased production of food items which not
only cater to the nutritional requirements of people but also the animal feed sector as exemplified
through soybean. So, in this paper we make an effort to examine the above mentioned issues in a
limited dimension reflecting on trends rather than any absolute answers. The paper will
predominantly discuss the above phenomenon subjective to 2 commodities i.e. – Soybean and
Palm oil. The paper is exploratory in nature and the category or type of paper is one that of a
viewpoint based on 2 specific commodities. The analysis of the paper is restricted to 2
commodities in question; that is soybean and palm oil and so this pertains the paper to be case
specific and succumbs to generalization. A study on considering the CAGE framework in
relation to certain agri-commodities and the major exporting countries would perhaps be a very
pertinent scope for future research. This will help us understand the impact of globalization in an
entirely new lenses.
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Abstract
This paper aims to address the importance of role of communication and pricing in
connection to the rural markets of India. It attempts to understand and analyze the processing of
branding of various products and services in the rural areas of the country. Through this paper,
the process of advertising and branding is discussed which are tested and displayed through wall
paintings, stalls, kiosks, etc. Consequently, pricing as one of the key aspects in capturing a good
market share shall also be discussed in detail. This research also looks into the changes brought
into the rural market with the advent of satellite media. Now the companies are able to penetrate
into the mind of a rural consumer with TV commercials by roping in celebrities who endorse
brands, which adds on to the high brand recall. The communication is also done through videoon wheels in such areas in order to attract the average buyer towards a specific product or
service. This paper shall delve into the various models of communication employed by the high
profile players in order to advertise their products, thereby understanding the new trends in the
rural advertising in India. As India is considered as a rising economy and a favorable market for
the economically sound consumers, advertising has always remained as an indicator of the
preference of a prospective customer. In this paper, the focus is to analyze marketing through
blue ocean canvas. The references are drawn from industries where companies operate on
functionality benefits and try to fight on horse race on who is the best out of them. My paper is
on the innovation in advertising which subdue the tangible benefits of a product/service like
technology and cost and operates purely on intangible factors like the emotional experience of
the customer which helps in building of a strong brand.
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Abstract
The case aims to trace the entrepreneurial trajectory of food- technology venture called as
FreshMenu. The food technology space typically comprises of aggregators and cloud kitchens.
Aggregators aggregate and advertises restaurants, besides deploying a tech-driven logistics
infrastructure to deliver food. On the other hand, a cloud kitchen is a rather complex mechanism
where operators attempt to build three components of food business—brand, technology
infrastructure, and an entire logistics engine—to control the whole value chain. While Zomato,
Swiggy and Foodpanda are the dominant aggregators in India, FreshMenu, Box8, Faasos and
Holachef are pure play cloud kitchens. While food technology start-ups were busy chasing the
aggregator model, Rashmi Daga the founder of FreshMenu thought of different modus operandi
to survive in the food. She decided to venture into cloud kitchen, a trade-off between the pure
restaurant model and aggregator model. The food technology space in India was becoming
extremely competitive with more and more players entering the space trying to ouster their
rivals. While some food-technology ventures designed and redesigned business models in order
to survive, others succumbed to market forces for various reasons. The food technology players
began to realise that the total number of transactions by consumers is generally quite small, while
the costs associated with delivery, customer acquisition, and daily operations are quite high
leading to a lot of cash burn. This makes pure-play food delivery services an expensive
proposition for most food technology companies The food aggregation is nearing saturation,
leading to food technology companies exploring emerging business models such as cloud
kitchens, ratings, and review etc. The case tries to understand how FreshMenu survived while
adopting the cloud-kitchen model amidst flickering customer loyalty. What makes it’s business
model, customer acquisition and retention strategies and eventually unit economics work to turn
it into one of the most profitable and sustainable ventures in the food-technology space. The case
has been developed using secondary data resources and contributes to the arena of
entrepreneurship.

370

Moderating Influence of Group Diversity on Motives of Strategic Alliances
and Internationalization: A Longitudinal Study of Indian Business Groups
Divya Mishra
Ph.D., Student
Department of Strategic Management
Indian Institute of Management Lucknow
Lucknow, State of Uttar Pradesh
India
Email: fpm17015@iiml.ac.in

Amita Mital
Professor
Department of Strategic Management
Indian Institute of Management Lucknow
Lucknow, State of Uttar Pradesh
India
Email: amita@iiml.ac.in

Abstract
Business groups are dominant organizational forms in the business landscape of
emerging economies, especially in Asia. They are increasingly forming strategic alliances to
facilitate international expansion. In the past decade knowledge of internationalization and
performance of business groups, have significantly gained traction in scholarly conversations but
research at the interface of their strategic alliances and internationalization is conspicuously
scant. This paper seeks to reconcile resource based view and institutional perspective to
underline how Business group diversity influences the alliance motive internationalization
relationship by conducting empirical analysis at the level of business groups rather than at the
level of the business group affiliated firms. Based on theoretical arguments it hypothesizes that
for technology seeking alliances business group diversity has a positive moderating effect on the
degree of internationalization and for market seeking alliances business group diversity has a
negative moderating effect on the degree of internationalization. On average there are at least 5
firms affiliated to a business group functioning in different two-digit SIC industries. The data
regarding alliances was collected from SDC platinum database and data regarding their business
group affiliation, internationalization, group diversity, and other indicators were collected from
PROWESSdx (CMIE) database. For testing the hypotheses generalized least square (GLS)
estimation method was used as it corrects the autocorrelation and heteroscedasticity in panel
data. Findings suggest that different level of business group diversity has a differential impact on
the alliance motives internationalization relationship for technology seeking and market seeking
alliances. Findings contribute to the Business group literature by unravelling effect of alliance
motives on the business group’s internationalization being contingent on the dominant
characteristic of the business group like group diversity.
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Abstract
Purpose: Retaining and enhancing loyal farmers base being the crucial strategy for most of the
Indian agribusiness companies especially looking to the healthy business turnover. This article
attempted to measure farmers’ satisfaction and loyalty (FS&L) towards tractor brand. Most of
the studies conducted so far is based on technical prospective of tractor, none of the studies have
considered incorporating the farmers’ intention and behavior. We have extended European
customer satisfaction index (ECSI) by introducing farmers’ experience (FE) in to the model to
measure the intension of purchasing the best Indian tractor brand. ECSI briefs satisfaction is the
central variable and the antecedents are image, expectation, perceived product quality (PPQ),
perceived service quality (PSQ) and perceived value (PV) whereas loyalty (re-purchase
behavior) is the ultimate outcome. ECSI is a popular customer satisfaction index (CSI) model
which is widely applied in various industries.
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Abstract
Eco-innovations are instrumental in the transition towards a low carbon economy, as they
drive positive economic development whilst simultaneously minimizing harm to the
environment. However, eco-innovations are a risky business proposition due to their uncertainty
– particularly in key sectors such as energy. Hence, the transition towards cleaner energy
generation has been hampered by the uncertainty involving any type of eco-innovation. Recent
advances in information technology such as Big Data Analytics, provides organizations in the
energy sector access to information and knowledge to support decision making. Therefore, a
preliminary study consisting of energy companies is undertaken to understand how big data
analytics may be useful in implementation of eco-innovation in the energy sector. Results
indicate that information and knowledge sourced from big data analytics provides a wealth of
information to the strategic decision makers. Information Technology is helpful in predicting
outcomes of eco-innovation in the energy sector. Hence, strategic decision makers can make
informed decisions concerning their eco-innovations activities – as better quality of information
minimizes the risk associated with eco-innovation.
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Abstract
Modern business scenario has drastically changed due to the intrusion of technology in
our everyday life. Consumer behavior has drastically changed including expectations, buying
process and consumption patterns. Advertisements and marketing communication have taken a
backstage as an influencer of customers. So, companies are trying to use innovative ways to
attract and persuade the customers to use their products and services. Buzz marketing, viral
marketing, cause related marketing are few such techniques used by the companies. Among
these buzz marketing is more liberally used as it has more credibility due to involvement of
family and friends through the social media. Stronger customer engagement is required for the
successful buzz marketing campaign. When it comes to customer segmentation, both millennials
and centennials are influenced. This study is trying to identify how the level of engagement and
intensity of use are different among Millennials and centennials.
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Abstract
Banking industry is one of the world’s biggest and oldest industry and more so the engine
of the economy. Its stability and growth is therefore paramount to economic performance of
individual countries including Kenya. However, with the increasing competition banks have had
to refocus on various strategies aimed at maintaining a stable and profitable customer base.
Maintaining a loyal customer base has seen banks invest in various marketing strategies among
them complaint resolution strategies so as to have an ever satisfied clientele. The purpose of this
study is to analyze the correlation approach of customer complaint resolution strategies on
customer satisfaction. The study used an explanatory survey that targeted all the 20 banks based
in Eldoret operating and licensed by Central Bank of Kenya as at June 2018. Additionally, 2300
customers were targeted for the study. A sample size of 341 customers were selected using
systematic sampling techniques. A self-administered questionnaire was used to collect primary
data. With the aid of Statistical Package for Social Sciences (SPSS),reliability tests was carried
out using Cronbach alpha coefficient ( ). Exploratory factor analysis was used to validate and
test the indicators of the preconceived complaints resolution variables. The study revealed eight
dimensions of complaint resolution strategies; Distributive justice strategies (Equity and Need)
explained 57.122% of the total variance; Procedural justice strategies (Timing, Communication,
Decision control, and Effort) accounted for 60.723% of the total variance and Interactive justice
strategies (Honest, and Accessibility) explained 66.936% of the total variance, hence justice
theory on complaint resolution is valid in developing countries including Kenya. Pearson
correlation analysis was performed to test the relationship between the study variables. The
results revealed significant but moderate relationship between Equity versus customer
satisfaction (rho= 0.38, p<0.05), Need versus customer satisfaction represented a weak
relationship, (rho= 0.23, p<0.05). Timing versus customer satisfaction represented a strong
relationship, (rho=0.578 p<0.05), Communication versus customer satisfaction represented a
moderate relationship, (rho= 0.435, p<0.05). Decision control versus customer satisfaction
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represented a weak relationship, (rho= 0.192, p<0.05). Effort versus customer satisfaction
represented a strong relationship, (rho= 0.535, p<0.05).Honesty versus customer satisfaction
represented a strong relationship, (rho= 0.592, p<0.05). Accessibility versus customer
satisfaction represented a weak relationship, (rho= 0.188, p<0.05). The study concludes that
customer complaints resolution strategies are an important feedback mechanism towards
customer satisfaction and banks are therefore advised to invest in them. Further, the study
recommends that Equity and Need related strategies are important distributive strategies, while
Timing, Effort, Decision Control and communication related strategies should be pursued on the
procedural front and finally honest related strategies are important interactional strategies.
Decision control and Accessibility related strategies should be invested in minimally given its
weak relationship with customer satisfaction. Further studies could be carried out to establish the
relevance of decision control and accessibility related strategies on customer satisfaction in other
industries and study areas. A comparative study with special emphasis on managers’
perspectives could also be undertaken.
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Abstract
This paper aims to examine the impact of gender composition of groups on conflict and
group performance. Conflict was measured using a pretest-posttest group design between three
types of groups. One group had a mixed gender composition and the other two groups comprised
of only male and female participants. The findings indicate that the gender composition of the
group impacted the relationship, task and process conflict. The findings indicate that the conflict
significantly increased in the mixed group and female group but decreased in the male group.
The results further indicate that conflict has a positive influence on the performance of the
groups. The mixed group performed best followed by the female and then male group. Managers
should try and form mixed groups for tasks. Mixed groups have higher conflict and correspond
to higher performance. When choices are limited, managers may prefer making an all female
group instead of an all male group.
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Abstract
The Indian Pharmaceutical Industry is ranked third largest by volume and fourteenth by
value. It thus accounts for 10% of world’s production by volume and 1.5% by value according to
Department of Pharmaceuticals, Government of India. Recognizing the immense potential for
growth of Indian pharmaceutical industry and its direct impact on Indian economy the present
paper tries to analyze the market structure of the Indian pharmaceutical firms and assess how the
profitability of firms is affected using structure conduct performance model. The study founds
out the profitability is statistically related to firm size, export and import, raw material expenses,
power use and wage intensity but there seems to be insignificant effect of market share and
mergers and acquisition on firms performance in terms of profitability.
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Abstract
Previous studies on business model innovation have mainly focused on the definitions
and conceptualization of the concept with the majority of the studies based on case base results,
theoretical in nature or either based on extensive literature reviews. Recently scholars have
stressed on the need for more generalizable results with greater empirical sophistication on both
the conceptualization and on the antecedents of business model innovation. The current study
focusses on this gap by empirically developing a valid and reliable scale to conceptualize and
measure the impact of technological developments on business model innovation. Data was
collected in the form of two samples of 120 respondents for the pre-study analysis and 200
respondents for the main study covering seven industries. The findings revealed that business
model innovation can be conceptualized into four factors viz.: value proportion, value creation,
value capture, and value network.
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Abstract
Purpose-The present study examined the effect of temporal distance between the costs and
benefits on dissonance in online impulse buying.
Design/methodology/approach- A structured questionnaire was used to collect the data.
Structural Equation Modelling and Paired T-tests were used to analyse the data.
Findings- The results indicate that in online impulse buying when costs precede benefits, the felt
dissonance decreases with time. Conversely, when benefits precede costs in online impulse
buying, the felt dissonance increases with the passage of time.
Research limitations/implications – The scope of this study remains limited to the Indian
student population with a sample size of 96 individuals in study one and 99 participants in study
two. However, the findings suggest that in order to reduce the dissonance, the factors responsible
for it like the timing of payment and mode of payment should be strategically designed and
implemented. The results of the study have practical as well as theoretical implications for
managers and academic practitioners.
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Abstract
In today’s highly competitive business environment, an innovation may not be sufficient
enough to sustain long-term success and competitive advantage. Innovation protection has
become difficult without dynamic process of value innovation that can open new market spaces,
make the competition irrelevant and create valuable intangible resources including firm’s
reputation (customer satisfaction) and brand loyalty (customer loyalty). This paper aims to
provide a new perspective to approach sustainability through value innovation in the ResourceBase View (RBV) context. This study highlights the new strategy of market transformation from
physical tangible assets to value-creating intangible assets by presenting three innovation case. In
particular, this paper motivates corporation to focus on value innovation rather than beating the
competition in order to create a leap in value for both customers and themselves. Thus, this paper
suggests a conceptual framework to enhance customer satisfaction and promote customer loyalty
in order to achieve competitive advantage, and hence sustainability.
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Abstract
Liquidity and liquidity risk are the main attributes and effective factors of markets which
threaten capital of investors. Besides, liquidity plays a prominent role for investors to make
decisions about share selling and buying. Using the fair value hierarchy measurement method,
investors make right and logical decisions about trading share of companies by identifying
different liquidity levels of assets and liabilities during the economic recession or prosperity.
This research can be useful for institutional and individual investors to make decisions
about selling and purchasing of corporations' shares; moreover, it can provide operational
guideline for investors to improve logical pricing.
The purpose of this study is to provide a model for investigating the relationship between
the liquidity risk of non-financial corporations' assets and liabilities hierarchy and their stock
prices considering the analysis of the investors' reaction to the economic recession or prosperity.
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Abstract
Although Supply Chain Risk Management (SCRM) has become more popular over the
last decade, but few studies have evaluated relevant models presented in this area and behavioral
aspects affecting these models. Considering the importance of supply chain management,
behavioral research can significantly advance both theory and practice in SCM. This study
described the concept of supply chain risk management, defined categories of supply chain risk
in the form of a comprehensive and hierarchical model, reviewed relevant articles published
with modeling approach between 2010 and 2018, and used analysis approach to evaluate the
proposed models, and present a conceptual model based on behavioral aspects of supply chain
management.

383

A Risk Management Framework for Mergers and Acquisitions:
Literature Review
Mahdis Taghavi
Ph.D., Student
Department of Finance
Faculty of Management and Economics
Islamic Azad University
Science and Research Branch
Tehran
Iran
Email: mahdis.taghavi@yahoo.com

Abstract
Mergers and acquisitions are considered to be one of the strategies and tools for corporate
growth and development in today's competitive world. Several motivations and reasons
encourage corporate executives to adopt the strategy, including increasing the synergy in the
company's value chain based on the company's most important goal that is increasing the equity
value of shareholders. The implementation process of mergers and acquisitions is highly
progressive and specialized. It encompasses widespread aspects of managerial, legal, financial,
accounting, cultural, social and political affairs, that the correct and comprehensive assessment
of these factors is very important due to causing financial and non-financial risks. Therefore, in
order to effectively implement mergers and acquisitions, identifying, evaluating and managing
the potential risks of this process, is the most important issues in this area so if these risks are not
effectively addressed and controlled, they will cause failure at any time of the process. In this
regard, this article by studying the theoretical foundations and overview the literature on the
financial and non-financial risks associated with mergers and acquisitions, based on choosing the
most important factors and risk indicators, propose a new model by combining financial and
non-financial risk.
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Abstract
Survival and growth in the dynamic environment of today's businesses requires the
structure and organizational design that is appropriate to the business environment. Therefore, in
these dynamic situations, organizations, in order to control the optimal strategy and reduce the
risk of the organization to achieve the predetermined goals, have to define key risk indicators and
key performance indicators. Key performance indicators help to gather knowledge and explore
the best way to achieve the goals of the organization. In this regard, the design of key risk
indicators can lead to improved performance evaluation. This article a review of the literature on
key risk indicators and key performance indicators was undertaken. Previous research results
show that key risk indicators along with key performance indicators can help improve decisionmaking at the head of the organization. Also, the combination of these key indicators can help
the organization at the level of implementation and control strategy. In this regard, the
conceptual model has been presented.
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Abstract
This research identifies the priority factors that being barrier to develop Islamic bank in
Indonesia using Interpretive Structural Modeling (ISM) method. Here is also offered some
solutions for the problems identified. ISM is an advanced planning methodology used to identify,
analyse and summarize various relationship among factors that define a problem, model or issue.
The development of Islamic bank in Indonesia with ISM framework is divided into three criteria:
(1) Strategy or foundation required within the framework of developing Islamic banks, and (2)
Stakeholders or actors involved in the development of Islamic banks in Indonesia.
Result show that the core strategies or foundations that’s needed in framework of Islamic
banking development in Indonesia are: The improvement of public literation and preference,
Strengthening and align ruling and supervision, Strengthening policy synergy between the
stakeholders and Improvement quality and quantity of human resources, information system &
technology and other infrastructures.
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Abstract
In recent years, due to rapid changes in the business world and the creation of a dynamic
economic environment, the need to evaluate and control the risks faced by organizations through
risk management techniques has to be considered, and many monitoring and regulatory bodies
have published guidelines regarding risk management. On one hand, the main role of banks is to
accept, change and transform different risks in order to gain profits through issuing investment
deposits and risk-free debt securities and investing the raised capital in higher risk and reward
investment opportunities. Thus, with regards to the importance of risk management in banking
and financial institutions and theoretical role of establishing corporate governance as one of the
main ways to safeguard the interests of stakeholders, this study examines the moderating role of
corporate governance on the relationship between credit and liquidity risk in banks. The results
of the study indicate that establishment and quality of the corporate governance system in banks
has a causal effect on the relationship between credit and liquidity risks.
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Abstract
Nowadays organizations involvement in human resource risk is increasing, so that the
risks come to a unique and wide field which need continues assessment, monitoring and
improvement. Human capital risks are considered to be the most important threat to the
organization and also show the readiness program of the organization to deal with business risks
which is not enough to confront with human resource risk. The purpose of this research is review
the most important articles about human resource risk management in organization, in order to
identify the most significant risk factors of human resource management in organization as a
conceptual model and its various aspects. For this purpose, by reviewing the literature and with a
holistic and hybrid approach, we will present a framework for HRM in the organization.
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Abstract
Tax is a matter that can affect the payment of dividends, reorganization, as well as the
mergers and acquisitions of companies. Although tax laws have become more widespread and
complex and can exert a significant impact on the sustainability of organizations, Tax Risk
Management (TRM) holds a small share of corporate governance. After the scandals of
companies such as Worldcom and Enron, internal corporate control significantly increased.
The tax risk strategy, based on internal control objectives that are expressed according to the
COSO framework, has been investigated in the three components of: Effectiveness and
efficiency of operations, Reliability of financial reporting, Compliance with applicable laws and
regulations.
This research, review the literature on tax risk identified in research articles, which has
been conducted using various quantitative and qualitative methodologies such as questionnaires,
interviews, and so on.
The main purpose of this paper is to analyze and classify the tax risk regarding the
probable occurrence and possible impact of taxation from the viewpoint of tax risk management
in order to provide more tangible interpretations of the findings of the scholars in this field of
research.
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Abstract
This study aims to analyze the influence of structural Person-Organization Fit (P-O Fit)
and organizational justice on organizational commitment, job satisfaction, OCB and employee
performance. This research was conducted at three leading state-owned enterprises (BUMNs)
namely PT. Pelindo (Persero), PT. PLN (Persero) and PT. (Persero) Pertamina. This type of
research is a survey whose data is collected through a questionnaire containing closed-ended
questionnaires. The questionnaire used has been tested for validity and reliability. Employee
samples were randomly selected from the employee population to three BUMNs. The number of
samples was taken evenly as many as 30 people from each company so that the total sample was
90 people. The sample selection is done in a simple random manner. The analytical tool used is
Structural Equation Modeling (SEM). The results showed that: (1) The structure of the influence
of Person organization Fit on job satisfaction, organizational commitment, OCB and employee
performance was not significant. (2) Structure of influence Organizational justice on
organizational commitment, OCB and employee performance is significant. (3) The structure of
the influence of job satisfaction, organizational commitment and OCB on employee performance
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is significant. Thus, organizational justice has a more important meaning in improving the
performance of BUMN Human Resources. With organizational justice, employees will feel more
satisfied working, committed to work and organization and behave as citizens of the organization
who are very supportive for the realization of the best performance in the interests of the
organization going forward.
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Abstract
Trading in stocks on the stock market is typically driven by speculation, based on
company news and performance factors. There are two ways to try and find the market value of a
stock. Stock value is determined using some type of cash flow, sales or earnings analysis. This
form of stock valuation is based on historic ratios and statistics and aims to assign market value
to a stock based on measurable attributes. Another way a stock market can be explained is to ask
one to look at how much investor is willing to pay for a particular share of stock and by how
much other investors are willing to sell a stock for. In other words, it explains the market’s
supply and demand. This form of stock valuation is very hard to understand or predict, and it
often drives the short-term stock market trends the article title "The Stock Market in UAE" was
done to assess the stock market in the country. The tool used for data collection was a secondary
data from different sources like ESCA (Emirates Securities & Commodity Authority), Abu
Dhabi Securities market, DFM (Dubai Financial Market) and DGCX (Dubai Gold &
Commodities Exchange). The main finding of the study was that, the Stock market in UAE is
new and still needs for more rule and regulations to meet the standards of international stock
market. The researcher understands that there could be two reasons for this finding, either the
market is not that free in decisions (demand and Supply) and the market have its own rules and
regulation which is make it a way from the international lows of stock and securities exchange .
Therefore, it can be assessed that, the stock market in UAE needs some lows to enhance their
activities. The researcher has undertaken a sincere effort in understanding the stock market in
UAE and hopes that the findings and suggestions elicited in the thesis would be productive to the
market.
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Abstract
Researchers till date have considered professional team sports and country of origin
effects as standalone silos and to the best of the authors’ knowledge there has been no major
work that tries to integrate these two. Therefore, the research aims to integrate COO studies with
sports and see whether PCI concept can evolve itself to be applied on sports clubs and
franchisees.
The research is to check whether country of origin effects hold good for professional
soccer clubs given the nations and leagues in which they play. The researchers opine that unlike
products and certain services, the COO effects in this context may suggest alternative outcomes
as the countries’ national teams themselves serve as products. Therefore, in this case the product
of a particular country is both the football clubs as well as the national team. Given this context,
the researchers study the impact of national team on the evaluation and perception of club
football teams and vice versa.
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Abstract
This study introduces constructs, such as a technological novelty and technological
benefits of a product, with technology-based products and then analyses variables (choice
confusion, impulse buying, price consciousness, risk attraction, status consumption, and time
pressure) to examine how consumer knowledge of technology affects their behaviour. The
findings were derived from American and Indian samples. While a product novelty and the
importance of underlying technology of a product are the most important factors for
technologically knowledgeable consumers, the importance of technological benefits and
willingness to wait for a new version of the technology do not directly impact consumers in
either sample. This study shows that risk attraction and status consumption are significant
characteristics for Indian consumers. We explore the technological sector within the American
and the Indian contexts keeping in mind that insights could be useful in the future as they could
be utilized by both technology-based consumers and firms.
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Abstract
We examine the impact of leverage on the trade-off between earnings management
strategies, considering their own cost, in the context of emerging countries. Our model is based
on Zang (2012) and Anagnoustoupolo et al. (2017). We use a panel of 3783 listed firms on
Bombay stock exchange / national stock exchange for the period 2010-18. The study employs a
recursive equation system of regression analysis assuming sequential nature of earnings
management strategies consistent with Anagnoustoupolo et at (2017). We found a significant
result for real earnings management consistent with debt hypothesis.
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Abstract
The financial services industry is being remodeled by expanding customer anticipations
for suitability and personalization driven by disruptive innovations of technical firms meeting the
expectations with agility and improved customer journey. Financial innovation has become a
focal point for a lot of consideration, and some jurisdictions are talking a more active approach
in enabling this innovation. Digital technologies has influenced almost all features of the
economy and society, with higher penetration of mobile consumers and internet penetration as
compared to banking and non-banking financial services penetration; the target of transmuting
the country into a knowledge economy and information culturewhich also need some preparatory
actions. These measures are led by creation of sufficient physical infrastructure, providing the
vibrant governance services to the society on electronic mode and empowering citizens for
handling digital knowhow with increased digital literateness are the three key carters for the
knowledge society and digital economy under Digital India. The Indian economy is largely based
on cash based transactions as most the public deals are expressed in cash payment. In recent year
with advancement of Information Technology and emergence of new technologies with direct
impact on easy and innovative financial solutions has raise the concerns for application of
Technologies in Financial services referred as FinTech. Payment is easiest financial services, and
we can see there is rapid change in the Payment mechanism from cash transactions to Digital
Payment. Post demonetization and Digital India initiatives, there are new and innovative
solutions have been developed indigenously for various digital payment methods. Our present
study reflect on various digital payment methods with reference to a given set of data to
understand adoption of various digital payment methods and relative preference for a particular
method of payment system in Indian context by retail consumers of given dataset.
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Abstract
What role does education play in becoming an entrepreneur, is a question we explored
through a thematic content analysis of thirty-eight talks and blogs on Stanford eCorner and
TED.com, and explored the role an educator plays in the field of entrepreneurship and how
education can shape future entrepreneurs. The major findings from this study suggest that even
though one can become an entrepreneur without being formally educated, however, an educator
can play an integral role by nurturing and showing one the right path to be a successful
entrepreneur. More details are discussed in the paper.
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Abstract
Sharia banking is a unique commercial banking system because it contains the principle
of sharia compliance and profit sharing which are part of the Islamic economic system. In
financial literacy, the practice of measuring the detection of financial difficulties has been
popularly introduced with a discriminant analysis model of conventional financial variables. This
study offers an early warning model of financial difficulties in the Islamic banking system with
cases in Indonesia that combine conventional and sharia financial indicators. Research method
with logistic regression analysis technique. The results showed that the Working Capital
variable, Treasury Balance to Assets, Debt to Equity ratio as conventional financial indicators
and Profit Sharing, Equitable Distribution-Net Profit as indicators of Islamic finance.
Furthermore, the moderating variable which is measured by the interaction between volatility
and leverage and EBITDA can be proven significantly as an indicator to determine healthy banks
and unhealthy banks.
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Abstract
Logistic capabilities are identified as a strategic tool to firms to improve organizational
performance and secure competitiveness. From the previous studies there has been inadequate
linkage of logistic capabilities with other themes. The study therefore seeks to determine the
mediating effect of supply chain innovation between logistics capabilities and performance of
manufacturing industry in Kenya. In particular, mediating effect of supply chain innovation will
be between logistic information integration and logistic service reliability capability in relation to
performance. The study will be informed by Dynamic Capabilities Theory and Resource-Based
Theory of the Firm. Anchoring on explanatory research design, the study targets 721
manufacturing firms registered under Kenya Association of Manufacturers. Data will be
collected using structured questionnaire and later analyzed using both descriptive and inferential
statistics. The findings of the study will be useful to manufacturing firms in adopting supply
chain innovations in improving their efficiency, productivity and performance.
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Abstract
Corporate social responsibility (CSR) has multidimensional benefits and has been a topic
of concern among academia, government, private corporations and social institutions. As
organizations are increasingly becoming conscious about their ethical business practices, it is
expected that they seriously consider their responsibilities towards people and society which they
intend to serve. . In developing countries like India, CSR in Agribusiness sector has increased
momentum where it has been made mandatory. The primary objective of this paper is to
document actual social challenges of Agribusiness industry in the field areas and find out how
companies in this sector can work in a systematic manner to achieve uplift of affected
communities. Initially this paper draws evidence from three different bodies of literature, i.e.
CSR and Agribusiness industry, capacity building and livelihood generation in Agriusiness
areas. We try to converge the literature to propose a novel framework for livelihood generation
work through capacity building with the help of CSR investments.
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Abstract
This study aims to examine the marketing channel forms from seaweed farmer to
Makassar Industrial Area, and to analyze margin, profit and marketing efficiency and to study
partnership pattern between seaweed farmer, collecting merchant to seaweed industry company
(PT ABC and PT XYZ). This research was conducted in April - September 2019 at PT. ABC and
PT. XYZ in Makassar Industrial Area. The type of research is survey. We used Cluster random
sampling in this research, which is cultivators, collecting traders, Company staff, as many as 89
respondents. The results indicate that seaweed marketing channel in two companies consists of
one marketing channel, seaweed farmers-collecting traders-PT. ABC-Tangerang PT. Agarindo
Bogatama, while PT XYZ sent seaweed to China, CV. Gren Prick. Margin marketing seaweed at
PT. ABC is Rp 2,500/ kg and PT. XYZ is Rp 3,500/kg. Marketing profit from PT. ABC as much
as Rp 4,330, - / kg and PT. XYZ as much as Rp. 5.805/kg. Total production sales at PT. ABC as
much as 22293 tons / year while at PT. XYZ total production sales of 4,600 tons / year. There is
a seaweed marketing efficiency at two companies in Makassar Industrial Zone (PT KIMA).
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Abstract
The aim of this paper is to conceptualize leadership’s influence on the Marketing –IT
alignment in organizations. This paper also describes evolution of alignment and why alignment
is critical for improved business performance. This paper examines how top management
commitment, senior executive support impact Marketing – IT alignment strategies. This paper
highlights the important role of leadership and how leadership commitment, senior executive
support would improve an organization’s Marketing-IT alignment.
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Abstract
The purpose of this paper is to help readers to understand better the firm-specific
constituents those are likely to have significant impact on corporate product diversification
decisions. The study covers a total time span of sixteen years from 2001–2016, that is split over
four points of time i.e. 2001, 2006, 2011 and 2016.Diversification has been measured using
Jacquemin-Berry Entropy-Index measure. Panel Tobit Regression Analysis has been applied to
determine the factors affecting diversification strategy. Firm specific factors include, Firm Size,
Leverage, profitability, market share, nationality, skill, nature of industry and environment
changes. The findings suggest that firm-specific antecedents influence the decision to diversify.
Corporate managers should follow a prudent behavior while adopting strategic planning.
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Abstract
Purpose- The study investigates whether financial constraints factor exist in Indian stock market
and examine whether the returns of financially constrained firms move in tandem. By using
interaction effect of R&D and financial constraints we attempt to unearth R&D-stock returns
relation conditioning upon financial constraints status.
Design/Methodology/Approach- The present study works on time series as well as on panel
dataset. We have used Fama French methodology of time series regression, fixed effect model
and ordered logit regression to test our prediction.
Findings- The study concludes with four findings. First, firms which are highly constrained earn
more returns than low constrained firms. Second, the returns of financially constrained firms
move in tandem with other constrained firms’ returns because these firms are affected by
common shocks. This suggests that FC factor exist in Indian stock market. Third, the variation
of constraints factor is not fully captured by the known factors of asset pricing this suggests that
financial factor has an independent role. Finally, the study fails to account for R&D effect
completely but surprisingly when R&D is interact with constraints level of the firm then this
interaction effect has strong negative effect over returns.
Originality- The paper makes first endeavor towards the investigation that whether financial
constraints influence the value of firm which is apparent in security returns. The study is also
first of its kind that examines the relation between R&D and stock returns given the financial
constraints status in Indian equity market.
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Abstract
The most common problem that people are facing today is how to deal with their personal as
well as professional aspirations to quench their need for identity crises within limited as well as
challenging opportunities. The purpose of this study is to find out the array of people who are
willing to take risks and ready to grab the opportunities to achieve affluence in their lives and
understanding their lifestyle orientations which mould their career. The paper also talks about the
change in perception about self-actualization need and its impact on success levels of
professionals working under different spaces. To contribute to the specified literature, this paper
aims to establish the correlation between two lifestyle orientations ‘Enlargers' & ‘Enfolders’ and
how the two contrasting dimensions of life orientation influence their behavioral aspects and
motivate them to achieve their desired goals in life by conducting the study on a sample of 52
employees divided into Academicians and Public Executives. The propensity towards two
lifestyle orientation of professionals is gauged through the inventory developed by Dr. Udai
Pareek. It is hoped that this study will give managers diagnostic insights about the past, current
prospective future life orientation trends prevailing in the organizations.
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Abstract
In today’s contemporary organizations, and an internet intensive world, employees and
students unanimously use smartphones and other devices and stay connected to the internet.
Smartphones have greatly reduced the need for employees/students to use company/institute
computers/internet access for personal matters, also making it harder for companies/institutes to
restrict or track workers' internet activity. Cyberloafing is a ubiquitous concern. Cyberloafing is
considered as a counterproductive workplace behaviour resulting in workplace deviance. Even if
not always result in loss, may lead to slack due to lack of self-control. The incidences of internet
users going online to engage in non-work-related purposes, during work hours are escalating.
The present study explores the role of conscientiousness on the predisposing factors that can
trigger Cyberloafing. The study covers in-campus internet users and workplace internet users.
Through primary data analysis it tries to understand how predisposing dynamics. The major
findings are that in the new cyberspace both campus and workplace experience cyberloafing, the
two groups differ only on certain areas. There is a significant difference between mean campus
and workplace cyberloafing behaviour, workplace more. Conscientiousness was not found to
directly differentiate cyberloafing behaviour. Another interesting finding was that cyberloafers
could be phubbers as well.
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Abstract
The objective of this study is to investigate the gap between the degree of expectation in
service quality and service perception along with its impact on consumer loyalty of Xiaomi,
India. A list of 25 questions was utilized to gather essential information from 1280 clients of
Xiaomi India through its different Service centres in Punjab region. Information was measurably
investigated through unwavering quality examination, exploratory factor analysis, t-test and
affirmed factor analysis. SEM (Structural Equation Modelling) was utilized to quantify the
connection between the service received and consumer satisfaction. The discoveries uncovered a
gap between degree of service quality expected by consumers and what they see with the
exception of on account of substantial quality, where seen quality outperforms desires. The
investigation uncovered that there is a valuable and huge control of multidimensional SERQUAL
scale on consumer loyalty. The discoveries will help vehicle advertise players to get bits of
knowledge about the quality perception of the consumer and help to meet their expectation.
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Abstract
Travel Industry is going through a massive transformation and niche groups are playing a
very crucial role in its expansion. Wedding tourism is one such a little unexplored area of travel
industry which is gaining massive popularity among the middle class which is the driving force
of this country. So far this vertical has got nothing or very minimal attention from different
economic forums or agencies but despite of that it is growing within India and has been
successful to gain international attention as well. This research work is based on exploratory
evaluation of the wedding tourism industry in Rajasthan in general and more specifically of
Jodhpur, the royal city of Rajputana Empire. The experimental objectives focus on the spatial
association of wedding scenes in Rajasthan with proof from Jodhpur as the key core interest and
the findings demonstrate that destination matters both in the Venue confirmation by local / global
customers and the existence of distinct clusters of venues which are unrelated to patterns of
population. Research results uncover that wedding tourism or destination wedding is a fast
growing vertical in hospitality industry and has gain massive popularity amongst the elite group
too. The extending productivity of wedding tourism industry has pulled in new businesses to
enter this special vertical and correspondingly to set the rivalry up in this niche business model.
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Abstract
Purpose: The objective of the study is to determine to what extent the greening of the supply
chain is taking place in India. The paper identifies the green supply chain management practices
and studies a current level of implementation of these practices that are being adopted by the
Indian firms.
Design/methodology/approach: The study has been undertaken with a survey questionnaire as a
research instrument. Exploratory factor analysis and reliability analysis was also done to ensure
the constructs’ internal consistency and validity. Also, data were then analysed using “mean
score” to find out the most followed green practice.
Findings: The study concludes by assessing current level of adoption of different GSCM
practices (eco-design, internal environmental management, green purchasing, investment
recovery, cooperation with customers and reverse logistics).
Practical implications: This research: (1) explores the GSCM practices from the literature that
are being followed; (2) investigates the current level of adoption of GSCM practices in the
Indian Manufacturing Sector.
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Limitation: The sample only included a convenience sample of Indian manufacturing
organizations. The respondents were not randomly selected. So, the findings are also limited to
the manufacturing firms in India.
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Abstract
Since the last few decades Information and Communication Technology (ICT) has taken
over the entire world, changing the way people communicate and do business. It has become the
infrastructure for all leading industries and in today’s times it is absolutely unthinkable to sustain
a business without a sound ICT backbone. This study is based on this premise. Since telecom
industry in particular is completely dependent on ICT infrastructure it is rather interesting to see
how we can divide the complicated phenomena of ICT implementation into varied dimensions so
that they cover all aspects of ICT in a justified way. The dimensions have been zeroed down
through the process of content analysis which is an established research method consisting of
studying documents and communication artifacts like texts of various formats, pictures, audio or
video. It was used to examine patterns in communication in a replicable and systematic manner.
The 7 dimensions that were then extracted through EFA, namely- transmission, storage, creation,
collaboration, processing, displaying and retrieval.
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Abstract
This paper presents the findings of a research conducted to identify the factors leading to
social media adoption by organizations in India. Growing importance of social media with the
users has made it imperative for the organizations to adopt social media in business strategies,
especially customer facing functions like marketing. The paper discusses some key factors that
drive organizations to adopt social media in their business, especially marketing which is the first
level of customer contact. In this paper, using the theoretical frameworks of Users and
Gratification, TAM and TOE, review of past research from the field of social media is done to
develop a conceptual model. The paper also details the results from the test of conceptual model
using quantitative data from organizations in India. The findings suggest that social media
adoption by organizations is significantly affected by factors of perceived usefulness, leadership,
communication and perceived playfulness. The study also discovered a mediating role for social
media perceived usefulness between social media perceived playfulness and social media
adoption.
The study has contributed to the limited research available on social media adoption by
organizations, especially in emerging economies like India. Also, the study would enable the
practitioners to plan for the key factors of social media adoption while working on their social
media strategy.
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Abstract
With Indian GDP growing over past decade; keeping a parallel tap on simultaneous
impact on various ecological and social dimensions becomes essential. Evaluating Indian
corporates on the yardstick of UN SDGs having focus on sustainable growth via focus on climate
change, economic inequality, innovation, sustainable consumption, etc. hence becomes
important.
This paper hence evaluates current performance of Indian corporate sector on various
dimensions of sustainability via corporate sustainability model developed by encapsulating
multiple dimensions of sustainability attributes stated in UN SDGs. It also substantiates poor
performance by appreciating the challenges towards this effective implementation and ends up in
developing the sustainable strategy.
Paper uses a mix of content for generating the corporate sustainability model followed by
deploying a structured mathematical framework to calculate the sustainability performance factor
at industry, sector, and sustainability dimension level. The outcome of the study would help
corporates & policy makers to evaluate the level of the sustainability performance and measure
gaps to be filled to achieve the overall goal of sustainability and finally improve the
sustainability performance of companies in line with SDGs.
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Abstract
NeoStencil was founded in early 2014 by Kush Beejal, an alumni of IIT Bombay and IIM
Calcutta. Its forte was creating a technology driven platform for online test preparation which
specialized in catering to IAS aspirants who did not have access to live classes. NeoStencil tied
up with renowned teachers and used technology as an enabler to make IAS preparation classes
digitally available to students. The research design of this case study is exploratory in nature.
The data was collected from both primary and secondary sources by using unstructured
Interview method and document study. The case study addresses pertinent issues/challenges
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facing entrepreneurs in the digital era specifically related to complexities of digitally moderated
two-sided platform and the consideration in building business model for a two-sided platform.
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Abstract
Environmental management is a significant factor in reducing costs and differentiating
the company which helps in achieving sustained competitive advantage (Pradhan, 2016; Gonz
alez-Benito & Gonzalez-Benito, 2005). Proactive environmental management helps the firm to
reduce costs through energy consumption, inputs and recycling (Hart, 1997). Eco-efficiency
signifies production and development of goods, while reducing use and environmental impact of
resources (Starik & Marcus, 2000). A firm with good environmental initiatives has improved
environmental reputation; higher market legitimacy and social approval (Molina-Azorín, ClaverCortes, Lopez-Gamero, et al., 2009). The study intends to look into the impact Green Supply
Chain Management (GSCM) on operational and financial performance of a firm. We focus on
the hospitality industry in the context of hotel industry in the context of an emerging nation,
namely India. A model has been proposed looking into the effect of coercive pressures on GSCM
practices and its implications on performance. The moderating role of marketing capability is
tested using Structural Equation Modelling (SEM).
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Abstract
The concept of women empowerment is vital for growth in individual as well as in
collective terms. Women make up almost half of the population in the state where this study is
conducted. If all the women are educated well, then there would be significant economic
additions, growth leading to women empowerment. Interventions concern in creating good
livelihood means are being made to increase the female number in workforce. However, during
the process, some vital variables which restrict women participation are ignored. Some of the
motivations that moved this study are meagre cognitive developments of women in formative
years, they lack freedom to pursue one’s ambitions and, a woman’sself-belief of being
uncapable. We have tried to explain the link between human development and economic growth
in two obligatory areas of sanitation and education. Enablement of a woman to feel empowered
is the basic drive that will motivate for anything. This study is undertaken at the grass root level
particularly for the women entrepreneurs who have been hitherto neglected but some of them
received support and help under the government sponsored schemes. The two themes work
around the happiness factor. A public-private partnership model is required to implement to
achieve the goals of women entrepreneurship in true spirit, this study suggests. This is equally
important for creating and developing more of an egalitarian society.
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Abstract
Retail chains in Western Europe and the USA have demonstrated consistent success in
private label sales for more than twenty years now. Though private labels are at a nascent stage
in emerging markets, they are however trending the growth chart in countries like India,
especially in the online retail channel. Existing private label literature is largely concentrated in
the offline retail channel in developed economies. Picking up the findings from the successful
private label models from developed countries and replicating them in emerging markets is not
viable in view of wide variations in demographic and socio-economic factors between these
countries. Paucity of specific private label research in the online retail channel points to the
necessity of distinct studies to explore the factors leading to success of online private labels. The
study fills this literature gap by identifying the key drivers that help in reducing a consumer’s
brand dependence and lead to positive purchase intention of online private labels. This study is
expected to open up a new pathway for online retail literature and provide distinct and vital
insights to e-commerce managers in emerging economies and guide them in making region
specific decisions to improve revenues and profitability.
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Abstract
In the current tight labor market in the Asia pacific region, organizations are fighting hard
to attract and retain talent. However, the more progressive organizations are beginning to see the
importance of being ranked high as good employers so that they can draw the best talent out
there. This paper offers valuable insights on how to create an enabling environment in business
that motivates people to contribute their best. This paper also provides an integrated and
comprehensive framework or an approach for motivating, developing and retaining talent. An
integrated approach always reaps the benefits. Following are five levels of an individual
employee’s personality which are connected with each other:
1.
Physical 2. Social
3. Intellectual
4. Emotional and 5. Spiritual
The major advantage of adopting the holistic approach is that it brings synchronization by
integrating multiple parts flawlessly.
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Abstract
Currently, environmental and economic challenges are the main motivation sources for
firms to innovate their businesses. This has created a great concern to the academia, policy
makers and practitioners to find solutions in dealing with the environmental issues. This paper
conceptualizes a framework that looks at the intervention of the environment management
system (14001-2015) towards innovation, comprehensive green innovation and firm
performance. Past studies were conducted on green innovation and firm performance, but very
limited studies are on the environmental management system as the moderator over innovation,
and comprehensive green innovation. This study combines the institutional theory, stakeholder
theory and resource-based theory to integrate the environmental management system with green
innovation. A quantitative approach will be used for data collection using primary and secondary
information (questionnaire and companies reports). The partial least squares structural equation
modelling is proposed for the analysis of this study. This framework model would provide a
reference in formulating strategies and implementation of a comprehensive green innovation in
the industry. Implementing a comprehensive green innovation will enable businesses to reduce
the cost of production and its impact towards the environment which would create a sustainable
competitive advantage to the firms.

421

Ease of Doing Business, a Tool of Economic Growth:
A Study of SAARC Countries
Satendra Kumar Yadav
Assistant Professor
Institute of Business Management
GLA University
Mathura, State of Uttar Pradesh
India
Email: satendra.yadav@gla.ac.in

Kanhaiya Singh
Professor and Ph.D., Coordinator
Institute of Business Management
GLA University
Mathura, State of Uttar Pradesh
India
Email: kanhaiya.singh@gla.ac.in

Abstract
The Government in any of the economies imposes various types of norms, types of
structure and regulations for the growth of businesses and investment opportunities across the
globe. Economic environment of a country is also impacted by business laws and regulatory
environment of the particular country to a greater extent. The present study is an attempt to
understand the business environment of SAARC economies since the economies of these
countries is in developing stage. SAARC is a group of eight nations-Afghanistan, Bangladesh,
Bhutan, India, Maldives, Nepal, Pakistan and Sri Lanka. The Comparison is made among
selected eight countries of SAARC by comparing the business environment of SAARC
economies on the basis of doing business rank of these economies. Ten parameters of measuring
ease of doing business rank are- ease of starting a business in the country, getting construction
permit, getting electricity connection, registering property, getting credit for business, protection
of minority investors, paying taxes, trading across borders, enforcing contracts and resolving
insolvency. In this study it is found that SAARC nations stand far behind as compared to rest of
the world in most of the selected parameters. Study recommends SAARC economies to make
more business friendly environment so as to compete with other world members.
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Abstract
Many companies attempt to improve company growth through the establishment of
subsidiaries. This study examines the strategic effectiveness of the relationship between
subsidiaries and the parent company. We analyze several research questions with a strategic
decision-making process in terms of organizational justice relationships, parent company
strategic control, management commitment and strategic performance. This study involves CEOs
of subsidiaries spread across several cities in Indonesia. We use primary data obtained through
questionnaire. We employ the PLS regression method and find some important results about the
relationship between strategic justices and subsidiary strategic management. We find a positive
relationship between Procedural Justice to the commitment of company leaders to the
subsidiaries they lead and to the parent company. Our research also found a positive relationship
between Procedural Justice and Strategic Effectiveness. In addition, we find the importance of
the role of Distributive Justice on the commitment of the leadership of the subsidiary to the
parent company.
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Abstract
The purpose of this paper is to analyze how the quality demand of consumer affects the
performance measurement of each food cold chain (FCC) stakeholders and how it influences
their strategy. In recent years, consumer of perishable product became more demanding in their
quality requirements. Therefore, it is crucial for supply chain member to adopt the strategy such
that the quality of product satisfied the consumer needs. Previous study indicated that different
customer leads to different process prioritization due to their different focus of performance
components. This result in different strategy that each of them should adopt. In their study, the
customer is represented by two type of retailers, supermarkets and restaurants. However, retailer
is neither the only member of FCC nor the end-consumer, in which satisfying their quality
requirement should be focal goal of FCC management. There are also other five major members
including producer, supplier, processor (manufacturer), distributor, and consumer. These
members of FCC were used to create a performance measurement model, called Five-Stage
Performance Measurement Model. According to the model, there are significant direct and
indirect positive relationships in performance between members of the FCC indicating that the
overall performance of the FCC in satisfying its end consumer normally depends on performance
of its members. By combining the concept of Five-Stage Performance Measurement Model and
the effect of customer quality demand, we could investigate the relationship between consumer’s
quality requirements and performance measurement of other FCC members on supply-side.
(Figure 1) We will develop a survey for each member of the FCC. Survey will be developed
based on four major factors in FCC performance measurement matric, including efficiency,
flexibility, responsiveness, and food quality. The response will then be used to identify
relationship between supply-side performance and consumer quality demand. In addition, we
will also adapt the House of Quality with stages of cold chain which include pre-cooling,
freezing, storage, transportation, distribution, and home storage so that we could identify which
stages should be prioritized by which member in order for the FCC to be able to satisfy
consumer quality demands. (Figure 2 represents process flow of the study)
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Abstract
This study aims at investigating the impact of Ind AS, new accounting standards on
accounting quality of Indian firms. The authors assess accounting quality through multiple
constructs such as earnings smoothing, earnings management, earnings timeliness, and value
relevance of earnings in pre-adoption year (2014-2015) and post-adoption year (2017-2018). The
findings of the study reveal that accounting quality has decreased in post-adoption year
compared to pre-adoption year. In particular, we found evidence of less net income variability,
high absolute value of discretionary accruals, and less explanatory power of reported earnings to
explain current market prices during 2017-2018. The results suggest that adoption of highquality standards does not necessarily result in high-accounting quality in developing countries
like India due to lack of institutional infrastructure such as legal enforcement, corporate
governance, and investor protection rights, these features affects the successful implementation
of regulations.
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Abstract
Purpose – This study aims to investigate the effect of electronic word of mouth (eWOM), social
proof, celebrity endorsement and attitude on young consumers’ intention to purchase smartphone
online.
Design/Methodology/Approach – A research instrument consisting of 39 measurement items
related to four constructs is adopted from the literature. The instrument is self-administered to
the 600 university students in Kashmir, India, resulting in the collection of 540 usable responses.
The collected data is subjected to the exploratory factor analysis followed by regression analysis
using SPSS (22.0 Version) to test the underlying hypotheses.
Findings – The results indicate that young consumers’ intention to buy smart phones online is
influenced by social proof, electronic word of mouth (eWoM) and attitude. Amongst these
variables findings show that eWoM is the major predictor of consumers’ intention to buy smart
phones online followed by attitude and social proof. Further, results show positive effect of
celebrity endorsement on purchase intention however, the magnitude of the effect is very week.
Results, also indicate that there are significant differences in attitude and intention among young
consumer groups by gender and experience of shopping online.
Research Limitations/Implications – From theoretical perspective study demonstrates that social
proof, celebrity endorsement and eWoM are worthwhile in extended theory of planned behavior
to predict young consumers’ online purchase behavior. Results offer critical inputs to digital
markets for developing effective online media campaigns and utilizing customers’ testimonials
thereby enhancing customer engagement and build stronger consumer–brand relationships. On
the other hand study is subjected to certain limitations such as – study of limited factors and does
not provide for other factors like brand reputation, income, source credibility, returns etc.
Similarly, the study investigates only smartphones generically and does not examine specific
brands. Furthermore, limitation of geographical area also restricts the generalizability of
findings.
Originality/value –the current study is a novel attempt to incorporate social proof, celebrity
endorsement, eWOM into the framework of TPB to predict young consumer online behavior.
Further, study also attempts to control for variables such as gender and experience which is
essentially pioneering effort to determine differences in attitude and intention to buy
smartphones online.
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Abstract
The most common problem that people are facing today is how to deal with their
personal as well as professional aspirations to quench their need for identity crises within limited
as well as challenging opportunities. The purpose of this study is to find out the array of people
who are willing to take risks and ready to grab the opportunities to achieve affluence in their
lives and understanding their lifestyle orientations which mould their career. The paper also talks
about the change in perception about self-actualization need and its impact on success levels of
professionals working under different spaces. To contribute to the specified literature, this paper
aims to establish the correlation between two lifestyle orientations ‘Enlargers' & ‘Enfolders’ and
how the two contrasting dimensions of life orientation influence their behavioral aspects and
motivate them to achieve their desired goals in life by conducting the study on a sample of 52
employees divided into Academicians and Public Executives. The propensity towards two
lifestyle orientation of professionals is gauged through the inventory developed by Dr. Udai
Pareek. It is hoped that this study will give managers diagnostic insights about the past, current
and prospective future life orientation trends prevailing in the organizations.
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Abstract
Small and Medium Enterprises (SMEs) face severe difficulties in raising funds for
running day to day operations and development of business. These problems of accessing funds
act as a significant impediment to SMEs profitability and growth. The credit in the form of
conventional loans from banks and financial institutions severely declined post-financial crisis
which made an alternative form of financing such as Supply Chain Finance very crucial. Supply
Chain Finance has been touted to solve this issue of accessibility to finance by SMEs. In this
study, we explore the awareness and the adoption of SCF by SMEs along with the challenges to
SCF using a pilot survey. Our findings from initial exploration showed that the awareness and
adoption of SCF are still low. We find a significant difference in the awareness and adoption of
SCF between traditional and innovative SCF instruments. Major challenges pertaining SCF are
lack of knowledge and information on SCF, Resistance to change, lack of skilled manpower to
handle SCF, unreliable and unpredictable cash flows, and lack of appropriate technology to
implement SCF.
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Abstract
In this dynamic, competitive environment organisations need to create dedicated
workforce. Transforming knowledge workers into wisdom workers, transactional leadership into
transformational leadership is the desideratum. In order to attain this, the exigency is to address
all vital facets of human differences and performance excellence in light of models of
motivation. Knowledge of personality preferences and respecting human differences will lead to
greater cooperation and consonance. However, the arduous task of analysing personality
attributes and developing beneficial behavioural attributes is possible through addressing
different motivational theories to achieve performance excellence. This will act as a reflection of
quantifiable outcome and demonstration of right balance that lead to personal as well as
organisational acceleration. The aim of the study is to appreciate the significant traits of
personality that could be drawn as a strong motivator in the endeavour of generating outstanding
performances.
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Abstract
Related party transactions can be used by companies to create strategic partnerships, as
well as for efficiency purposes. However, these transactions can also be utilized by management
and majority shareholders to increase their wealth through expropriation. Criteria of related party
transaction disclosure in BAPEPAM regulation no VIII. G.7 can be used to provide sufficient
information for investors in assessing the purpose of such transactions conducted by the
company. This quantitative study uses 201 data from companies listed on the Indonesia Stock
Exchange in 2016. The aim of this study is to analyze the value relevance in the value of related
party transaction in the balance sheet and in the income statement, as well as the value relevance
of the disclosure level of related party transactions. The analysis technique used multiple linear
regression. This study finds there is value relevance regarding the disclosure level of related
party transactions, but not regarding the disclosure of transaction value of related parties, either
in the balance sheet or income statement.
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Abstract
Trade finance is integral for international trade as it offers fluidity and safety to the
movement of merchandise and services globally. Post financial crisis of 2008-09, there has been
an increase in the use of open accounts. As the use of open accounts increases, the possibility for
availing factoring for international trade also enhances. It is observed that international factoring
has witnessed considerable growth in the last decade. This article examines the relationship
between international factoring and cross-border trade using Granger causality. Further, we
decompose international trade into imports and exports and estimate Granger causal relationships
with international factoring. We find that there is a unidirectional causal flow from international
trade to international factoring. Similar results are witnessed, where the unidirectional causal
flow from imports and exports to international factoring are observed. However, the influence of
exports on international factoring is higher than imports.
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Abstract
This study explores interaction of Family (Strategic) Orientation with Electronic
Commerce (EC) adoption determinants of family SMEs in ‘Individual’ context. It was targeted
to achieve its objectives through analyzing the moderating effect of ‘Family (Strategic)
Orientation’ on EC adoption of family SMEs. To this end, a quantitative field study using postalmail survey questionnaire was executed. A number of 1000 samples were selected by simple
random technique from the official list of SMEs in Iran (ISIPO database) as sample frame, from
which 416 elements were involved in the analysis. The results show the ‘Family (Strategic)
Orientation’ significantly moderator all ‘Individual’ contexts’ EC adoption determinants of
family SMEs, except ‘Adjustment’.
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Abstract
Preventing diseases, treating and serving patients require changing the present structure
of health care and its alignment with the current requirements of the global community. This
study tries to climax main issues facing the healthcare industry in third millennium. Health Care
Quality, Home Care -Smart Homes and Tele Health have founded as three trustworthy areas
which should be taken in to consideration for efficient and patient friendly health care. Library
search and secondary data are used as the research methodology. The founding of this study will
help researchers to focus on the essential target points which deal on healthcare industry. This
study figures out as the preliminary study for the ensuing field experimental researches.
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Abstract
This study explores the family firms’ heterogeneity factors’ roles on Electronic
Commerce (EC) adoption of family SMEs. The objective of the study is to analyze the effect of
‘Intergenerational Successions’ as a main heterogeneity factor, differing the family from nonfamily firms on EC adoption as an extent of electronic commerce deployment in family SMEs. A
postal-mail survey questionnaire was sent to the 1000 random selected samples from Industrial
Parks Organization (ISIPO) database in Iran as sample frame from which 416 family SMEs were
involved in the analysis. The results show an insignificant relationship between
‘Intergenerational Successions’ and EC adoption in family SMEs.
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Abstract
This paper reviews different theories about corporate venture capital (CVC) portfolio risk
management, we explored critical measurement factors to determine the degree of portfolio
diversification or specialization, and explain the different types of risks that corporate venture
capital may faces. Further, we reviewed the different strategies for portfolio risk management in
CVCs. More especially we tried to propose a method for categorize CVC investment strategy
based on the different strategic situations. The implication of this framework is to helping
investment manager to choosing the best investment strategy for minimizing the risk and
maximizing the return based on the CVC situation.
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Abstract
The main purpose of this paper is to identify the determinants of recycling behaviour
among academician based on the theory of planned behaviour. In addition this paper also
examines the mediating role of attitude in the relationship between environmental beliefs and
recycling behaviour. An online survey was conducted on lecturers in a public university in
Malaysia and a valid 101 responses were received. This data were analysed using PLS-SEM. Out
of he five hypotheses proposed in this study, four hypotheses were supported. Among the
important and interesting findings of this study were; (1) the insignificant effect of perceived
behaviour control on recycling behaviour and (2) the mediating role of attitude on the
relationship between environmental belief and recycling behaviour. This study contributes to
both theory and practice. This study extends the TPB theory and provides insightful information
for green universities’ administrators and policy makers. The empirical evidence gathered in this
study would help administrators to plan for effective strategies to enhance recycling behaviour
among academicians and other stakeholders in the future.
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Abstract
Quality improvement efforts in service delivery contribute to hospital performance. The
Islamic Health Institution Network of Indonesia (MUKISI) in 2015 produced the comprehensive
Shariah Hospital Certification Standards to standardise all management and service aspects of
hospitals according to Islamic Shariah principles. This paper studies the impact of Shariah
Hospital Certification on hospital performance in Sultan Agung Islamic Hospital one year after
implementation. Mixed method quantitative and qualitative techniques were employed, using
indicators from the Performance Assessment Tool for Quality Improvement in Hospitals
(PATH). Data obtained one year after implementation was compared to pre-implementation data.
Findings from the research revealed significant improvements relative to ten out of fourteen
indicators. Positive impacts were observed in indicators relating to efficiency, employee focus
and patient centredness. Hospital performance is improved by means of establishing a quality
work culture among employees through the integration of Shariah values.
438

Career Commitment:
The Role of Emotional Intelligence and
Green Work Life Balance with Brilliance
Pallavi Deshpande
PhD Student
Center for Research & Innovation
Symbiosis International University
Pune, State of Maharashtra
India
Email: Pallavi4deshpande@gmail.com

Anugamini Priya Srivastava
Assistant Professor
Institute of Business Management
Symbiosis International University
Pune, State of Maharashtra
India

Abstract
“People with well-developed emotional skills are more likely to be content and effective
in their lives, mastering the habits of mind that foster their own productivity” (Daniel Goleman).
The purpose of this study is to present how the competencies of Emotional Intelligence (EI)
defined by ‘Daniel Goleman’ compliment the Green Work Life balance and how effectively it
motivates to remain committed toward the career. A range of online literature is surveyed for last
one decade and it is worth remembering that the growing interest has been shown in recent years
in studying the relation between the Emotional intelligence and work life balance but there is
dearth of studies which states that it encourages the commitment toward career. This study will
try to reveal the motivation aspect yet it is limited to discover the concept ‘Work life
brilliance’(WLB) thoroughly as it is the new concept stated by (Denise Green, 2017) where in
tools and tactics are explained to tackle individual emotions and maintain the ‘Green Work Life
Brilliance’. Self-management model where the competencies of Emotional Intelligence (EI)
plays a very crucial role in handling the emotions of self and others and maintain the balance in
their work life which will improve the measures of success for the better personality and reduce
the work life conflict(WLC) and improve the quality of work life (QWL). The inﬂuence of one’s
private life on work performance is frequently discussed in the literature on work-life balance.
This paper is a working paper where in a theoretical development of a model is created which
emphasizes the role of emotional intelligence in life-work balance; as such, there is a need for
empirical research to examine the career commitment proposition.
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Abstract
In this paper we propose a generalization of the newsvendor problem with different types
of non-linear cost functions for shortage and excess. Such losses are useful in case of differential
effects of two types of losses, viz excess and shortage. For example, a poor news vendor may
find excess more severe than shortage. In such a case non-linear loss functions help to model
different magnitude of severity of the losses. The optimum order quantity is calculated for
different power type loss functions and random demand. We report the observed relationship
between optimal order quantity and degree of severity in losses.
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Abstract
Purpose: The purpose of this study is to examine the main determinants/ contributors/
components of customer centricity, as perceived by the fashion retailers. The research aims to
objectify the services and factors that are responsible for customer centricity trait perceptions.
Design/Methodology/Approach: A qualitative exploratory study has been initiated. The
occasional literature has been systematically explored to analyse the factors of customer
centricity already identified. On the other hand, a total of 41 semi-structured in-depth interviews
were conducted with the fashion retailers to explore the customer specific factors of product and
service offerings. The collected data are coded, thematized and further evaluated using intra and
inter coder reliability.
Findings: The findings reveal that the staff engagement is the most important dimension which
entails the skills and capabilities of staff for rendering individualised services specifically
oriented for customers. Also, the ease in accessibility of products and their services serves as the
second important dimension for creating the customer delight. Similarly, the changing customer
demands and their expectations towards fashion are fulfilled by offering high range and variety
followed by both on-the-shelf and off-the-shelf availability of products as well as services.
Therefore, the identified dimensions of customer centricity from the available literature are in ….
With the explored themes.
Practical Implications: An improved understanding can be developed for the components of
customer centricity for retailers who aim to (re)frame the services for their customers. The study
has its relevance for fashion retailers selling fashion apparel to Generation Y and Z customers.
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Originality/Value: While most of the research studies have been directed towards the
conceptual work on the customer centricity in different industries, relatively less empirical
research has yet systematically investigated the main contributors for customer centricity in
fashion retail.
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Abstract
Purpose: The main purpose of this paper is to explore the dynamic capabilities in the social
enterprises in order to have equilibrium between social goals and financial goals.
Design/Methodology/Approach: The paper provides a framework for dynamic capabilities in
social enterprises. With the scientific methodology and content analysis the paper critically
examines the concepts to propose the framework. The article is based on review of literature and
highlights the contribution of dynamic capabilities in social enterprises. The article is a
conceptual study that highlights the contribution of dynamic capabilities in social enterprises for
helping them in maintaining their dual goals.
Findings: The findings of this article highlight various factors that contribute to dynamic
capabilities of social enterprises and help them in achieving continuous social improvement and
socio-economic success.
Practical implications: The proposed framework contributes to the conceptual development in
the area of dynamic capabilities with reference to social enterprises. The study will benefit the
social entrepreneurs as well as strategists to be acquainted with the significance of dynamic
capabilities in social enterprises. It would help in maintaining the balance between social goals
and economic feasibility.
Originality/Value: The field of social enterprises in India is evolving. The conceptual
framework for the dynamic capabilities in social enterprises, in this paper, is an original
contribution that shall be a foundation for empirical research in this direction.
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Abstract
Small and medium enterprises (SMEs) and start-ups can be drivers of innovation and
competitiveness in some contexts. Biotechnology industry provides one such context, where
needs of SMEs and start-ups for innovation are complex and less addressed. We start a review of
critical success factors of innovation. We undertake a pilot study to identify, cluster and
prioritize the needs. The needs identified through literature review, idea generation and
experiential inputs were refined. Interactions with select internal and external experts provided a
glimpse of specific needs. Review of programs that support innovation will help us further refine
the needs.
While technological capabilities remain an important CSF during inception and growth
stages of start-ups, financial and networking related CSF start becoming more important in
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expansion stage. Although finance-related needs emerged to be very important during
interactions with external experts, perspectives of different stakeholders are quite diverse.
Mentoring-related needs emerged to be other important cluster. Further research will help find
the nature of needs and elements that may be incorporated in projects that aim to support
innovation. Findings have implications for managers of incubators, accelerators and policy
makers.
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Abstract
The digital landscape is emerging and evolving rapidly, with countless innovations
emerging everyday. In the past decades, transportation facilities underwent significant changes.
Among different transportation modes available in market the cabs services has emerged an
important transportation mode in the major Indian cities. The taxi-aggregator companies are
growing significantly with the support of technology. It is one of the major moves towards
digital India. Nowadays, Indian citizens are using mobile applications to book a cabas per their
convenient time and location in various Indian metropolitan cities. This study is aimed to
measure and evaluate the factors which are influencing towards the digital adoption of m-taxi
services among Indian citizens. An extended Technology acceptance model (TAM) is used as the
model for prediction. A structured questionnaire was used and total 250 data was collected from
the citizens of India particularly from Delhi NCR that was analysed through structural equation
modelling. The results identified that 65% of citizen’s behavioural intention towards the digital
adoption of mobile taxi application (m-taxi apps). Several practical recommendations based on
the results was also given which can be used as input for policy makers and company
management to consider in their efforts to improve the services and behavioural pattern of
Indian citizens towards the adoption of m-taxi apps.
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Abstract
Purpose – Social media has become a platform to provide real time opportunity to consumers
sharing their opinion about any brand. This has created a new challenge for the firms and
marketers to develop an effective and instantly available communication platform for the
consumers, specifically against any complaint or failure of service. The drive of this study is to
find out the influence of numerous malleable service recovery strategies via social media
environment.
Design/Methodology – Data is collected for the four service recovery strategies(i.e. empathy,
responsiveness, apology and paraphrasing), tolerance to service failure, satisfaction and
repurchase intentions by means of a survey from shoppers of leading online shopping portal who
are actively sharing their experiences and feeling in social media environment. Experimental
research design is chosen for this study to conduct series of experiments. The study is proposed
to be quantifiable and qualitative both. To check the reliability a sequence of examinations is
undertaken, which included exploratory factor analysis, reliability valuations, conﬁrmatory factor
analysis and structured equation modeling
Findings – The findings indicate that highly adaptive recovery strategies have positive impact
on consumers post recovery responses on social media, especially prompt responses. This
positive impact leads towards consumer’s tolerance towards service failure; repurchase intention,
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customer retention and positive e-wom. Moreover, the kind of comments shared by consumer
may further disclose their outlooks for satisfactory service recovery.
Originality and Value- The social media platform is often used by firms, consultants and
experts to communicate with customers for direct interaction and positive word of mouth.
However, this research is the first to quantitatively investigate the utility of popular social media
domains in the framework of service failure and service recovery. Further, this study also tries to
find out the influence of personalized service recovery on customer’s perspective and how is it
different
from
traditional,
service
recovery
view
point.
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Abstract
Purpose – The purpose of this paper is threefold: to understand the supply chain activities of
Agriculture cluster based food processing units; to measure the supply chain efficiency of these
units; and to propose sustainable supply chain solution for business performance of these agrocluster based food processing in food processing industry clusters in rural areas and hilly areas
of Uttarakhand.
Design/methodology/approach – To achieve the objectives of this research sequential
exploratory research will be done with will involve a quantitative study and efficiency will be
measured of the agriculture food processing clusters, followed by a qualitative study comprising
case study method for cluster-based food processing for model development. In this study, a
sustainable supply chain model will be developed for the agriculture cluster based food
processing companies in Uttarakhand.
Findings – Using the data envelopment analysis and cross-case analysis method, this study will
provide a measure of efficiency of existing agro-processing cluster and issue of sustainability
related to supply chain under the preview of triple bottom line in agriculture processing industry
clusters of Uttarakhand tries to solve with the help of supply chain solution proposed with the
study.
Originality/value – This study will contribute to the extant literature by providing empirical
evidence and model developed that may help supply chain sustainability of agriculture cluster
based food processing which are activities more likely to occur within clusters, is positively
associated with innovation. Such a contribution is very important for completing the explanation
of sustainability of these clusters and their efficiency not only to reduce food loss or to double
the income of the farmer but also to reduce the concern of migration from the state, since mixed
method research will be conducted to exploring sustainable supply chain solution for these
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agriculture cluster based processing industry clusters in which still diminutive research has been
done till date.
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Abstract
Purpose – The purpose of this study is understand the effect of moderating variables on Brand
orientation and brand performance relationship in small and medium enterprises
Design/methodology/approach – Empirical study is done in automotive component
manufacturing sector in India using a structured questionnaire and results are discussed
Originality/value – This study verifies the moderating effect proposed in the literature by testing
it empirically in Indian context.
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Abstract
Imputation of word “sexual behaviour” always creates a conflicting state in the minds of
people as it is considered as offensive, harassing and negative in nature. In fact at workplaces
organisations have set many guidelines and follow related laws to eliminate this behaviour from
employees. Still, this behaviour is very much visible in today’s organisations as it is inevitable
and inculcate in the employee’s interpersonal interactions that cannot be regulated through rules
and guidelines. Further, it is not necessary that this behaviour portrayed by employees is always
problematic specially when it occurs on consensual basis and enjoyed by employees. Some of
the past studies have found sexual behaviour at work as part of social interaction which is
harmless and creates lively, enjoyable and good work climate at workplace. In present paper one
under researched or unexplored facet of social sexual behaviour has been taken where impact of
social sexual behaviour has been tested on two major indicators of employee wellbeing such as
work engagement and emotional exhaustion. A cross sectional survey has been done on 186
employees working in IT sector of India. At the outset, data have been examined against
normality, reliability and internal consistency assumptions. The dimensionality of the taken
dimensions has been confirmed after employing Exploratory Factor Analysis (EFA) approach.
Further, Confirmatory Factor Analysis (CFA) technique has been employed to examine the
structural validity of the dimensions and Structural Equation Modelling (SEM) has been applied
to validate the proposed model. Findings of the study unveiled that social sexual behaviour at
workplace and indicators of employee wellbeing (work engagement and emotional exhaustion)
are significantly and positively correlated to each other. Further, study has presented potential
advantages and disadvantages of engaging in social sexual behaviour at workplace and proposed
a theoretical review on different concepts of social sexual behaviour at workplace.
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Abstract
Present study explores the scenario/current position of Non Performing Assets (NPA) in
Indian banking sector. The study describes current phase of NPA of Indian banking industry both
public and private, root cause behind rising NPA, economy wise comparison of nonperforming
assets and various steps or measures which are initiated by various monitoring agencies i.e.
Govt, Reserve Bank Of India, and various banks itself as well. This paper is based on content
analysis and analysis of existing literature and secondary data. Study shows that level of gross
nonperforming assets have gone to higher limits, at 11.5 percent in march 2018 to 10.8 percent in
September 2018, expected to decline at 10.3 percent in march 2019 and 10.2 percent in
September 2019. It was found that key public sector banks are most sufferer from Gross Non
Performing Assets, Indian nonperforming assets are highest in Asian countries and at alarming
position at world level also. Although Govt and RBI are taking various steps in order to check
rising NPA of banks but these steps are not satisfactory and there is need to bring continuous
reforms in public sector banks in order to bring back them on the track of developing economy
of India.
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Abstract
The top 10 Global Travel, Tourism and Hospitality (TTH) Mergers and Acquisitions
(M&A) in 2018 around the world had a total turnover of 21.6 Billion USD, through the prism of
Hotels, Cruise lines, Computer Reservation Systems (CRS), the businesses of bike travel,
Corporate travel, vacation rentals and real estate. Some of the names that stand out are Accor
Hotels, Royal Caribbean, Amadeus, American Express Global Business Travel to mention a few.
Contributing 3.6% to the Indian GDP as of 2017, the TTH segment in India, supports more than
26 million jobs across the country. Hence as a strategy in the TTH business, M&A and the
Alliance Strategy has taken off in India, with business collaboration leading to value creation
that will impact the future of business.
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Abstract
Now a days Stress is seen in each and every corner of the world & which occurs and
effected by every employee. People generally use the term STRESS to describe the emotion or
feeling they have when it all seems too much, when they are overloaded and they are able to
meet all the demands placed upon them. The children burdened with heavy school bags right
from school to the manager from corporate world. Stress has Commonly became a new lifestyle
decease. It had become a predominant and people have come with balanced monitory concept to
minimize stress Information like other services had become one of the highly commentated
sector in India. From beginning of this decade, the information technology has greater challenges
because of stress. Stress is unavoidable part of employees by the things getting complicated dayby-day. About one third of employees report that they are at high level of stress which obtained
from the work tensions. Which includes working conditions, work expectations, and
interpersonal interactions. People experience stress from both psychologically and physically--as
a stimulus, a reaction, and as a cognitive/affective/physiological state.
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Abstract
Scores of researches have been conducted to understand financial satisfaction of an individual. In
the current research, authors have tried to study the gap in area of researches done for financial
satisfaction. An area still remain unexplored is that of knowing the determinants of financial
satisfaction of academician at management institutes. The satisfaction derived by academician
from financial investments is not yet observed in Indian context. So a research is done to find out
the factors of financial satisfaction among academician by considering their demographic factors
like gender and socio economic factors such as age, gender, income etc. A sample of
academicians was taken belonging to different age, income and gender groups. Exploratory &
Confirmatory Factory Analysis were applied. The findings have inferences for advisers working
in financial sector & wealth management employees to take into consideration the various
factors of financial satisfaction when they correspond with their clients, specially the
academicians.
Social implications: Policy makers on financial products/service consumers may use financial
satisfaction and factors leading to it, as important factors to suggest and encourage effective
awareness plans to improve consumer “financial well being”.
Originality/value: This study is the innovative one as first hand work is done to determine the
factors of “financial satisfaction” among academicians
Research Limitations: The present study uses random sampling method and has included
sample from different age, income, educational background as well as gender. The sample as
collected from Gwalior region only can be expanded further for other cities and other nations as
well so that results can be generalized further. Further income wise, age wise, education wise and
gender analysis can be included in the study to increase the horizon of the study.
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Abstract
Control of different guidelines and instructions and quantitative models and governance
frameworks to control financial crises in commercial and financial institutions has been created
to measure risk of the underlying factors of financial failures and distress and crises at
commercial and financial institutions are lack of awareness & lock of risk culture & management
in order to the success of risk management, basic factors which are arising from attitude &
behavior of individuals in organizational culture must be controlled .
Behavioural aspects which are the most critical factor in risk management requires more
intellectuals development & research to help commercial & financial institutions to increase risk
management .
The aim of this study is to review risk culture in different dimensions of risk and
commercial & financial institution
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Abstract
Agriculture sector is an integral part of Indian economy and its growth can create a huge
impact on the GDP by producing ample raw material and ensuring food security. This research is
an attempt to examine the key antecedents of farmer’s income, and productivity. This paper
studied the linkages of critical macroeconomic indicators and agricultural variables in context of
Indian Economy. We established a set of hypotheses on important relationships, which are
backed by the relevant indicative literature review. We established the correlation among the
relationships, and test the hypotheses using regression analysis. The macroeconomic variables
considered in this study were forex, interest rate and wholesale price index. We found that the
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positive relationship between two of the macroeconomic indicators i.e. forex and interest rate
with both variables with sufficient evidence. We were also able to establish a less significant
impact of the third indicator i.e. wpi on these variables. The findings further be explored by
contemplating more indicators and study their ramifications in this sector of Indian economy.
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Abstract
The recent literature on inequality is vast and expanding. Focus on income inequality and
wealth inequality is visible in recent studies. It is reported that inequalities increase because
wealth is rewarded more than work. In the case of work also the reward system is getting highly
unequal. Compensation inequality is high and growing in India and other parts of the world. This
increase of income inequality is neither inevitable nor the result of impersonal market forces of
capitalistic economy. The paper argues that the high and growing compensation inequality is not
irreversible. A recent report says that the CEO of Tech Mahindra gets a remuneration of Rs 146
Crore per year which is 3150 times the median compensation of the company’s workforce in
2018-2019 (Business Today, May 2019). The same report says that the chairman of Larsen &
Toubro gets a remuneration of Rs 137 Crore per year which is 1753 times the median pay of the
company’s work force. The average daily wage rate in manufacturing sector in India is Rs
347.30 which means Rs 10419 per month, which is less than the recommended minimum wage
(GOI 2019). Are these astronomically high compensation inequalities justified? Do companies
create wealth for shareholders on the basis of these inequalities? Will Employees Stock Option
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Plan (ESOP) solve the issue of increasing compensation inequalities? These and a few other
related questions are addressed in the present paper. Secondary data taken from reliable sources
are taken into consideration in the present paper. Statistical techniques conventionally used in
studies of similar kind are employed. A few suggestions for further research are given at the end
of
the
paper.
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Abstract
In 2016, Mukesh Bansal quit Myntra and started CureFit along with Ankit Nagori. Since
then CureFit has disrupted the preventive and curative healthcare market. By choosing to grow
inorganically, CureFit has merged, acquired, and partnered with other wellness, fitness, healthy
food, and healthcare businesses to scale their four verticals.
The founders built a unicorn startup in the past having investors backing them, and
virtuous industry reputation. CureFit is entering global markets as the duo is set to launch Dubai
outlet, fresh challenges await, and celebrations might need to be put on hold. CureFit’s aims to
have 100 million active people on their platform over the next decade. There is a long way to go,
lot more capital to be raised and earned.
The case essentially explores how a seasoned startup founder is implementing past
learnings into an unlike industry, approaching growth, eating into competitor shares, and creating
new marketplace.
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Abstract
Emotional Intelligence (EI) must somehow combine two of the three states of mind
cognition and affect, or intelligence and emotion. It refers to person’s ability to control,
understand, perceive, and analyse the emotions. Some of the previous researches suggest that
emotional intelligence can be learnt and strengthened by the passage of time and experience
while some suggest that it is an inborn quality. If in a workplace, a worker has high level of
emotional intelligence, then he or she would be able to express emotions in a healthy manner and
can interpret the emotions of co-workers, thus helps in deepening work relationships and
performance. Emotional Intelligence is not about being soft. It is a different way of being smart having the skill to use his or her emotions to help them make choices in the moment and have
more effective control over themselves and their impact on others. In this research study, an
endeavor has been made to formulate conceptual framework of job stress and emotional
intelligence.
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Abstract
In the recent past inclusion of artificial intelligence (AI) in robotics has changed the
dynamics of autonomous systems (AS). Early research on AI and robotics has been carried out as
standalone technologies with AI focusing on self-learning decision making capabilities and
robotics focusing on physical movements of a robot (robotic arm). The purpose of this study is to
aid stakeholders of autonomous systems to identify the potential barriers which could hamper the
integration of AI and robotics. This study attempts to identify the critical factors affecting the
integration of AI and robotics (autonomous systems). These factors are identified from the
existing literature and official reports. A total of eight major factors were identified. Total
interpretive structure modelling (TISM) is employed to develop a hierarchical model based on
the significance of each factor. The findings of this research will help stakeholders to handle
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friction points which are affecting the growth of autonomous systems. Finally, situation-actorsprocess (SAP) and learning-action-performance (LAP) model will be applied to understand and
analyze the status of autonomous systems in Indian context. The study concludes by
recommending
do’s
and
don’ts
for
India.
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Abstract
Soft Computing comprises of unified framework that can tolerate a certain level of error
and inaccuracy. It is an emerging area in computer science that provides rapid solutions for
fusion of research in evolutionary algorithms, genetic programming, neural science, fuzzy
systems, chaotic systems, genetic algorithm and probabilistic reasoning. It is used in handwriting
recognition, image processing, decision support system, data compression and data driven
predictions. Plethora of studies have been conducted in the context of soft computing and
database in the area of computer science. This study aims to synthesize the views of the
literature, based on bibliometric analysis on from the data retrieved from Web of Science
database for the period of 1997-2019. The results are discussed from the perspective of number
of publications per year, number of citations per year, eminent institutions, authors, countries,
and keywords. The results of this analysis could be used to increase the understanding on soft
computing and database usage in research.
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Abstract
Retail selling literature has always strived to understand ways in which consumers need
salesperson’s assistance during shopping, how such an involvement of salespersons can be
increased, or how salesperson-customer dyad can be improved for retail products. However,
most studies do not take acknowledge the possibility that different retail products inherently
differ in the degree to which salesperson’s help would be required when shopping for them and
end up clubbing or generalizing their finding to the category of ‘retail products’. This study
explores this inherent difference of requiring salesperson’s help among different retail products.
The findings suggest a significant difference in customers’ need for salesperson’s help when
shopping for different retail products. More insights are drawn about how such need for
salesperson’s help for different retail products varies with demographic variables of age and
gender. The results also enable grouping of retail products on the basis of customers’ need for
help from salespersons in their shopping process. This study highlights the need for future
studies to choose appropriate retail categories when studying salesperson’s role in customers’
shopping process. It also provides guidance to retail managers about customers’ need for
salesperson’s help when shopping for different retail products and helps them decide where
salesperson’s involvement should be emphasized.
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Abstract
Online buying has no more an unchartered territory for Indian consumers. Internet
growth in last one decade leads strong foundation for online selling in Indian context. Consumer
choices has widened in last couple of years due to entry of these online channel. Consumers are
getting attracted towards these online channels, however, at the same time they are buying from
offline channels too. The study tries to figure out, value perception and consumers choice criteria
towards offline and online channels on selected dimensions.
After literature review and interviewing the professionals in the retail area, researchers
have identified ten variables which play important role both for offline or online channels choice
criteria. The total sample size for the study was 300, out of which 257 questionnaires were usable
and further analysed. On the selected dimensions researcher applied t-test to find out the
significance difference between online and offline channels. Discriminant analysis, a
multivariate data analysis technique was used to find out the discriminating dimensions from
consumers perspective on online and offline channel choice criteria.
The result clearly indicates that online is better from consumers perception on importance
of time cost, reasonable price options, easy payment option, ease of information search, ease in
selection of merchandise, variety of product whereas online channel lags to offline on value for
money, perceived risk, satisfaction, whereas on overall service there is no significance difference
in online and offline channel. According to discriminant analysis satisfaction and information
availability of the product are the most distinguishable parameters for offline and online
channels.
These value perceptions of consumers clearly indicate that which parameter consumers
give importance for offline and which they give importance to online. These parameters give
guideline to marketing professionals both for offline and online retailers to formalize their
strategy towards consumers, if they lack in some aspects they have to improvise for having
higher customer patronage.
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Abstract
The article intends to propose a conceptual social media advertising model, for
examining the influence of several identified exogenous variables such as Informativeness,
Entertainment, Credibility, Irritation, Incentives and Personalisation on Attitude towards Social
Media Advertising further the influence of Social Media Attitude towards Social Media
Advertising on Purchase Intention. Using non-probability convenience sampling, data was
collected from 420 Indian Millennials who are active social media users. Exploratory Factor
Analysis (EFA) and Confirmatory Factor Analysis (CFA) were used for establishing validity and
reliability of the adapted scales. The model deployed Structural Equation Modeling (SEM)
technique for determining model fit and testing the proposed hypothesis. The results of SEM
confirm the significant relationship of predictors such as Informativeness, Entertainment,
Credibility, Irritation and Incentives with Attitude towards Social Media Advertisements. Also,
significant positive influence has been found of Attitude towards Social Media Advertisements
on Purchase Intention. Further the article deals with a detailed discussion on results, theoretical
and managerial implications, limitations and future scope.
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Abstract
Dynamic capability (DC) of the organization is based on the knowledge that enables it to
respond to the market dynamics and as such have been a focal area of research in strategic
management. Dynamic capabilities and knowledge have thus become key words in designing
and aligning the strategy. This research is based upon the bibliometric analysis of currently
available research on the topics ‘knowledge’ and ‘dynamic capability’ from the Scopus core
collection database for a period ranging from 1997-2019. All the available literature published
across past twenty two years is analyzed. This analysis provides citation networks, author
couplings, the most productive countries, eminent authors in this field of research revealing their
significant contributions to the literature pertaining to knowledge and dynamic capabilities.
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Bibliometric analysis, a method that shifts the emphasis of enquiry from former conducts to
present-day trends is introduced in this research. Various sets of related keywords that represent
interrelated yet diverse subﬁelds of inquiry are pulled out from bibliographic networks. The
purpose of this study is to revel their rankings signifying their contribution to the knowledge and
dynamic
capabilities
literature.
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Abstract
OYO rooms is a chain of hotels and accommodations expanding in India & operations. OYO
rooms provide standardized services at a budget price. OYO has different property types basis to
provide various services like OYO rooms, OYO town house, OYO home, OYO silverkey etc.
OYO has different core capabilities which aided to expand and achieve better results –
Efficiency through technology, automated revenue management, deep experience in property
makeover & repeat demand and ancillary revenues. OYO has adopted many innovative strategies
to achieve significant growth and deep penetrative marketing. OYO has many competitors in
India and different countries and OYO has adopted different ways to keep uniqueness. Business
model of OYO is to book a part of partner hotel’s inventory and transform to match standardized
quality. Then users book these rooms at a pre-determined price. OYO is continuously expanding
its operations and planning to expand further. OYO is facing some challenges as well and team is
planning to figure out solutions to overcome the challenges. Some recommendations have been
suggested to OYO rooms to ensure sustainable service and experience.
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Abstract
The Transaction Cost Economics (TCE) theory provides a deep understanding of factors
behind the vertical integration decisions of firms. The need to go beyond innovating products or
services, and change the fundamentals of how a business makes money is being rediscovered
through the concept of cyclical borrow-use-return model. Business model innovations yield
higher returns than product or process innovations and sustainable business models might have
the additional benefit of higher risk mitigation and resilience and yield additional diversification
and value co-creation opportunities. In this study, we focus on business model innovation since
sustainability efforts in many cases cannot be realized with a product-focused approach alone,
but often need an additional boost in the form of business model innovation. We therefore
explore how sustainability is reflected in the business models of organizations. The purpose of
this paper is to describe a corporate effort to implement a sustainable business model. An Indian
company, selling ready mixed cattle feed, which later entered in the field of milk procurement
and processing, is examined in this study. Information has been collected from semi-structured
interviews with top-level management, as well as available internal and external documentation.
The case study demonstrates how a novel form of business integration has resulted in recasting
business sustainability as resilience that not only recognizes the importance of profits, but also
values longevity. The firm where, a major customer base is converted to the major supplier
segment, thus creating win-win integration adds a new business strategy to the taxonomy of
business integration. Organizations may consider how suppliers can also contribute to revenue
and whether they can become future customers with the emergence of the digital era. In a highly
competitive market, the case study demonstrates that focusing on business model innovation can
be highly profitable. The case study thus illustrates that a resilient business requires resilient
relationships.
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Abstract
The world faces two main challenges, namely climate change which leads to global
warming with all the adverse environmental consequences and increasing income inequalities
which undermine both capitalist system and democracy. Social scientists, environmentalists and
activists try to explain these issues and find solution with limited success. Extended Producer
Responsibility (EPR) initiative has emerged during the past two decades as a major aspect of
waste management policies which are built on the principles of reduce, reuse and recycle. There
are many kinds of waste like municipal waste, industrial waste, plastic waste, biomedical waste
and electronic waste. The EPR principle is based on the idea that producers should have the
financial and material responsibility of recycling or ultimately disposing of the end-of-life
products in order to protect the environment and health standards of the community. The Indian
context, there are the Social Waste Management Rules (2016), the Plastic Waste Management
Rules (2016), and the E-Waste (Management) Rules (2016) which partially address the issue. In
the absence of institutional arrangements, the informal sector plays a major role in inefficient
waste management activities resulting in environmental damage and health hazards. The present
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paper argues that global warming, increasing income inequalities, inappropriate technology and
the huge role of informal sector in developing countries are all interrelated problems. EPR has
the potential to play a small but significant role in addressing these issues. The paper concludes
with mention of suggestions for further research in this exciting area of study.
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Abstract
NASSCOM Big Data & Analytics Summit in its 6th edition held in July 2018 highlighted
the transformation of enterprise decision making through analytics and AI. It also emphasized
that 2018-19 is the year of growth with India’s GDP growth rate as 7.3%, with its export of $352
billion and $61 billion foreign direct investment. In order to sustain growth organization need to
strategies well. Business analytics has emerged as the new technology tool to support decision
making process. The purpose of the study is to understand the moderating role of business
analytics in enhancing organizational performance through effective strategy formulation.
Through analytical tools connected through fast telecom infrastructure like OLAP group based
decisions can be made in less time and accurately. The organizational strategy based on accurate
and real time decision will definitely leads to better organizational performance. The current
study is empirical and cross sectional which is based on primary data collected in Delhi-NCR.
The result of the study indicates that use of business analytics is critical for the organizations in
the current digital era. Also it emphasizes that use of business analytics plays a moderating role
in achieving organizational performance by enhancing strong strategic planning.
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Abstract
A robust aviation industry works as a catalyst for transportation and economic growth of
the country. Currently, Airports Authority of India (AAI), owns and/or operates 125 airports, out
of which 26 airports are civil enclaves, 68 airports are operational and the rest 30 are nonoperational. Only 10% of these airports are profitable while the rest are making losses. The
challenge is to make every airport self-sustainable without compromising the quality and safety
of operations.
The aim of this paper is to study the passenger and cargo demand pattern of the regions
served by the non-metro airports and highlight the interdependence of aviation and tourism for
their economic sustainability. The study highlights various high cost operational issues of
regional airports, which include high cost of work force, high design cost equivalent to full
service airports rather than low cost airports, etc. The cost reduction on level of automation,
maintenance cost etc. need to be considered. However, the security, safety and airside costs shall
not be reduced due to their critical importance. In this study, the data is collected from the
Airports Authority of India, International Civil Aviation Organization (ICAO) and Airport
Council International (ACI). This study also identifies factors that will lead to development of
entire catchment area and empower the local community and regional traditional industry.
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BYJU – The Learning App has become a common household name in India. The app is
gaining popularity between parents and students and is getting preferred over the classroom
teachers and the private tuitions. Founded in 2011, by Byju Raveendran, BYJU’s is one of
India’s global success stories. With the customer base of more than 30 Million and revenue of $5
Billion, it is undoubtedly a leader in India’s online education market. The vision of the company
is to have the strong footfall in the online education space at global level.
As BYJU Raveendran is contemplating his next move to create a presence of BYJU’s –
The Learning App in the international market, conditions at home turf are changing too. With
other educational online applications like Toppr and Extramarks catching up with BYJU’s is one
of the primary challenges that the founder of the company, Think and Learn should be wary of.
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Abstract
In this rapidly changing volatile, uncertain, complex and ambiguous (VUCA) world of
business scenario and with the existing stiff competition and narrowing revenue margins among
the Indian Infrastructure Companies, employee attrition assumes a larger significance for the
survival and success of any Organisation. Employee attrition is the reduction of staff by
voluntary or involuntary reasons. These can be through natural means like retirement, or it can
be through resignation, or employee death, termination of contract, or when a company decides
to make a position redundant.
Employers generally consider attrition as loss of valuable employees and talent. As
employees leave an organization, they take with them much-needed skills and qualifications that
they developed during their tenure with the Organisation. On the other hand, junior professionals
with promising qualifications can then succeed into higher level positions or business owners can
introduce more diversity in experience or expertise.
There are various factors that affect an individual’s decision to leave a job. While an
employee’s leaving the job is considered attrition by one organization, it is looked at as talent
acquisition by the new organization and to the individual it means a career move, economic
growth and improved quality of life closeness to family etc. Hence, what is a problem for one
may be an opportunity for another? There are various reasons why people leave their jobs. Few
of the common reasons for leaving the company are better prospects i.e. salary or compensation,
treatment or behaviour of colleagues or reporting manager, interpersonal relations, personal
reasons, WLB, high work pressure, completion of project, work location disadvantage etc.
Whenever an employee handling a critical role leaves, there could be an immediate
vacuum or disruption of the job and could impact the business. Therefore, the organisations
should take necessary measures to curtail the attrition and retain the employees by understanding
the reasons of attrition and addressing them at the early stage. Retaining employees is critical and
an ongoing effort and organisations need to create a conducive environment and foster retention.
This Case Study is anticipated to understand the Employee Attrition in various
Organisations and Infrastructure sector in particular.
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The main objective is to understand the reasons why employees are leaving the particular
infrastructure company under study and what are the factors of dissatisfaction leading to attrition.
How attrition ratio in competitor companies and what measures can be taken to retain the
employees for competitive advantage for growth and development of the organisation.
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Abstract
In this research paper the implementation of Performance Management Systems through
digital technology had been discussed. The opinion of managers in steel units in India has been
collected through structured questionnaire. A comparison of performance management system
before and after digitization had been made. The results of this study states that job satisfaction
and performance of managers has enhanced with digital performance management system
because it can be done more easily as compared to traditional performance management systems.
For instance, the information across the organization can be used with digital technology and
feedback can also be communicated appropriately on time to the employees to better motivate
and enhance their performance. The performance management system can be integrated with
other systems in the human resource information systems for higher productivity and
effectiveness.
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Abstract
Job satisfaction & Employee faithfulness represent one of the major key challenges to
deal the daily operations in the organization today in the situation of managing their employees
of an organization. Human resources are the most precious resource for every organization, the
organization value becomes rich when an employee works for a long time in an organization. A
lot of researches have been when longer an employee conducted in various sectors to
demonstrate the impact of Job satisfaction on employee faithfulness. Employee faithfulness is all
about employees being committed for the success of the organization with a strong belief that
working with that particular organization is their best option. The aim of the study was to find
the impact of job satisfaction on employee faithfulness in case of academicians. This study also
finds out various factors underlying job satisfaction and employee faithfulness. To achieve the
aim of the study questionnaire survey was used.
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Abstract
HR mainly deals with people and it's a Fizzy also. Now a days, Human Resource is
playing key and vital role in any organization. According to organizations requirement HR
policies are changing drastically and dynamically in time. HR is very costly and valuable. So,
any organization should utilize them properly. Earlier organizations seeking education
background for any jobs and stereo type speaking is enough. But, nowadays organizations
seeking for Excellency, Productive, thought process, special skills, Dynamic decisions making
linked with finance, 360° approach, asking failure stories etc., know how, accountability,
problem solving, Talent management and converted in to Digital HR. HR leadership playing a
vital role in global. Earlier we can handle any issues by way of authoritatively but, now trend is
changed it should be handled in influenced way.
Some of salient principles of HR leadership:
• Person Vs. Position
• Influence Vs. Authority
• Wisdom Vs. Intelligence
• Leading Vs. Following
• Stable Vs. Drive change
• Listening Vs. Communicating
• Retaining Vs. Giving power
• Discourage Vs. Courage.
Following Analysis is required while recruiting in HR
• People Capability Maturity Model
• Talent Management
• Transformation of HR.
If HR may implement and considering above parameters n different processes as described
above, the organizations will be always in horse race for success forever and it will give impact
to dynamic growth of country also.
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Abstract
Performance appraisal is a process in which employees’ job performance is evaluated in
relation to the allotted work and the job profile into which he is put up. It is also known as an
annual review which helps the managers’ place the right employees on the right jobs, depending
on their skills. Employees are often curious to know about their performance details and compare
it with their fellow colleagues so that it serves as a benchmark for their improvisation. The basic
purpose of performance appraisal is to identify an employee’s worth and contribution to the
company.
This paper describes how Performance Appraisal can have an effect on the employees
and their performance. This study helps in analysing whether the employees are happy about the
way the organization conducts its appraisal or whether there are any issues which bother the
employees. In any organization there can never be fully satisfied employees. Thus the study
makes an attempt to understand employees’ perspectives and their expectations in terms of
performance appraisal.
The study also concentrates on making the organization understand where it is lacking in
terms of giving the best to the employees. It helps create transparency where both employeeemployer expectations are brought to light for the betterment of the organization.
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Abstract
More than 26 years of economic and trade reforms have helped the Indian economy to
increase trade volumes. This paper reviews India’s free trade agreements (FTAs) with
Association of Southeast Asian Nations (ASEAN) countries and its proposed FTA with
European Union (EU). Annual data of India’s exports, imports, and trade volume with EU and
ASEAN countries is employed to study the Gravity Model. Variables studied include distance,
population, FTA (dummy variable), and gross domestic product of EU and ASEAN countries for
a period of 19 years from 1996 to 2014. The panel ordinary least squares regression method is
applied to analyse the relationship between different variables. With the available data set,
experiments signify the Gravity Model for India with EU and ASEAN countries. Different
factors are found with respect to both the blocs, and the results are as per the synthesis in this
theory.
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Abstract
India has witnessed extensive economic reforms in its policies governing international
trade which has consequently led to a dramatic rise in the trade flows, increased volumes of
bilateral trade and has led to the growth of specific industries in more than two decades IndiaASEAN agreement and the on-going negotiations between India and EU representatives during
the last decade has given rise to substantial curiosity among researchers across the world. The
kind of trade agreements India has with the two trading blocs is significant to explain the
direction of India’s trade volume in respect of selected industries. The research paper analyses
the trend in trade patterns and the increase in CAGR in respect of selected industries from 1996
to 2015. The trade pattern of India with respect to selected industries like food processing,
textiles and garments, minerals, chemicals, gems and jewellery, metals and metallic goods and
machinery and engineering goods, under the HS code II is analysed for EU and ASEAN
countries. The historical span for the study was chosen keeping in mind the years of association
with the countries in EU and ASEAN.

486

Revisiting the Essential Foundational Concepts of Organizational Change
Atul Hadap
Ph.D., Student
Institute of Business Management
Symbiosis International University
Pune, State of Maharashtra
India
Email: athulphadap@gmail.com

Anugamini Priya Srivastava
Assistant Professor
Institute of Business Management
Symbiosis International University
Pune, State of Maharashtra
India

Prasanna Pradeep Chavare
Ph.D., Student
Symbiosis International University
Pune, State of Maharashtra
India

Abstract
Executing a change program should not be considered as an operational exercise that has
well-defined and documented outcomes. Though one wishes that it has a prescribed outcome.
Change deals with a culture that impacts the emotions and behavior of the members. Managing
and changing human behaviors is fraught with risk. Thus while considering to execute a change
program it is vital that key foundational concepts linked to the change program are kept at the
forefront to ensure a successful journey. Change is viewed differently by the one who strategizes
it compared to the one who executes and to the one who is impacted by change. Often the
planners and the executioners do not participate in a change program. This is the most obvious
reason for the failure of the change programs as the maker and the deliverer of the program does
not have to undergo behavioural change, but recommends others to undergo the change. But
lately an organization expects all stakeholders to accept on-going change and that now is an
integral part of its sustenance (Adil M, 2016) (Santhidran S. Chandran V.G.R. and Borromeo J,
2013). Thus it becomes important to ground the feet in the essential foundational concept of
organizational change viz: Culture, Climate, Process, Commitment to Change, Change
Resistance, Change Behaviour, Change Strategy, Organizational Capability to Change, Change
Readiness, Structure, and Leadership.
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Abstract
Development in a country is fostered by its efficient governance. To ensure the
betterment of their citizens, governments over the world have accepted Sustainable Development
Goals (SDGs), announced by the United Nations Development Programme (UNDP) in the year
2015, as acceptable governance targets for all. Information and Communication Technologies
(ICTs) serve as meaningful contrivances to engage with all the cross-currents linking the 17
SDGs together. In present times, these technologies have also been accepted as a means for cocreating values for citizens as insisted by participatory models of governance too. This paper
attempts to examine all aspects of employing emerging technologies in accelerating the
processes of governance. Based on an analysis of the related academic literature and extensive
field experience of the author, the paper seeks to address the following questions:
- How emerging technologies are expected to help achieve the SDGs and strengthen the
relationship between the state and its citizens?
- What are some of the challenges that usually confront the uptake of emerging
technologies in the governance context?
- What is expected to be the face of governance in the wake of emerging technologies?
After addressing these questions, the paper attempts to propose some viable strategies that can
strengthen the application of digital emerging technologies in governance.
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Abstract
Indian healthcare is experiencing a new wave of opportunity. The sector is growing at a
brisk pace due to its strengthening coverage, services and increasing expenditure by public as
well private players. The healthcare market can increase three fold to Rs 8.6 trillion (US$ 133.44
billion) by 2022. Founded in 2016 Cure.Fit is a health tech start up which takes a holistic
approach towards health and fitness by bringing together all aspects of a healthy lifestyle on a
single platform. It has a unique journey in comparison with its competitors, with all the
favourable factors in play right from increasing awareness for healthy lifestyles to easy funding
for its growth hence, Cure.Fit has added distinctive value to its customers in a smart way.
Powered by data driven decisions, engagement with its users on social media Cure.Fit is ready to
flourish and start a fitness movement in India.
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Abstract
Changing shopping patterns with the passage of time and advancement of technology is a
very significant area of research for marketing scholars. The present study is an attempt to
explore the factors which are responsible for the purchase decisions of consumers. The
preference and choices of consumers are rapidly changing in the era of globalization. The study
focuses on the young consumers due to their increasing share in the purchase decisions. An
exploratory research design was developed for this study which have both the aspects
quantitative and qualitative measurements. A large-scale survey was done with self-administered
questionnaire which was developed by the help of Consumer Style Inventory (CSI) scale
originally developed by Sproles and Kendall. Exploratory Factor Analysis was done to explore
the important factors
which are playing their role in the purchase decisions of young
consumers. Further the demographic variables are analysed to see their influence on the
consumer purchase decisions. The analysis shows that the major factors like quality and brand
are still influential factors for purchase decisions of consumers. The role of gender, education.
Marital status and company for shopping are also playing their role in purchase decision making
by an individual consumer.
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Abstract
The purpose of this study is to identify the role of virtues as moderators affecting the
association between felt emotion, especially felt guilt and plagiarism outcome behaviours and to
find whether virtues promote or discourage the plagiarism outcome behaviour. This paper
focuses on the plagiarism and its consequences along with the impact of emotions, i.e., guilt, on
the graduate student’s plagiarism decision. It evaluates the moderating effect of various virtues
on the relationship between guilt and outcome behavior for plagiarism. In this study, the
moderation effect is checked under both direct and indirect guilt scenarios. Here, the researchers
investigate the effect of guilt emotion and various virtues on student’s behavior for plagiarism in
the form of quasi - experimental study. It discusses how different scenarios will create different
impact of virtues on outcome behavior.
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Abstract
This study encompasses the understanding of types of organizational innovations that
companies need to survive and also to leapfrog the competition by means of a radical idea or
breakthrough innovation. The major emphasis is on Disruptive innovation (DI) which displaces
the existing market and creates new niches and subsequently markets. Being disruptive in nature
it has potential to influence the entire industry and uproot even the biggest players of industry
therefore the big and small both types of organizations cautiously have devised techniques to
cope up with existing or future DI. Gradually, the study trickles down on a specific DI called
‘Open innovation (OI)’, hugely disruptive in era of digitalization. OI is strategic move of
organizations to allow the inflow and outflow of knowledge across the organizational
boundaries, instead of hoarding it inside. The organizations such as Google, Apple, IBM etc. are
the examples that have pioneered the market based on their open innovation model and have
changed the way their respective industries function. The changes caused by OI in the business
ecosystem may adversely impact the incumbent firms if they procrastinate immediate action (i.e.
coping strategy against DI). The study has proposed a conceptual model of firms’ coping
strategies against DI and also illustrates the chosen coping strategy of firms with respect to R&D
capabilities, organizational structure and available resources at disposal.
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Abstract
While previous studies have developed store equity models, there is still a need for new
store equity models. This empirical study reinforces our knowledge of how store equity forms
and its overall impact on store performance. This paper reviews the antecedents/consequences of
store equity; the findings are drawn directly from the extant literature. This paper examines the
conceptualization and operationalization of customer-based store equity and its related facets.
The results reveal an explicit understanding of the concept of customer-based store equity,
leading to a more effective model construction process.
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Abstract
Purpose: Entrepreneurship is gaining acceptability among the youth. Since the contribution of
entrepreneurship in job creation and economic growth is vital, the role of entrepreneurship in
economic development is increasingly being recognized by the policymakers and researchers.
The purpose of this study is to investigate the factors which influence the intention of students
towards entrepreneurship. Furthermore this study also aims to formulate an integrated model to
the factors for entrepreneurial intention (EI) among university level students.
Design/Methodology/Approach: A systematic literature review is conducted to study the
factors influencing entrepreneurial intention of students. The search is kept limited to
‘entrepreneurial intention’ only and studies that refer to entrepreneurial intention and associated
factors in title, abstract, and keywords were primarily considered to review.
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Abstract
Job performance of Employees has become an issue since there are broad mismatches
between the acquired skills by Employees and the Knowledge Management skills required by
employers. The present study is undertaken to know the Knowledge based factors affecting the
Job performance of Employees. A sample of 146 respondents was collected from 25 IT recruiters
in Hyderabad. The study was analyzed using Regression Model, ANOVA and Factor analysis It
was found that Theoretical knowledge, Communication skills, Interpersonal skills, Social
networking ,Intellectual capabilities, Problem solving skills,Teamwork,Leadership skills,
Planning and Organization skills,.Adaptability,Technology skills and Analytical Skills are major
influencing factors that influence Job performance of Employees. It is suggested that employees
must try to gain adequate knowledge Management skills through knowledge creating, sharing
and retaining for better performance of job in the Organization.
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Abstract
The arrival of internet in the present era followed by World Wide Web brought massive
revolution in the field of information-sharing. In 1990, when internet came into our little world,
since then the number of internet users has skyrocketed. Internet has become a ubiquitous
ingredient in an individual’s life. Most of the people have an easy access to internet which
satisfies their information needs easily (Marton and Wei Choo, 2012). In this present digital era,
internet provides speedy and convenient platform for seeking health related information. For
some patients internet acts as a first source of health information and others seek continuous
information on their health after seeking professional diagnosis also (Stevenson et. al., 2007).
If we turn back and look into the past research, it is noted that continuous studies are
being done to understand the factors which influences one’s health information seeking
behaviour (Freimuth et al., 1989). Limited studies have been done in investigating the outcomes
of such behaviour (Myrick, 2017). This study is pivotal for the medical practitioners and other
public health officers to enhance the effectiveness of health services.
The major purpose of this study is to develop clear understanding about the implications
of online health information seeking behaviour. In present study a model is developed which will
help in studying the relationship between online health information seeking behaviour and the
consequences of post-search. The different consequences of post search include patient’s
intention to treat him, not sharing the real problems with physicians, cross checking physician’s
knowledge, or simply sharing their experiences with other health information seekers. Such
behaviours by information seekers have raised the eyebrows of healthcare professionals and
captivated the attention for doing research in this direction.
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Abstract
Of late, the Government of India constituted a ministerial panel for finalising alternative
mechanism for consolidation of public sector banks in India with a motto to create large banks
for meeting the credit needs of the growing Indian economy and building capacity in the PSB
space to raise resources. The very objective behind the move of mergers of PSB seems to make
them financially stronger to enable them to emerge, few of them, at the global level. The
governance of these banks also assumes significance. The present study aims to explore
underlying reasons for mergers and acquisitions of public sector banks in India. The motivation
for pursuing present research is to explore certain challenges faced by Indian banks responsible
for the present status. The study also aims to assess certain issues from governance point of view
that favours the mergers and acquisitions. For ascertaining the financial stability of these banks,
Banks’ stability indicator (BSI) variables grounded on construct of soundness, assets-quality,
liquidity, profitability and efficiency with measurement scale of ratio scale. The analysis of all
public sector banks has been undertaken to extract the output with the help of statistical tool
(SPSS). Further, statistical tests have been used according to nature and scale of the study. The
output of the study indicates assets and profitability underlying variables are responsible for
likely mergers and acquisition of bank.
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Abstract
Purpose – Online learning is the way of utilising modern technologies to provide learning access
in the absence of traditional classrooms. As compared to developed countries, India is in nascent
stage in terms of digital education but the growth rate is substantially high which makes it a
remarkable area for research and for the analysis of future scope.
Methodology- In an attempt to measure the customer satisfaction in e-learning mode in India,
the questionnaire containing parameters to analyse satisfaction with core service, satisfaction
with contact person and overall satisfaction level through various sub-parameters like
systematization of service, accessibility, reliability, and cost was developed. The questionnaire
was mailed to a group of 524 people all across India. Non-probability sampling technique,
convenience sampling was used, and respondents were required to fill questionnaires. The
response rate came out to be 21.37% and 112 respondents submitted the form. Structural
Equation Modelling (SEM) was used for further analysis.
Findings –The present study has found a high satisfaction level among the respondents and
substantial interest to use e-learning in future if given at a lower price with a bend towards
recommending the same to the friends/family members. The students prioritized satisfaction with
contact person over other considerations.
Research Implications and limitations – The research is done with a view to provide a sight to
the rapidly changing learning scenario in India. This can work as a motivation among the elearning service provider to do better and make investment to expand their scopes. The present
study can be further extended by including more respondents and by making it more domain
specific.
Originality/Value – In the context of Indian economy, the area focusing on measuring the
customer satisfaction in case of e-learning mode is little unexplored. The present paper has
attempted to provide a new insight to help the managers to improve the aspects which could
further heighten the satisfaction of the customers.
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Abstract
Purpose - The study aims at exploring the influence of Big Five personality traits (Extraversion,
Openness to experience, Conscientiousness, Agreeableness, Neuroticism) on young consumers’
purchase intention for organic food.
Design/methodology/approach - Survey method was used to collect primary data for this study.
Total 647 respondents participated in the survey. The proposed theoretical model was
empirically examined using two-step approach. Firstly, validity and the reliability of the scale
was measured using confirmatory factor analysis (CFA) and then Structural equation modeling
(SEM) was performed to check the model fit.
Findings - The findings indicate that extraversion, openness, agreeableness, conscientiousness
are positively related with young consumers’ purchase intention of organic food. However,
neuroticism was the only exception to this.
Originality/Value - This study is the first attempt to explore the influence of dispositional traits
on young consumers’ purchase intention for organic food hence it contributes to the consumer
behavior literature and provides important insights to the marketers of organic food.
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Abstract
The Purpose of this study is to identify global warming issues and their impact on
Agriculture Supply in Uttarakhand. It also tries to identify some probable solution that will help
to create a climate resilient supply chain and thereby enhance the income of farmers. Exploratory
research was conducted, in which primary and secondary data were collected with the help of a
literature review and followed by interviews and discussions were done to identify problems and
probable solutions. Findings of the study suggest that there has been an impact of climate in
agriculture supply chain in Uttarakhand and cluster-based food production and processing can be
a solution that can be replicated in the region to enhance the income of the farmer. The study was
conducted in the state of Uttarakhand only. The study can help stakeholders in identifying and
replicating successful solutions highlighted in the study.
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Abstract
Widespread use of pesticides in agriculture and in industry sector causes environmental
contamination and yielded harmful effects to various living organisms including human beings.
Pesticides are generally meant to benefit the crops; however, they also impose a serious concern
on the environment, public health and living organisms throughout the world. The excess use of
pesticides has already caused brutal health and environmental problems around the globe;
particularly with soil and water resources. Therefore, pesticides need to be used carefully and
natural resources need to be protected from such contaminations. This review intends to discuss
about pesticides, their usefulness, effects on health, environmental concerns, methods of
detection, and judicious use of such chemical compounds. This paper forays in the boundaries of
management and sciences but as now research is moving towards Inter-disciplinary fields, hence
this paper provides valuable inputs for sustainable development.
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Abstract
Today, companies are moving more and more toward project management approach in
their businesses practices. Some projects are successful and others non-successful. So far, the
causes of project success or failure may vary. One may classify these causes as internal and/ or
external. In addition, they may be categorized technical, human related and political factors. This
study brings to the light some of the methods and tools in order to increase project efficiency and
outcome in product and solution development project.
This study includes several technological oriented companies with several functions. We
focus our attention on two units served by companies’ technological unit. These internal
departments such as Sales organization and Customer Delivery organization perform different
tasks. For industrial projects, sales organization negotiates contracts and customer delivery
organization executes contracts by constructing and installing the product at the Customers’
sites. Normally, it has standard products that Sales organization normally sell and Customer
Delivery executes them as such. These products are very complex technical systems. What is
intriguing, id the fact that some customers may request a (slight) deviation from the standard
products. If this happens, sales need to assure that the Technical Unit may alter in the original
product to accommodate the deviation. In other words, the deviations has to be technically
feasible before promising it in the contract. Likewise, when Customer Delivery installs the
product system at the site, they might find out that one or many pieces of the complex product
system do not hold considering the realities of the site at the time of installation. This deviation
from the accepted assumptions at the time of signing of the contract may cause dilemma in the
project execution. The above factors require either a new (sub) product or solution and the
Technology Unit work with a concept called Product & Solution Development (PSD) to create
these sub-products.
Negotiating a contract has no time limit but business needs implies that the supplier and
customer must conclude a contract as soon as possible. Therefore, the Technology Unit must act
quickly in order for the Sales organization to get order intake thus avoid risks associated with
losing the business to competitors.
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Meanwhile, the Technology Unit has several people who daily work on these PSD issues.
These people are very highly skilled technical experts, each one specialized on very highly
defined field might be irreplaceable in the pool.
Earlier, when companies had enough customers and completion was not as intense as
today, the Technology Unit could grow fast. However, they kept on their ad hoc working
methods as the one they used when the issues to resolve were few in numbers and time was not
pressuring. Today with existence of new industrial players in different fields, the situation calls
for new methods and tools for more efficiency.
Since PSD concept strive in creating new solutions, one could associate this concept to
Research and Development (R&D). Yet the fundamental difference is that PSD must act fast to
provide solutions under a time constrain and volatile business environment.
Thus, this study looks into several questions related to the above issues:
1. How to organize high skilled people to deliver a high quality sub product in a short time?
2. How to optimize resource allocation of very unique and scarce experts and which role
doe budget and time play in these types of projects vs. getting a working product or
solutions
3. What could be the different methods and tools to use in order to ensure efficiency and
keep competitive edge?
In order to shed light on their daily project related activities, we used a qualitative
approach and interviewed 10 key experts. These key experts were from three different levels:
general managers/vice presidents dealing project portfolio management. Project Managers
dealing with Project management System Tools named Clarity. In addition, we interviewed
project team members.
The study at the technological department helped to identify key lessons learned from
finished projects. In addition, we were interested in identification and assessment of the way of
work. The study allowed identification of the key issues related to the level of satisfaction related
to existing project management tools and systems.
In order to benchmark practices used in other companies, we included external interviews
with collected from other companies as well. The goal with benchmarking was to find out what
other companies were doing in this field of project Management and which tools were used
frequently to deal with complex processes. The chosen company were much more large and had
a very high level of experience of project management. We put specific emphasis on companies
using Clarity as information Management System.
Using lessons learned from the external interviews, we were able to find point of parity
and differences between organisations. These findings served as inputs to shape the project
management practices at one company. These findings will be presented at AGBA 2019
Conference.
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Abstract
In the world markets where the globalization and technology are spreading rapidly, the
importance of information is increasing. In the competition market, businesses are becoming
more and more complex due to the fact that their follow-up of a competitive logistics strategy is
continuous in their new developments. On the other hand, according to the traditional logistic
idea, the logistics activities carried out in the form of moving the products from one place to
another nowadays; new concepts are constantly added, new developments are taking place and
innovations are coming to the forefront. Therefore, the evaluation of the efficiency of logistics
activities, follow-up of new developments, the elimination of the problems, monitoring of the
growing demands, keeping the customer satisfaction at the forefront, such as giving importance
to values; can make significant contributions to the success of enterprises in the competition. In
the national and international markets where the competition environment is open to continuous
developments, the demands and needs of consumers are constantly changing; will be able to
make significant contributions to market developments. Therefore, the purpose of this study is;
application of electronic applications to logistics activities; market competition, consumer
satisfaction, service quality and profitability of the enterprise can provide the research. In
addition, answers will be sought for the questions of what are the current practices, what the
problems may be caused by, what can be taken to solve the problems, and the scientific results
and suggestions will be submitted to the information of the related parties.
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Abstract
Somalia’s financial system has collapsed in 1991 following the fall down of the central
government in the country. Nevertheless, thriving formal and informal private financial
institutions has emerged since then. Yet, the financial institutions in this country remain very
infant and weak. The aim of this study is to identify the availability, accessibility, and
affordability of residential property financing in Mogadishu. This study employs a rational
choice theory to model the financing behavior of potential home financing clients. One of the
preliminary results of this study is that home financing facilities are very limited in the current
banking system. The limited available facilities are inaccessible to the majority of the clients as
its terms and conditions are very difficult to meet. Finally, home financing facilities are very
expensive and thus making this facility a totally unaffordable one. This study implies that
residential properties in Somalia cannot be utilized as investment avenues since the rate of
property financing is higher than rental rates.
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Abstract
Purpose:- The online purchase through web channels regarding travel related product services
have really taken an unprecedented growth. In this competitive and internet era, the marketplace
pushes the hoteliers to use their website as a marketing tool to attract users. The present study
aims to identify that how information quality published on hotel websites impact the online hotel
booking intentions of customers and as well as the mediating affect of etrust on information
quality and online hotel booking intentions.
Design/Methodology/Approach: - A research model was constructed for this study and tested
empirically by using a sample of 220 users who have visited hotel websites and have intention to
book hotel. For this study, the respondents were taken from Delhi. The proposed hypotheses
were validated with the help of structural equation modeling (SEM) using partial least squares
(PLS).
Findings: - The paper found information quality published on hotel websites impact the online
hotel booking intentions of users. In addition, etrust has played partial mediating role between
hotel website quality and online booking intentions
Originality/Value: - This is one of the few studies to examine the impact of hotel website
quality on online hotel booking intentions in the region of Delhi, India.
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Abstract
Investors and market analysts study the market behavior and plan their buy or sell
strategies accordingly. As stock market produces large amount of data every day, it is very
difficult for an individual to consider all the current and past information for predicting future
trend of a stock. The efficacy of both technical and fundamental analysis is disputed by the
efficient-market hypothesis which states that stock market prices are essentially unpredictable.
Sentiment analysis is the process of uncovering the embedded opinions and emotions expressed
in text in microblogging sites like Twitter. The present study follows the fundamental analysis
technique to discover future trend of eight component stocks of Nifty 50 for the calendar year of
2018 by considering news articles about a company as prime information and tries to classify
news as good (positive) and bad (negative). If the news sentiment is positive, there are more
chances that the stock price will go up and if the news sentiment is negative, then stock price
may go down. This research is an attempt to build a model that predicts news polarity which may
affect stock price movement. The study uses supervised machine learning as classification and
text mining techniques to check news polarity. The Granger causality test results show the
presence of causality between stock returns and tweets polarity. The results hold relevance for
investors and academicians in as sentiment analysis of twitter feeds is still in nascent stage (in
Indian markets) but with increasing penetration of microblogging forums the linguistic analysis
can be used for predicting firm’s cash flow, revenues and leverage.
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Abstract
Scholars have been researching consumer behavior associated with service failure
experience over past decades. Remarkably, the literature has recognized two main research
streams which are researched as separate topics, namely, customer complaint and service
recovery. This study aims to conceptualize a holistic view of the literature related to service
failure. Unlike prior integrative review study, the present study takes the different perspective.
Through the lens of process, this paper introduces “service recovery process model”. A careful
review indicated that the end-to-end process of customer complaint and service recovery is
explained by six phases, namely, service failure identification, consumers’ coping strategies,
service recovery actions of service provider, consumers’ evaluation of service recovery,
consumers’ evaluation of service provider and consumers’ behavioral outcomes. Each phase is
discussed based on the grounded theories. The proposed process model serves as a guideline for
the service manager to better understand and professionally handle customers’ negative
experience.
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Abstract
The Idea of Human Resource (HR) measurement and report have been developed since
four century ago. The theory and the concept of Human Resource Accounting (HRA) have been
debated either by the economics such an accountant or psychologist. HR is the most important
asset for a company, however, there is no formal regulation during the recording and calculating
the financial report. This study used literature approach in form of secondary data explanation
such as documents, journals, and published articles. Descriptive and content analysis approach
was used to collect and filter the information related to HRA. The researcher tried to look at the
contribution and controversy of the concept appliance, development stage of HRA, and the
method found during the stage. The researcher classified the valuation method based on
measurement type and analyses the strength and the weakness of each method. Basically, the
existence of HRA report will increase financial information quality as the consideration for the
users in making a decision. The report showed the company’s responsibility to the external
parties. Lev and Schwartz’s model was a Human Asset valuation method which was mostly
applied in India. However, in some industries on the different countries had a different
characteristic in HRA implementation’s process, for instance; football industry in England, artist
management industry in Korea, the financial industry in Sweden and mining industry in
Indonesia. In Indonesia mostly, HRA implemented only on disclosure in a sustainability report.
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Abstract
This research examines the interlinkages between foreign institutional investors (FIIs)
and domestic institutional investors (DIIs) with Indian equity market using Vector Error
Correction Model (VECM) due to presence of cointegration. To analyse the possibility of time
varying phenomenon, the total time period has been further divided in to 3 phases viz. prefinancial crisis, during financial crisis and post financial crisis time varying impact. Results
indicate the presence of short-term causality from stock returns to both flows of DIIs and FIIs.
But there is short term causality from DII to stock returns only during financial crisis period.
While during the pre-crisis period, there is short term causality from FII to stock returns.
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Abstract
Today, most of the industries are facing a problem of shortage of skilled workforce. Very
few studies have focused on the intention towards work and quality of life. Many antecedents
have been examined by the researchers which affects the quality of life of the retired persons.
Among them social support is very important because after retirement people want support from
family and friends. Thus, the research paper aims to investigate the relationship between
perceived social support, quality of life, retirement satisfaction and intention towards work after
retirement through empirical examination. This research paper is empirical in nature. In order to
conduct the research, a sample of 310 retired governments professionals were taken through
snowball sampling. A questionnaire survey was used to collect the data. Confirmatory factor
analysis (CFA) was applied to test the hypothesis. Findings of the study reveal that social support
has significant impact on the quality of life of retired persons. Quality of life has significant
effect on the retirement satisfaction. Retirement satisfaction has significant effect on the
intention towards work. Overall model is significant. The study has theoretical and practical
implications for both employers and employees. The present study establishes relationships
between social support, quality of life, retirement satisfaction and intention towards work and
also helps in identifying the factors which are responsible for the intention to do the work after
retirement. The study elucidates the importance of family support and friends support in
enhacing the quality of life and also help to enhancing retirement satisfaction. This study
establishes the relationship between quality of life, retirement satisfaction and intention towards
work.
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Abstract
The current study is an attempt to test the implications of social exchange theory at
workplace. The theory suggests that people feel obligated to reciprocate the favour or benefit
they received from the other party. Similarly, in an organizational context the employees may
feel obligated to repay the benefit provided by the organization by exhibiting voluntary
behaviours which affect the organizational functioning positively. Such behaviours are known as
Organizational Citizenship Behaviour (OCB). The main objective of the research was to identify
the implication of Social Exchange theory in Tata Consultancy Services (TCS) Limited. The
company has been awarded as best employer on the premises of its innovative HR practices
towards training, development and performance management since many years. Based on the
assumptions of the Social exchange theory the TCS employees are expected to go beyond their
formally prescribed roles for the compliance of ‘norm of reciprocity’ rule. The study was
conducted in two phases. In the first phase the detailed investigation of company’s HR Practices
is done. For this human resource related literature and manuals were studied and analysed. In the
second phase the organizational commitment and citizenship behaviour of 127 TCS employees
across all the levels and functions were measured through interview and survey. The company is
found people centric and aims at becoming learning organization. For the attainment of the same,
company has unique HR policies and offerings to its employees such as launching a Career Hub
encompasses a framework which helps employees in learning and growing. Organizational
commitment and Organizational Citizenship Behaviour among TCS employees are found
moderately high. Moreover, Affective Commitment is found significant predictor of OCB. The
biggest persistent HR challenge facing by the corporate world is to retain and motivate their
highly skilled professionals. This study concluded that employees may engage in Organizational
Citizenship Behaviours to benefit their organization to the extent that a positive exchange
relationship exists.
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Abstract
The countries around the world are badly hurt by the problem of global warming and
pollution. No doubt production is increasing in the developing countries but with that production
the problem of global warming is also increasing. Sustainable production from the organizations
is the demand of modern times. Sustainable production will not only be cost effective but also
help in reducing the problem of global warming. The usage of social media in organizations can
improve the score of sustainability for small, medium and large size organizations. Social media
adoption will be less costly for the small and medium organizations and it will help them in
achieving desired output as well. In this paper the researchers will discuss about the usage of
social media factors in organizations and their impact on the sustainable approach of the
organization.
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Abstract
It is becoming difficult for companies to differentiate their products or services on the
basis of basic attributes like price, promotion and packaging. Virtual differences are not enough
to grab and retain the consumers. People having concern for different causes like (Environment
protection, Education for underprivileged children) prefer to purchase products which are
associated with a social cause if price and quality are same. They are identified as “socially
conscious consumers” who fulfill their own charitable desires. They have feeling of getting
additional value from their product purchase. For recognizing as socially responsible,
organizations are getting into an alliance with the nonprofit organizations for mutually beneficial
relationship where organization earning the profit contributes a pre decided portion of each
purchase made by its socially conscious customers during a specific period of time to the nonprofit organizations. These formal partnerships between companies and causes and pairing the
purchase of a product with the support of a charity, is called Cause Related Marketing. This
paper reviews the existing literature related to cause related marketing practices in select FMCG
companies in India. It also draws attention of researchers towards company cause fit and
skepticism as factors affecting cause related marketing. Companies are able to create their better
image as they promise to give back to society by associating with a charitable cause. This is
helping them not only in product differentiation but also in getting competitive edge.
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Abstract
Branding is an important aspect of marketing for a company. Globally customers and
other stakeholders connect themselves with the brand names of the company. Many big
multinationals are using foreign language names such as Louis Vuitton, Garnier, Volkswagen
etc. The paradox is that foreign words are used as brand names but these words are not
pronounced correctly. The marketers can’t justify their role only by placing foreign language
words as brand names. They need to make sure that customers will be able to pronounce those
foreign words correctly otherwise it will harm the brand image of company in longer term. The
emotional and psychological connect with the brand names will be missing if customers will not
able to pronounce these words correctly. It will also affect the e-WOM and WOM marketing of
the company. The importance of correct pronunciation of foreign brand names will be discussed
in this paper.

515

Factors Influencing Consumers’ Selection of Telecommunication Service
Providers: An Empirical Study: In Mumbai Region
Anupama Tiwari
Associate Professor
School of Busiess
Institute of Management Studies & Research
Mumbai, State of Maharashtra
India
Email: anupama.tiwari@ves.ac.in

Rupam Tiwari
Associate Professor
Don Bosco Institute Of Management Studies and Research
Mumbai, State of Maharashtra
India
Email: tiwari.rupam@gmail.com

Pankaj Jawale
Ph.D., Student
School of Business
Institute of Management Studies & Research
Mumbai, State of Maharashtra
India
Email: pankaj.jawale@ves.ac

Abstract
Purpose: The purpose of this research paper is to study which factors are predominant in
selection of telecommunication service providers among consumers in Mumbai region and the
parameters the company should focus on for the development of their services for better market
share.
Methodology: A sample of 300 respondents has been selected for the data collection from
Mumbai region. The questionnaire has been designed and floated online for collecting data from
the respondents. Factor analysis has been applied for analyzing the data gathered. The suitability
of the instrument has been measured using Kaiser’s Meyer Olkin (KMO) test. The Cronbach’s
alpha coefficient test has been used to check the reliability of the data set. The factor analysis has
been performed on SAS platform using SAS Enterprise Guide 7.1.
Findings: Using factor analysis, one can combine the closely related variables under study. In
our case, we have considered 20 factors which were narrowed down to six prominent one. All
the six factors explained significant variances for the data.
Practical Implications: This study will give telecommunication service providers an insight on
criteria of selection by consumers.
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Abstract
This paper presents a research framework that explains the mediating role of emotions in
generating consumer responses to the green actions of the Government.
Sustaining the environment for the wellbeing of the citizens is a responsibility that the
Government needs to execute. Governments across the globe are trying to recognize the
importance of addressing the challenge of sustainability (Bell, 2002). It has been observed that
much of the responsibility for tackling environmental and sustainability issues is the
responsibility of the private sector. However, Peck and Gibson (2000) stated “Anticipating rising
world demand for sustainable products, services and systems is also an obligation and
opportunity for governments. Indeed, there is a crucial role for governments in facilitating the
transition to an economy that is much more efficient, much fairer and much less damaging.
“Make in India” is a major international marketing strategy that has been initiated by the
Indian central government in September 2014 to attract investment from businesses across the
globe.
The campaign has been initiated to boost job creation, develop the economy and convert
India into a self-sustaining country by providing global recognition for its support of business
and entrepreneurship. The major objectives of this campaign include transforming India into a
global manufacturing hub, eliminating unnecessary laws constraining commerce, and making
Indian bureaucratic processes run faster and smoother and the system of government more
transparent, accountable, and responsive. The “Make in India” initiative also aims at identifying
domestic companies with high potential and leadership in Innovation and new technology for
turning them into global leaders with new government support programs. The focus is on
promoting green and sustainable manufacturing so as to help these companies become an
important part of the global value chain. “Make in India” promise to jump-start the economy and
transform India into a major player on the world stage.
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In the above backdrop, this paper attempts to identify what positive emotions are elicited
when people become aware of the green/responsible actions of the Government and further what
consumer responses will be generated on experiencing such positive emotions.
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Abstract
The private sector banks of India have made significant progress in the last few years. It
was in mid 90's when some new private sector banks entered into the foray and in the period
these banks have grown by leaps and bounds. They have increased their incomes, margins, asset
sizes and outperformed their public sector counterparts in many areas the performance of the two
sectors is being judged on eight key parameters that enable banks to achieve better bottom line
and remain competitive in a highly volatile and regulatory environment.
The private sector banks asset base and income grew at a decent rate in the last years
whereas there was a great fluctuation in case of public-sector banks mainly due to recession. But
the growth of these banks was phenomenal that shows their ability to recover fast after such a
catastrophe. Capital Adequacy signals the banks’ ability to maintain capital commensurate with
the nature and extent of all types of risk and the ability of management to identify, measure,
monitor and control these risks. It also tells about the ability of bank to absorb a reasonable
amount of loss and still complies with statutory Capital requirements. Sound management is a
key element to bank performance but is very difficult to measure since it is primarily a
qualitative factor.
The analysis hereby done attempts to prepare a report on the behavior of share prices of
major Banking in Private and Public Sector stocks, so that investor can prepare and well
diversified portfolio and logically forecast about the behavior of the share market and invest in a
manner so as to make a lucrative deal and earn a maximum possible capital gain from the
market.
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Abstract
In the wake of technological innovations the world is changing in the faster pace. Every
industry in the world is undergoing massive change making research and development an ever
ending process for the companies in the industry. As technology innovations transform every
industry service industry is not an exception. With innovative technologies weaving themselves
into all areas of contemporary human existence, the hospitality industry is not exempt from this
steady change towards higher efficiency and elevated long-term productivity. The hospitality
industry is immense because it contains businesses in the food and beverage area, travel, and
entertainment. The hospitality industry is one of the largest revenue producers for country like
India which is rich in heritage and culture and giving more scope for hospitality industry.
Business conventions, trainings, and meetings in different countries can also affect the
hospitality industry greatly. In this context the paper focuses on the new challenges the
hospitality industry is going to face with growing technological innovations. The objective of the
research is to focus on growing opportunities and challenges in the hospitality sector in India.
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Abstract
The objective of the paper is to examine the long -term analysis of revenue of publicsector banks (PSBs) before and after the enactment of Basel II norms. Interest income as a % of
total assets, and non-interest income as a % of total assets are considered as proxies for revenue.
The paper is based on secondary data, collected from Thomson Reuters Eikon database and
published sources. 10 public sector banks are considered for study. Parametric test (Paired Ttest) and non-parametric test (Wilcoxon Signed Ranks Test) have been used. The paper reveals
that there is no evidence of significant improvement in interest income before and after the
enactment of Basel II norms. On an average, in most of PSBs, non-interest income has decreased
after enactment of Basel II, but the change is not significant. Overall, there is no significant
improvement in revenue of PSBs even after enactment of Basel II norms.
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Abstract
In this paper the main goals is measurement of investment risk indexes in the Base Metal
Group of Tehran Stock Exchange. For this purpose we measured the Standard deviation, Semi
deviation, Parametric and historical VaR , HR parametric and historical parameters as risk Index
and explored the relationship between this index and expected return. In this research we
selected 24 companies listed in the Base Metal Group during 2012-2017 and Based on the FamaMacbeth model, examined the standard deviation, semi-standard deviation and value-at-risk, In
association with expected return. The results verified the significant relationship between the risk
fluctuation and unexpected risk indexs and the expected rate of return. Also, the research showed
that by controlling the factors such as firm size, financial leverage, book value to market value
ratio, liquidity, momentum, and reversal We will not be able to change The positive relation
between the investigated risk index and the expected returns.
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Abstract
In this competitive era companies are restating the corporate philanthropy initiatives by
aligning them as per their corporate strategy and in last two decades there is phenomenal
increase in total spending on corporate social responsibility practices by companies. Causerelated marketing is one of innovative philanthropy initiative for raising fund and supporting a
cause. The purpose of this paper is to look for the association between the consumers’ purchase
intention towards socially responsible brand and two independent variables: cause-brand fit and
cause involvement. This paper aims to find how companies, Non Profit organizations (NPO) and
social cause can be link together to get maximum benefit of cause-related marketing. A survey
was carried out through a self-administered questionnaire in the National Capital Region (NCR)
of India which is one of largest conurbation in world. A quantitative study was conducted to
examine the relationship between various fit dimensions and consumers cause involvement and
to find whether it generate synergy in purchase intentions. Results of step-wise linear regression
indicates that involvement of consumers’ with the cause interacts with cause-brand fit when
consumers purchase intention towards socially responsible brand is measured, and has enhanced
effect on purchase intention which may be helpful in designing innovative cause-related
marketing campaigns.
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Abstract
Purpose - The research aimed to exam the impact of self-leadership and self-efficacy on
entrepreneurial intention of students in higher education context. The role of self-efficacy as
mediating variable which reflected indirect relationship between self-leadership and students’
entrepreneurial intention was also examined in the model.
Design/methodology/approach - The data were obtained from university students in West
Sumatra Province, Indonesia. The samples were drawn from 180 university students who took
bachelor degree from Management Department. There were four universities participated in the
survey. Testing hypotheses was conducted using partial least square (PLS) to investigate cause
effect relationship among variables.
Finding - The result of testing hypotheses supported that self-leadership of the students
significantly direct influenced on students’ entrepreneurial intention. Self-efficacy as personality
trait significantly effect on students’ entrepreneurial intention was also found to be significant
predictor of students’ entrepreneurial intention. Then, the result found that self-efficacy partially
mediated relationship between self-leadership and entrepreneurial intention of students in higher
education context.. Further, implications and limitations were also discussed in the paper.
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Abstract
Despite the fact that consumers are trending towards a preference for a more sustainable
society, there are many reports indicating a disparity between their attitude and behavior towards
sustainable consumption. Therefore, this conceptual paper aims to suggest the important, yet
missing, role of moral emotions, personal values and cultural factors in addressing the attitudebehavior gap in the field of sustainable consumption behavior. We propose a conceptual model
drawn from different perspective of values to explain the rationale behind the discrepancy of
sustainable consumption attitude and behavior among the consumers. Variables included in the
model focus on sustainable consumption behavior, influence of emotions on consumption
patterns, personal values and personal culture on consumer behavior.
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Abstract
Soon the world is entering into the third decade of the twenty-first century(3D/21C) with
advanced technologies (such as FinTech, InsurTech, Blockchain Technologies and etc.) in all the
fields. Globally 3D/21C Technologies are going to affect the financial services in a multitude of
ways in the Globalization and Digitalization era. The present research study is an attempt to list
out and study the role of the advanced technologies which are going to drive and affect greatly
the financial services especially in the Banking and Insurance sectors in the period of 3D/21C
globally. We tried to describe various aspects of the phenomenon in this context hence, we
followed the descriptive type of research methodology in the present study. Although there are
many existing studies in nature, Banking and Insurance fields are the main focused sectors in the
current research study. Researchers examined the role of FinTech and InsurTech on these sectors
and concluded.
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Abstract
The model concept of EOQ is simply to tackle the management issues of inventory in
various types of production systems. This is amongst the most popularly used models in the
production houses for inventory. A major issue faced by stock manager is to design an effective
policy for replacement, resulting outcome as lowest cost of inventory units. Traditional EOQ
theory, assumes majorly two factors that is demand and per unit cost. It is assumed that demand
remains constant and can be determined at any level. Secondly that per unit production cost does
is not dependent on quantity of order for production.
This study is based on a model for stock with multi-item and when per unit cost is
dependent on demand and crashing cost of leading time is dependent on lead time. Hence, model
has been formulated having constraints of orders and cost of production. Per unit cost of
production is considered fuzzy variable. The jist problem for optimizing the annual total cost has
been considered with Karush Kuhn-Tucker conditions method. Mathematical derivations and
analysis have been made for one unit, along with testing done from Sensitivity analysis.
Illustrations have been taken on random basis.
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Abstract
Gender Inequality is one issue that has plagued the corporate world since its inception.
Even though a lot of initiatives have been taken by various governments, head of corporates,
social organizations to eliminate it, it still exists in various organizations in different forms. The
Indian IT Industry has been accused of severe discrimination against its female employees in the
past, although many laws and initiatives have been taken to reduce it. This paper attempts to
investigate in India’s vast IT industry and determine how exactly are the present working
conditions for women professionals. Study found that even though a lot of progress has been
made on making the environment much safer for women, a lot of work can be done in the areas
of getting them equal chances for promotions and getting them a say in the higher management.
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Abstract
In the present global context, every financial investor wishes to maximize their wealth in
a minimum time frame which could only be done through trading in the financial markets like
MCX, etc. In general, an investor always wishes to get a high return at low risk. Thus, investor
attitude should be assessed. In order to determine the behaviour, factors responsible for price
fluctuation in the market have been examined that governs the investment decision of an investor
and regulates the market.
The research work that has been undertaken, determine critical factors responsible for
price fluctuation in nonferrous metals with special reference to precious metals traded in the
commodity market.
Upon identification of various factor responsible for price fluctuation through various
research paper and observation, the identified factors have been substituted in a modelling
technique known as Interpretive Structural Modelling which aims at providing hierarchical
relationship and highlights the critical factor which needs immediate attention in order to
prioritize factors that are more pronounced compared to other factors. Deploying, ISM technique
to gauge investor attitude for investing in precious metal had helped in identifying hierarchical
ranks of the enablers(factors) which in general the investor’s consider while taking their
investment decision that could get them better. In addition, the correlation of each factor with
price fluctuation of non-ferrous metals in the financial market has also been determined.
By using ISM technique, researcher and investor can develop the model of the various
enablers which needs immediate attention while investing in the financial market. The
application of such a model helps investor for getting high returns.

529

An Indian Turnaround Story: Case of Crompton Fans
A. N. Ravichandran
Ph. D., Student
Department of Business Administration
Faculty of Management Studies and Research
Aligarh Muslim University
Aligarh, State of Uttar Pradesh
India

Bilal Mustafa Khan
Professor of Marketing
Department of Business Administration
Faculty of Management Studies and Research
Aligarh Muslim University
Aligarh, State of Uttar Pradesh
India
Email : khanbilalmustafa@gmail.com

Abstract
In the following pages a highly awarded turnaround experience is recorded capturing
certain highlights. These pages are at best a snapshot of the case and do not necessarily cover all
the principles that were applied as part of that journey. It is based on the real life experience of
the lead author who headed the organization during the period in question.
When a company that has experienced a period of poor performance moves into a period
of financial recovery, it is called a turnaround. The turnaround is akin to a restructuring process
where the entity converts the period of loss into one of profitability and success while stabilizing
its future. This study summarises six effective turnaround strategies that were consistently
identified from 22 empirical studies. These 22 studies covered cases from 1980 to 2007. Each
study typically has dealt with a data base of around 100 firms covering varied industry spectrum
in the US and Europe. Thus the findings pertain to around 2000 cases of a wide industry
spectrum and over three decades.
The paper offers practitioners an evidence-based view on effective business turnaround and
recovery strategies, in addition to providing researchers with an accessible review of the existing
literature. The key lesson that comes through is that successful turnaround and recovery is
driven by concentrating on business fundamentals: focusing on the most viable and profitable
customers, developing a clear competitive strategy based on an understanding of those
customers’ needs, instilling effective cost control and ensuring a positive and committed
leadership team whose mental models are appropriate to the environment the firm finds itself in.
Four of these relate to the content of the turnaround:
• cost efficiencies,
• asset retrenchment,
• a focus on the firm’s core activities
• building for the future
Two relate to accompanying change processes required for implementation:
• Reinvigoration of firm leadership and Culture change
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