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AGBA’s Profile 

 
AGBA’s Brief: 

Academy for Global Business Advancement (AGBA) was established in the American 
State of Texas as a "Not-for-Profit Charitable American NGO” in 2000. It is proud to boast today 
a membership of over 1000+ members based in more than 50 countries that include scholars 
from reputed academic institutions, corporate leaders, governmental officials, global 
entrepreneurs, investors,  traders, exporters,  importers,  professionals, and consultants based 
in both western and emerging countries. 
 

AGBA, as a global organization, aims to help academics and scholars at business 
schools across emerging countries to connect with the western (developed) world for mutual 
benefit. Such collaboration accelerates the pace of globalization by furnishing ample 
opportunities to scholars in emerging countries to get recognition, disseminate new knowledge 
and assert themselves on the global stage. 
 
AGBA's Vision: 

To be globally recognized as a leading "Not-for-Profit Charitable American NGO" 
dedicated to serve the academic, professional, governmental, corporate and entrepreneurial 
sectors worldwide. 
 
AGBA's Mission: 

Building on the dynamics of the ongoing globalization process, AGBA is committed to 
provide a global platform aimed at assisting academics, scholars, professionals, officials, 
entrepreneurs and consultants across emerging countries to assert themselves on the global 
stage for recognition, networking and dissemination of knowledge. 
 
AGBA’s Focus: 

The main focus of AGBA is to provide an ongoing open global forum to discuss and 
analyze business and entrepreneurship development from different perspectives and 
viewpoints in order to improve understanding of underlying forces that (1) impact global 
developments and (2) shape the destiny of emerging countries such as Malaysia, Thailand, UAE, 
Turkey, India, China, Kenya, Indonesia, and Bahrain, etc. in the contemporary globalized 
economy.  

 
AGBA bridges geographic, cultural, disciplinary, and professional gaps by integrating 

different business disciplines while actively enhancing practitioner - academician interactions 
on a regional and global basis. 
 

AGBA is sponsored by numerous universities, organizations, and agencies across US, 
Canada, UK, Europe, South America, Asia, and Africa. 
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AGBA's Core Business: 
 

• Nurture globally competitive talents; expertise and skills across the emerging countries; 
 

• Arrange Apprenticeships for academics, scholars, professionals, officials, 
entrepreneurs and consultants on the global stage; 

 
• Provide advisory services to business schools across the world for Accreditation by 

ACBSP, IACBE, AMBA, EQUIS, and AACSB; 
 

• Provide advisory services to peers worldwide to obtain "Fulbright Grants" from the US 
government successfully; 

 
• Assistant in the Recruitment of Business Faculty across the World; 

 
• Assistant in the Establishment of Local Campuses of Global Universities;  

 
• Offer customized Training worldwide; 

 
• Offer Professional Development Programs;  

 
• Provide "Global Entrepreneurship Development" services; and 

 
• Provide Complimentary Support for the “Supervision of Doctoral Students” across 

emerging countries for FREE. 
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PREFACE 

“AGBA’s 2026 Book of Abstracts” contains Abstracts of all papers that 
have been accepted for presentation at AGBA’s 22nd Annual World Congress to 
be held at the Grand Millennium Hotel in Kuala Lumpur (Malaysia) on July 2 -- 4, 
2026.  

 

AGBA’s Global Board of Trustees extends its sincere appreciation and 
gratitude to Prof. Dr. Dheeraj P. Sharma, Director, Indian Institute of 
Management - Rohtak, India, for his  outstanding leadership, valued patronage, 
and unwavering support in organizing this prestigious global conference. 

We place on record our sincere appreciation and gratitude to all globally 
renowned presenters for their admirable patronage, participation and support 
facilitating the successful organization of this conference.  

We look forward to having all of you next year at AGBA’s 23rd Annual World 
Congress to be held in Ho Chi Minh City (Vietnam) on July 2--4, 2027.  

Thank you very much.  

Sincerely,  

Kyle S. Wells 
Christopher J. Marquette 
Yeran Baishan 
Zafar U. Ahmed 
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Abstract 
 

This paper presents a sequential game-theoretic model to determine optimal liability rules 
under asymmetric communication incentives. Under incomplete information, only the party 
benefiting from contracting around the default might communicate. High-valuation buyers might 
disclose under the Hadley Rule, while low-valuation buyers might do so under unlimited liability. 
By deriving all Perfect Bayesian Equilibria, the paper maps expected social surplus as a function 
of buyer valuation, performance cost, and communication cost. The results show that no rule 
universally dominates. The Hadley Rule consistently generates non-negative surplus and 
outperforms unlimited liability when low-valuation buyers are common or communication costs 
are low. Unlimited liability may only outperform when communication is costly and high-valuation 
buyers are prevalent. This paper refines penalty default theory and provides welfare-based 
guidance for liability rule design. 

 
Keywords: Asymmetric Information, Contract Design, Hadley Rule, Liability Rule, Penalty Default Theory, 
Sequential Game, Transaction Cost, Kazakhstan. 
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Abstract 
 

This study assesses the relationship between teacher ambidexterity (use of combination 
of supportive and directive supervisory style) and student creative performance. Further, it also 
hypothesizes that psychological climate for creativity moderates the above relationship. By using 
samples (teachers: 190; students: 541) from 16 elite business schools from India, the present 
study found a positive relationship between teacher ambidexterity and student creative 
performance and the support for moderation effects of psychological climate for creativity in this 
relationship.  

 
Keywords: Teacher Ambidexterity; Student Creative Performance; Psychological Climate for Creativity, 
India.  
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Abstract 
 

DAVID’s TEA is a specialty tea store that has developed a strong brand reputation 
throughout Canada. It started as an online loose leaf tea business and then expanded into retail 
stores located in malls, airports and strip malls throughout North America. Although the retail 
stores offered excellent customer service and in store experience; the company’s growth was not 
backed by a sound location strategy or sufficient capital for expansion. Further, the Canadian 
government shuttered all of DAVID’s TEA newly open retail stores in 2019 due the COVID 
pandemic and it was a death nail to the company. Although, revenues and stock prices have been 
falling over the past ten years and most retail locations have been closed, there are hopes that 
the online sales may be able to keep DAVID’s TEA alive through satisfied and loyal customers. This 
will require that the company reviews its online sales revenues and rethink its location strategy if 
it wishes to go forward with plans of expansion. Vendor relationships will have to be repaired and 
the tea company will have to develop a strategy that will help it grow at a sustainable rate. DAVID’s 
TEA was first opened in Toronto in 2008 by David Segal and was later joined by his cousin and the 
founder of Le Château Inc. (Herschel Segal). The tea company originally sold high quality lose leaf 
tea on an online platform. In 2010 Herschel persuaded David to open physical stores that could 
expand the business and potential revenues via exposure and ease of access. The company went 
public in January of 2015 with an initial IPO of USD $11.17 billion on the NASDAQ exchange. At its 
peak there were 240 stores in retail locations throughout Canada and the United States. However, 
its retail location strategy was unguided and the owners were struggling financially to keep the 
company afloat. 

 
Keywords: Case Study, David’s Tea, Strategy, Canada.  
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Abstract 
 

The scholarly literature about destination image is predominantly influenced by attribute-
based perspectives highlighting the significance of destination characteristics such as social 
media impacts, information sources, travel motivations, perceived risks, novelty of its tourist 
attractions and the role of electronic word-of-mouth (eWOM) in the process of forming 
destination images. These perspectives offer a restricted understanding of the fundamental 
cultural and identity-related factors that may shape how consumers view destinations that are 
socio-culturally unique. This study explores a conceptual framework aimed at investigating how 
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changing social dynamics, intergroup interactions, linguistic environments, and identity-related 
perceptions influence the development of destination images in scenarios where destinations are 
regionally, linguistically, and ethnically disconnected from tourists. Previous studies have often 
regarded these factors as demographic or control variables. In contrast, this study employs an 
innovative approach by framing region of origin, ethnicity, and linguistic context as identity-based 
variables that influence tourists' perceptions of destination images, which in turn impact their 
behavioral intentions. The inclusion of trust as a moderating variable facilitates an exploration of 
how trust in destination attributes mitigates negative perceptions, thus enabling positive 
cognitive aspects to either maintain or even boost intentions to visit. The proposed model serves 
as a foundation for an extensive academic investigation throughout India. Rooted in Social 
Identity Theory and the destination image model, this study identifies region of origin, ethnicity, 
and linguistic context as exogenous variables, destination image as a mediating variable, and the 
intention to visit as an endogenous factor. 

 
Keywords: Destination Image; Social Identity Theory; Regional Identity; Ethnic Identity; Linguistic Regime; 
Trust; Visit Intentions; Kashmir, India.  
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Abstract 
 

Sustainability in manufacturing has traditionally been approached as a compliance 
obligation, focused on regulatory adherence and environmental reporting. However, increasing 
global and regional pressures, including climate change, resource scarcity, and evolving 
stakeholder expectations, require organizations to move beyond compliance toward integrated 
Environmental, Social, and Governance (ESG) strategies. This case study examines how 
Aquasantec International Limited, a multi-country plastic manufacturing company 
headquartered in Mauritius, operating across Kenya, Uganda, Rwanda, and Zambia, transitioned 
from compliance-driven sustainability to a fully embedded ESG and people-centered strategy. 
The organization achieved measurable outcomes, including recycling over 500 tones of plastic 
annually, reducing energy consumption by 18% per unit output, reducing water usage by up to 
40%, and lowering workplace incidents by 35%. By embedding ESG into leadership 
accountability, employee performance, and operations, the study demonstrates how people-
centered ESG integration drives efficiency, cultural transformation, and long-term resilience in 
emerging markets. 

 
Keywords: ESG, Sustainability, Manufacturing, Africa, Circular Economy, Human Capital, Case Study, 
Emerging Markets, Kenya. 
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Abstract 
 

This study examines the relationship between interest rate liberalization, credit 
accessibility, and the financial performance of commercial banks in Kenya. Following the repeal 
of interest rate caps in 2019, Kenyan banks adopted risk-based pricing models that improved 
profitability but also increased borrowing costs and concerns over non-performing loans (NPLs). 
Using time series data from 2010 to 2023, the study applies regression and mediation analysis to 
examine whether domestic credit to the private sector mediates the relationship between bank 
lending interest rates and NPL growth. The findings reveal a statistically significant negative 
relationship between interest rates and NPLs, suggesting that higher lending rates are associated 
with more prudent lending practices and improved loan performance. However, credit to the 
private sector does not significantly mediate this relationship, indicating structural barriers such 
as borrower informality and collateral constraints limit credit responsiveness. The study 
highlights the need to maintain a market-driven interest rate regime while addressing non-price 
barriers to credit. 

 
Keywords: Interest Rates, Credit Accessibility, Bank Performance, Kenya. 
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Abstract 
 

In an era of increasing workplace complexity, organizations face growing challenges in 
sustaining employee well-being while advancing gender equality. Emotional intelligence acts as 
an ability in managing emotional demands, fostering inclusion, and supporting long-term 
employee outcomes. A Systematic Literature Review (SLR) is employed to assess how emotional 
intelligence contributes to gender equality and sustainable employee well-being. Inspired by 
PRISMA 2020 guidelines, peer-reviewed articles from 2000 to 2024 were systematically identified 
using Scopus and Web of Science databases. The findings reveal strong evidence linking 
emotional intelligence to improved well-being of employees, consisting higher job satisfaction, 
increased engagement, and lower stress and burnout. The review further demonstrates that 
emotionally intelligent leadership fosters inclusive climates that support gender equality through 
enhanced empathy, fairness, and psychological safety. However, integrative research explicitly 
connecting emotional intelligence, gender equality, and sustainable well-being remains limited. 
This review contributes by synthesizing fragmented literature, proposing an integrated conceptual 
perspective, and highlighting implications for inclusive leadership, sustainable human resource 
and further research. 

 
Keywords: Emotional Intelligence, Gender Equality, Sustainable Employee Well-being, Systematic 
Literature Review, India.  
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Abstract 
 

In the current competitive environment of international trade, differences in the stock of 
skills prompt firms to seek alliances in order to enhance their global competitiveness. This study 
focuses on global partnerships using a case study on Thai Airways’ membership in the global Star 
Alliance. The analysis targets three areas: (i) the effect of alliance membership on Thai Airways; 
(ii) the effect of the alliance on Thai Airways recent global position; and (iii) the possible 
improvement in the global competitiveness as a result of global collaboration. Findings 
emphasize the significance of inter-partner relations (trust, co-operation and commitment), as 
well as absorptive capacity, the management of alliance and marketing. Integration and trainings 
are also stepping up at the forefront to enhance the global competitiveness of Thai Airways. This 
study shows the role played by strategic alliances as a mechanism for the globalization of various 
competencies in order to acquire a stronger place in the global airline industry. 

 
Keywords: Star Alliance; Thai Airways; International Competitiveness; Global Alliances; Inter-Partner 
Relations; Thailand.  
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Abstract 
 

Foreign Direct Investment (FDI) is a vital mechanism for the economic growth and 
development of emerging markets such as Thailand. This study intricately explores the dynamics 
of FDI inflows into Thailand, highlighting ten crucial determinants identified from existing global 
literature. By employing Total Interpretive Structural Modelling (TISM), a comprehensive tool 
adept at categorizing factors based on their relative importance, our study systematically 
analyzed these determinants as both drivers and dependents. Notably, labor force dynamics, 
capabilities for technical innovation, and environmental security stand as pivotal driving forces. 
This nuanced analysis is designed to arm Thai policymakers and practitioners with the insights 
necessary to formulate proactive strategies and policies, thereby nurturing a conducive 
environment for FDI inflows and enhancing economic performance in a fiercely competitive 
international domain. This study not only delineates the specific case of Thailand but also 
pioneers the application of TISM in the analysis of FDI determinants, filling-up a crucial gap in 
contemporary FDI literature and offering a fresh perspective in the field of emerging market 
research. 

 
Keywords: FDI, Economic Performance; TISM; Total Interpretive Structural Modelling; Thailand. 
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Abstract 
This study investigates how green leadership, green human resource management 

(GHRM), and green innovation shape sustainable corporate performance among enterprises in 
Vietnam. Drawing on data collected from 550 employees across Vietnamese enterprises and 
analyzed via Structural Equation Modeling (SEM), this study examines the pathways through 
which these antecedents drive economic, environmental, and social performance outcomes. The 
findings reveal that green leadership, GHRM, and green innovation each exert significant positive 
effects on sustainable corporate performance. Importantly, circular economy practices — 
specifically internal environmental management, eco-design, and investment recovery — serve 
as key mediating mechanisms linking these antecedents to all three performance dimensions. 
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The results underscore the strategic importance of embedding green leadership and 
environmentally oriented human resource practices within circular economy frameworks to 
simultaneously advance economic, environmental, and social goals. This study enriches the 
emerging literature on sustainability management in the Vietnamese enterprise context and offers 
actionable guidance for policymakers and managers seeking to operationalize circular economy 
principles as drivers of sustainable corporate performance. 

 
Keywords: Circular Economy Practices, Green Innovation, Green Human Resource Management (GHRM), 
Green Leadership, Sustainable Corporate Performance, Vietnam. 
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Abstract 
 

Sustainable fashion is gaining traction in India amid rising environmental concerns, yet 
ethical consumer behavior remains underexplored. This study analyses the effectiveness of key 
determinants such as environmental awareness, perceived value, social influence, brand trust, 
and ethical obligation in driving ethical consumer behavior towards sustainable fashion brands. 
Employing Structural Equation Modelling (SEM), we surveyed 384 urban Indian consumers aged 
18-45, using a questionnaire validated through confirmatory factor analyses. Results reveal that 
environmental awareness and brand trust exert the strongest positive effects on ethical 
intentions, while social influence moderates these relationships. Perceived value partially 
mediates the pathway from ethical obligation to purchase behavior. Findings underscore the need 
for brands to prioritize transparency and education to foster ethical consumption. This research 
contributes to sustainability practices by offering actionable insights for marketers and 
policymakers in emerging markets. 

 
Keywords: Sustainable Fashion, Ethical Behavior, Indian Consumer, Structural Equation Modelling, 
Circular Economy, India. 
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Abstract 
 

This study examines whether Indonesia’s twenty-four regional development banks behave 
competitively or collusively following the Financial Services Authority’s decision to raise the core 
capital threshold to IDR 3 trillion in 2020. We categorize the banks into two groups: (i) those below 
the new threshold and (ii) those at or above it. Utilizing a panel Vector Error Correction Model, we 
analyze the relationship among profitability, market power, efficiency and market share from 2012 
to 2022. Employing the sign-based classification method developed by Ye et al. (2012), we assess 
five competing theories of bank performance: (i) the Structure–Conduct–Performance paradigm, 
(ii) Relative Market Power, (iii) Relative Efficiency Structure, (iv) Scale Efficiency Structure, and the 
(v) Quiet Life Hypothesis. Our findings indicate that efficiency is a key driver of profits in lower-
capital banks, whereas well-capitalized banks leverage their deposit market power; however, 
evidence of collusive pricing is not supported in either group. 

 
Keywords: Regional Banks, Compete, Collude, Market Structure Analysis, Indonesia’s Capital Regulation 
Threshold, Indonesia.  
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Abstract 
 

This study examines sustainable entrepreneurship through the lens of the external 
enablement (EE) framework, using an empirical case from Australia that bridges the automotive 
and construction industries. It focuses on the value creation of end-of-life vehicle plastics, 
particularly polypropylene bumper bars, which remain underutilised despite their material quality 
and scale. Drawing on the EE perspective, the study shows how macro- and meso-level 
conditions such as circular economy policies, export restrictions on waste, and procurement 
requirements for recycled-content materials create enabling mechanisms for new venture 
creation. The case further demonstrates how translational research connects external 
enablement to venture emergence. By developing standards-compliant construction products 
from automotive plastic waste, it illustrates a pathway where technological feasibility, industry 
partnerships, and policy alignment enable market entry without major changes to existing 
practices. The study contributes by offering a process-oriented account of opportunity formation 
across industries. It also positions this work as action-oriented research, providing practical 
direction for academics and practitioners to engage with circular economy opportunities through 
industry collaboration and real-world implementation. 

 
Keywords: External Enablement Framework, Sustainable Entrepreneurship, Industry Transformation, 
Australia.  
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Abstract 
 

This study explores how policy design influences innovation results and how government 
assistance facilitates collaboration between academia and industry in order to boost Qatar's 
innovation ecosystem. This study identifies and assesses current support tools, compare their 
breadth, structure, intensity, and execution, and extract learning. In addition to evidence on 
Research and Development (R&D) spending and university-industry  

co-publications, the study employs a comparative qualitative design that combines policy 
document analysis with indicator-based secondary data. The analysis evaluates variations in 
funding structures, policy priorities,  

co-financing and regulatory arrangements, targeted research orientation (basic vs. 
applied), and the extent to which collaboration is required or encouraged using the Triple Helix 
framework. It is anticipated that the results would shed light on structural differences between 
different nations and produce policy recommendations to improve the integration of research and 
industrial development. Comparative tables, indicator maps, and practical, fact-based 
suggestions are among the deliverables. 

 
Keywords: Government Support Initiatives, Industry-University Cooperation, Qatar.  
 



18 

Paper# 15 
Determinants of Higher Education Demand across India 

 
Jane Alam 

Former Chief Secretary 
Nagaland State Government 

Kohima 
India 

Email: alamias91@gmail.com 
 
 

Abstract 
 

Indian higher education system is one of the largest and most complex systems in the 
world. The growth in higher education demand has constantly outstripped population growth at 
the national level. This growth in demand is influenced by multifarious factors. Rapid expansion 
of the higher education system has brought into salience many issues that have a bearing on 
higher education demand in the country. Academic literature indicates that several studies have 
been conducted on specific areas related to higher education demand and management, but 
least explored from the national education management perspective in the context of India. This 
study examines factors and their interrelationships impacting demand for higher education 
across India. The present study also explores the impact of privatization as a moderating factor 
affecting higher education demand. To explore their significant causal linkages and 
interrelationships of the factors with higher education demand and privatization as the 
moderating factor, the analytical presentation of modified Total Interpretive Structural Modelling 
(TISM) has been deployed. Based on the TISM study, a survey of 232 respondents consisting of 
students, academicians, education experts and administrators has been conducted and 
analysed. The results have been further validated by the Structural Equation Modelling (SEM). A 
comparative study of two higher educational institutions (i.e., one public and one private 
university) has also been conducted based on National Institutional Ranking Framework (NIRF) 
data for further insights into higher education management in Public and Private sectors. 

 
Keywords: Determinants, Higher Education Demand, India.  
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Abstract 
 

This research explores International Customer Adversity (ICA), shifting focus from 
traditional brand origin studies to broad buyer hostility rooted in regional rivalries, political 
leanings, and personal values. We use an established bibliometrics approach to identify 
knowledge nodes in recent hostility-related research based on 154 articles containing 12,785 
citations for the 2020-2024 period. Co-citation data and multidimensional scaling are deployed 
to identify groups and cliques among these recently published articles to develop research 
suggestions to advance the area and propose future opportunities. Findings identify an 
interlocking chain of research cliques—focusing on demographics and international crises—
alongside three distinct clusters exploring revenge consumption, animosity, and the intersection 
of global corporations and gender. By visualizing co-citation patterns, this research addresses 
historical artifact biases and identifies "weak ties" in the current literature. Grounded in the 
Kuhnian tradition, the study highlights institutional voids and emerging trends, providing a 
theoretical framework to advance international marketing research and encourage the 
development of new knowledge frontiers in customer adversity. 

 
Keywords: Hostility, Protest, Animosity, Boycott, Knowledge Structure, Saudi Arabia.  

 
 



21 

Paper# 17 
Time-Varying Nonlinear Dependence and 

 Market Efficiency: Evidence from a Rolling  
EGARCH–BDS Framework 

 
Yeran Baishan 
Ph.D. Student 

Department of Finance 
Bang College of Business 

KIMEP University 
Almaty 

Kazakhstan 
Email: yeran.baishan@kimep.kz 

 
 

Abstract 
 

This study evaluates the Adaptive Market Hypothesis (AMH) by examining the temporal 
dynamics of nonlinear dependence in financial return series. In contrast to the Efficient Market 
Hypothesis (EMH), which assumes constant market efficiency, AMH suggests that efficiency 
evolves over time and may display episodic deviations. To investigate this, a rolling-window 
framework is implemented using the BDS Test applied to standardized residuals derived from 
EGARCH models. This procedure removes conditional heteroskedasticity and isolates higher-
order dependence structures. The analysis focuses on multiple window specifications, 
particularly 1-month and 1-year horizons, while alternative distributions are considered for 
robustness. Market inefficiency is quantified as the proportion of statistically significant BDS 
rejections within each window. The results indicate substantial time variation in nonlinear 
dependence, with periods of increased inefficiency alternating with intervals consistent with 
weak-form efficiency. Shorter windows capture rapid structural shifts, whereas longer windows 
provide smoother, confirmatory patterns. Overall, the findings support the AMH, demonstrating 
that market efficiency is dynamic rather than static. 

 
Keywords: Adaptive Market Hypothesis; Efficient Market Hypothesis; BDS Test; EGARCH; Nonlinear 
Dependence; Rolling Window Analysis; Time-Varying Efficiency; Weak-Form Efficiency, Kazakhstan.  
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Abstract 
 

The oil and gas industry has historically played a significant role in Saudi economy and has 
notably influenced business culture across the nation. While the existing literature on corporate 
culture considers cultural shifts and economic factors, most studies are cross-sectional rather 
than longitudinal, particularly in emerging and rapidly growing economies such as Saudi Arabia. 
Few studies have been conducted with a focus on Saudi Arabia; an economically powerful, 
formerly oil-dependent economy, that is quickly diversifying into a less oil-reliant one. 
Furthermore, the economic transformation driven by Saudi Vision 2030 has strengthened the 
national business culture across the country; which, in turn, is shaping new business practices 
that prioritise national interests over corporate goals, aimed at realising future national vision. 
Saudi Aramco, the country’s largest oil producer, has been selected as a case study to examine 
how economic transformation and business cultural change influence corporate culture 
development across the country. Findings indicate that the move towards a less oil-dependent 
economy has led to major societal changes, coupled with business cultural shifts that, in turn, 
have prompted significant changes in corporate culture at Saudi Aramco. The research concludes 
that Saudi Aramco plays a crucial role in shaping and executing the national business strategy 
through its corporate practices, which serve as a strategic instrument for national development 
and as a model for the transformation of other sectors of Saudi economy. This outcome highlights 
a national phenomenon warranting further investigation, with implications spanning the private 
sector, public policy, and various research domains. 

  
Keywords: Economic Transformation; Nationalization; Saudi Aramco; Business Practices; Corporate 
Culture; National Business Culture; Saudi Vision 2030, Saudi Arabia.  
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Abstract 
 

This study examines the impact of governance on economic performance in an emerging 
South Asian country namely Nepal, and the role of Foreign Direct Investment (FDI), Gross Capital 
Formation (GCF) and Inflation. Based on the data from 1996 to 2023, the study uses Auto 
Regressive Distribution Lag (ARDL) approach to test the impact of World Governance Indicators 
(WGI) on economic performance measured by GDP growth rate. Findings demonstrate a long run 
cointegration relationship between the explanatory variables, WGI, FDI GCF, inflation and GDP 
growth rate. Furthermore, results highlight the short-term dynamics and volatility of economic 
growth of Nepal to political and external shocks. FDI is the only variable which shows a positive 
and significant relationship with GDP growth in the long run ARDL while, GCF shows negative and 
marginally significant role in the relationship. WGI and Inflation show positive influence on GDP 
growth in the long run but is not statistically significant. The study contributes in deepening 



25 

understanding of policymakers and researchers about the conditional role of governance in 
driving economic growth of an emerging economy. 

 
Keywords: GDP growth rate; governance; Foreign Direct Investment; Gross Capital Formation; Inflation; 
World Governance Indicators, Nepal.  
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Abstract 
 

This study examines how consumers transition from being brand admirers to developing 
strong, enduring commitment toward fashion brands in the context of Kazakhstan’s fashion 
market. Using survey data collected from fashion consumers, the results show that self–brand 
connection and relationship investment are significant drivers of brand commitment. 

Materialism and brand consciousness do not exert direct effects, but materialism 
influences commitment indirectly through self–brand connection, indicating that value 
orientations translate into commitment only when integrated into consumers’ self-concepts. 
Brand commitment strongly predicts both behavioral loyalty and willingness to pay a premium. 
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The study contributes to the literature by extending commitment-based frameworks to an 
underexplored emerging market and clarifying the identity-driven processes underlying brand 
relationships in fashion consumption. 

 
Keywords: Brand Commitment, Self–Brand Connection, Relationship Investment, Materialism, Brand 
Consciousness, Behavioral Loyalty, Willingness to Pay A Premium, Fashion Consumption, Emerging 
Markets, Kazakhstan.  
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Abstract 
In recent years, the challenges of economic development and environmental degradation 

have increased, prompting organizations to build green working environments. Implementing 
Green Human Resource Management (GHRM) practices is crucial for improving green employee 
behavior in Bangladesh's ready-made garments sector. This research study examines the linkage 
between GHRM practices and employees’ green behavior, fostering an eco-friendly business 
environment to achieve sustainable organizational success. This research examines 
relationships in Bangladesh's ready-made garment industry using the Partial Least Squares 
Structural Equation Modeling (PLS-SEM) to assess the framework for sustainable performance. 
The findings show that GHRM practices positively influence both task-related and voluntary 
employee green behaviors. Moreover, it is also found that green organizational culture moderates 
the link between GHRM practices and green employee behavior in the context of sustainable 
performance. Implementing GHRM practices in an environmentally friendly manner offers 
important guidance to top executives and policymakers in business organizations.  
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Abstract 
 

Moving beyond a single purchase-intention pathway, this study focuses on general life 
values, brand consciousness, and selected demographic differences to explain how consumers 
interpret luxury automobiles as signals of success, identity, and social position. Using survey data 
from Sri Lankan luxury-car aspirants, the study analyzes how these status-laden orientations 
relate to consumer evaluations of luxury brands and to differences in aspirational profiles across 
age, education, and related market segments. The findings highlight that aspirational luxury 
demand in an emerging market is not driven only by product value or emotional attachment, but 
also by broader value systems and symbolic brand meanings tied to mobility and social 
recognition. The study contributes by repositioning the Sri Lankan luxury automobile market as a 
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case of aspirational segmentation rather than only attitude-based purchase prediction. It offers 
managerial implications for segmentation, prestige signaling, and communication strategy in 
emerging luxury markets. 
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Abstract 
 

This study examines how housing markets respond to an exogenous change in a widely 
used, publicly available information signal. In 2017, the construction of this signal was 
substantially revised, shifting from a narrow performance-based measure to a broader, multi-
dimensional framework. We exploit this abrupt change as an information shock and compare 
housing price dynamics in affected areas to comparable locations without changes, before and 
after the revision. The results show a decline in the capitalization of the signal into housing prices 
following the revision, suggesting reduced market sensitivity to the updated measure. This 
attenuation is consistent with a redistribution of units across signal categories and a weakened 
alignment between the revised signal and underlying neighborhood characteristics. The effects 
are asymmetric: upward revisions generate no significant price response, while downward 
revisions are associated with a statistically significant increase in prices. Further analysis 
highlights the role of buyer composition. In areas with higher levels of non-local in-migration, price 
responses are primarily driven by the direction of the signal change, independent of underlying 
performance shifts, consistent with reliance on simplified informational cues. In contrast, in 
areas dominated by local buyers, responses align more closely with underlying performance 
measures, indicating that local knowledge mitigates reliance on the revised signal. 
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Abstract 
The spillover effect of fire sales in mutual funds is a recent line of research. Starting with 

the pioneering work by Coval and Stafford (2007), recent research has focused on how fire sales, 
in both equity and fixed income mutual funds, affect fund performance and the behavior of the 
underlying firms. The impact of this phenomenon on the credit risk of firms whose equity is traded 
during fire sales is less understood. This study bridges the gap of how fire sales in equity mutual 
funds impact underlying firms credit risks, by focusing on an offshoot of the classic Merton 
(1974) model. Using Distance to Default (DD) as a measure of credit risk, this study finds that fire 
sales do increase the default risk of the underlying firms. 
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Abstract 
 

This study investigates the compatibility of green innovation with profitability in Indian 
manufacturing firms. Utilizing an unbalanced panel of 315 listed manufacturers from 2016 to 
2024, this study develops firm-level measures of eco-efficiency (energy and material intensity), 
product and organizational innovation (R&D and training intensity), environmental management 
systems (ISO 14001 and ISO 50001), and profitability (ROA and operating margin). Fixed effects 
regressions with clustered standard errors are employed to examine the relationship between 
changes in these variables within firms over time. The findings indicate that energy intensity is 
strongly, negatively, and significantly associated with ROA. Material intensity becomes significant 
once log-transformed, suggesting that resource-efficient firms are systematically more 
profitable. Conversely, R&D intensity does not demonstrate a robust positive effect on operating 
margins and is negatively related to ROA in certain specifications, implying that innovation 
expenditures are costly in the short term. A synergy model reveals that the interaction between 
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eco-efficiency and R&D is positive and significant. Thus, process and product innovation function 
as complements rather than independent levers. ISO certifications do not confer a direct 
profitability premium and only weakly interact with R&D. Overall, the evidence suggests that eco-
efficiency is a reliable driver of financial performance in Indian manufacturing firms, whereas the 
profitability of innovation critically depends on its integration with process improvements rather 
than on certification status alone. 

 
Keywords: Green Innovation, Eco-efficiency, Profitability, Indian Manufacturing Firm, Environmental 
performance, Firm Performance, India.  
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Abstract 
 

The transition to net-zero carbon (NZC) buildings requires construction organizations to 
adopt structured and evidence-based decision-making processes that integrate sustainability 
frameworks with practical implementation strategies across the project life cycle. This study 
investigates how organizational decision-making influences NZC outcomes by synthesizing 
insights from a systematic literature review of 81 peer-reviewed publications. The research 
identifies a dual-layer governance structure underpinning sustainability practices in the 
construction industry. At the forefront, client-oriented rating systems such as LEED, BREEAM, and 
Green Star establish performance targets, comparability, and assurance mechanisms. 
Supporting this layer, life-cycle assessment (LCA) standards, including ISO 14040/14044 and EN 
15978, provide the methodological foundation for consistent carbon accounting and informed 
decision-making. The findings reveal that effective NZC implementation is strongly influenced by 
organizational factors, including strategic orientation, early-stage integration of LCA, application 
of explicit multi-criteria decision frameworks, availability of data infrastructure (e.g., 
Environmental Product Declarations and BIM-LCA integration), and collaborative engagement 
across stakeholders and supply chains. However, six interrelated barrier clusters—financial 
constraints, policy and institutional gaps, data limitations, technical capacity deficits, supply 
chain fragmentation, and behavioral resistance—continue to hinder systematic adoption. These 
barriers often reinforce each other, leading to persistent reliance on cost-driven decision-making. 
Conversely, this study identifies key enabling conditions, including leadership commitment, 
regulatory clarity, technological integration, capability development, stakeholder collaboration, 
and market-based financial mechanisms. Importantly, these enablers are most effective when 
implemented as coordinated, life-cycle-aligned intervention packages rather than isolated 
measures. In the context of New Zealand, structural market constraints—such as limited data 
availability and supply chain depth—amplify these challenges, highlighting the need for localized 
data development, procurement reform, and SME-focused capability building. The study 
contributes a practice-oriented decision-making framework that integrates organizational 
processes, governance structures, and technical tools to support NZC implementation. It 
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demonstrates that achieving consistent NZC outcomes depends not only on selecting 
appropriate sustainability frameworks but also on aligning leadership, policy, data systems, 
procurement practices, and organizational capabilities. The findings provide actionable guidance 
for industry practitioners and policymakers seeking to transition from symbolic sustainability 
adoption to measurable, whole-life carbon performance in the built environment. 

 
Keywords: Organizational Decision-Making, Net-Zero Carbon Buildings, Sustainability Frameworks, 
Barriers, Strategic Practices, Construction Industry, New Zealand.  
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Abstract 
 

The rapid emergence of metaverse-based services is fundamentally reshaping how retail 
experiences are designed, delivered, and governed. As immersive technologies increasingly 
mediate service encounters, consumers are no longer evaluating isolated interactions but rather 
complex digital service ecosystems that raise new concerns related to service quality, consumer 
protection, and platform governance. Despite growing academic and managerial interest in the 
metaverse, there remains limited empirical understanding of how consumers evaluate the quality 
of services delivered in these immersive environments and which service attributes drive 
favorable relational and behavioral outcomes. Addressing this gap, this study examines : How do 
consumers evaluate service experience quality in metaverse-based retail environments, and how 
do these evaluations influence psychological affirmation, relational embeddedness, and 
sustained access across different generational and national contexts? Grounded in Means–End 
Chain Theory and supported by Transformative Service Research (TSR), this research 
conceptualizes Metaverse Service Experience Quality (M-SEQ) as a multidimensional, 
governance-sensitive construct that captures how service attributes embedded in immersive 
digital environments translate into higher-order psychological and behavioral outcomes. Building 
on service ecosystem and digital services literature, this study proposes a conceptual framework 
in which M-SEQ operates as a second-order construct reflected by seven first-order dimensions: 
interoperability, seamless interaction, social presence, sense of ownership, immersion, 
perceived safety, and playfulness. These dimensions jointly represent experiential, structural, 
and institutional conditions through which value, trust, and well-being are enabled in metaverse-
based services. Methodologically, the study adopts a rigorous, multi-study, mixed-method 
design. Initial qualitative insights and expert evaluations informed scale development, followed 
by large-scale survey data collected from 1,284 metaverse users across the United States, United 
Kingdom, and South Africa, spanning Generation Z and Millennial cohorts. Participants engaged 
directly with immersive retail environments (NIKELAND and the VANS virtual world) prior to 
evaluation. Exploratory and Confirmatory Factor Analyses establish the reliability, convergent 
validity, and discriminant validity of the M-SEQ scale. Structural Equation Modeling is used to test 
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the nomological network linking M-SEQ to psychological affirmation (customer satisfaction), 
relational embeddedness (customer engagement), and sustained access (emergent use 
intention), while controlling for demographic and usage-related factors. Findings demonstrate 
that M-SEQ is a robust and stable construct across countries, generations, and metaverse 
contexts. Results show that higher perceived service experience quality significantly enhances 
customer satisfaction and engagement, which in turn drive sustained access intentions, 
confirming the proposed attribute–consequence–value linkages. Importantly, governance-
sensitive dimensions, particularly perceived safety, ownership, and interoperability, emerge as 
critical drivers of trust and relational outcomes, highlighting the institutional foundations of 
service quality in immersive environments. This study makes several contributions. Theoretically, 
it advances service marketing and TSR by introducing a validated framework for assessing service 
experience quality in immersive digital ecosystems. Methodologically, it provides a reliable 
measurement instrument for future research. Practically and from a policy perspective, the 
findings underscore the importance of responsible service design, consumer protection, and 
governance mechanisms in shaping sustainable metaverse-based services. 
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Abstract 
 

Inventory imbalance costs business firms worldwide close to two trillion dollars per year. 
Getting inventory balance wrong could cost a company millions of dollars. Too much inventory 
results in high storage costs, while too little inventory leads to dissatisfied consumers. Demand 
forecasting in supply chain management remains one of the most challenging issues for 
companies struggling to control inventory levels and costs. Improving the accuracy of forecasting 
system has been a major challenge for companies worldwide. Previous research has identified 
several solutions to help companies improve demand forecasts. These include simplifying 
forecasting complexity, using the right forecasting techniques, data accuracy, and data 
availability. For instance, data availability refers to the completeness, accessibility, and adequacy 
of information needed to build an accurate and reliable forecasting system. Despite advances in 
data collection, many business firms struggle with incomplete data, especially for products 
whose Country of Origin (COO) influence consumers purchasing behaviors. Several studies have 
shown that COO significantly affects buying intentions, especially in global markets. Moreover, 
research indicates a strong link between demand forecasting and COO, influencing the 
complexity of supply chains. Therefore, integrating COO data into forecasting models is crucial 
for enhancing supply chain performance by correcting inventory imbalances. It allows companies 
to better predict demand, and lead times. The purpose of this research study is to investigate the 
impact of COO on forecasting accuracy and supply chain performance. More specifically, this 
study’s intention is to measure the accuracy of several forecasting systems before and after 
integrating COO data.  
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Abstract 
 

Despite increasing institutionalization of organizational sustainability practices, a 
persistent gap exists between formal environmental initiatives and their enactment in employees’ 
day-to-day work. While prior research suggests that Green Human Resource Management 
(GHRM) can promote pro-environmental behavior, the underlying mechanisms through which 
such practices are translated into adaptive work behaviors remain insufficiently researched. 
Based on the Stimulus–Organism–Response (SOR) Framework, this study elaborates and 
empirically tests a model that states that a GHRM (stimulus) drives employee green crafting that 
activates a green thinking as a cognitive organismic mechanism. Environmentally specific servant 
leadership (ESSL) is included as a boundary condition that moderates employees’ level of 
cognitive engagement with organizational sustainability signals. Data for this study was collected 
from 351 employees working in hospitality and service industries across the United States via 
Prolific Digital Platform and analyzed through Structural Equation Modeling (SEM). The results 
suggest that GHRM significantly and positively influences green thinking and hence, green crafting 
behavior by providing support for the mediating mechanism proposed by the study. In addition, 
ESSL enhances the relationship between GHRM and green thinking, suggesting that the context 
of leadership increases the interpretation and internalization of sustainability-oriented Human 
Resource (HR) practices in employees. The model accounts for a moderate amount of variance 
for green crafting and a low but significant proportion for green thinking, reinforcing the position 
that while the proposed framework captures key explanatory pathways, other relevant factors 
may contribute to these outcomes. This study adds to the global literature in three key ways. First, 
it contributes towards the literature on GHRM by presenting green thinking as the primary 
cognitive process linking HR practices to employee behavior. Second, it builds upon the use of 
the SOR framework further by articulating cognition as the fundamental organismic process 
through which sustainability is realized. Third, it highlights the contingent role of leadership by 
demonstrating how ESSL conditions the effectiveness of sustainability-oriented HR practices. 
Overall, the findings offer a more nuanced account of how environmental strategies are enacted 
at the employee level and provide implications for organizations seeking to embed sustainability 
into everyday work practices. 

 
Keywords: Green Human Resource Management, GHRM, Employee Green Crafting, Employee Green 
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Abstract 
 

Drawing on the Theory of Planned Behavior and prior luxury-consumption research, this 
study focuses on perceived luxury consumption value, social influence, self-identity, experiential 
value, and brand love as antecedents of consumer attitude. Using survey data from Sri Lankan 
consumers who aspire to purchase luxury automobiles, this study tests direct and indirect 
relationships among these constructs. The results indicate that consumer attitude is a central 
mechanism linking symbolic and emotional evaluations of luxury brands for purchase intentions. 
The findings position Sri Lanka as a useful emerging-market setting for testing attitude-based 
luxury consumption models that have been studied more often in Western contexts. The study 
contributes by providing an empirical validation of a streamlined, context-specific model of luxury 
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automobile purchase intentions and by offering practical guidance for luxury brand managers 
seeking to strengthen positioning, messaging, and customer connection in emerging markets. 
Keywords: Symbolic and Experiential Drivers, Luxury Car Purchase Intentions, Mediating Role, Consumer 
Attitudes, Sri Lanka.  
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Abstract 
 

This case study examines the “BaQala Program”, an initiative developed by Unilever under 
its Sustainable Living Strategy, to enhance the livelihoods of small unorganized grocery retailers 
across the Gulf Cooperation Council member countries (Saudi Arabia, United Arab Emirates, 
Kuwait, Qatar, Bahrain and Oman). The program focuses on improving the operational and 
managerial capabilities of small neighborhood stores (Baqalas), which represent a significant 
share of retail distribution system but often suffer from limited business knowledge and 
operational inefficiencies. The case study centers on a pilot project conducted across Oman, 
selected due to supportive government policies promoting local entrepreneurship and the 
transition of store ownership to Omani nationals. Using market research, including surveys and 
field visits, Unilever (a global Multinational Corporation headquartered in London, England, UK) 
identified critical skill gaps among store owners, particularly in areas such as pricing, 
merchandising, inventory management, and customer service. To address these challenges, the 
program introduced a structured vocational training framework built around the “11-Ps of Retail 
Excellence,” a comprehensive model designed to guide store owners on how to operate and grow 
their grocery businesses in the most efficient and profitable manner. The strategy included 
training workshops, field demonstrations, and post-training follow-up, ensuring both knowledge 
transfer and practical application. Findings indicate that targeted capacity-building significantly 
improved business efficiency, profitability, and sustainability for small retailers. Following the 
success of the pilot, the “BaQala Program” was replicated across six countries of Gulf 
Cooperation Council successfully training over 3,600+ grocery store owners, thereby amplifying 
its economic and social impact. The case highlights a scalable, inclusive business model where 
global corporate objectives align with social impact, demonstrating how multinational firms can 
strengthen distribution networks while fostering entrepreneurship and economic development 
across emerging markets. 

 
Keywords: Unilever, BaQala Program, Emerging Markets; Livelihood Enhancement; Capacity Building; 
Retail Management; Skill Development; Inclusive Business Model; Distribution Networks; Sustainable 
Development; GCC, Oman, Saudi Arabia.  
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Abstract 
 

Despite the rapid growth of Islamic finance, empirical studies comparing Islamic and 
conventional capital structures are rare, meaning thereby that our understanding of these 
financial dynamics remains inadequate. This study explores the relationship between capital 
structures and firms’ performance in Islamic and conventional financing for both financial and 
non-financial firms. Fixed effects, random effects, Ordinary Least Squares (OLS) and Panel-
Corrected Standard Errors (PCSE) are employed for the analysis of 130 firms listed on the Saudi 
Stock Exchange between 2000 and 2021. The findings reveal that capital structure and firm size 
have a significant negative impact on the performance of both Islamic and conventional financing 
firms, but while firm age has a significant positive effect on the performance of Islamic financing 
firms, it has a significant negative effect on conventional financing firms. Furthermore, there is a 
significant difference in Tobin’s Q (TQ) between firms within the non-financial sector using 
conventional finance and those using Islamic finance. These results underscore the relevance of 
this research given their valuable practical implications for financial managers, investors, 
portfolio managers, bankers and policymakers. 

 
Keywords: Capital Structure, Firm Performance, Financial Leverage, Islamic Finance, Tobin’s Q, Saudi 
Arabia.  
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Abstract 
 

This study examines the digital disruption and sustainability nexus for a greener tomorrow 
by addressing the spillover effects of digitalisation and climate change externalities on 
sustainable economic growth. This study makes a significant contribution by modifying the 
fundamental findings of Nobel Laureates (Nordhaus and Romer (2018) model regarding 
innovation and climate change integration, which demonstrate green productivity (green 
technological progress) through emerging frameworks and models for measuring the externalities 
of digital economy indicators. The adoption of digital technologies is essential for understanding 
environmental cleanliness and sustainable economic growth. The digital economy drives 
industrial transformation by expanding knowledge and reducing the need for certain industries, 
thereby accelerating low-carbon economic development. It helps to address knowledge gaps 
through improved models and frameworks that analyse digital and climate change externalities 
to enhance digital inclusion, aiming to achieve digital transformation. The proposed indicators 
should prioritise enhancing digital literacy and vocational training in innovative technologies such 
as artificial intelligence (AI), cloud computing, and big data, in order to develop a workforce skilled 
in digital technology and capable of promoting digital technology adoption and productivity 
improvements. These require the implementation of policy plans, such as establishing smart 
partnerships that connect public and private sectors to foster innovation and provide tax 
incentives for research and development in digital and environmentally friendly technologies. 
While the path to the United Nations 2030 Sustainable Development Goals (SDGs) is short and 
complex, policy packages should be designed to mitigate potential adverse effects of shocks, 
such as digital disruption, pandemics, natural disasters and global confiscations, while ensuring 
coherence with the diverse goals and targets. Implementing the SDGs as an integrated and 
consistent set presents a major challenge for all countries. Addressing connections between 
economic, social and environmental goals in a balanced manner, while avoiding negative impacts 
on the well-being of people now, elsewhere and in the future, is among the most significant 
challenges in implementing the SDGs. This study contributes by integrating the dual effects of 
digital technology and climate change on sustainable development to address the implications of 
digital disruption and sustainability for sustainable economic growth. 

 



48 

Keywords: Digital Disruption, Dual Effects Of Digital Technology, Climate Change, Externalities, UN SDGs, 
Malaysia.  
 



49 

Paper# 34 
Fingerling Production as a Business Model:  

Unlocking Sustainable Aquaculture  
Entrepreneurship across Kenya 

 
Zacharia Shitote 

Senior Lecturer of Project Planning and Management 
Department of Management Science 

School of Business and Management Science 
University of Eldoret 

Eldoret 
Kenya 

Email: zshitote@uoeld.ac.ke 
 
 

Abstract 
 

Aquaculture entrepreneurship is increasingly recognized as a driver of food security, 
employment, and rural development across Africa. This study examines fingerling production as 
a business model within Kenya’s aquaculture sector, focusing on tilapia hatcheries. Using a 
mixed method design surveys, interviews, and cost–benefit analysis; data were collected from 
120 respondents, including hatchery entrepreneurs, operators, farmers, and extension officers. 
The analysis showed profitability, with ROI surpassing 25 percent, alongside significant unmet 
demand for high-quality fingerlings, particularly monosex tilapia. Interviews with stakeholders 
highlighted seed certification as a critical policy priority and public–private partnerships to 
strengthen hatchery enterprises and safeguard quality. Fingerling production proved both 
technically viable and financially sustainable. Importantly, opportunities for scaling remain clear. 
The study demonstrates direct linkages to development agendas, contributing to United Nations 
Sustainable Development Goals (SDGs) # 2, 8, 12, and 17, while supporting Kenya’s Vision 2030 
and Africa’s Agenda 2063. Fingerling enterprises thus represent a replicable framework for 
advancing sustainable aquaculture entrepreneurship 

 
Keywords: Aquaculture Entrepreneurship, Fingerling Production, Tilapia Hatcheries, Sustainable 
Development, UN-SDGs, Kenya.  
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Abstract 
 

Immersive technologies such as virtual reality (VR) are rapidly transforming digital retail 
into experiential, service-rich environments that blur the boundary between consumption and 
interaction. While VR-enabled retail services promise enhanced engagement and convenience, 
they also raise important questions about how immersive service encounters shape consumers’ 
emotional regulation and impulse behavior. Despite growing managerial interest, limited 
empirical research examines how emotional states and individual differences interact with 
immersion to influence impulse behavior within VR-based retail services. This research study 
investigates how immersion level, emotional state, and gender identity jointly influence impulse 
buying behavior in technology-mediated retail service encounters. Drawing on impulse buying 
theory, emotion regulation, and service experience design, this study conceptualizes VR grocery 
retailing as a high-contact, immersive service environment that amplifies emotional cues and 
reduces consumers’ self-regulatory capacity. This research study also explores: How do 
emotions and gender identity shape the service-driven mechanisms of impulse behavior—namely 
desire for pleasure and lack of self-control—across high - versus low-immersion retail 
environments? Two controlled experiments employing a 2 (emotion: positive vs. negative) × 2 
(immersion: VR vs. 2D) × 2 (gender identity: male vs. female) between-subjects design were 
conducted across Canada and the United States. Participants engaged in either a fully immersive 
VR grocery store or a conventional 2D online grocery service. Emotional states were 



51 

experimentally primed prior to the shopping task. Impulse buying drivers, desire for pleasure and 
lack of self-control, were measured following the interaction. Results reveal a consistent pattern 
across both studies. In low-immersion (2D) retail services, neither emotion nor gender identity 
significantly influenced impulse buying drivers. In contrast, high-immersion VR service 
environments magnified emotional and gender-based differences. Females experiencing 
negative emotions exhibited a stronger desire for pleasure and reduced self-control, consistent 
with a therapeutic self-regulation response. Males experiencing positive emotions showed 
heightened desire for pleasure and diminished self-control, reflecting reward-oriented impulse 
behavior. These findings indicate that immersive service environments intensify emotional 
processing and weaken regulatory boundaries, making impulse behavior more contingent on 
individual emotional states. The study contributes to service and retail literature by demonstrating 
that VR transforms impulse buying from a transactional outcome into an emotionally co-created 
service phenomenon. Managerially, the findings underscore the need for responsible immersive 
service design, highlighting safeguards to balance engagement, personalization, and consumer 
well-being in VR-enabled retail services. 

 
Keywords: Virtual Reality; Immersive Services; Impulse Buying; Consumer Emotion; Service Experience 
Design, Canada.  
 



52 

Paper# 36 
Dynamics of Kazakh Consumer’s Purchasing  

Behavior for Global Luxury Fashion Brands 
 
 

Aruzhan Belgibayeva 
BBA Researcher 

Department of Marketing 
Bang College of Business 

KIMEP University 
Almaty 

Kazakhstan 
Email: aruzhanbelgibayeva@gmail.com 

 
 

Divyansha Kumar 
Assistant Professor of Marketing 

Department of Supply Chain Management 
and General Management 
Chitkara Business School 

Chitkara University 
Rajpura, State of Punjab 

India 
Email: divyansha@chitkara.edu.in 

 
 

Zafar U. Ahmed 
Professor of Marketing and International Business 

Department of Marketing 
School of Business 

International University 
Vietnam National University 

Ho Chi Minh City 
Vietnam 

Email: zafaruahmed@gmail.com 
 
 

Abstract 
 

This study examines the attitudes and behaviors of consumers towards global luxury 
fashion brands across Kazakhstan, a country in Central Asia that has recently experienced a 
growing middle class with increasing purchasing power. The luxury fashion market in Asia has also 
been expanding rapidly, with many global luxury fashion brands targeting this region as a key 
growth area. This study provides insights into the attitudes and behaviors of Kazakh consumers 
towards global luxury fashion brands and identifies factors that influence their decision-making 
processes. The findings suggest that Kazakh consumers exhibit a mix of individualistic and 
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collectivist values, which can have implications for luxury fashion brands seeking to appeal to this 
market. Income was found to be a significant factor in determining consumer attitudes towards 
luxury fashion products and normative beliefs were found to play a significant role in shaping 
these attitudes. The study contributes to the understanding of the luxury fashion industry across 
Kazakhstan, and offers strategies for luxury fashion brands seeking to enter or expand in this 
market. By adapting their marketing strategies to appeal to both individualistic and collectivist 
values, developing pricing strategies that cater to consumers across different income levels, and 
taking into account local socio-cultural norms and values, global luxury brands can better 
position themselves to attract and retain Kazakh consumers.  
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Abstract 
 

Artificial Intelligence (AI) is rapidly transforming the landscape of higher education across 
Middle East and North Africa (MENA) region. As governments and business firms pursue 
economic diversification and innovation-led growth across MENA region; universities are under 
increasing pressure to produce graduates who are not only adept in traditional business 
disciplines but also well versed in emerging technologies. This study examines integration (not 
replacement) of AI in reshaping business education, teaching methods, curriculum design, 
workforce readiness, institutional strategy preventing a widening digital divide, personalized 
learning, data-driven decision-making, and interdisciplinary competencies that combine 
business acumen with technological literacies. This study empowers educators, administrators, 
policymakers, and industry stakeholders with the knowledge and frameworks needed to future-
proof university business education and bridge the gap between academic preparation and 
evolving job market demands. 
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Abstract 
This study investigates the impact of real earnings management (REM) on firms’ 

performance and the moderating role of ownership structure among non-financial firms listed on 
the Nairobi Securities Exchange (NSE). Grounded in Agency And Stakeholder Theories, the 
research examines how different forms of ownership -- (specifically managerial and institutional) 
--shape the relationship between REM and firm profitability, measured through Return on Assets 
(ROA). Using panel data from 2008 to 2023, the study employs a dynamic panel regression model 
to control firm-specific effects and potential endogeneity. The findings reveal that REM positively 
influences short-term profitability, but its effect is significantly moderated by ownership 
structure. Managerial ownership enhances overall firm performance but intensifies the negative 
impact of REM on ROA, suggesting potential overuse or ineffective application of REM strategies 
when managers hold significant equity stakes. Conversely, institutional ownership not only 
directly improves profitability but also weakens the positive impact of REM, reflecting its 
governance role in constraining opportunistic managerial behavior. These results highlight the 
dual influence of ownership structure in both enhancing firms’ performance and regulating 
earnings management practices. The study offers valuable insights for corporate managers, 
investors, and policymakers on the importance of tailoring governance mechanisms to mitigate 
REM risks and ensure sustainable financial performance. 
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Abstract 
 

The consumption of luxury brands is influenced by several factors such as consumers’ 
attitudes, identities, personalities, mindsets, values, social influence, and financial power, etc. 
Scholars have explored consumers’ behavior about luxury brands in rich Western countries over 
the years and have also analyzed the behavioral outcomes of consumers in terms of hedonism, 
prestige, uniqueness, quality, opulent and conspicuous consumption. Luxury in travel, tourism 
and hospitality, although not a novel concept, is not well-researched across emerging countries 
such as Sri Lanka. Luxury travel behavior is an emerging consumer behavior trend across Sri 
Lankan global aviation industry. International airports provide exclusive VIP services for Ultra-
High Net Worth Individuals (UHNWIs) who travel by private and/or charter jets, demonstrating a 
niche market. International airlines and airports have identified the growing needs of UHNWIs. Sri 
Lanka has emerged as a highly desirable global destination for UHNWIs from Europe, the 
Americas, the Middle East, and Asia-Pacific. This study explores the dynamics of UHNWIs travel, 
increased affluence, the rise of millennial travel, the travelers’ desire for new experiences, the 
need for privacy and security, the growth of online platforms, and travel to exotic destinations, 
etc. This study examines consumer behavior of UHNWIs using Sri Lanka Airports as the gateway 
to the country. 
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Abstract 
 

This study explores the long-standing bilateral trade relations between Oman and China 
through a qualitative and historical lens with particular emphasis on the role of the Maritime Silk 
Road and the spice and frankincense trade. Drawing on historical records, travel accounts, and 
secondary literature, this research paper examines how early commercial exchanges between 
the two countries laid the foundation for enduring economic, cultural, and diplomatic ties. From 
as early as the pre-Islamic and early Islamic periods, Omani merchants played a pivotal role in 
linking the Arabian Peninsula with China. Strategic ports such as Sohar, Qalhat, and Muscat 
emerged as vital hubs in global trade networks, facilitating the exchange of key commodities. 
Oman exported frankincense, myrrh, pearls, dates, and horses, while importing Chinese silk, 
porcelain, ceramics, and medicinal products. These exchanges were not merely economic but 
also served as conduits for cultural interactions, technological transfer, and the spread of 
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religious and social practices. This study highlights the contributions of prominent Omani traders 
such as Sheikh Abu Ubaidah Abdullah bin Al-Qasim and Abdullah Al-Sahari, whose journeys to 
China exemplified ethical trade practices and intercultural engagements. Their presence in 
Chinese port cities fostered mutual trust and helped establish early Arab-Muslim communities, 
as reflected in both Arab and Chinese historical sources. Beyond material exchange, the Oman–
China trade relationship facilitated significant cultural and social interactions. The incorporation 
of frankincense into Chinese medicine and rituals, as well as the diffusion of navigational 
knowledge and shipbuilding techniques, underscores the depth of this global engagement. The 
Silk Road thus functioned as a platform for civilizational dialogue, bridging East and West. In the 
contemporary context, these historical ties have evolved into a robust strategic partnership of 
contemporary times. Oman’s Vision 2040 and China’s Belt and Road Initiative (BRI) have 
reinvigorated bilateral cooperation, particularly in energy, infrastructure, and logistics. Projects 
such as the Duqm Special Economic Zone in Oman exemplify the continuation of Oman’s 
historical role as a gateway connecting Asia, the Middle East, and Africa. By integrating historical 
narratives with qualitative analysis, this research study argues that the legacy of the spice and 
frankincense trade continues to shape modern Oman–China global relations. The study 
contributes to the broader discourse on international trade by demonstrating how historical 
connectivity, cultural exchange, and ethical commerce can form sustainable and mutually 
beneficial partnerships in the present and foreseeable future. 

 
Keywords: Oman–China trade, Maritime Silk Road, Frankincense Trade, Cultural Exchange, China Belt 
and Road Initiative, Oman’s Vision 2040, Oman.  
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Abstract 
 

Many private companies in developing economies have not fully implemented sustainable 
procurement practices despite increasing global emphasis on sustainability. This study examines 
procurement officers' perceptions of sustainable procurement practices and how these 
perceptions influence adoption levels and overall sustainable performance within private Small 
and Medium Enterprises (SMEs) across the United Arab Emirates. A quantitative, cross-sectional 
design was employed, using a questionnaire distributed to employees performing purchasing or 
procurement decisions. Structural Equation Modelling was applied to assess the influence of 
complexity, compatibility, and relative advantage on sustainable practices related to the 
environment, diversity, human rights, philanthropy, and safety, thereby affecting the social and 
environmental performance of these companies. The direct and mediating relationships 
proposed among these constructs were based on Innovation Diffusion Theory and Institutional 
Theory. Findings reveal that practitioners’ perceptions are associated with the implementation of 
these practices to varying degrees due to limited knowledge, insufficient training, and the belief 
that sustainability initiatives are expensive and complicated. The study concluded that 
strengthening training, organizational alignment, and managerial support are essential to 
translate positive perceptions into effective practice. 
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Abstract 
 

This study examines the environmental impact of the proposed Dammam–Jubail 
Passenger Rail project in Saudi Arabia. Automobile transportation is one of the largest 
contributors to carbon dioxide emissions worldwide, making it essential to identify solutions that 
reduce its adverse environmental impact. Hence, this proposed Rail project is considered a 
strategic initiative within the Saudi Arabia’s Vision 2030 framework to enhance accessibility, 
reduce travel time, and decrease reliance on road transport by private cars between two key 
industrial and economic cities in the Eastern Province of Saudi Arabia. Our study seeks to 
determine whether the project aligns with the principles of sustainable transportation and 
contributes to environmental conservation. It analyses conceptual models relevant to the project, 
and carries out evaluation of its technical, economic, and social characteristics by examining the 
geographical context of the Eastern Province, its demographic profile, and the economic 
significance of Dammam and Jubail industrial cities within the Kingdom. The study also highlights 
how sustainable transport can reduce greenhouse gas emissions, improve air quality in both 
urban and rural areas, and support broader public transportation systems. 

 
Keywords: Sustainable Transportation; Carbon Emissions; Dammam–Jubail Rail; Saudi Vision 2030; 
Public Transport; Environmental Impact; Feasibility; Saudi Arabia. 
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Abstract 
 

This study examines the relationship between market orientation and business success in 
the contemporary Libyan business environment. Our study assesses the extent to which market 
orientation adoption has contributed to the success of business firms across Libya. It also probes 
the extent to which ownership type and nature of business affect market orientation adoption. It 
further investigates the importance of market orientation in relation to other factors influencing 
business success. A mixed-methods research methodology was adopted for the pursuance of 
this research study. Data collection was carried out through 53 semi-structured interviews and 
400 questionnaires circulated to top executives in 53 different business firms across Libya. 
Statistical analyses were performed by deploying SPSS, Path Analysis and Content Analysis. Our 
study found a positive correlation between market orientation and business success in the Libyan 
context. The level of market orientation (embraced and implemented) is higher in private 
manufacturing sector business firms as compared to their counterparts in public sector with the 
focus mainly on customer orientation and inter-functional coordination. Moreover, privately 
owned business firms in the manufacturing and services sectors were found to perform much 
better as compared to public sector firms. Market orientation is not the only drive to business 
success in Libya as there are other critical factors for business success such as external support, 
strategic alliances, production and planning. This study demonstrates the importance of market 
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orientation for firms in transitional economies such as Libya. However, the contribution of three 
sub-dimensions of market orientation construct: (i) customer orientation, (ii) competitor 
orientation and (iii) inter-functional coordination are not equal in terms of their dynamics and 
impact. Market orientation approach alone is not sufficient to achieve high level of success in 
Libya. Hence, other key success factors such as investment (e.g., money, know-how, technology, 
brand, and human capital etc.) are other perquisites to facilitate the success of market 
orientations across Libyan firms.  

 
Keywords: Market Orientation, Business Success, Libyan Transitional Economy, Mixed-Methods, Libya. 
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Abstract 
 

While the adoption of artificial intelligence (AI) in tourism and hospitality industry has 
grown steadily during the past few decades, the scholarly literature on AI in the tourist decision 
process remains limited. This research study executes a bibliometric analysis of the literature on 
AI in the tourist decision-making process and proposes future research agenda that addresses 
the pre-decision, decision-in-progress, and post-decision phases. A search query on AI in the 
tourist decision process identified 6,554 research papers in the Scopus database; a bibliometric 
analysis was performed using the bibliometrix R package and VOSviewer, and the TCCM 
framework was further applied to review the set of papers. The analysis reveals that, compared to 
the broader tourism and AI literature, Research on AI in the tourist decision process is limited, 
with existing studies disproportionately concentrated on the post-decision phase, and 
comparatively little attention has been given to the pre-decision and decision-in-progress phases. 
The bibliometric analysis and TCCM framework together provide a comprehensive view of the 
extant literature across multiple dimensions and serve as the foundation for a structured research 
agenda spanning all three phases of the tourist decision- making process. The proposed research 
agenda is unique as it integrates all three phases into a unified view and develops a distinct 
perspective for future research, particularly emphasizing the decision-in-progress and pre-
decision phases, which remain comparatively under-explored in the literature. This study is 
among the few to review and synthesize the literature on AI in tourist decision-making. It, 
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therefore, serves as a catalyst, drawing global scholars' attention and providing researchers with 
direction through a proposed structured research agenda. 

 
Keywords: Artificial Intelligence, Tourist Decision-Making, Bibliometric Analysis, TCCM Framework, 
Tourism Management, AI Adoption, Vietnam.  
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Abstract 
 

Commercial banks play a critical role in supporting entrepreneurship and economic 
development across Sub-Saharan Africa. However, the performance of these banks remains 
uneven despite increased investments in digital technologies and customer-focused strategies, 
raising concerns among policymakers and industry stakeholders. Many Kenyan banks have either 
closed operations or continue to report persistent losses, with a growing tendency to concentrate 
on large corporate clients while neglecting small and medium enterprises (SMEs), which are key 
drivers of economic growth across Kenya. While Customer Relationship Management (CRM) is 
widely recognized as a critical driver of firm performance, its effectiveness in the region is often 
constrained by varying levels of digitalization and rapidly changing market conditions. In 
particular, market turbulence characterized by regulatory shifts, technological disruptions, and 
intense competition especially affects young entrepreneurs and may weaken or reshape the 
CRM–performance relationship. Thus, the present study examines whether digitalization and 
market turbulence significantly influence the relationship between CRM and firms’ performance 
among commercial banks in Sub-Saharan Africa. Using data from 463 commercial banks and 
applying Hayes Model 58m, this study is expected to provide empirical evidence and develop a 
robust model that explains how digitalization and market turbulence shape the effectiveness of 
CRM in enhancing firm performance. 

 
Keywords: Customer Relationship Management, Firm Performance, Digitalization, Market Turbulence, 
Commercial Banks, Sub-Saharan Africa, Kenya.  
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The electric vehicle (EV) industry in India has expanded rapidly, driven by environmental 
concerns, government incentives, and the promise of sustainable mobility. Existing research on 
EV adoption has largely focused on technological readiness, infrastructure, and economic 
incentives. However, limited attention has been given to the ethical dimensions of EV marketing 
and sales practices. This study addresses that gap by examining the use of dark patterns—
deceptive or manipulative marketing and sales practices—in the Indian EV industry from the 
perspective of consumers. Drawing on the concept of dark patterns originally developed in 
human–computer interactions, this study extends the framework beyond digital interfaces to 
include offline marketing, dealership interactions, pricing communication, and sustainability 
narratives. The study places particular emphasis on environmental dark patterns, such as 
exaggerated sustainability claims and selective disclosure of environmental impacts, alongside 
economic dark patterns including hidden ownership costs, insurance-related expenses, charging 
infrastructure costs, and drip pricing. Evidence from industry discussions and consumer forums 
suggests that these costs are often revealed late in the purchase process, limiting consumers’ 
ability to accurately assess the true cost of EV ownership. The study adopts a qualitative research 
approach, using in-depth interviews with consumers who have purchased or are planning to 
purchase electric vehicles in India. This approach allows for a detailed exploration of consumer 
perceptions, experiences, and meaning-making processes in a relatively under-researched 
context. Findings indicate that although consumers have limited awareness of the term “dark 
patterns,” they are able to recognise manipulative practices when they encounter them. While 
such practices may create short-term interest and trust—particularly through green and 
sustainability-focused messaging—they often result in dissatisfaction and loss of trust after 
purchase. This research study makes several key contributions. It is among the first empirical 
studies to explore dark patterns in the Indian EV industry, extending dark pattern theory beyond 
UI/UX design to encompass pricing, insurance disclosure, sustainability framing, and dealer 
behaviour. By identifying hidden costs and delayed information disclosure as critical sources of 
post-purchase scepticism, the study highlights how deceptive marketing can undermine long-
term consumer trust and slow sustainable adoption. Overall, this research contributes to 
academic debates on ethical consumption and consumer trust while offering practical insights 
for industry stakeholders and policymakers. It underscores the need for greater transparency and 
ethical communication in EV marketing to ensure that sustainability goals are supported rather 
than compromised by manipulative marketing practices. 

 
Keywords: Dark patterns, Electric Vehicles (EVs), Qualitative Analysis, Consumer Manipulation, 
Sustainable Mobility, India.  
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Abstract 
 

The financial consequences of climate-related controversies are typically reported as 
average effects across heterogeneous firms, masking substantial variation across industries that 
differ in their exposure to transition risks, regulatory scrutiny, and stakeholder visibility. This study 
examines how industry context shapes investor reactions to climate disclosure controversies, 
arguing that the salience of carbon issues, the tightness of regulatory oversight, and the intensity 
of stakeholder pressure jointly determine whether an environmental controversy is priced as 
material information. Drawing on industry self-regulation and issue-salience perspectives, this 
study proposes that carbon-intensive sectors face sharper market discipline because climate 
disclosures are more central to investor assessments of firm value, while low-carbon sectors face 
weaker reactions because climate information is less diagnostic of fundamental risk. Using 
29,567 firm-incident observations from the RepRisk database for S&P 500 firms between 2010 
and 2023, this study estimates cumulative abnormal returns around each ESG incident using a 
market-model event study and compare magnitudes across GICS sectors. This study 
supplements mean-based tests with CHAID decision-tree analysis and non-parametric 
distributional methods to capture within-sector heterogeneity. The results show pronounced 
cross-industry variation. Energy, utilities, and materials firms experience significantly larger 
negative reactions to climate-related controversies than firms in information technology, 
consumer staples, or financials, and the gap widens further for high-visibility controversies. 
Sector differences persist after controlling for incident severity and media reach, suggesting that 
industry context operates as an independent moderator rather than a proxy for incident 
characteristics. The findings have implications for ESG integration practices, sector-based risk 
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models, and the design of climate disclosure regulation, and they caution against treating climate 
reputational risk as a uniform phenomenon across the market. 

 
Keywords: Industry Heterogeneity; Climate Disclosure; ESG Controversies; Cumulative Abnormal 
Returns; Carbon-Intensive Sectors; Event Study, Canada.  
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Abstract 
 

This study examines the determinants and evolving dynamics of foreign direct investment 
(FDI) inflows in Oman within the context of structural economic transformation. Using annual 
data spanning several decades, sourced primarily from the World Bank and the International 
Monetary Fund, the analysis investigates the role of market size, natural resources, 
macroeconomic stability, and trade openness in shaping FDI patterns. To capture both short- and 
long-run relationships, the study employs a Baseline Ordinary Least Squares (OLS) model 
alongside an Autoregressive Distributed Lag (ARDL) Framework. The empirical findings indicate 
that FDI inflows in Oman are primarily driven by market-seeking and resource-seeking motives, 
with economic growth and oil-related factors exerting a positive influence, while inflation exhibits 
a negative effect. International Trade openness presents mixed results, reflecting structural 
characteristics of an oil-dependent economy. Furthermore, the study introduces a policy 
dimension by incorporating a structural break associated with Oman Vision 2040, highlighting 
early but limited evidence of a shift toward a more diversified investment landscape. By 
integrating insights from both the determinants and implications of FDI, the study contributes to 
the literature by offering a comprehensive assessment of FDI dynamics in a resource-dependent 
economy undergoing transition. The results underscore the importance of improving the quality 
and sectoral composition of FDI inflows to align with long-term development objectives, 
particularly in the context of economic diversification and sustainability goals under Oman Vision 
2040. 

 
Keywords: Foreign Direct Investment; FDI Determinants; Economic Growth; Trade Openness; Oil Rents; 
Structural Transformation; Vision 2040; Oman. 
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Abstract 
 

A great debate is going on abut the issue of global warming and climate change (GWCC) 
and their impacts on the environment, people and economies across the globe. There is strong 
scientific evidence that global warming is at least partly occurring due to human activity on earth; 
causing adverse climate change. Historically, the main contributors to the global warming and 
climate change have been carbon emissions in the industrialized countries such as the U.S., 
Western Europe, Canada, Japan, and Australia. In recent decades, BRICS countries (Brazil, 
Russia, India, China and South Africa) are also identified as major contributors to this 
phenomenon. There are many poor developing countries that have contributed very little to global 
warming and climate change and hence are likely to be the main victims of this emerging 
catastrophic phenomenon. Bangladesh, a poor developing country in South Asia, is identified as 
one of these victim countries which is in the frontline to suffer immensely from the adverse 
consequences of climate change. This study examines some successful green-strategy based 
business models in the U.S. and other countries in order to analyze to what extent such strategies 
could be replicated in other poor developing countries such as Bangladesh. This study using both 
secondary and a questionnaire survey data from Bangladesh assesses the impact of climate 
change, the degree to which the people, governmental and non-governmental (civil society) 
organizations, and business firms are aware of the issue and to what extent they are willing to 
participate in combating global warming and climate change. Finally, our study offers strategies 
on how business firms in poor victim country can learn, develop, and apply green business 
strategies in order to improve their own bottom lines and contribute to the control of global 
warming in frontline climate change victim country. Research in green business strategies, their 
developments, and their possible impacts on business bottom lines and on society at large are 
relatively new and evolving even in the industrialized but major polluting countries such as the 
U.S. and Europe Union countries. Such knowledge and strategies are very rare or even non-
existent in most poor developing victim countries including Bangladesh. Since business firms can 
and should play an essential role in combating global warming and climate change, such 
knowledge about green business strategy is critical for business firms to develop their own 
strategies and thereby make its rightful contribution to society. In this context, this study intends 
to make an important contribution by filling-up a gap in this evolving area of knowledge and 
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thereby help in understanding and promoting green business strategies in poor victim countries 
like Bangladesh.  

 
Keywords: Climate Change, Energy efficiency, environment, Global Warming, Green Business Strategy, 
Bangladesh, USA. 
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Abstract 
 

In a world marked by geopolitical tensions and democratic challenges, this research study 
advocates a shift from political narratives of national greatness toward academic-led global 
peaceful prosperity, driven by Artificial Intelligence (AI), open standards, and collaborative global 
networks. This study proposes Academic Global Capability Centre (AGCC) Model, for 
Streamlining the collaboration between the Students and Faculty of the Study Abroad Programs 
and the Graduates from multiple cities of about 110 countries. This study introduces a dual-
structure model for AGBA: traditional leadership roles complemented by Faculty/Student Startup 
Practice Units, transforming participation into measurable global outcomes. Leveraging Texas 
A&M’s global alumni network, particularly through Aggie Muster, the concept of “Smart Enough 
Study Abroad Programs” is proposed—enabling micro experiential learning collaborations across 
countries, supported by standardized frameworks such as PMI-based project ecosystems. This 
model is further strengthened by AI-enabled global benchmarking, empowering faculty and 
students to compare institutional initiatives with leading universities and generate actionable 
development proposals. The vision of Global Capability Centres is the latest trend across India. 
The study proposes 3- Tier Designed Global Capability Centre (3TD-GCC) with (i) low-cost 
distributed digital infrastructure enabling universal knowledge access; (ii) standardized, scalable 
global operations across academic and enterprise ecosystems; and (iii) a global private equity 
access layer integrating startups, corporates, and governments.  

 
Keywords: Global Capability Centres, Academic Partnerships, AI in Education, Malaysian Economic 
Miracle, Global Collaboration, Study Abroad, Experiential Learning, Peaceful Prosperity, India. 
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Abstract 

 
The modern workforce places new concentration on Vietnam's business environmental 

sustainability, requiring a shift toward strategic green conduct management. Central to this 
shifting preference is Green Human Resource Management (GHRM) – integrating environmental 
initiatives across all aspects of the organization's human resource management – which is a 
fundamental component of the psychological and professional outcomes of young generation 
employees. Despite its relevance, existing literature remains limited, specifically regarding its 
implications in driving individuals’ sense of belonging and career commitment. This study 
investigates the impact of GHRM on the professional outcomes of 306 Generation Z employees 
to identify the sequential relationships among green initiatives, commitment, and organizational 
identification. Utilizing Partial Least Squares Structural Equation Modeling (PLS-SEM), the 
findings reveal that GHRM practices significantly drive green commitment, which subsequently 
serves as a vital psychological bridge enhancing job satisfaction and organizational identification. 
The study suggests a significant trend where environmental initiatives transcend traditional 
corporate social responsibility to become systematic management for a sustainable workforce. 
These insights offer a roadmap for Vietnamese managers to integrate institutional greenness for 
organizational pride and retention in a volatile global market. 

 
 

Keywords: Green Human Resource Management (GHRM), Green Commitment, Job Satisfaction, 
Organizational Identification, Sustainable HRM, Vietnam. 
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Abstract 
 

Sustainable consumption (SC) plays a critical role in achieving the United Nations’ 
Sustainable Development Goals (SDGs). An analysis is performed to deconstruct the 
interconnections between SC and the SDGs. The major themes identified are sustainable 
resource management, sustainable supply chains, behavioral determinants as catalysts for SDG 
achievement, and the eco-behavior–policy nexus. Despite the increasing scholarly interest, 
substantial gaps persist in stakeholder collaboration, policy impact, and consumer behavioural 
transitions. The study contributes a multi-level, system-thinking framework integrating micro 
(consumer), meso (organizational), and macro (policy) actors to foster synergetic action toward 
achieving the SDGs. Furthermore, the study identifies four emergent research pathways—
technological innovation, sustainable business models, consumer motivation, and policy 
mechanisms—and proposes a future research agenda based on niche, motor, basic, and 
emerging themes. Findings underscore the importance of a systemic, interdisciplinary approach 
to align SC practices with the SDG agenda and transition toward a sustainable, equitable future. 
The global surge in population and unrestrained consumerism has precipitated environmental 
degradation. Natural resource consumption has exceeded replenishment and curtailed 
biodiversity. Thus, optimal use of natural resources is imperative to protect the environment for 
future generations. The impending ecological cataclysm makes SC trends more critical than ever. 
SC alludes to practices and policies that enhance environmental and social performance by 
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reshaping consumption practices over time to attain long-term ecological equilibrium while 
enhancing societal well-being, physical health, and happiness. The study also presents a 
thematic evolution across three intervals (2017–2026), noting a shift toward the digital economy, 
technological innovation, and consumer-centric policy design. To address thematic gaps, the 
study proposes a conceptual “SC and SDGs Framework.” It adopts a systems-thinking lens 
incorporating: Micro-level: Consumers’ attitudes, emotional responses, and digital nudges. 
Meso-level: Organizational practices such as circular supply chains and sustainable business 
models (SBMs). Macro-level: Government interventions, policy design, and educational 
campaigns. 

 
Keywords: Fragmentation, Integration, Tri-Stakeholder Approach, Sustainable Development Goals, India.  
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Abstract 
 

Livestream commerce (LSC) and flash-sale activities have expanded rapidly across 
Vietnam, especially on the Shopee platform. However, most existing research has focused on 
pre-purchase behavior or post-purchase outcomes after the shipping stage. Yet, instant order 
cancellation during these events, an impulsive post-purchase reversal within the livestream 
session, remains relatively under-explored in the existing literature. Drawing on Regret Theory and 
Impulsive Buying literature, this study examines how flash-sale livestreaming influences post-
purchase regret (PPR) and how PPR is subsequently associated with instant order cancellation 
(IOC). This study also tests whether perceived ease of return (PEOR) and delivery waiting time 
(DWT) moderate the PPR-IOC relationship. Data from Generation Z consumers with prior 
cancellation experience during Shopee livestream flash-sale events in Vietnam were collected via 
purposive and snowball sampling ,and analyzed using PLS-SEM. The findings are expected to 
provide actionable implications for Shopee sellers and platform designers on how cancellation 
behavior in this context can be minimized, while also contributing to the academic literature on 
post-purchase regret and livestream commerce in Vietnam. 

 
Keywords: Flash-Sale, Livestreaming, Shopee, Vietnam, Post-Purchase Regret, Instant Order 
Cancellation, Perceived Ease Of Return, Delivery Waiting Time, Vietnam. 
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Abstract 
 

This study examines the underlying factors that drive organizational citizenship behavior 
for the environment (OCBE) among employees in the hospitality sector, with a focus on four and 
five-star hotels in Ho Chi Minh City (Vietnam). Drawing on Self-Determination Theory and 
transformational leadership perspectives, the research develops a structural framework linking 
environmental leadership practices, training initiatives, and organizational environmental 
policies to employees’ environmental beliefs and discretionary behaviors. Data collected from 
287 hotel employees were analyzed using Structural Equation Modeling (SEM). The results 
indicate that all proposed relationships are positive and statistically significant. Notably, 
environmental belief serves as a key psychological mechanism through which organizational 
practices are translated into pro-environmental actions. The study contributes to the literature by 
offering an integrated explanation of behavioral sustainability in emerging markets and provides 
practical recommendations for improving environmental performance in the hospitality industry. 
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Abstract 
 

In the case of Indian farmers, a basic question remains unanswered, why are many farmers 
not adopting sustainable agro-adaptation practices despite experiencing high climate change 
risks? To address this puzzling question, this study analyzes the impact of climate risk perception 
not only as a direct outcome, but in a process morphed through two mediated pathways: 
perceived adaptive effectiveness and farmer resilience; where adoption-readiness as a regulatory 
element determines the intensity and direction of those relationships. This study empirically 
tested a mediator–regulator model based on protection motivation theory. The target population 
was farmers located in climate-affected rural areas of India. Data collection was conducted 
directly and digitally using a structured questionnaire and a purposive stratified sampling method, 
as digital inequality in rural neighborhoods was to be considered. The data obtained were 
analyzed using the bootstrap method to test mediator and regulator effects with the PROCESS 
macro model 14. The key insight of the study is that risk perception does not directly encourage 
commitment to adaptation, but is influential only when it is transformed through adaptation 
effectiveness and farmer resilience. On the other hand, presence of high-level adaptation 
readiness further strengthens these effects. This study challenges the traditional approach to 
adaptation in the face of risk and presents a novel perspective: risk does not inherently bring about 
change; it becomes effective only when translated into action through the perceived effectiveness 
of adaptation and the resilience of farmers, while readiness further amplifies its impact. 
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Abstract 
 

This study examines the relation between IT investment and firms’ financial performance 
and the moderating role of CEO characteris3tics. Our study finds that IT Investment has a positive 
correlation with firm value and profitability.This effect is more pronounced for firms with higher 
managerial ability CEOs and overconfident CEOs. This study provides supporting evidence for the 
resource-based view, upper echelons theory and practical implications for firms planning their 
strategies and management approaches. 

 
Keywords: IT Investment; Firm Financial Performance; Managerial Ability; CEO Overconfidence; Upper 
Echelons Theory; Resource-Based View, South Korea. 
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Abstract 
 

Based on the Conservation of Resources (COR) Theory, this study aims to elucidate the 
mechanism by which the corporate social responsibility-oriented human resource management 
(CSR-oriented HRM) system affects employees' mental well-being. Specifically, the study 
examines a serial mediation model in which job social support and perceived work stress play 
roles. The study employs a time-lagged design to collect data from 869 employees working in 
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foreign direct investment (FDI) enterprises in Vietnam's Southeast region. Data analysis Using 
Structural Equation Modeling (SEM) reveals that CSR-oriented HRM has a significant positive 
impact on mental well-being. Notably, this relationship is explained by a psychological chain that 
stems from CSR-oriented HRM policies that promote job social support, which in turn helps 
alleviate perceived work stress and ultimately improves employees' mental well-being. This result 
reinforces the COR theory's premise that organizational resources can prevent the loss spiral of 
psychological resources. Thereby, the study contributes to human resource management theory 
by demonstrating that CSR-oriented HRM is not merely macro-management practices but also a 
strategic management tool that helps protect workers' psychological resources, providing 
detailed insights into the black box of translating humane HR practices into employee well-being 
within the high-pressure context of FDI enterprises. 

 
Keywords: CSR-Oriented HRM, Job Social Support, Perceived Work Stress, Mental Well-Being, 
Conservation of Resources Theory, Vietnam. 
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Abstract 
 

Despite the growing centrality of information technology (IT) to firm strategy and value 
creation, IT-related characteristics remain largely underexplored as determinants of acquisition 
valuation and performance. This study examines how IT similarity between acquiring and target 
firms shapes two fundamental acquisition outcomes: the premium paid at deal announcement 
and the synergies realized in the post-acquisition period. Drawing on information asymmetry, 
resource complementarity, synergy, and integration perspectives, this study develops a 
theoretical framework that generates competing predictions and identifies the conditions under 
which each mechanism dominates. This study further distinguishes between two theoretically 
distinct dimensions of IT similarity — IT resource similarity (IT investment and human capital) and 
IT system similarity (enterprise platform adoption) — and examines how deal-level contingencies 
moderate the proposed relationships. Using a sample of U.S. corporate acquisitions, this study 
finds that IT similarity exerts a significant negative effect on acquisition premiums, driven primarily 
by the IT resource dimension, consistent with the view that resource-level alignment reduces 
information asymmetry and signals limited complementarity. This negative effect is attenuated 
when deals are financed in cash or involve higher deal values. Regarding post-acquisition 
synergies, IT resource similarity improves operating performance, while IT system similarity 
produces no significant synergy effects across accounting- or market-based measures. The 
positive effect of IT resource similarity on operating performance is amplified under hybrid 
payment modes and attenuated when deal completion takes longer. Together, these 
findings establish IT similarity as a consequential but differentiated antecedent to acquisition 
outcomes, contributing to the intersection of the information systems and mergers and 
acquisitions literatures by linking pre-acquisition IT characteristics to both valuation decisions 
and realized synergies.  

 
Keywords: Information Technology Similarity, Mergers and Acquisitions, Acquisition Premium, Post-
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Abstract 
 

This study systematically reviews and analyses the rapidly expanding literature on 
destination image in the field of tourism management. Using the bibliometric package and its 
Biblioshiny interface in R, this study conducted a bibliometric analysis of destination image 
articles published in Web of Science indexed journals. The analysis examines publications trends, 
influential authors, key publication sources, citation networks, and thematic landscapes of 
destination image research. A total of 119 articles published between 2008 and 2024 were 
included in the study. The results indicate a marked increase in the destination image research 
after 2016 accompanied by the emergence of new and evolving research themes. This study 
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provides a consolidated overview of the intellectual structure of the field and identifies 
unexplored areas that may inform future research and practice.  
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Abstract 
 

Vietnamese consumers prioritize purchase of global brands because of their perceived 
high-quality. Customer Relationship Management (CRM) plays a crucial role in building the “right” 
relationship with the Vietnamese consumers. A mixed research method was employed to 
investigate dynamics and impact of global brands’ CRM strategies across different industries in 
Vietnam. A CRM (Customer Relationship Management) system translates Abstract brand values 
into consistent, personalized customer experiences. It acts as the operational backbone of a 
global brand, ensuring that every touchpoint—from first discovery to post-purchase support—
feels authentic, seamless, and reliable. A global brand is essentially a promise. A CRM ensures 
that this promise is upheld across every channel (email, social media, web, and support) by 
providing a single source of truth. When sales, marketing, and customer service teams all share 
the exact same customer data, the brand's messaging remains unified, predictable, and 
cohesive. 

 
Keywords: Customer Relationship Management (CRM), Global Brands, CRM Measurement, Firm 
Performance, Vietnam.  
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Abstract 
 

This study investigates the relationship between mergers and acquisitions (M&A) and 
corporate financial performance (FP) with a focus on the moderating role of macroeconomic 
conditions, particularly business cycle fluctuations. The objective of this study is to reconcile 
mixed findings in the literature by examining how external economic environments shape M&A 
outcomes. A meta-regression analysis was conducted on a dataset comprising effect sizes 
extracted from 84 empirical studies. Moderator variables related to methodological design, 
performance measurement, and macroeconomic controls were incorporated to assess their 
influence on the reported M&A-FP relationship. The aggregate results show an overall insignificant 
effect of M&A on FP. However, when accounting for business cycle dynamics, a consistent and 
statistically significant positive relationship emerges. Methodological approaches such as 
Difference-in Differences and Two-Stage Least Squares yield stronger estimates compared to 
standard panel regression. Additionally, studies using accounting-based FP proxies tend to report 
more positive outcomes. Among all moderators, the omission of economic variation was found 
to be the most influential source of heterogeneity. This study is among the first to systematically 
demonstrate the substantial moderating role of business cycles in the M&A-FP relationship using 
meta-regression techniques. It highlights the need for more robust methodological practices and 
encourages researchers to explicitly account for macroeconomic contexts in future empirical 
investigations. The findings contribute to a more coherent understanding of when and how M&A 
activities improve firm performance. 
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Abstract 
 

This study investigates the dual impact of bank borrowing on firms’ performance across 
India with a focus on the moderating effect of the Insolvency and Bankruptcy Code (IBC) 2016. 
Utilizing panel data from 2011 to 2023 for non-financial firms, and employing fixed effects and 
System GMM models, this study examines how bank borrowing influences key performance 
metrics, Return on Assets (ROA), and Return on Capital Employed (ROCE). Findings reveal a 
consistent negative association between bank borrowings and firm performance, underscoring 
the challenges posed by debt overhang in emerging markets. However, the introduction of IBC 
2016 significantly mitigates this negative relationship, especially for the manufacturing and 
service sectors. Public entities benefit more from regulatory provisions than private firms do. 
These insights provide critical implications for policymakers on refining sectoral financial 
regulations and assist corporate practitioners in optimizing capital structure strategies amid 
evolving regulatory environments. 
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Abstract 
 

The existing body of research on bank digitalization highlights a notable link between digital 
adoption and bank performance, although the magnitude and direction of this relationship remain 
inconclusive. Broadly, the literature can be categorized into two dominant strands. The first, 
grounded in macroeconomic growth frameworks such as the Solow and Lucas models, as well as 
microeconomic theories of market structure, views technological innovation as a catalyst for 
improved economic and institutional performance. Empirical evidence within this stream 
generally supports a positive association between digitalization and bank outcomes. In contrast, 
the second strand documents adverse effects, often described as the “profitability paradox,” in 
which increased digitalization is associated with weaker performance metrics. To address these 
divergent findings, this study conducts a comprehensive meta-analysis of the digitalization–
performance nexus in the banking sector. Drawing on 2,609 estimates from 44 empirical studies, 
the analysis systematically evaluates the overall impact of digital transformation on bank 
performance. The findings suggest that, on average, digitalization is associated with a 2.75% 
decline in performance indicators. Further, the results highlight that factors such as the choice of 
performance measures, treatment of endogeneity, and operational efficiency considerations 
significantly influence the observed relationship, while evidence regarding digitalization metrics 
and estimation techniques remains mixed. 
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Abstract 
 

The current study employs meta-analytic procedures to examine how customers’ 
perceptions of distributive justice (DJ), procedural justice (PJ), and interactional justice (IJ) during 
service recovery shape post-recovery outcomes. Given the inconsistent findings in the existing 
literature, this study provides a consolidated and outcome-specific estimate of the comparative 
influence of justice dimensions on satisfaction, trust, repurchase intention, loyalty, and word-of-
mouth (WOM) behaviour. The current study conducts a meta-analysis that includes 116 unique 
studies. The pooled effect estimates draw on a cumulative sample of 51,321 observations to 
examine fifteen justice–outcome relationships. DJ, PJ, and IJ show significant positive effects on 
satisfaction and trust, but do not predict WOM. DJ has the strongest association with repurchase 
intention, while IJ shows the strongest association with loyalty. PJ significantly and positively 
influences satisfaction, trust, and repurchase intention.  
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Abstract 
 

The extant literature suggests that sustainable consumption is influenced by a broad range 
of cognitive, individual, and social antecedents. However, prior research remains fragmented and 
often reports contradictory results, making it difficult to draw cumulative conclusions about 
which antecedents most consistently shape sustainable consumption and the relative strength 
of their effects. To address this gap, this study conducts a meta-analysis of 55 independent 
studies comprising 146 effect sizes examining the antecedents of sustainable consumption. The 
findings show that green perceived value, attitude, and green trust are the strongest positive 
drivers of sustainable consumption, while perceived behavioral control, perceived consumer 
effectiveness, subjective norms, green perceived quality, and environmental concern exert 
significant but comparatively moderate effects. In contrast, environmental knowledge and 
collectivism show weaker positive associations, whereas perceived green risk has a significant 
negative effect. These findings contribute to the literature by reconciling inconsistent prior 
evidence and offering a more cumulative understanding of the mechanisms underlying 
sustainable consumption. The study also provides important managerial and policy implications 
by identifying the levers most likely to promote sustainable consumption, particularly value 
communication, trust-building, attitude formation, and risk reduction. 
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Abstract 
 

The literature on shadow banking spans several key dimensions, including regulatory 
arbitrage, liquidity provision, funding fragility, and systemic risk. However, the findings remain 
fragmented and often contradictory. One stream of research emphasizes shadow banking’s role 
in enhancing liquidity, expanding credit access, and complementing traditional banks. While 
others underscore its vulnerabilities arising from maturity transformation, leverage, opacity, and 
weak regulatory oversight. These divergent findings highlight the need for a structured and 
comprehensive review. Therefore, this study systematically reviewed 53 peer-reviewed articles 
using the Preferred Reporting Items for Systematic Reviews and Meta-Analyses (PRISMA) 
guidelines. The PRISMA screening process reveals two dominant research streams: a functional-
efficiency stream that views shadow banking as a complement to commercial banking, and a risk-
fragility stream that associates shadow banking with systemic instability. This review reconciles 
these streams by synthesizing the literature using an Antecedents-Decisions-Outcomes (ADO) 
framework that captures the drivers, operational mechanisms, and consequences of shadow 
banking. The findings indicate that shadow banking is not merely a regulatory artifact, but an 
adaptive and heterogeneous ecosystem shaped by financial innovation, market structures, global 
liquidity cycles, institutional incentives, and country-specific financial architectures. The study 
further identifies future research directions, including technological transformation of shadow 
banking, the growing role of private credit, the role of non-banks in green and sustainable finance, 
and the transmission of monetary policy through shadow banking. From a policy perspective, the 
findings suggest the need for activity-based and coordinated regulation of shadow banking that 
enhances transparency, limits regulatory arbitrage, and strengthens macroprudential oversight 
to contain systemic risk while supporting financial innovation. 
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Abstract 
 

This study investigates whether sustainability committees (SCs), as internal governance 
mechanisms, are associated with earnings management (EM) and whether this relationship is 
influenced by market competition. Specifically, the presence and effectiveness of sustainability 
committees under varying competitive conditions has been examined by this study. Using a 
balanced panel dataset of 278 non-financial firms listed on the National Stock Exchange of India 
from 2017 to 2024, the study employs regression analysis to investigate the association between 
SC effectiveness and EM, which is measured through discretionary accruals. Market competition 
is captured using Herfindahl-Hirschman Index (HHI). Results reveal a significant negative 
relationship between effective SCs and EM, indicating that SCs enhance financial reporting 
quality. Moreover, the relationship becomes stronger in highly competitive industries, highlighting 
how external market pressures can reinforce internal governance mechanisms. The findings offer 
valuable insights for boards, investors, and regulators seeking to enhance transparency and 
reduce opportunistic financial reporting. Strengthening sustainability committee structures and 
recognizing the disciplining effect of market competition may jointly improve governance 
outcomes. This study contributes to the growing literature on sustainability governance and 
earnings quality in several ways. First, it extends the understanding of the sustainability 
committee beyond environmental and social outcomes by linking them to earnings management. 
Second, it includes market competition as a novel moderating variable in the SCs EM relationship. 
Third, by using firm-level panel data from an emerging market (India) and applying robust 
empirical techniques, the study provides new evidence relevant to corporate governance 
discourse in developing economies. 
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Abstract 
 

Over the past decade, the Unified Theory of Acceptance and Use of Technology (UTAUT) 
have become dominant lenses for studying technology adoption in financial services. While these 
model have consistently explained initial adoption behaviors—especially in mobile banking and 
digital payments—this study argues that their application in financial services has been narrow 
and incomplete. Drawing on a systematic literature review (SLR) of studies from the last ten years, 
this study identifies three major gaps: (i) limited focus on post-adoption behavior, (ii) insufficient 
attention to customer churn, and (iii) an under-theorization of trust erosion. This study further 
argues that financial services require an extended lens incorporating trust, perceived risk, and 
regulatory context. A conceptual 2×2 framework is proposed to reposition UTAUT within the 
realities of digital finance ecosystems. 
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Abstract 
 

Green supply chain management practices are need of the hour. These practices can help 
us protect our environment and ecology. This study examnes to classify these practices. Data 
were collected from Small and Medium Enterprises (SMEs) at managerial levels and above, with 
a sample size of 300. The exploratory factor analysis results have classified these practices: lack 
of skills & supports, business environment, organizational factors, and implementation issues. 
The data were analysed and validated using statistical techniques such as factor analysis and 
confirmatory factor analysis. The finding will help managers and policymakers to get insights for 
preserving our planet. 
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Abstract 
 

This case study explores the key determinants of success shaping India’s emerging global 
entrepreneurship through the trajectory of Prince Bagrecha, a Chartered Accountant and third-
generation entrepreneur from Nashik (State of Maharashtra) India. Rooted in a family enterprise 
with over fifty years of legacy in the onion global trade, the business has evolved from a 
domestically focused operation into a globally oriented enterprise with a growing international 
footprint. Leveraging deep industry knowledge and intergenerational experience, the firm has 
successfully established a strong supply network across India while expanding into competitive 
global markets. In response to shifting market dynamics and increasing demand for diversified 
agricultural produce, the enterprise has strategically broadened its portfolio beyond onions to 
include a wide range of fresh fruits and vegetables across both import and export channels. Its 
growth is underpinned by a consistent focus on quality assurance, innovation in post-harvest 
handling, enhancement of shelf life, and the adoption of improved packaging technologies 
designed to meet the standards of wholesalers, supermarkets, and hypermarkets globally. The 
case further examines how professional financial expertise, operational scalability, and strategic 
market positioning contribute to sustained competitive advantage on the global stage. It also 
highlights the importance of global networking, collaboration, and adaptability in navigating 
international trade environments. Ultimately, the enterprise’s vision is to emerge as one of the 
most trusted and leading global suppliers in the fresh produce sector, reflecting broader trends in 
the internationalization of Indian family-owned businesses. 
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Abstract 
 

Psychological safety, defined as the shared belief that the workplace is safe for 
interpersonal risk-taking, is a key driver of organizational effectiveness. It fosters open 
communication, learning, and proactive engagement, thereby enhancing employee well-being 
and performance. When psychological safety is high, employees are more likely to speak up, seek 
feedback, and contribute ideas, supporting continuous improvement, innovation, and 
adaptability. Leadership is a critical antecedent of psychological safety. Transformational 
leadership -- characterized by inspirational motivation, individualized consideration, intellectual 
stimulation, and idealized influence -- has been consistently associated with positive 
psychological outcomes. By fostering trust, support, and open communication, it is expected to 
strengthen psychological safety. In contrast, transactional leadership emphasizes contingent 
rewards, monitoring, and corrective actions. While it can provide structure and clarity, it may 
undermine psychological safety when associated with excessive control and performance 
pressure. A key mechanism linking leadership and psychological safety is workplace stress. 
Stress impairs well-being and inhibits perceptions of psychological safety. Leadership styles 
differ in how they shape stress: transformational leadership is likely to reduce stress by fostering 
autonomy, support, and meaningful work, whereas transactional leadership may increase stress 
under intensive monitoring and pressure. Despite its relevance, the mediating role of stress 
remains underexplored. This study examines the relationships between transformational and 
transactional leadership, stress, and psychological safety. It is proposed that transformational 
leadership is positively related to psychological safety and negatively related to stress, whereas 
transactional leadership shows the opposite pattern. Stress is further expected to mediate these 
relationships. Data were collected through an online survey of 480 participants using established 
measurement scales. Regression and mediation analyses were employed to test direct and 
indirect effects. This study contributes by integrating leadership theory, stress research, and 
psychological safety into a unified framework. By identifying stress as a key mechanism, it 
advances a more nuanced understanding of how leadership shapes psychologically safe work 
environments and offers actionable implications for leadership development. 
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Abstract 
 

This study examines the evolution and applications of SAP-LAP (situation, actor, process, 
learning, action, performance) framework, a qualitative method used for solving the complex 
managerial problems of business firms dealing with rapid technological advances or other 
external/internal forces. The assessment of SAP parameters with LAP elements offers an 
interpretive model investigation aiding an organization to prepare effective action plans to cope 
with volatile situations. Based on a review of over 150 articles, this study examines the application 
of the framework across diverse thematic domains and its subsequent methodological 
advancements including theory building in the field of flexible system management. The SAP-LAP 
method has been applied to various management domains, such as supply chain resilience, 
reverse logistics, international strategic alliance capability, flowing stream strategy, disaster 
management, and product flexibility, among others. For offering a holistic compilation of the 
extant literature, the study incorporates hybrid review by integrating Bibliometric Analysis along 
with SLR approach. The bibliometric indicators, such as influential journals, prominent authors, 
most productive countries, and co-citation analysis have provided the quantitative assessment 
of the published articles. The findings of the bibliometric analysis complemented by SLR have 
strengthened the contextual depth. The study contributes to the extant literature by 
demonstrating the importance and evolution of the SAP-LAP framework in inter-disciplinary 
decision-making, theory development and encouraging the systems thinking to realize 
interdependencies among various internal and external variables. The integration of SAP-LAP with 
other methodologies such as Interpretive Ranking Process (IRP), Effective IRP (e-IRP), Fuzzy 
Analytic Hierarchy Process (FAHP), and most recently, Bayesian Best–Worst Method, highlights 
its flexibility to allow both qualitative and quantitative assessment of a particular domain of 
inquiry. Finally, future research agenda and the implications are discussed to aid future scholars, 
practitioners and policy makers in adopting system-based approaches while resolving complex 
organizational challenges. 
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Abstract 
 

Over the past three decades, network marketing has evolved from a traditional relationship 
driven model into a digitally mediated ecosystem shaped by social platforms, consumer 
communities, and interactive technologies. This research study provides a systematic review of 
contemporary literature about network marketing, highlighting how interpersonal trust, social 
proof, and digital engagement mechanisms influence consumer behavior and organizational 
outcomes. By synthesizing insights from both industrial network perspectives and social network 
marketing studies, the review identifies three critical dimensions: (i) sense making and trust 
formation within networked exchanges, (ii) managerial strategies for orchestrating and sustaining 
multi-layered networks, and (iii) the role of digital platforms in amplifying consumer participation 
and purchase intention. The findings suggest that network marketing is no longer confined to 
hierarchical structures but thrives on dynamic interdependencies across offline and online 
contexts. Future research should explore cross-cultural variations in digital trust, the integration 
of artificial intelligence into personalized network marketing strategies, and the ethical 
implications of consumer data usage. This study contributes to both theory and practice by 
offering a consolidated framework for understanding how network marketing adapts to the 
complexities of modern business landscapes.  

 
Keywords: Network Marketing, Consumer Engagement, Digital Platforms, Cross Cultural, International 
Business, India.  
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Abstract 
 

This study examines the implications of economic recessions for workers, organizations, 
and policymakers in the Dominican Republic, with a focus on resilience, labor market dynamics, 
and business vulnerability. Drawing on literature review, cultural immersion observations by living 
in the country, and qualitative insights from the survey of 12 subject-matter experts with over 300 
years of combined work experience, the research explores how external shocks such as global 
downturns, inflation, and disruptions affect the Dominican economy. Findings indicate that 
recessions disproportionately impact small and medium-sized enterprises, informal workers, 
and tourism-dependent industries, often resulting in job insecurity, reduced consumer demand, 
and constrained business operations. The study highlights how individual experiences of 
economic hardships shape long-term attitudes toward equity, government intervention, and 
social welfare policies. It further emphasizes the importance of adopting a long-term, multilevel 
perspective that considers individual, organizational, and societal responses to economic stress. 
Key resilience strategies identified include workforce upskilling, digital transformation, business 
diversification, and proactive financial planning. Expert insights reveal that while recessions 
present significant challenges, they also create opportunities for innovation and structural 
reform. The findings underscore the need for coordinated efforts between public and private 
sectors to strengthen institutional capacity, support vulnerable populations, and promote 
inclusive growth. This research study contributes to a deeper understanding of how the 
Dominican Republic can better prepare for, navigate, and recover from economic downturns in 
an increasingly interconnected global economy. 
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Abstract 
 

This study examines tourist satisfaction and loyalty during the Songkran festivals (as one 
of world-famous festivals0 in Thailand. The research was driven by the growing interest and 
attendance of these festivals, as well as their significance to the tourism sector and the country’s 
economy. This research study focused on two broad aspects: --- the service quality (SERVQUAL 
model) dimensions and the festival dimensions. The objective of the study was to determine 
which service quality and festival dimension influence Songkran festival the most. The research 
adopted quantitative methodology, where empirical data was analysed using statistical 
techniques. The data was collected from tourists who visited Songkran festival in Thailand. 
Structural Equation Modelling was used to analyse the hypotheses of the study. The results 
indicated that tourists’ satisfaction during Songkran festival in Thailand was influenced by three 
service quality dimensions --- (responsiveness, tangible facilities, and empathy). Festival 
dimensions that significantly influenced tourists’ satisfaction were festival content, festival 
information, and festival facilities. Tourists’ satisfaction during the Songkran festival was found 
to have significant and positive influence on their loyalty. This research study recommends that 
to improve tourists’ satisfaction during Songkran festival, business firms should give clear and 
accurate information, and prompt responses, high quality and standard products and services, 
good, appealing accommodations, tidy, and clean premises and a culture of friendly personnel 
that meets the expectations and special needs of the clients. The festival facilities should also be 
of high standards offering convenient parking slots, reliable security, full infrastructure, and 
facilities.  

 
Keywords: Tourism Satisfaction, Loyalty, Songkran Festival, Service Quality, Quality Responsiveness, 
SERVQUAL, Thailand.  
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Abstract 
 

This study investigates factors influencing the purchase intention of Generation Z and 
Millennials toward sustainable fashion products with social influencers acting as a moderating 
factor. This study’s research model includes environmental knowledge, perceived quality, 
credibility, environmental concern, awareness, attitude, social influencers, and purchase 
intention. A quantitative approach was applied using a structured questionnaire distributed to 400 
Gen Z and Millennial consumers in Ho Chi Minh City through convenience sampling. Data were 
analyzed using SPSS with Cronbach’s Alpha, EFA, correlation, regression analysis, PROCESS 
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Macro, and SEM. The results show that environmental knowledge is the strongest predictor of 
awareness toward sustainable fashion. Awareness also has a greater impact on purchase 
intention than attitude. In addition, social influencers significantly affect consumer awareness, 
attitudes, and purchase intentions regarding sustainable fashion. The study provides useful 
insights for marketers and policymakers in promoting sustainable fashion consumption among 
younger generations in emerging markets. However, the findings are limited by the focus on Ho 
Chi Minh City, convenience sampling, and respondents aged 18 and above, which may reduce 
generalizability. Future studies should examine broader populations and additional factors such 
as customer reviews and user-generated content. 

 
Keywords: Sustainable Fashion, Purchase Intention, Social Influencers, Gen Z and Millennials, 
Environmental Awareness, Vietnam. 
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Abstract 
 

Smart Tourism Technology integration within the tourism industry has changed the manner 
in which tourists engage with destinations by improving accessibility, information value, 
interactivity, personalization, and safety and security. This study examines the impact of Smart 
Tourism Technologies on memorable tourist experience and revisit intention among tourists 
visiting Ho Chi Minh City, Vietnam, with a focus on the moderating role of emotional arousal. 
Moreover, this research study explores the influence of tourists’ emotional responses on the 
dimensions of the smart tourism experience based on the Stimulus–Organism–Response 
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framework, Emotion Appraisal, and Social Exchange Theory. A quantitative approach was 
employed using a structured survey of 385 participants. The results indicate that all five 
dimensions of Smart Tourism Technologies positively contribute to tourist experience and 
significantly influence emotional arousal. These findings contribute to the understanding of the 
relationship between emotion and technology in tourism and provide practical implications for 
destination managers and technology developers. 

 
Keywords: Accessibility, Emotional Arousal, Personalization, Revisit Intention, Security Concern, Smart 
Tourism Technologies, Vietnam. 
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Abstract 
 

Financial markets are highly efficient at rapidly pricing in the quantitative component of an 
earnings announcement, often known as the earnings surprise. Corporate earnings calls 
represent a vital communication channel between a company's management and the investment 
community. However, market observers frequently note an intriguing phenomenon: a sharp initial 
stock price reaction to an earnings "miss" or "beat" often softens or reverses as the earnings call 
progresses. Corporate earnings call typically consist of two parts: a scripted presentation of 
financial results followed by an unscripted Question and Answer (Q&A) session. While the 
scripted remarks largely reiterate the quantitative, "hard" data found in the official press release, 
the Q&A session forces executives to engage directly with analysts. This dynamic dialogue 
provides investors with qualitative, "soft" information, revealing subtle cues about management's 
confidence, strategic outlook, and underlying concerns that are not immediately visible in the 
financial statements. This indicates that investors are actively processing the semantic tone of 
management's unscripted responses and adjusting their valuations accordingly. There is a strong 
need to systematically isolate the Q&A segment of these calls to determine whether, and how, 
the conversational tone moderates initial market overreactions.  
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Abstract 
 

Digital asset markets in Asia are moving from risk warnings and technological 
experimentation toward structured regulation through asset classification, licensing, custody 
obligations, anti-money-laundering controls, advertising restrictions, and investor protection. 
This research study examines regulatory developments in South Korea, Hong Kong, Singapore, 
Japan, Thailand, Malaysia, Indonesia, the Philippines, and Vietnam, with a particular focus on how 
these rules affect ordinary business firms rather than digital asset service providers. This research 
study argues that retail, tourism, real estate, logistics, education, gaming, and e-commerce firms 
may incur legal exposure when they accept crypto-assets, issue transferable loyalty tokens, use 
digital assets as collateral, promote token projects, or cooperate with offshore platforms. 
Vietnam’s Law on Digital Technology Industry and pilot crypto-asset market framework mark an 
important shift from regulatory ambiguity toward conditional governance. This research study 
proposes practical compliance considerations for ordinary business firms seeking to use digital 
assets without unintentionally entering regulated financial or crypto-asset services. 

 
Keywords: Digital Assets; Crypto-Assets; Asian Regulation; Ordinary Business Enterprises; Vietnam; 
Business Law, Vietnam.  
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Short-form travel videos on TikTok have reshaped how prospective tourists discover 
destinations and make travel decisions. However, how these videos translate viewing into action 
remains insufficiently understood. This study proposes an integrated model combining the 
Elaboration Likelihood Model (ELM) and the Stimulus–Organism–Response (SOR) framework to 
explain how short-form travel video content influences travel inspiration and subsequent tourist 
responses. Content-based cues along both central and peripheral processing routes are 
positioned as stimuli, while serendipity is modelled as a contextual antecedent. Travel 
inspiration, conceptualized as a dual-state construct, serves as the organism linking stimuli to 
destination attitude and behavioral engagement. A survey-based approach with Vietnamese 
TikTok users has been employed to pursue this research study. The results are expected to 
confirm the dual-route mechanism of travel inspiration, with both content quality and contextual 
serendipity contributing to attitudinal and behavioral outcomes. The proposed framework 
contributes to tourism short-form video marketing literature and offers practical guidance for 
destination marketing organizations and content creators. 

 
Keywords: Short Video Tourism, Travel Inspiration, Tiktok, Elaboration Likelihood Model, Stimulus 
Organism Response, Vietnam. 
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Abstract 
 

Consumers’ decisions in high-tech beauty services depend on post-use evaluations of 
benefits, risks, satisfaction, and adaptation. Drawing on the Expectation Confirmation Model, this 
study examines continuance intention by integrating digital beauty literacy, customer adaptation, 
perceived benefits, satisfaction, and perceived risk. Digital beauty literacy reflects consumers’ 
ability to understand, evaluate, and apply digital information about technology-mediated beauty 
treatments. The model proposes that confirmation enhances perceived benefits and satisfaction. 
Perceived benefits are expected to increase satisfaction and continuance intention. Digital 



118 

beauty literacy is expected to strengthen perceived benefits and support customer adaptation to 
service procedures. Survey data from 323 Vietnamese users were analyzed using PLS-SEM. The 
findings contribute to consumer behavior and service management literature by showing how 
digital beauty literacy, adaptation, satisfaction, and perceived risk shape continued use of high-
tech beauty services. 

 
Keywords: High-Tech Beauty Services; Digital Beauty Literacy; Customer Adaptation; Perceived Risk; 
Continuance Intention, Vietnam. 
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Abstract 
 

Generative artificial intelligence (GenAI) tools are increasingly adopted by travellers for trip 
planning, yet how users process GenAI-generated information to form travel intentions remains 
insufficiently understood. This study proposes an integrated theoretical model combining the 
Stimulus–Organism–Response framework with Dual-Process Theory to examine how Vietnamese 
tourists cognitively and affectively respond to information provided by GenAI platforms. Two 
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parallel processing pathways are proposed: an affective route driven by emotional and relational 
responses to GenAI, and a cognitive route shaped by critical evaluation of AI-generated content. 
Both pathways are hypothesized to converge on travel intention, with AI literacy serving as a 
moderating boundary condition. A survey-based approach targeting Vietnamese GenAI users is 
employed, with data analyzed via PLS-SEM, Necessary Condition Analysis, and fuzzy-set 
Qualitative Comparative Analysis. The proposed framework contributes to the growing literature 
on GenAI adoption in tourism and offers practical implications for destination marketers and AI 
platform developers. 

 
Keywords: Generative AI, Travel Intention, Dual-Process Theory, Stimulus–Organism–Response, AI 
Literacy, Vietnam. 
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Abstract 
 

As competition for high-quality human resources intensifies, public housing is increasingly 
viewed as a strategic instrument for attracting and retaining talent in the public sector. Yet limited 
research has examined how service-related factors shape public employees’ satisfaction with 
public housing, particularly in emerging urban contexts. Drawing on the service quality 
framework, this study investigates how tangibility, reliability, responsiveness, assurance, and 
empathy influence public employees’ satisfaction within the public housing system in Ho Chi 
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Minh City, Vietnam, through perceived service quality, consumption emotion, and perceived 
value. Using survey data from 355 public employees and partial least squares structural equation 
modelling (PLS-SEM), the study finds that all five service quality dimensions significantly enhance 
perceived service quality, with reliability emerging as the strongest predictor. Perceived service 
quality, in turn, improves employee satisfaction indirectly through consumption emotion and 
perceived value. By extending service quality theory to the public housing context, this study 
advances understanding of the psychological mechanisms through which service experiences 
shape satisfaction in public-sector housing. The findings also offer practical implications for 
policymakers and public managers seeking to strengthen housing-based retention strategies in 
the public workforce. 
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Emotion, Vietnam. 
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Abstract 
 

Consumers who care about the environment do not always purchase circular economy 
products, even when they intend to. This study attributes the intention-behaviour gap to a tension 
between two competing identities: an eco-conscious self and a status-seeking self. Drawing on 
self-congruity theory and conspicuous consumption theory, this study develops the Dual Identity 
Tension Model and tests it with survey data from Vietnamese consumers. PLS-SEM results show 
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that environmental self-identity and green self-efficacy enhance perceived fit with CE products, 
while face-consciousness diminishes it. Conspicuous consumption orientation exerts no direct 
effect on CE behaviour, but becomes influential under conditions of public visibility. Two-Way 
ANOVA confirms that consumers holding both identities simultaneously exhibit significantly 
lower circular economy purchases than those with a dominant eco-conscious identity alone. 
FIMIX-PLS reveals three structurally distinct consumer segments, each operating through 
different psychological mechanisms. Findings offer practical guidance for circular economy 
marketers in collectivist, face-conscious markets. 
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125 

Paper# 85 
Bank Size as a Moderator:  

How does it Shape the Link Between Income Diversification  
and Net Interest Margin in Vietnamese Banks 

 
 

Nguyen Minh Nhat 
Lecturer 

Department of Banking 
School of Business 

University of Banking 
Ho Chi Minh City 

Vietnam 
Email: nhatnm@hub.edu.vn 

 
 

Do Phuong Uyen 
Lecturer 

Department of Banking 
School of Business 

University of Banking 
Ho Chi Minh City 

Vietnam 
Email: uynphngdo@gmail.com 

 
 

Pham Hai Nam 
Lecturer 

Department of Banking 
School of Business 

University of Banking 
Ho Chi Minh City 

Vietnam 
Email: namph@hub.edu.vn 

 
 

Abstract 
 

This study examines the influence of income diversification on net interest margin. It also 
tests how bank size curvilinearly moderates the linkage between them. Using a Bayesian 
approach to analyze annual data of 29 Vietnamese commercial banks from 2010 to 2024, the 
study has identified a negative linear relationship between income diversification and net interest 
margin. In addition, this study has uncovered a curvilinear moderation of bank size in this link. 
Specifically, the loss from the diversification strategy becomes less severe as bank size increases 
up to a certain level. However, the negative impact increases as bank size increases beyond that 
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level. Understanding the interplay enables banks of all sizes to develop effective strategies, 
remain competitive, optimize operations, and achieve their strategic goals. 
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This research study examines the correlation between Environment, Social, Governance 

(ESG) and Credit Misallocation across U.S. listed companies from 2015 to 2023. Utilizing Agency 
Theory and Information Asymmetry Theory, the analysis finds that higher ESG performance tends 
to experience less credit misallocation, reflecting a clear negative relationship between ESG and 
credit misallocation. This study utilizes an unbalanced panel dataset of 4,480 firm-year 
observations and employs Pooled Ordinary Least Squares (OLS), Fixed Effects Model (FEM), 
Random Effects Model (REM) and GLS (Generalized Least Squares) regressions to assess the 
influence of ESG performance on Credit Misallocation, measured by using the absolute difference 
between the actual bank loans a firm received and its target bank loans, normalized by total 
assets. A closer inspection demonstrates that companies with better ESG tend to receive credit 
that is more in line with actual needs, thereby improving the efficiency of credit allocation in the 
economy. The study also confirms the role of ESG as a value management tool and a 
complementary solution to improve the efficiency of credit markets, especially in industries with 
high competition or a lack of information transparency. 
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Abstract 
 

This study investigates the impact of Artificial Intelligence (AI) facilitated destination 
recommendation systems on young people’s travel decision-making across Vietnam. The study 
merges the current literature in the related issues between AI applications, recommendation 
systems and digital tourism-related behavior and constructs theoretical framework of the model 
which consists of (a) AI Application (b) Tourist Awareness (c) Tourist Behavior (d) 
Recommendation System Value and (e) Young People’s Travel Decisions. Data was analyzed 
using SPSS 26.0 and SmartPLS about 315 Vietnamese participants aged 18-30 years. The results 
indicate that the application of AI is positively and highly linked to the recommendation system 
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value demonstrating that Tourist Awareness and Tourist Behavior positively and significantly 
influence its user’s perception of AI-supported recommendation value. Out of these identified 
relationships, the most influential factor on Young People’s Travel Decisions can be derived from 
the Recommendation System Value, which is the most significant attribute to guide the 
translation of AI-based experience to the actual travel decision taking pattern. Results also 
revealed that young Vietnamese travelers were more likely to rely on destination 
recommendations from an AI service when they perceive the service to be useful, relevant, 
reliable, and supportive of their specific travel needs. 

 
Keywords: Artificial Intelligence, Recommendation System Value, Travel Decisions, Vietnamese Youths, 
Vietnam.  
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The world tourism scene is currently moving steadily away towards more immersive and 
nature-based experiences. Astronomy tourism is among the fastest-growing, emerging niche in 
this shift. In this study, the prospects for astronomy tourism development were reviewed in Ta Xua 
(Son La Province, Vietnam). It is a high altitude place with extraordinary dark sky assets, yet 
lacking any structured framework for celestial tourism. This study employed a PLS-SEM study with 
330 valid responses, and a further extension of Dickman's 5A Destination Components Model to 
add Security and Safety as a sixth component. All seven hypotheses are supported (p < 0.001). 
Accessibility emerges as the dominant satisfaction driver (β = 0.301), followed by Awareness (β = 
0.242), Safety (β = 0.221), Attractions (β = 0.214), Accommodation (β = 0.202), and Facilities (β = 
0.193). The model explains 68.7% of the variance in Experience Satisfaction and 37.2% of the 
variance in Revisit Intention. This study indicates terrestrial infrastructure constraints, not 
celestial quality, as the binding constraint about a destination’s competitiveness. Policy 
implications include Dark Sky Zoning legislation, community-based astro-guide training, and 
pursuing IDA certification, positioning Ta Xua as Southeast Asia's pioneering dark sky destination. 
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By integrating Herzberg’s Two-Factor Theory and Mobley’s Turnover Process Model, the 

study explores the psychological and behavioral antecedents of employee turnover within Ho Chi 
Minh City’s hospitality sector. Using PLS-SEM on a sample of 350 hotel employees, it assesses 
how hygiene and motivational factors affect job satisfaction and turnover intention. Additionally, 
the study uses PLS-MGA to explore generational divides between Generation Z and older 
generations. The findings show that hygiene and motivators significantly predict job satisfaction, 
as a powerful negative predictor of turnover intention. Importantly, Generation Z places greater 
emphasis on motivating factors than do older generations of employees and exhibit a higher 
sensitivity to shifts in satisfaction. This research study gives hospitality professionals useful 
evidence-based insights to assist with the development of specific human resource management 
strategies to reduce the turnover level of a multi-generational workforce. 

 
Keywords: Job satisfaction, Turnover intention, Generation Z, Hospitality, Generational Divergence, 
Vietnam.  
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This study investigates the effects of intellectual capital components: — (i) Capital 

Employed Efficiency (CEE), (ii) Human Capital Efficiency (HCE), and (iii) Structural Capital 
Efficiency (SCE)—on the financial performance of Islamic banks across Southeast Asia. It seeks 
to address inconsistent findings in prior literature by examining how each component contributes 
differently to profitability, particularly in emerging Islamic banking markets. This research study 
adopts a quantitative explanatory approach using panel data from 29 Islamic banks across 
Southeast Asia over the period (2021–2023) resulting in 87 bank-year observations. The sample 
was selected using purposive sampling. Panel data regression analysis was employed using the 
Fixed Effect Model (FEM), with data processed through EViews 12. Financial performance was 
proxied by Return on Equity (ROE), while intellectual capital was measured through CEE, HCE, 
and SCE. Debt to Equity Ratio (DER) and bank size were included as control variables. The results 
indicate that CEE has a positive and significant effect on ROE, demonstrating that efficient 
utilization of capital enhances profitability. HCE shows a positive but insignificant effect, 
suggesting that investments in human capital have not yet translated into improved financial 
performance. In contrast, SCE has a significant negative effect on ROE, indicating inefficiencies 
in structural capital utilization. Additionally, DER negatively affects ROE, while bank size has a 
positive and significant impact. These findings reveal the heterogeneous effects of intellectual 
capital components on Islamic bank performance. This study is limited to Islamic banks across 
Southeast Asia with a relatively short observation period, that may constrain the generalizability 
of the findings for the whole region. Future research is encouraged to extend the time horizon, 
include broader geographical coverage, and incorporate additional variables such as governance 
quality or ESG factors. Practically, the findings emphasize the need for bank management to 
optimize capital efficiency while improving the effectiveness of human and structural capital. This 
study contributes to the literature by disaggregating intellectual capital into its core components 
and demonstrating their divergent impacts on financial performance. Unlike prior studies that 
treat intellectual capital as a single construct, this research study provides a more nuanced 
understanding within the context of Islamic banking across Southeast Asia, thereby enriching 
empirical evidence from emerging markets. 
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Abstract 
 

The continued growth of the culinary industry across West Sumatra (Indonesia) has 
resulted in intense business competition. Every culinary business firm strives to create a 
competitive advantage to maintain its existence. Development of an innovative Business Model 
is crucial for the survival of culinary Micro, Small, and Medium Enterprises (MSMEs). Business 
firms seek solutions by leveraging their social capital, implementing organizational learning 
innovation, and adopting entrepreneurial behavior. This study demonstrates that social capital 
influences the formation of organizational learning capabilities, thereby determining the 
appropriate business model for culinary MSMEs through entrepreneurial orientation as a driving 
behavior. This study was conducted on 180 culinary entrepreneurs and managers. The data 
analysis technique used was path analysis (Structural Equation Modelling) with a second-order 
approach. Our study found that social capital significantly influences the formation of 
organizational learning capabilities, and that organizational learning capabilities directly 
influence business model innovation. Furthermore, organizational learning capabilities mediate 
the relationship between social capital and business performance, and entrepreneurial 
orientation strengthens the influence of organizational learning capabilities on business model 
innovation. Social capital fosters information sharing, thus triggering organizational learning 
innovation, which is a key step in determining innovation models and directions to maintain the 
viability of culinary MSMEs. Furthermore, organizational learning innovation fosters a stronger 
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entrepreneurial orientation, helping entrepreneurs develop innovation models they use to 
maintain their business firms’ profitability and viability. 

 
Keywords: Social Capital, Organizational Learning Innovation, Entrepreneurial Orientation & Business 
Model Innovation, Indonesia.  
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Abstract 
 

This study investigates the effect of Islamic Intellectual Capital on Islamic Firm Value and 
examines the moderating role of Environmental, Social, and Governance (ESG) Disclosure in this 
relationship. Specifically, this research seeks to bridge the gap between Islamic-based intangible 
resources and sustainability practices by explaining how ESG disclosure enhances the value 
relevance of Islamic Intellectual Capital within Sharia compliant firms. This study employs a 
quantitative approach using secondary data collected from annual and sustainability reports. The 
sample comprises 39 firms consistently listed in both the Sharia Stock Index and the KEHATI Index 
of Jakarta (Indonesia) Stock Exchange over the 2021–2024 period, yielding 156 firm-year 
observations. Panel data regression analysis has been conducted using Stata software. Islamic 
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Intellectual Capital is operationalized based on Sharia principles, firm value is measured using 
market-based proxies, and ESG Disclosure is quantified through a disclosure index capturing 
environmental, social, and governance dimensions. The empirical results demonstrate that 
Islamic Intellectual Capital exerts a positive and statistically significant influence on Islamic Firm 
Value, confirming its strategic role as a value-driving resource in Sharia-compliant firms. More 
importantly, ESG Disclosure significantly strengthens this relationship, indicating that 
sustainability transparency enhances the effectiveness of Islamic Intellectual Capital in 
generating firm value. This finding supports the complementary interaction between faith-based 
intellectual resources and sustainability-oriented corporate practices. This study is limited to a 
relatively small sample of firms that meet both Sharia and sustainability index criteria, which may 
constrain the generalizability of the findings across Indonesia. Future studies are encouraged to 
extend the analysis across broader geographical contexts and incorporate dynamic models or 
additional moderating and mediating variables to further validate the proposed relationships. This 
study offers a novel contribution by integrating Islamic Intellectual Capital and ESG Disclosure 
into a unified empirical framework, an area that remains underexplored in prior literature. It 
advances the theoretical discourse by positioning ESG Disclosure as a strategic moderator that 
amplifies the value relevance of Sharia-based intellectual capital, thereby providing new insights 
into the intersection of Islamic finance and sustainability. The findings offer practical implications 
for managers and investors seeking to align Sharia principles with ESG-driven value creation 
strategies. 

 
Keywords: Islamic Intellectual Capital, Islamic Firm Value, ESG Disclosure, Sharia Compliant Firm, 
Sustainability, Indonesia.  
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Abstract 
 

This study extends Grönroos’s (1984) service quality framework by integrating Green 
Quality as an evaluative dimension within the tourism service in the context of ecologically 
sensitive areas. Using scuba diving tourism in Nha Trang Bay Marine Protected Area of Vietnam as 
the research setting, this research study examines how technical, functional, experiential, and 
green Quality collectively shape corporate image and subsequent service evaluations. An 
exploratory sequential mixed-methods design combining stakeholder interviews and a diver 
survey was employed. The findings reveal that Green Quality and Technical Quality are the primary 
determinants of diving tour operators’ corporate image, whereas Functional and Experiential 
Quality do not exert effects. Corporate image also serves as a cognitive filter through which 
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tourists interpret service-related cues before forming perceptions of service quality and 
satisfaction. Customer satisfaction subsequently influences tourists’ willingness to pay for 
conservation. The study extends service quality theory to marine ecotourism and other high-risk 
experiential service settings. 

 
Keywords: Green Quality, Corporate Image, Service Quality, Diving Tourism, Willingness to Pay for 
Conservation, Vietnam, Malaysia.  
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Abstract 
 

This study examines how environmental, social and governance (ESG) performance 
interacts with business dynamism to shape wage inequality across countries. Building on an 
equilibrium framework in which ESG activities are skill biased but can also affect firm entry and 
market structure, this study compiles an unbalanced panel of advanced and emerging economies 
combining country level ESG indices, new business density measures, and wage inequality 
indicators, alongside standard macro controls. This study estimates fixed effects feasible GLS 
models and a dynamic system GMM specification to address persistence and endogeneity, and 
compares results by development level. Across specifications and inequality measures, ESG is 
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positively associated with wage inequality, while entry is also inequality increasing on average. 
However, the ESG entry interaction is negative: stronger business dynamism dampens the 
marginal inequality effect of ESG, making ESG close to distribution neutral in high entry 
environments. Heterogeneity analysis shows the short run ESG effect is larger in emerging 
economies, whereas the mitigating role of dynamism is stronger in advanced economies. The 
findings imply that ESG transitions may widen skill premia unless paired with policies that sustain 
competitive entry and broaden access to ESG relevant skills. Such coordination can align 
sustainable finance with inclusive growth outcomes worldwide.  

 
Keywords: ESG Performance, Wage Inequality, Business Dynamism, Firm Entry, Sustainable Finance, 
Cross-Country Panel, System GMM, Vietnam 
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Abstract 
 

Artificial Intelligence (AI) has appeared as a critical enabler for sustainable cultural 
heritage management, particularly in enhancing the effectiveness of public institutions and 
community engagement. This study investigates the role of AI strategy and AI analytics capability 
in shaping organizational resources and fostering community identification to support cultural 
heritage tourism development. Drawing on the resource-based view and open innovation 
dynamics perspectives, this research study conceptualizes AI analytics capability as a mediation 
linking AI strategic intent to museum resources (i.e., human resources, financial affairs, cultural 
tourism resources). The proposed model is empirically tested using Partial Least Squares 
Structural Equation Modeling (PLS-SEM) based on data collected from 2025 to 2026 with 404 valid 
responses of heritage officers and museum professionals across multiple provinces in Vietnam 
(e.g., Hanoi, Ho Chi Minh city, Danang city, Lam Dong, Can Tho). The findings reveal that AI 
strategy enhances AI analytics capability, which in turn influences human resources, financial 
affairs, and cultural tourism resources. These organizational capabilities subsequently 
strengthen community identification, a key driver of public support for cultural economy 
development. In addition, AI strategy demonstrates direct effects on both community 
identification and cultural economy development. To further examine heterogeneity results, a 
multigroup analysis (MGA) has been conducted based on employees’ levels of information 
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technology proficiency. The results indicate significant differences in several structural 
relationships, suggesting that digital readiness moderates how AI capabilities are leveraged 
within heritage institutions. This study contributes to the emerging literature on digital heritage 
governance by highlighting the transformative role of AI-driven capabilities in public-sector 
contexts. Practical implications are offered for policymakers and museum administrators in 
designing inclusive digital strategies that strengthen institutional performance and community 
engagement toward sustainable cultural tourism development. 

 
Keywords: Artificial Intelligence, AI Strategy, AI Analytics Capability, Community Identification, Heritage 
Tourism Development, Cultural Tourism, Vietnamese Museums,  
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Abstract 
 

Heritage culinary entrepreneurship represents not only an economic activity but also a 
process of intergenerational continuity rooted in cultural identity and family traditions. Drawing 
on resource-based view and clan culture, this study examines how roots in heritage culinary 
practices shape comparative advantage through the roles of clan culture and familiness within 
family-based food businesses. The proposed model is tested using Partial Least Squares 
Structural Equation Modeling (PLS-SEM) based on data collected in 2026 from 401 valid 
respondents across traditional markets in Quang Nam and Hue regions of Vietnam. The sample 
comprises the second, third, and fourth generation (F2–F4) successors engaged in continuing 
their family’s culinary heritage businesses. The findings indicate that roots in heritage culinary 
strengthen clan culture, which in turn impacts familiness. Familiness is found to influence 
comparative advantage, while clan culture also exerts a direct effect on competitive outcomes. 
To further explore generational dynamics, a multigroup analysis (MGA) has been conducted 
between Gen Z and Gen Y entrepreneurs who pursue family-based culinary ventures. The results 
reveal meaningful differences in the strength of structural relationships, suggesting that 
generational cohorts perceive and leverage family resources and cultural heritage in distinct 
ways. These findings contribute to the literature on heritage entrepreneurship and family 
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businesses by illuminating how cultural roots and family structures shape competitive 
advantages across generations. Practical implications are offered for policymakers and family 
business owners in preserving culinary heritage while fostering sustainable entrepreneurial 
development through family-entrepreneurship. 
 
Keywords: Roots in heritage culinary, clan culture, families, comparative advantage, family business, 
heritage entrepreneurship, culinary heritage, Hue, Hoi An, Quang Nam, PLS-SEM, Vietnam. 
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Abstract 
 

Customer experience has become a central driver in shaping meaningful psychological 
outcomes and intergenerational identity in contemporary urban tourism, especially nightlife 
contexts. This study investigates the structural relationships among stage experience, 
meaningfulness, subjective norm, and intergenerational identity, drawing on experience 
economy theory, transforamtional economy theory and social influence theory. A hierarchical 
component model has been employed, in which stage experience is conceptualized as a second-
order construct reflected by four dimensions: (i) education, (ii) entertainment, (iii) esthetics, and 
(iv) escapism. Meaningfulness is also modeled as a multidimensional construct comprising (i) 
purpose, (ii) engagement, and (iii) value. The proposed relationships are tested using Partial Least 
Squares Structural Equation Modeling (PLS-SEM). Empirical data were collected in 2026 from 686 
valid responses of customers at Hai To Bar in Ho Chi Minh City, Vietnam. The results reveal that 
stage experience has a significant positive effect on both meaningfulness and intergenerational 
identity. Meaningfulness, in turn, significantly enhances intergenerational identity and mediates 
the relationship between stage experience and identity. Additionally, subjective norm exerts a 
positive influence on intergenerational identity and strengthens the model’s explanatory power. 
These findings highlight the critical role of designing immersive and transformational experiences 



150 

to foster deeper meaning and strengthen intergenerational identity connections among 
customers. Practical implications are offered for hospitality managers and nightlife marketers in 
developing experience-based strategies to enhance customer engagement and long-term 
relational outcomes based on generation meanings. 

 
Keywords: Stage Experience, Meaningfulness, Intergenerational Identity, Subjective Norm, Experience 
Economy, Transformational Experience, Nightlife, Bar, Hai To Bar, PLS-SEM, Vietnam. 
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Abstract 
 

In accordance with the United Nations' Sustainable Development Goals (SDGs) doctrine; 
building a well-being-oriented human resource is a prerequisite for the sustainable development 
of organizations. As a consequence, the shift towards Well-being-oriented Human Resource 
Management (WBHRM) is an essential evolution to foster employee well-being, enhance 
employment relationships, and subsequently improve organizational effectiveness. In spite of 
these promising advantages, research remains limited on the effectiveness of WBHRM practices, 
especially the influence of WBHRM practices on different negative work behaviors. Grounded in 
Social Exchange Theory, this research study examines the role of WBHRM in reducing 
Counterproductive Work Behavior (CWB) by using Organizational Support (POS) as a critical 
mediating mechanism. This research study uses a two-way time-lagged survey to collect data 
from 427 employees working in different sectors and organizations across Vietnam. Utilizing 
Partial Least Squares Structural Equation Modelling (PLS-SEM) for data processing and analysis, 
the results demonstrate that WBHRM plays a crucial role in controlling CWB through the 
psychological pathway of POS. This finding extends the theoretical understanding of WBHRM 
practices by emphasizing the importance of WBHRM in decreasing workplace deviance and 
fostering employment relationships. Finally, this study offers practical implications for 
organizations in designing and implementing WBHRM on the ground.  

 
Keywords: Well-Being-Oriented Human Resource Management (WBHRM), Counterproductive Work 
Behavior, Perceived Organizational Support, Employee Well-Being, Vietnam. 
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Despite substantial research on sustainable dining, the psychological foundations of 

actual green restaurant patronage remain poorly understood, particularly in emerging markets. 
This study advances the Theory of Green Purchase Behavior by embedding Big Five personality 
traits as the antecedents and examining how green habit extends this behavioral chain to actual 
dining patronage among Generation Z consumers across Vietnam. Using Partial Least Squares 
Structural Equation Modeling on 353 respondents from Ho Chi Minh City, this study tested ten 
hypotheses derived from the integrated framework. Agreeableness, Conscientiousness, and 
Openness positively predicted favorable attitudes toward green restaurants, while Neuroticism 
produced a counterintuitive positive effect, suggesting that anxiety-driven ecological concern 
rather than avoidance characterizes Vietnamese Generation Z consumer behavior. Extraversion 
was non-significant, reflecting green dining's limited social normalization in this emerging market 
context. Green habit emerged as the strongest predictor of attitude and simultaneously drive 
behavioral intention and actual behavior through three independent pathways, substantially 
reducing the intention-behavior gap. These findings resolve longstanding contradictions in 
personality-environment research and provide actionable personality-congruent marketing 
strategies for green restaurant operators targeting Generation Z in emerging economies such as 
Vietnam. 

 
Keywords: Personality, Green Restaurant Patronage, Vietnamese Generation Z, Theory of Green Purchase 
Behavior, Vietnam. 
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Abstract 
 

This study examines the role of artificial intelligence (AI) orientation in shaping the firm 
performance of top listed Indian companies. It also considers whether firms’ innovation 
capabilities and digital infrastructure reinforce this relationship. Drawing on annual reports from 
top 500 listed firms between 2019 and 2025, this study constructs an AI Intensity Score based on 
how frequently and in what context AI-related terms appear. To address endogeneity concerns, a 
dynamic System Generalized Method of Moments (GMM) estimator is used. This study also 
explores how AI orientation interacts with R&D spending and IT investments. The findings add to 
the ongoing discussion on how companies can strategically implement AI to strengthen their 
financial position in the short term and long run. 

 
Keywords: Artificial Intelligence Orientation, Firm Performance, AI Intensity Score, Digital Infrastructure, 
R&D Investments, GMM, India.  
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The diffusion of generative Artificial Intelligence (AI) tools in education has reignited the 
debate between Digital Natives and Digital Immigrants (Prensky, 2001), now reframed as AI 
Natives and AI Immigrants. While prior research has focused largely on initial technology 
adoption, limited attention has been given to post-adoption dynamics that sustain continued use. 
Addressing this gap, the present study integrates the Extended Decomposed Theory of Planned 
Behavior (EDTPB) with three post-adoption mechanisms: sequential belief updating, feedback 
loops, and habit formation. Using a sequential mixed-methods design, the study combines 
qualitative insights from two focus group discussions with a three-wave longitudinal panel survey 
analysed through multi-group structural equation modelling. Findings reveal distinct post-
adoption trajectories across user groups. AI Natives perceive AI as an intuitive extension of daily 
life and rely heavily on habitual and reinforcement-driven usage patterns. In contrast, AI 
Immigrants approach AI more cautiously, emphasizing trust, verification, and gradual belief 
recalibration through accumulated experience. Despite these differences, both groups 
demonstrate significant habit effects, suggesting that repeated use can eventually normalize AI 
engagement among Immigrants as well. Feedback effects from immediate usage to beliefs were 
comparatively weaker, indicating that continuance behavior is shaped more by accumulated 
experience than short-term interactions. The study contributes by extending post-adoption theory 
through the integration of dynamic behavioral mechanisms and by introducing AI nativity as a 
moderating construct. Practically, the findings highlight the need for differentiated strategies to 
support sustained AI engagement across diverse user groups. 

 
Keywords: Post-Adoption Behavior; Generative AI; Longitudinal Study; Habit Formation; Sequential Belief 
Updating; AI Natives; AI Immigrants; Digital Natives; Digital Immigrants; Mixed Methods; EDTPB; E-
Learning, India. 
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Abstract 
 

This study explores the impact of bottom-lime mentality (BLM) on subordinate behavior. 
Adopting the systematic literature review protocol, this review is based on a four-step sequential 
methodology to identify the prominent themes of BLM using content analysis. It is apparent from 
the findings that research on BLM has gained momentum since 2020. The study has identified 
themes regarding antecedents, moderators, mediators, and consequences. Additionally, a 
conceptual framework and future research avenues are provided to enhance the scope of the 
field. Studies till date had captured the dark side of BLM. This is one of the early reviews that 
captures the bright side of BLM and discusses its impact. The review findings might persuade 
practitioners to design policies that curtail the impact of the “dark side” or emphasize the “bright 
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side” of BLM. This review provides a “one-stop” study to provide relevant information and an 
understanding of the significance of BLM.  

 
Keywords: Bottom Line Mentality (BLM); Systematic Literature Review (SLR); Supervisors Bottom Line 
Mentality (SBLM); Individual Level; Team Level; Organizational Level, India. 
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Abstract 
 

Amid a period marked by extraordinary global challenges such as political unrest, 
ecological catastrophes, economic instability, and health concerns, the matter of effective 
workforce planning has emerged as a critical concern. The COVID-19 crisis also changed the very 
nature of work in some industries; however, the service and manufacturing industries have certain 
complications since going virtual is not an option for them. Hence, it becomes necessary to have 
efficient workforce planning to avoid complications during a crisis. This study conducted a 
comprehensive review using the Systematic Literature Network Analysis (SLNA) to identify areas, 
challenges, and strategies used by the workforce planners. According to the review, the most 
effective techniques of workforce planning have been the scenario-based and flexibility-based 
techniques. However, the future of workforce planning is in the hands of an amalgamation of 
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algorithmic and scenario-based techniques for crises. The implications for the managers who are 
responsible for workforce planning in different industries and departments are discussed in the 
review. 

 
Keywords: Workforce Planning, COVID-19, Crisis, Human Resources, Flexibility-Based Technique, India.  
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Abstract 
 

Smart and connected health is a model for managing Healthcare through a software 
solution. It is supported by IT-enabled infrastructure to facilitate the exchange of data and 
knowledge for optimizing rich and real-time data sources to support evidence-based health and 
wellness decisions. This research study focuses on the development of a multi-criteria decision 
support framework to support evidence-based health and wellness. The developed framework 
could be used to analyze health care issues from various perspectives. A multi-criteria decision-
making approach has been used to create the decision support framework, thar evaluates all the 
available decision-making alternatives concerning several criteria. A case study is also presented 
to demonstrate the application of the developed decision support framework. Results confirm the 
efficacy of the developed decision support framework using Evidence-based health and wellness 
characteristics. 

 
Keywords: Multi-Criteria Decision Making, Evidence Based Health & Wellness, IT-Enabled Infrastructure, 
Smart & Connected Health, India.  
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Abstract 
 

Competition in global tourism has intensified, encouraging Destination Marketing 
Organizations (DMOs) to increasingly use digital platforms such as YouTube to promote 
destinations and engage potential tourists. However, limited research has examined how 
anthropomorphic representations in destination videos influence viewer engagement. Drawing 
on Anthropomorphism Theory and the Elaboration Likelihood Model (ELM), this study analyses 
YouTube videos posted by the DMOs of Indian states and Union Territories to examine the role of 
destination anthropomorphism in tourism marketing. The findings suggest that videos featuring 
human elements such as local residents, tourists, and tourism partners generate higher audience 
engagement through positive comments and likes. The study further reveals that peripheral cues 
are more dominant than central cues in destination marketing videos, highlighting the importance 
of emotional and humanized communication in enhancing destination appeal. The study 
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contributes to tourism branding and digital marketing literature by demonstrating how 
anthropomorphic communication can strengthen audience engagement on social media 
platforms. 

 
Keywords: Tourism Marketing, Destination Anthropomorphism, Youtube, Destination Branding, 
Elaboration Likelihood Model, India.  
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Abstract 
 

This study investigates the impact of psychological capital, self -leadership and 
materialistic values on entrepreneurial intentions. It also examines the mediation effect of self-
leadership on the relationship between psychological capital and the entrepreneurial intentions, 
along with the moderation effect of materialistic values in the relationship between self-
leadership and entrepreneurial intention among students. The data was collected from 197 
students pursuing their engineering education and was analysed using t-test, Pearson 
correlation, linear and hierarchical regression. The correlation analysis showed that 
Entrepreneurial intention was positively related to all the other variables. Furthermore, t-test 
results showed that male students reported a significantly higher entrepreneurial intention than 
their female counterparts. While hierarchical regression analyses revealed a partial mediation 
effect of self- leadership between Psychological Capital and Entrepreneurial Intentions, 
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moderation effect of materialistic values was not observed. A significant positive impact of 
materialistic values on entrepreneurial intention of students was also observed.  

 
Keywords: Entrepreneurial Intention, Psychological Capital, Self Leadership, Materialism, Gender, India. 
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Abstract 
 

As social media environments become increasingly saturated, brands must rapidly adapt 
to capture fleeting consumer attention. To address this issue, moment marketing has emerged as 
a contemporary social media tool, defined as the strategic alignment of brand messaging with 
real-time events, cultural trends, and current topics of interest. Despite its widespread industry 
adoption, empirical academic research evaluating its real-world execution remains limited. To 
bridge this gap, this study empirically examines the execution of moment marketing through real-
world brand posts on social media for the year of 2025. The study uses a comprehensive 
quantitative content analysis of 14 top Generation Z brands across multiple sectors in India. From 
a dataset totaling approximately 7,600 original posts, approximately 1,100 moment marketing 
posts were successfully isolated. Grounded in the Stimulus-Response (S-R) theoretical 
framework and the Information-Community-Action (ICA) model, this research study expands 
existing communication and advertising theories by shifting the analytical focus from self-
reported consumer intentions to actual, observable behavioral outcomes. The study 
conceptualizes post characteristics as digital stimuli that drive subsequent consumer responses. 
Specifically, it investigates how key independent variables, such as predictability, message tone, 
and promotional style, affect consumer engagement. The findings offer practical applications for 
digital marketers and advertising professionals. It provides actionable, data-driven insights on 
how to craft effective moment marketing content, balance predictable calendar campaigns with 
spontaneous trend-jacking, and select the appropriate communication styles to maximize 
audience interactions. Ultimately, this study equips practitioners with the strategic insights 
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needed to cut through digital clutter, foster deeper consumer relationships, and effectively 
capitalize on the attention economy in real time. 

 
Keywords: Moment Marketing, Consumer Engagement, Content Analysis, Digital Marketing, Social Media 
Strategy, India. 
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Abstract 

 
Globally, e-retailing and omnichannel retailing have gained tremendous growth and 

transformed last-mile delivery substantially. However, recent global disruptions (for example, the 
Russia-Ukraine conflict, Epidemics, Sea logistics disruptions and political tensions) pose serious 
threats and expose vulnerabilities in the last-mile delivery model. As per a report published by the 
World Economic Forum (WEF, 2024), firms should focus on digital strategies to redesign their 
supply chain capabilities in order to become resilient in the present volatile environment. The 
situation is even worse for developing countries like India due to the scarcity of resources and 
digital infrastructural deficit (McKinsey, 2024). In India, the e-commerce industry has witnessed 
exponential growth propelled by Digital India as well as the Pradhan Mantri Gati Shakti initiative 
led by the government of India. Regardless of these initiatives, India’s logistics and delivery 
network cost has became a major concern, highlighting failure in the transportation and delivery 
system (NITI Aayog, 2023).  
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Abstract 
 

This study investigates the strategic application of Artificial Intelligence (AI) to optimize 
customer service delivery, operational efficiency, and risk management across both Islamic and 
conventional banking channels at Mashreq Bank of United Arab Emirates (UAE). The study 
explores to develop AI-driven models that enhance customer experience, improve multilingual 
digital support, and strengthen predictive risk assessment for Islamic financial products such as 
Murabaha and Ijara, alongside conventional retail lending services. Adopting a mixed-methods 
methodology, the research integrates quantitative analysis of customer transaction data and risk 
profiles with qualitative insights obtained from employee interviews and customer surveys. 
Advanced machine learning techniques, including classification, clustering, natural language 
processing (NLP), and sentiment analysis, has been employed to evaluate chatbot performance, 
customer engagement, and operational outcomes. The research further assesses the impact of 
AI implementation on customer loyalty, turnaround time, and cost reduction while ensuring 
compliance with UAE banking regulations and data privacy standards. The study is expected to 
contribute a replicable AI-based service optimization framework tailored to Shariah-compliant 
digital banking environments, supporting Mashreq Bank’s digital transformation strategy and 
strengthening its competitive advantage in the regional banking sector. 
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Predictive Analytics, Risk Management, Natural Language Processing (NLP), Customer Experience, 
Machine Learning, Shariah-Compliant Banking, UAE, Germany. 
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Abstract 
 

The pursuit of happiness is the core of most philosophies including Hinduism. Human 
beings are motivated to achieve happiness. The present paper draws on the teachings of Swami 
Akhandanand Saraswati (SAS) through his speeches and develops a hierarchical model of 
happiness. The model is further elaborated to indicate the issues of reasons of various types of 
sorrows and the ways to overcome them. Finally, the paper draws implications for modern 
managers in developing a happy workplace. 
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Abstract 

 
In the context of digital transformation becoming a strategic priority in tertiary education, 

higher education institutions in Vietnam and elsewhere are facing increasing pressure to move 
towards sustainable performance in all areas of institutional operation. This study examines the 
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determinants driving the sustainable performance of higher education institutions in Ho Chi Minh 
City, Vietnam. Drawing on the quantitative data collected from 330 academic and non-academic 
staff, the study analyzed how key factors such as digital capability, leadership support, 
organizational culture, and innovation capability influence sustainable performance in higher 
education settings, using SPSS-based reliability testing, exploratory factor analysis, common 
method bias assessment, and multiple linear regression. The findings show that all four factors 
have positive and statistically significant effects, with leadership being the most dominant, 
followed by organizational culture and digital capability with nearly equivalent value and 
innovation capability being the least influential. The study extends the Resource-Based View and 
Dynamic Capabilities Theory to Vietnamese higher education and offers practical implications for 
strengthening leadership commitment, change-oriented culture, digital capability, and 
innovation mechanisms. 
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Abstract 
 

This paper investigates the theoretical and practical convergence of Artificial Labile 
Intelligence Cybernated Existence, an innovative, highly advanced, bottom-up artificial 
intelligence (AI) paradigm, and the Trinity Audiences Framework, recognised as a catalyst for 
marketing novelty creativity in the emerging globalised green business world. By contextualising 
these paradigms within sustainable sports business management, this paper evaluates the trans-
formative potential of socially impacting entrepreneurship across diverse emerg-ing countries, 
including Vietnam. To provide a rigorous empirical foundation, this paper conducts an exhaustive 
evaluation of the inaugural full-distance IRONMAN 140.6 triathlon held in Da Nang, Vietnam, in 
May 2026. The analysis identifies critical operational, environmental, and socio-economic 
limitations experienced during the event, including severe municipal traffic congestion, extreme 
physio-logical demands, and immense technological infrastructure strain. Utilising a fu-turology-
based scenario-planning matrix aligned with the principles of Sports In-dustry 5.0, this paper 
proposes alternative, AI-driven solutions such as predictive crowd analytics, dynamic energy 
management, and hyper-personalised athletic coaching. These technological interventions not 
only resolve existing friction points but also furnish ample opportunities for emerging nations to 
assert them-selves on the global stage, accelerate the pace of globalisation, and disseminate 
new knowledge for mutual benefit in the pursuit of net-positive sustainability. 
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Socially Impacting Entrepreneurship, Sports Industry 5.0, Sustainable Sports Business Management, 
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Abstract 
 

Despite growing interest in sustainable hospitality, limited research has examined whether 
customers are willing to pay premium prices for sustainable services and the psychological 
mechanisms underlying this behavior in emerging markets. This study advances sustainable 
hospitality research by integrating Sustainable Practices, Perceived Green Transparency, Green 
Trust, and Satisfaction into a unified framework explaining customers’ Willingness to Pay 
Premium (WTP) in the hospitality industry. Sustainable Practices were conceptualized as a 
second-order construct comprising energy saving, plastic waste reduction, local sourcing, 
environmental protection, and community responsibility. Using PLS-SEM on data collected from 
404 hospitality customers in Ho Chi Minh City, the study tested the proposed relationships among 
sustainability-related factors, customer satisfaction, and premium-paying behavior. The findings 
revealed that Sustainable Practices and Green Trust positively and significantly influenced 
Satisfaction, while Satisfaction strongly predicted customers’ Willingness to Pay Premium. In 
contrast, Perceived Green Transparency showed no significant effect on Satisfaction, suggesting 
that customers may place greater emphasis on tangible sustainability actions than on 
sustainability communication alone. Mediation analysis further demonstrated that Satisfaction 
significantly mediated the relationships between Sustainable Practices, Green Trust, and WTP. 
These findings extend the sustainable hospitality literature by demonstrating that visible 
sustainability practices and trustworthy experiences are more effective in generating economic 
behavioral outcomes than green communication claims alone. The study also provides 
actionable implications for hospitality managers seeking to strengthen customer satisfaction and 
increase premium-paying behavior through authentic sustainability initiatives. 
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Abstract 
 

In this study, we model the impact of environmental, governance, and social (ESG) 
performance on corporate competitiveness. The sample data includes all companies listed on 
the US market during the period 2010-2023. To clarify the relationship, the research team uses 
the Generalized Method of Moments (GMM) to thoroughly address potential endogeneity, 
heteroscedasticity, and autocorrelation problems. Through the analysis, it is found that improving 
ESG performance can significantly enhance corporate competitiveness regardless of 
macroeconomic shocks. The empirical results emphasize the theoretical framework approach 
when studying ESG. This paper contributes to the field of research on the determinants of 
corporate competitive advantage and demonstrates ESG investment as a long-term instrument 
for corporate sustainability. 
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This study investigates whether investors penalize firms experiencing ESG downgrades in 
Japan. Using a panel dataset of 446 listed firms from 2010 to 2023, we examine the impact of ESG 
downgrades on medium-term stock performance measured by six-month Buy-and-Hold 
Abnormal Returns (BHAR). The results show that ESG downgrades are significantly associated 
with lower abnormal returns, suggesting that investors react negatively to deteriorating ESG 
performance. In contrast, changes in the individual Environmental, Social, and Governance 
pillars do not exhibit significant effects on stock returns. The findings indicate that investors 
respond more strongly to overall ESG signals rather than to isolated ESG dimensions. This study 
contributes to the ESG finance literature by providing evidence from Japan, an advanced but still 
ESG-emerging market. 
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Abstract 

 
This study examines the impact of environmental performance on corporate bond pricing 

in Japan during the period 2010–2023. Using a sample of 4,996 firm-year observations from 518 
listed companies, the study investigates whether firms with stronger environmental practices 
experience lower bond yields and reduced borrowing costs. Environmental performance is 
measured using Refinitiv Environmental Pillar Scores, while the cost of debt is proxied by 
corporate bond yield to maturity. Employing panel regression models, including fixed effects and 
generalized least squares estimations, the results reveal a significant negative relationship 
between environmental performance and bond yields. The findings suggest that effective 
environmental risk management reduces perceived credit risk and enhances investors’ 
confidence in firms’ long-term sustainability. In addition, larger and more profitable firms tend to 
face lower borrowing costs, whereas highly leveraged firms experience higher financing costs. 
This study contributes to the sustainable finance literature by providing empirical evidence from 
Japan, highlighting the importance of environmental risk management in corporate debt markets. 

 
Keywords: Environmental Risk; Corporate Bond Pricing; Cost of Debt; Yield to Maturity; ESG; Vietnam, 
Japan. 
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Abstract 

 
Festival experiences are increasingly recognized as key drivers of visitor’s collective 

emotions in religious and cultural tourism. Grounded in the Experience Economy framework, this 
study examines how a multidimensional festival experience shapes communitas, spirituality, and 
authenticity, and how authenticity subsequently influences festival value. The proposed model 
conceptualizes experience economy as a second-order construct reflected by four experiential 
dimensions(i.e., education, entertainment, esthetics, and escapism). Data were collected in the 
2025 Grand Festival Commemorating the Holy Mother Goddess, yielding 295 valid responses 
from Caodaiists in the area of the Holy See. Using Partial Least Squares Structural Equation 
Modeling, the findings indicate that experience economy positively significant impacts on 
communitas, authenticity, and spirituality. In addition, communitas and spirituality positively 
significant impact on perceived authenticity. The findings extend religious tourism by clarifying 
the interplay between experiential design and spiritual outcomes. Practical implications are 
provided for festival organizers to develop immersive settings that strengthen communitas and 
spirituality while safeguarding authenticity to enhance overall festival value. 

 
Keywords: Experience economy, religious festival, Grand Festival Commemorating the Holy Mother 
Goddess, Caodaiists, communitas, spirituality, authenticity, festival value, Holy See, Tay Ninh, PLS-SEM, 
Vietnam. 
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Abstract 

 
This study analyzes the influence of Environmental, Social, and Governance (ESG) 

certification on firm value (Tobin’s Q) inside German companies. Although ESG is progressively 
seen as a strategic instrument in financial management, there exists debate on whether ESG 
certification genuinely generates financial benefit for firms or merely serves as a symbolic 



185 

gesture. This study utilizes a panel dataset of 2,790 observations from 463 publicly traded German 
firms from 2010 to 2023, employing Pooled OLS, fixed effects (FEM), random effects (REM), and 
generalized least squares (GLS) regression models to examine the correlation between ESG 
certification and Tobin’s Q. The findings indicate a favorable correlation between ESG certification 
and Tobin’s Q. These findings elucidate the dual function of ESG certification in corporate finance 
strategies and provide policy implications for German policymakers and investors amid the 
ongoing transition to sustainable finance in Europe. 

 
Keywords: ESG Certification, Firm Value, Vietnam, Germany. 
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Abstract 
 

Libraries, as a depository of knowledge, have been the backbone of academic institutions 
since the dawn of civilization. They contribute immensely to the development and dissemination 
of new research, the educational learning experience of their clients and by serving their 
community in numerous ways and means. In the digital society, with the changing demands of 
users who are known as customers, the library model changes significantly. Today, meeting and 
exceeding their satisfaction has been a critical challenge for organizations globally. Therefore, 
user experience has been a significant theme discussed in academia over the years, and it has 
been considered heavily in the face of technology as well. The traditional model of library services 
has evolved considerably over the decades to provide an ample opportunity for its users to 
acquire a memorable educational experience. Contemporary libraries try to create learning 
opportunities for communities being a knowledge centre through their innovative programs. 
Hence, today’s libraries continue to upgrade their creative capabilities to serve their clients 
(consumers) in a better fashion. Marketing enables academics, administrators and policymakers 
to look into the organizational objectives identifying and anticipating the customer needs and their 
satisfaction levels. Along with the growing Middle Class, Globalization, Information and 
Communication Technology and Education, libraries in Sri Lanka too need to be user-friendly and 
customer-oriented focusing on the loyalty to foster a Knowledge-Based Society. Library service 
providers are supposed to offer their services consistently in a measurable manner. 
Contemporary users (consumers) expect an efficient and effective library service from their staff. 
Providing a customer-oriented service has become a significant challenge to modern librarians 
and their information management professionals. 

 
Keywords: Determinants, Customer Service, State Academic Libraries, Marketing Perspective, Sri Lanka.  
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Abstract 

 
In the context of robust digital transformation and the university autonomy trend in 

Vietnam, rapid technological change has posed significant challenges for higher education 
administrators. This study investigates the impact of technostress on the work psychology of 
middle managers at higher education institutions. The core problem addressed is identifying the 
prevalent dimensions of technostress (such as techno-overload, techno-invasion, and techno-
complexity) and elucidating how they negatively affect managers' psychological well-being 
(including emotional exhaustion, job satisfaction, and work-life balance), while considering the 
moderating role of ICT self-efficacy. To address the research problem, Partial Least Squares 
Structural Equation Modeling (PLS-SEM) was employed via SmartPLS software to test the 
conceptual model and hypotheses. Survey data were gathered from 274 middle managers 
(including Deans, Vice Deans, and Heads/Deputy Heads of departments) across both public and 
private universities in Vietnam. The empirical results reveal that technostress exerts a critical and 
dominant influence on all aspects of work and psychological states of higher education 
managers. Despite its contribution, this study bears certain limitations, including a relatively 
small sample size, the deployment of a non-probability convenience sampling method without 
stratification, and reliance on an online survey due to geographical constraints. Finally, the study 
offers practical managerial implications to help universities optimize technological support and 
foster a better working environment for their administrative workforce. 

 
Keywords: Technostress, Middle Managers, Higher Education, Work Psychology, Vietnam.  
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Abstract 
 

The growing proportion of Generation Z in the workforce poses new retention challenges 
for contemporary enterprises. This study investigates the impact of emotional intelligence on the 
organizational commitment of Generation Z employees working in Hanoi, Vietnam. Drawing upon 
Self-Determination Theory and Social Exchange Theory, the research develops a structural model 
examining the mediating role of intrinsic motivation and the moderating role of perceived 
organizational support. Using a quantitative approach, data were collected from 403 Generation 
Z employees and analyzed via Partial Least Squares Structural Equation Modeling. The findings 
reveal that emotional intelligence positively influences organizational commitment, with intrinsic 
motivation serving as a crucial mediator in this relationship. Furthermore, perceived 
organizational support significantly moderates the effect of emotional intelligence on intrinsic 
motivation, indicating that a supportive organizational environment amplifies the positive 
psychological outcomes of emotional intelligence. The study provides valuable theoretical 
insights and practical implications for human resource management in enhancing Generation Z 
employees' commitment. 
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Abstract 
 

As organizations navigate the complexities of the digital era, identifying the catalysts for 
successful digital transformation has become paramount. This study addresses a critical 
research gap by integrating Transformational Leadership into the digital transformation 
discourse. Drawing on a multi-theoretical framework comprising the Technology-Organization-
Environment (TOE) framework, Transformational Leadership Theory (Bass, 1985), and TAM3 
(Venkatesh, 2008), this research proposes a model to examine how TL behaviors—specifically 
vision and intellectual stimulation—impact Digital Transformation Performance. The study posits 
two primary mediating pathways: Digital Readiness and Employee Digital Self-Efficacy, while 
identifying IT Infrastructure as a crucial boundary condition. A quantitative approach utilizing PLS-
SEM supplemented by fuzzy-set Qualitative Comparative Analysis will be employed to analyze 
data from a sample of at least 250 enterprise managers in Vietnam. Digital maturity is 
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incorporated as a control variable to ensure robustness. The findings are expected to 
demonstrate that TL acts as a vital antecedent that fosters organizational readiness and individual 
confidence, ultimately driving DT success. This research contributes to the literature by bridging 
leadership studies with digital strategy and provides actionable insights for managers to navigate 
digital shifts by balancing human-centric leadership with technological infrastructure. 

 
Keywords: Transformational Leadership; Digital Transformation Performance; Digital Readiness; Digital 
Self-Efficacy; Toe Framework; Vietnam. 
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Abstract 
 

In the rapidly evolving landscape of the tourism industry, leveraging Artificial Intelligence 
(AI) for marketing has become a strategic necessity. This study investigates the relationship 
between Digital Absorptive Capacity and AI Marketing Performance. Drawing on the Resource-
Based View (RBV) and Dynamic Capabilities theory, the research proposes a model to examine 
how firms transform external digital knowledge into tangible marketing outcomes. The findings 
indicate that digital absorptive capacity significantly and positively influences the development of 
digital marketing capability, which in turn drives superior AI Marketing Performance. A critical 
insight of this study is the confirmation of the full mediation effect of digital marketing capability; 
this suggests that simply acquiring AI knowledge is insufficient unless a firm can successfully 
convert that knowledge into operational digital marketing strengths. Furthermore, the study 
identifies firm size as a significant moderator, revealing that larger tourism enterprises, due to 
greater resource availability, exhibit a stronger path from digital absorption to capability building. 
The research provides valuable theoretical contributions to the digital transformation literature 
and offers practical guidance for tourism managers on prioritizing internal capability development 
to maximize the returns on AI technology investments. 

 
Keywords: Digital Absorptive Capacity, Digital Marketing Capability, AI Marketing Performance, Tourism, 
Vietnam.  
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Abstract 
 

In the context of the digital economy and under the requirement for sustainable 
development is increasingly becoming a global priority. In order to maintain competitive 
advantages and achieve sustainability goals, businesses are facing the pressure to innovate and 
utilize digital transformation in their operation. Therefore, this research aims to explore the 
interplays between Digital transformation, Dynamic capabilities and Green finance on enhancing 
Sustainable performance. In prior studies, the effects of these factors have been studied 
individually; however, very few researchers have considered integrating models that include 
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these factors within a single study. Grounded in Dynamic Capability Theory a comprehensive 
framework has been established with the purpose of providing hypotheses about the factors from 
technology, digitalization, and the environment that help businesses enhance sustainability. A 
questionnaire survey with the participants are managers and representatives from a diverse range 
of businesses in Vietnam provided 245 valid answers. By utilizing PLS-SEM for further data 
analysis, this study reveals the positive impacts of DT and DC on SP; and positive effects of DC on 
DT and GF. 

 
Keywords: Digital Transformation, Green Finance, Dynamic Capabilities, Sustainable Performance, 
Vietnam. 
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Abstract 
 

In the era of digital transformation and increasingly dynamic business competition, an 
organization’s ability to manage and analyze large volumes of data has become a strategic factor 
in creating sustainable competitive advantage. However, data analytics capability alone is 
insufficient if the organization lacks the ability to respond quickly and effectively the changes in 
the business environment. In this regard, this study examines how dynamic capability mediates 
the relationship between big data analytic capability and sustainable competitive advantage. 
Additionally, this study also tests whether strategic flexibility can strengthen the influence of 
dynamic capability on the creation of sustainable competitive advantage. The study employs a 
quantitative approach using a survey method targeting companies in Indonesia that have 
implemented data analytics technology in their business processes. Data is analyzed using 
Structural Equation Modeling (SEM) to test the relationships among variables. The findings of this 
study indicate that big data analytics capability has a positive and significant effect on sustainable 
competitive advantage, mediated by dynamic capability. Additionally, strategic flexibility acts as 
a positive moderator of the relationship between dynamic capability and sustainable competitive 
advantage, though this effect is not statistically significant. These findings are expected to 
contribute theoretically to the development of literature in the fields of strategic management and 
digital transformation, as well as provide practical implications for companies in designing data-
driven strategies to maintain long-term competitiveness. 
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Abstract 

 
Increasing importance of sustainability and digitalization in banking has reframed the 

landscape as a whole, leading to a growing academic interest in the interrelationships existing 
between Environmental, Social and Governance (ESG) practices and digital transformation (DTI) 
and sustainable banking performance. Despite this, the existing literature is still fragmented, with 
ESG and digital transformation often explored individually and limited attention given to 
interaction effects, nonlinear dynamics, and emerging market contexts. This research performs a 
systematic literature review (SLR) according to the PRISMA guidelines to gather together literature 
on ESG, digital transformation and sustainable banking. The review explores 45 studies from 2010 
to 2024 and classifies them into three streams of research: ESG and banking, digital 
transformation and banking, and integrated ESG–DTI studies. The evidence suggests that ESG 
practices enhance governance quality, stakeholder trust and risk management, while digital 
transformation enhances operational efficiency, innovation and information-processing ability. 
Crucially, the review reports that ESG and digital transformation are complementary strategic 
capabilities which influence sustainable banking performance together. However, the literature 
remains dominated by direct linear analyses, fragmented measurement approaches, and 
evidence from developed economies. We propose an integrated conceptual framework that ties 
ESG, digital transformation, and sustainable banking through interaction and nonlinear 
mechanisms. The paper also underlines that multidimensional sustainable banking measures, 
stronger bank-level ESG and DTI proxies and richer empirical attention to emerging markets are 
required. Overall, the analysis contends that sustainable banking is a multidimensional 
undertaking that is also influenced by sustainability capability, digital capability, as well as 
institutional conditions. 

 
Keywords: ESG, Digital Transformation, Sustainable Banking, Banking Performance, Systematic 
Literature Review, Fintech, Sustainable Finance, Emerging Markets, Vietnam. 
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Abstract 
 

"Travel has the power to change the world," the slogan goes, but for many global tourist 
destinations, that change has been for the worse. Worldwide international tourist arrivals have 
surpassed prepandemic levels. Why does it matter? Because tourism is one of the fastest-
growing global economic sectors and a staple for many countries. This paper sketches factors 
leading to the current phenomenon, "overtourism," and asks the question, What is the antidote to 
contemporary overtourism? How can we ameliorate the negative social impact of this consumer 
behavior? "Soft," "medium," and "hard" solutions are offered, but the simplest of them, the soft 
approach, is least likely to succeed in the face of inexorable forces. Furthermore, the Smith 
model, "Frequency of types of tourists and their adaptations to local norms," suggests that only 
hard approaches are viable, "better destination management." On the other hand, various 
external factors can render any approach irrelevant. Can tourism sustainability and practicality 
co-exist, and what hard approaches can turn out to be sustainable despite the headwinds? If 
media helps to create a self-reinforcing loop of images in the marketing of tourist sites around the 
world, then can effective advertising re-shape those images and, along with hard approaches, 
shift tourism patterns and alter tourist behavior into more ethically-responsible and sustainable 
directions? For example, will "Spain's emphasis on low-emission zones and eco-friendly travel 
initiatives" which are designed to "enhance long-term visitor appeal" as well as "prioritize 
sustainable tourism policies," really mitigate the worst effects of contemporary overtourism? 
How does any community, overwhelmed by tourism, "maintain a delicate harmony between 
yesterday and tomorrow?" 

 
Keywords: Tourism, Overtourism, Sustainability, Cruise Industry, Social Media Influencers, Filming 
Locations, Destination Management, USA. 
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Abstract 
 

This Case Study examines the role of reality television in shaping tourism intentions, using 
the Vietnamese program “Haha Family” as a case study. Drawing on complementary theoretical 
perspectives, it combines the Theory of Planned Behavior and Appraisal Theory with Uses and 
Gratifications Theory and Social Cognitive Theory to explain how mediated engagement 
influences both individual travel behavior and community-based tourism development. Data from 
over 600 young Audiences in Ho Chi Minh City reveal that audience involvement through cognitive 
and affective destination images, as well as viewing motivations (e.g., entertainment, information, 
and relaxation), fosters parasocial interaction with on-screen participants. Parasocial bonds, in 
turn, enhance perceived well-being and strengthen intentions for sustainable tourism. The 
findings highlight a dual pathway: one in which destination cues and emotional responses drive 
personal travel decisions, and another in which media-induced intimacy and psychological 
gratifications encourage participation in community-based tourism. This theoretical implication 
contributes to media-tourism scholarship by clarifying how reality television can simultaneously 
influence individual attitudes and broader policy goals. The practical implication suggests that 
producers, policymakers, and destination managers can leverage reality television as a strategic 
tool to promote sustainable tourism, enhance local livelihoods, and embed cultural authenticity 
within Vietnam’s digital media ecosystem. 
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Abstract 

 
This study examines how AI-driven green transparency influences brand loyalty by 

investigating the mediating roles of green perceived value and self-brand connection, as well as 
the moderating role of green knowledge. As artificial intelligence increasingly shapes digital 
consumer experiences, understanding how AI-enabled sustainability communication affects 
consumer loyalty has become increasingly important. Data were collected through an online 
survey and analyzed using partial least squares structural equation modeling (PLS-SEM).The 
findings indicate that AI-driven green transparency positively enhances consumers’ green 
perceived value, self-brand connection, and brand loyalty. Both green perceived value and self-
brand connection further contribute to stronger brand loyalty, highlighting their mediating roles in 
the relationship between AI-driven green transparency and loyalty outcomes. In addition, green 
knowledge positively influences consumers’ perceptions of AI-driven green transparency and 
brand loyalty. However, the moderating effect of green knowledge on the relationship between AI-
driven green transparency and green perceived value was not supported. This study contributes 
to the growing literature on AI-enabled sustainability marketing by demonstrating how 
transparent green communication supported by AI technologies can strengthen consumer–brand 
relationships and foster sustainable loyalty behaviors. 
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Abstract 
 

This paper examines the impact of foreign ownership and foreign direct investment on firm 
performance in Vietnam. Using a multivariate regression model and the Pool-OLS, FEM, and REM 
with data from 2015 to 2024 at the Ho Chi Minh Stock Exchange (HOSE). Due to endogeneity in the 
model, the paper uses GMM estimation. The analysis also examines the periods before and after 
COVID-19 separately. The research results show that foreign ownership (FOW) has a positive 
impact on ROE, while foreign direct investment (FDI) has a negative impact. Furthermore, the role 
of foreign investors on the board of directors (FOBOARD) does not positively affect ROE. Studies 
conducted before and after COVID-19 show that FDI has an inverse impact on ROE but a positive 
impact on Total Income after COVID-19; FOW impacts FP both before and after COVID-19; and 
FOBOARD has an inverse impact on ROE before and after COVID-19. These research findings 
provide corporate managers with a basis for developing effective management strategies and 
investors with a basis for making sound investment decisions, especially regarding foreign direct 
and indirect investment. 
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Covid-19, Vietnam. 
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Abstract 
 

Artificial intelligence (AI) capability is increasingly considered an important driver of 
innovation in small and medium-sized enterprises (SMEs). However, its effects may be more 
complex than commonly assumed. This paper examines whether AI capability enhances SME 
innovation or encourages firms to make safer, more data-driven, and less radical decisions. 
Drawing on the resource-based view, organizational learning, and innovation ambidexterity 
perspectives, we argue that AI capability may strengthen exploitation-oriented innovation more 
than exploration-oriented innovation. This study develops a framework explaining both the 
benefits and limitations of AI-enabled innovation in SMEs. We propose that AI capability can 
improve innovation speed, but excessive reliance on AI-generated insights may reduce innovation 
novelty. We further argue that the effect of AI capability on innovation performance depends on 
organizational conditions such as digital maturity, digital adaptability. This paper contributes to 
the literature by highlighting AI capability as a double-edged organizational resource. While AI can 
accelerate innovation and improve performance under favorable conditions, it may also reinforce 
incrementalism and limit radical innovation when firms rely too heavily on algorithmic decision-
making. 
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Abstract 
 

This study investigates the complex relationship between educational leadership and 
teacher burnout within the context of rapid digital transformation in schools. Specifically, it 
examines a moderated mediation model in which psychological capital mediates the relationship 
between leadership and burnout, while social support serves as a critical boundary condition in 
this process. A quantitative research design was employed, utilizing a sample of educators from 
primary and secondary schools facing digital disruption. Data were analyzed using Partial Least 
Squares Structural Equation Modeling (PLS-SEM) via SmartPLS 4.0. The study tested the direct 
impact of educational leadership on burnout, the mediating role of teachers' psychological 
capital (self-efficacy, hope, resilience, and optimism), and the ways in which social support from 
colleagues and the organization moderates these pathways. Preliminary findings suggest that 
effective educational leadership significantly reduces teacher burnout by enhancing their 
psychological capital. The results highlight that psychological capital serves as a vital internal 
resource that translates supportive leadership into reduced stress levels. Furthermore, the 
mediation effect is stronger when social support is high, suggesting that external social resources 
and internal psychological resources work synergistically to protect teachers from the "dark side" 
of the digital era. The study offers actionable insights for school administrators to mitigate burnout 
in the digital age. It emphasizes that leadership should not only focus on technical infrastructure 
but also on building teachers' psychological resources. Organizations should foster a culture of 
social support to amplify the positive effects of leadership on teacher well-being. By integrating 
the Job Demands-Resources theory with the concept of digital disruption, this research provides 
a comprehensive framework that explains "how" and "when" educational leadership can 
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effectively combat burnout, offering a novel perspective on the interplay between internal 
personal resources and external social support. 

 
Keywords: Educational Leadership, Teacher Burnout, Psychological Capital – PsyCap, Social Support, 
Digital Era, Vietnam. 
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Abstract 
 

Customer value co-creation has attracted increasing scholarly attention in banking 
research due to the growing involvement of customers in financial service processes. Despite the 
rapid expansion of the literature, existing studies remain fragmented across theories, contexts, 
and research streams. This study provides a hybrid bibliometric and systematic literature review 
of customer value co-creation research in banking based on 199 Scopus-indexed publications 
published since 2009. Using VOSviewer and thematic content analysis, the study maps the 
intellectual structure, dominant themes, influential authors, methodological approaches, and 
emerging research trends in the field. The findings reveal that prior studies have primarily 
emphasized customer engagement, service quality, loyalty, and digital banking experiences, 
while transformative outcomes such as customer well-being and financial well-being remain 
underexplored. Furthermore, the review identifies a strong dominance of firm-centered 
perspectives, with limited integration of psychological and human-centered theories such as 
Self-Determination Theory. Based on these findings, the study proposes a future research agenda 
emphasizing transformative service outcomes, customer well-being, financial resilience, and 
sustainable banking ecosystems. 
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Abstract 
 

Customer value co-creation has become increasingly important in banking as customers 
actively participate in shaping service experiences and financial outcomes. Although prior 
research has extensively examined the effects of value co-creation on customer satisfaction, 
loyalty, and engagement, limited attention has been devoted to understanding its role in 
enhancing customer well-being. Drawing upon Service-Dominant Logic and Self-Determination 
Theory, this study proposes a conceptual framework explaining how customer value co-creation 
contributes to customer well-being through service excellence, customer mastering, perceived 
financial benefits, and financial well-being. Specifically, the framework argues that co-creation 
activities strengthen customers’ sense of competence, autonomy, and control over financial 
decisions, thereby improving both financial and overall well-being. The study further proposes 
customer financial literacy as an important boundary condition that strengthens co-creation 
outcomes. By integrating SDL and SDT perspectives, this paper extends the customer value co-
creation literature beyond firm-centered outcomes toward transformative customer outcomes in 
banking. The study concludes by outlining future research directions and managerial implications 
for customer-centric and well-being-oriented banking strategies. 
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Abstract 
 

Decentralised finance (DeFi) presents Vietnam with regulatory opportunities and risks as 
the country moves toward formal recognition of digital assets. Using a law-and-economics 
approach, this paper examines how a coherent framework can classify DeFi activities for taxation 
while strengthening investor protection. Findings indicate that DeFi should be regulated as a set 
of functional economic activities—not merely speculative cryptocurrency trading—because 
lending, staking, liquidity provision, tokenised assets, and protocol fees create distinct taxable 
events and investor-risk profiles. The analysis further finds that legal certainty, platform 
accountability, disclosure duties, smart-contract audits, custody safeguards, AML/KYC 
compliance, blockchain analytics, and complaint-handling mechanisms are mutually 
reinforcing. However, excessive regulatory fragmentation may weaken compliance and investor 
confidence. The paper therefore proposes a risk-based, technology-enabled framework 
combining tax clarity, licensed digital-asset service providers, sandbox experimentation, investor 
education, and enforceable remedies to support responsible DeFi development in Vietnam. 
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Abstract 
 

The rapid growth of social commerce platforms has significantly transformed consumer 
behavior. This study investigates the impact of artificial intelligence on the intention of Generation 
Z consumers to purchase fashion products on the TikTok application in Vietnam. Based on the 
Stimulus-Organism-Response framework, the research employs an integrated methodology 
combining Structural Equation Modeling and the Analytic Hierarchy Process. Data collected from 
506 respondents were first analyzed through Structural Equation Modeling to examine how 
content personalization and virtual assistants influence perceived usefulness, attitude, and 
subsequent purchase intentions. Subsequently, the Analytic Hierarchy Process was utilized to 
evaluate and prioritize the relative importance of these artificial intelligence determinants. The 
findings demonstrate that perceived usefulness and attitude significantly mediate the 
relationship between artificial intelligence features and purchase intention. Furthermore, the 
hierarchical analysis reveals that content personalization is prioritized as the most influential 
factor. The results provide strategic recommendations for fashion enterprises. 

 
Keywords: Artificial Intelligence, Purchase Intention, Generation Z, Structural Equation Modeling, Analytic 
Hierarchy Process, Vietnam. 
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Abstract 
 

This study investigates how servant leadership fosters innovative work behaviour among 
public employees through public service motivation, while also examining the constraining effect 
of bureaucratic red tape. Using survey data collected from 412 civil servants in Ho Chi Minh City 
and analyzed through Partial Least Squares Structural Equation Modeling (PLS-SEM), the findings 
reveal that servant leadership significantly enhances both public service motivation and 
innovative work behaviour. Furthermore, public service motivation partially mediates this 
relationship, while red tape weakens the positive influence of motivation on innovation. The study 
contributes to the fields of public administration, organizational behaviour, and leadership by 
offering empirical evidence from Vietnam, an emerging economy undergoing extensive public 
sector reform and digital transformation. 
 

Keywords: Servant Leadership, Innovative Work Behavior, Public Sector, Public Service 
Motivation, Red Tape, Vietnam. 

 
 



214 

Paper# 138 
Digital Transformation as a Strategic Response to Unilateral Sanctions: A Resilience 

Model for Small and Medium Enterprises (SMEs) across Syria 
 
 

Dana MHD Dib Alkwaify 
Assistant Professor 

Department of Business Administration 
College of Business and Finance 

International University for Science and Technology 
Damascus 

Syria 
Email: dana.alkwaify@damascusuniversity.edu.sy 

 
 

Osama Sam Alkwifi 
Associate Professor of Management 

Department of Management and Marketing 
College of Business and Economics 

Qatar University 
Doha 
Qatar 

Email: oalkwifi@qu.edu.qa 
 
 

Abstract 
Unilateral economic sanctions restrict developing country SMEs' access to international 

markets, financial systems, technology, and essential resources. In response to these problems, 
organizations increasingly use digital technologies to stay competitive. This study analyzes how 
digital transformation helps SMEs withstand sanctions and build resilience. An exploratory 
sequential mixed-methods design was used. The qualitative phase involved thematic analysis of 
2015–2024 literature. Braun and Clarke (2006)'s six-phase framework guided thematic analysis, a 
popular qualitative research method. A conceptual model combining sanctions pressure, digital 
transformation, organizational resilience, and business continuity was created. A survey of SME 
owners and managers using Structural Equation Modeling (SEM) with AMOS tested the suggested 
model quantitatively. The study provides empirical evidence on how digital capabilities contribute 
to firm resilience under sanction-induced constraints and a theoretical framework for 
organizational adaptation in politically and economically restrictive environments. 
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Abstract 
 

The rapid adoption of Industry 4.0 technologies is altering workforce skill requirements, 
but there is limited empirical evidence on “staying-relevant” skills in the public sector, especially 
in developing economies. This study investigates how five Industry 4.0 stay-relevant skills, 
including adaptability, digital fluency, global perspective, learning agility, and self-management, 
impact job performance among employees in Oman’s public sector. Guided by Socio-Technical 
Systems Theory and Human Capital Development Theory, a quantitative cross-sectional study 
was conducted using survey data from employees in ministries and government agencies (n = 
130). The measurement and structural models were analyzed with PLS-SEM. Results indicate that 
learning agility and self-management significantly predict job performance, with self-
management being the strongest predictor. Conversely, adaptability, digital fluency, and global 
perspective do not show significant direct effects in the multivariate model. These findings 
suggest that, in a digitally transforming public sector, performance improvements are mainly 
driven by self-directed learning and self-regulation skills, while other skills may require supportive 
socio-technical conditions to produce measurable outcomes. This study contributes to the 
emerging Industry 4.0 workforce literature by providing Oman-specific evidence and offering 
implications for public-sector training, capability development, and workforce policies aligned 
with modernization efforts.  

 
Keywords: Industry 4.0; Public Sector; Job Performance; Adaptability; Digital Fluency; Global Perspective; 
Learning Agility; Self-Management; PLS-SEM; Socio-Technical Systems; Human Capital Development, 
Oman Vision 2040, Oman.  
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Abstract 
 

The Fourth Industrial Revolution (Industry 4.0) is transforming the workplace and 
increasing the need for employees to acquire new skills to remain effective, flexible, and 
productive within their organizations. While existing research suggests that Industry 4.0 skills 
positively influence employee performance, there is limited empirical evidence from the public 
sector and non-Western regions. This study fills that gap by exploring how three key Industry 4. 0 
competencies- Collaboration, Critical Thinking, and Staying Relevant- affect Job Performance in 
the Omani public sector. It also examines how Leadership Support moderates these 
relationships. The research is based on Socio-Technical Systems Theory, Human Capital 
Development Theory, the Resource-Based View, and Contingency Theory. Using a quantitative 
cross-sectional approach, data were collected through an online questionnaire from 130 
employees across various Omani ministries and government agencies. The three competency 
constructs were modeled as second- order reflective constructs: Collaboration included 
Customer Orientation, Developing People, Communication, Building Inclusivity, and Influence; 
Critical Thinking encompassed Creative Thinking, Decision- Making, Sense- Making, Problem- 
Solving, and Transdisciplinary Thinking; Staying Relevant involved Adaptability, Digital Fluency, 
Global Perspective, Learning Agility, and Self- Management. Data analysis was conducted with 
Partial Least Squares Structural Equation Modeling (PLS-SEM) using 10,000 bootstrap resamples 
and a 90% confidence level, following established methods for variance-based SEM.The results 
confirmed that the measurement model demonstrated good reliability and validity. Consistent 
with theoretical expectations, all three competencies showed positive links to Job Performance. 
Regarding Leadership Support's moderating role, the results indicated a targeted effect: it 
significantly strengthened the positive impact of Collaboration on Job Performance, whereas its 
influence on Critical Thinking and Staying Relevant was not statistically significant. The study adds 
to existing knowledge by being among the first to empirically test this set of Industry 4. 0 
competencies in a non- Western public sector context, illustrating that frameworks developed for 
Industry 4. 0 can produce meaningful performance benefits even in complex institutional 
environments, though such effects depend on organizational support and leadership conditions. 
Practically, the findings emphasize the need to focus on developing collaboration skills, 
enhancing leadership practices, updating performance management systems to recognize 
Industry 4.0 behaviors, and creating organizational environments that facilitate the effective 
application of the Critical Thinking and Staying Relevant competencies to improve measurable 
performance outcomes. 
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Abstract 
 

Recent global disruptions, including the COVID-19 pandemic, geopolitical tensions, trade 
conflicts, and climate-related events, have exposed the vulnerability of international supply 
chains and highlighted the strategic importance of resilience for firms operating across borders. 
At the same time, rapid advances in digital technologies have transformed the way organizations 
manage and coordinate supply chain activities. Despite growing scholarly interest in digital supply 
chain capabilities, supply chain resilience, and firm internationalization, these research streams 
remain largely fragmented. To address this gap, this study conducts a systematic literature review 
to examine the relationships among digital supply chain capabilities, supply chain resilience, and 
internationalization performance. Drawing on evidence from international business and supply 
chain management literature, the review develops an integrated conceptual framework 
explaining how digital capabilities enhance resilience and, subsequently, support firms’ 
international expansion and performance. The study identifies key research themes, theoretical 
perspectives, and methodological limitations, and proposes a future research agenda to guide 
empirical investigations in both developed and emerging market contexts. 
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Abstract 
 

The majority of the hospitality literature to date has evaluated hotels' green customer 
behaviour (GCB) and green trust (GT) using an aggregated measure of corporate social 
responsibility (CSR). It is important to consider how internal and external CSR affect GT and GCB 
differently since this might have varying effects on the environmental performance of hotels. This 
study looks into how consumers' GT and GCB are affected by internal and external CSR. 
Additionally, it looks into how GT mediates the connection between GCB and both internal and 
external CSR. The PLS-SEM approach was used to analyse survey data from 335 patrons of ten 
green hotels in Kashmir. The findings indicate that both internal and external CSR had a favourable 
influence on GT and GCB. Furthermore, GT mediates the connection between GCB and internal 
CSR but not between external CSR and GCB. By offering fresh perspectives on how consumers' 
GT and GCB may vary with respect to internal and external aspects of CSR, this study expands on 
stakeholder theory and the theory of planned behaviour. 
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Abstract 
 

In Sub-Saharan Africa, commercial banks play a critical role in supporting 
entrepreneurship and economic development. However, the performance of these banks 
remains uneven despite increased investments in digital technologies and customer-focused 
strategies, raising concerns among policymakers and industry stakeholders. Many banks have 
either closed operations or continue to report persistent losses, with a growing tendency to 
concentrate on large corporate clients while neglecting small and medium enterprises (SMEs), 
which are key drivers of economic growth. While Customer Relationship Management (CRM) is 
widely recognized as a critical driver of firm performance, its effectiveness in the region is often 
constrained by varying levels of digitalization and rapidly changing market conditions. In 
particular, market turbulence characterized by regulatory shifts, technological disruptions, and 
intense competition especially affects young entrepreneurs and may weaken or reshape the 
CRM–performance relationship. Thus, the present study seeks to examine whether digitalization 
and market turbulence significantly influence the relationship between CRM and firm 
performance among commercial banks in Sub-Saharan Africa, using data from 463 commercial 
banks and applying Hayes Model 58. The study is expected to provide empirical evidence and 
develop a robust model that explains how digitalization and market turbulence shape the 
effectiveness of CRM in enhancing firm performance. 
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Abstract 
 

Pakistan is aggressively pursuing the privatization of State-Owned Enterprises (SOEs) to 
raise government revenue, reduce massive fiscal deficits, and meet structural reform 
commitments mandated by the International Monetary Fund (IMF). Pakistani government is 
focusing heavily on the aviation and energy sectors. Major Privatization Deal already completed is 
privatization of Pakistan International Airlines (PIA). The government initiated the full transfer of 
management control and majority equity of PIA to private investors. A local consortium (Arif Habib 
Corporation and others) has committed to invest approximately PKR 180 billion in equity 
injections and divestment proceeds. Second outstanding privatization initiatives has focused on 
the Power Sector (DISCOs). Pakistani government initiated the privatization of major electricity 
distribution companies—specifically (FESCO, GEPCO, and IESCO)—to curb billions in annual 
sector losses. Pakistani government has also denationalized assets such as the First Women 
Bank Limited and is looking into privatization of commercial properties like the Jinnah Convention 
Center. While the government views privatization as a critical tool for modernizing public services 
and stopping drain on the national treasury, the process faces consistent public and political 
pushbacks. Critics often point to non-transparent sales and widening wealth gaps, raising 
concerns about worker welfare and potential private monopolies.  
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Abstract 
 

This study investigates the relationship among animosity, religiosity, and ethnocentrism in 
Saudi Arabia, as well as their impact on consumer purchases of foreign products. The second aim 
of this study is to assess both the individual and the collective impacts on the product image and 
country image of the U.S. on Saudi Arabian consumers' purchase intentions. The study examined 
the attitudes, perceptions, and belief structures of 530 Saudi Arabian consumers towards the U.S. 
as a country, along with their propensity to purchase U.S. made products. Data were collected in 
Saudi Arabia, which involved several steps of statistical analyses used to validate and test the 
hypotheses of the study. The correlating variables of consumer ethnocentrism, consumer 
animosity and religiosity found to be mediated by product image, but did not demonstrate such a 
relationship with country image. This may be attributable to the prolonged hostility between the 
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two countries (The U.S. and Saudi Arabia), which may have caused religiosity to influence 
animosity towards the U.S. Nevertheless, the choice of purchasing U.S. made products was not 
shaped through these variables. The study demonstrates that the governments of two countries 
maintain cordial relationships as reflected in their burgeoning defense cooperation, Saudi foreign 
direct investment across USA and global trade. However, potential consumers from both 
countries have shown mutual hostility after the September 11 terrorist attacks in the U.S. The 
study also reveals the manner by which rich or poor products and country image relate with other 
variables. The results indicate a strong and significant inverse relationship between animosity, 
religiosity and ethnocentric feelings and the intention to buy U.S. made products. There is a 
mediating effect only between product image and consumer ethnocentrism, consumer animosity 
and religiosity; whereas country image does not yield any mediation. The results of the study 
reveal that Saudi Arabian consumers are ethnocentric; they hold animosity and a poor country 
image, but surprisingly, also hold a high product image. In brief, although the Saudi Arabian 
consumer level of religiosity, which can affect animosity and ethnocentrism, is influenced by 
country image. It can still lead to a lower consumption of foreign-made products. However, with 
Saudi Arabian consumers’ perceptions towards the product itself, country image is rendered 
useless, and thus has no significant role to play. Irrespective of feelings held by Saudi consumers 
towards the U.S., and regardless of the low perceptions held against the U.S, the choice to buy 
American products is unaltered. In fact, they are preferred over foreign-made products from other 
countries. This study is predicted to be of benefit to future managers and marketers in order to 
gain a competitive advantage in one of the world’s most pertinent markets (Saudi Arabia). By 
comprehending and analyzing the manner in which cultural factors affect decision-making, as 
well as acquiring fruitful insights on how levels of religion, nationalism, and politics create a 
network of behavioral integration, individuals in the business sector equipped with a novel 
mindset can formulate effective strategies that cater differently the needs of different consumers. 
The examples in this study highlight how product image and country image stand apart among 
consumers who are able to distinguish between feelings from needs; and thinking about wanting 
and prejudices from desire 
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Abstract 
 

This study explores how digital transformation and green entrepreneurship jointly create 
pathways to sustainable performance for Small and Medium Enterprises (SMEs) in emerging 
markets. It examines the role of digital tools such as; data analytics, e-commerce platforms, and 
smart production systems in enabling eco-innovation, resource efficiency, and operational 
resilience. A quantitative research design is employed, using structured questionnaires to collect 
data from SMEs across diverse sectors. Regression analysis and structural equation modeling are 
applied to assess the relationships between digital adoption, green practices, and performance 
outcomes. Findings are expected to show that digital transformation accelerates sustainability 
strategies, enhancing both environmental impact and financial competitiveness. The study 
highlights the mediating role of organizational capability, innovation culture, and external support 
systems, offering practical insights for managers, policymakers, and development stakeholders. 
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Abstract 
 

The rapid diffusion of digital technologies has transformed how leadership shapes 
entrepreneurial ecosystem development, especially in emerging markets facing institutional 
gaps, limited infrastructure, and resource constraints. This desk review synthesizes recent 
literature on digital leadership, innovation governance, entrepreneurial ecosystems, and adaptive 
leadership using peer-reviewed studies and policy reports published between 2018 and 2026. 
Findings indicate that digital leadership strengthens entrepreneurial ecosystems through five key 
mechanisms: digital infrastructure mobilization, innovation coordination, knowledge 
accessibility, institutional collaboration, and platform-based market expansion. Evidence from 
Kenya, South Africa, Malaysia, Vietnam, Pakistan, and other Global South economies shows that 
digitally competent leaders connect technological opportunities with entrepreneurial policy, 
stakeholder engagement, and business model innovation. The review further resolves conceptual 
fragmentation by proposing an integrated framework for understanding digital entrepreneurial 
ecosystems in emerging markets. It concludes that digital leadership is central to inclusive 
innovation, SME growth, and sustainable competitive development thereby aligning with AGBA’s 
focus on global entrepreneurship and institutional transformation 

 
Keywords: Digital Leadership, SMEs Growth, Entrepreneurial Ecosystems, Emerging Markets, Innovation, 
Institutional Transformation, Kenya. 
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Abstract 
 

In an era marked by rapid digitalization and evolving stakeholder expectations, identifying 
the mechanisms through which intangible strategic assets drive sustainable firm performance 
remains a critical concern for scholars and practitioners. Grounded in Resource-Based View 
theory, Dynamic Capabilities framework, and Stakeholder Theory, this study investigates the 
direct and indirect effects of digital technology adoption, intellectual capital, and corporate social 
responsibility (CSR) on firm performance, with labor productivity functioning as a mediating 
variable. Our findings suggest that labor productivity serves as a critical transmission channel 
through which digital technology, intellectual capital, and CSR collectively amplify firm-level 
outcomes. This study enriches the strategic management and sustainable business performance 
literature while offering empirically grounded policy recommendations for firms operating in 
emerging market economies seeking durable competitive advantages. 

 
Keywords: Digital Technology; Intellectual Capital; Corporate Social Responsibility; Firm Performance; 
Labor Productivity, Emerging Markets, Vietnam. 
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Abstract 
 

This research study examines the effect of intellectual capital on investment decisions 
through the mediating role of knowledge sharing and market capitalization and the moderating 
role of human capital by employing PLS-SEM. Our findings confirm significant mediating effects 
of both knowledge sharing and market capitalization, as well as a significant moderating role of 
human capital. Both relational capital and structural capital significantly enhance investment 
decisions through knowledge sharing, with relational capital exhibiting a stronger effect. These 
findings contribute to the intellectual capital and behavioral finance literature by demonstrating 
that investment decisions in emerging economy contexts are not driven solely by financial 
indicators but are deeply embedded in organizational knowledge dynamics and social capital 
endowments. Practical implications for knowledge management, organizational culture, and 
investment strategy in Vietnam, with suggestions for future research. 
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Abstract 
 

This research study explores how AI-enabled social media (SM) shapes student 
recruitment (SR) by identifying the mechanisms through which SE affects SR. Our findings show 
that content enjoyment (CE) and content design (CD) are the most important determinants of SE, 
while information usefulness (IU) has the least impact. Habit of SM usage (HU), SM influencers 
(IN), content novelty (CN), credibility (CF), and interactivity (IF) enhance SE. SE strongly improves 
SR, and AI is strongly positively associated with SR, but does not moderate the SE-SR link. We 
develop a comprehensive SM-to-recruitment mechanism by integrating SM features, IN, and HU 
into a single SE-based model. We extend SOR by theorizing AI as a technological stimulus. We 
enlarge UGT by showing the dominance of hedonistic satisfaction over utilitarian satisfaction in 
AI-assisted SR in an emerging higher education market. 
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Abstract 
 

This research study investigates the impacts of green leadership (GL) on sustainable 
practices (SP), affecting to the students’ green behaviours (SGB) at Tertiary Educational 
Organizations (TEOs) in Vietnam, but also explores whether AI enables GL, SP, and SGB to have 
more efficiency and effectiveness in their green leading strategies, practical sustainability, and 
green behaviours, respectively. This leads to the gap that AI could not play a moderating role in 
previous studies. Our findings show that GL at TEOs has positive and meaningful influences on 
SP, while SB positively and meaningfully impacts SGB. Besides contributing to GL in aspects of 
giving effective leadership strategies and neutralizing traditional administrative processes for 
fostering SP, AI utilizes SP, resulting in maximizing GB of students, and promotes SGB as well via 
applying AI for taking in more environmental knowledge and protection. This research paper 
enriches the relationships among GL, SP, and SGB with the support of AI. It also expands the 
literature in these aspects by providing practical solutions for universities and students to 
enhance their green activities and sustainability.  

 
Keywords: Green Leadership, Sustainable Practices, Students Green Behaviors, Tertiary Educational 
Organizations, Vietnam. 
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Abstract 
 

This research study combines Institution theory, RVB, and TBP to create a multi-level 
analysis that deeply understands the process of changing from the organization’s effort to the 
customer’s perceived benefits. This framework considers the impact of green organization 
capability, adaptive governance, corporate sustainable governance, and green digital 
transformation on perceived green benefits. The results confirmed that green innovation plays a 
central role, creating a strongly spreading effect on behavior through green finance and green 
lifestyle. Specifically, green consumer trust is defined as the main factor of decreasing incredulity 
about products. Perceived cost barrier roles adjusted the decision factor and have a barrier-
changing process from perception to actual value. This study contributes to building a theoretical 
model to explain the interplay between macro-enterprise and micro-consumer factors. It also 
provides practical solutions for real estate developers in optimizing the green value chain in 
developing markets. 
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Green Innovation, Vietnam.  
 



233 

Paper# 153 
The Impact of Green Marketing 
on Sustainable Performance: 

Evidence from Ho Chi Minh City (Vietnam) 
 
 

Nguyen Ngoc Duc 
Ph.D. Student 

Department of Marketing 
Faculty of Business Administration 

University of Technology 
Ho Chi Minh City 

Vietnam 
Email: nn.duc80@hutech.edu.vn 

 
 

Phan Dinh Nguyen 
Vice President 

University of Technology 
Ho Chi Minh City 

Vietnam 
Email: pdnguyen@hutech.edu.vn 

 
 

Abstract 
 

Digital technology is playing a crucial role in enhancing the effects of green marketing and 
firms’ sustainability. Nevertheless, little research focuses on the connection between digital 
technology and green marketing. This paper aims to investigate the impact of green marketing on 
Vietnamese enterprises’ sustainability in Industry 5.0 by employing PLS-SEM. The results reveal 
that green marketing significantly improves environmental and social performance, but slightly 
enhances economic performance. The empirical findings provide Vietnamese administrators 
with strategic insights to improve benefits as well as maximize the effectiveness of green digital 
marketing for long-term strategies. 
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Abstract 
 

This research study examines the influence of income diversification on net interest 
margin. It also tests how bank size curvilinearly moderates the linkage between them. Using a 
Bayesian approach to analyze annual data of 29 Vietnamese commercial banks from 2010 to 
2024. The authors identified a negative linear relationship between income diversification and net 
interest margin. In addition, the current study uncovered a curvilinear moderation of bank size in 
this link. Specifically, the loss from the diversification strategy becomes less severe as bank size 
increases up to a certain level. However, the negative impact will increase as bank size increases 
beyond that level. Understanding the interplay enables banks of all sizes to develop effective 
strategies, remain competitive, optimize operations, and achieve their goals.  

 
Keywords: Bank size, Moderator, Interest margin, Income diversification, Vietnam.  
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Abstract 
 

This study examines the impact of digital transformation (DTR) on bank performance (BP) 
in Vietnam from 2012 to 2024. In this study, we use regression methods including FEM, REM, and 
FGLS (Fixed Effects Model, Random Effects Model, and Feasible Generalized Least Squares). We 
use the DTR variable of banks, measured by the ICT Index. The performance of commercial banks 
in Vietnam is measured by employee productivity, ROA (return on assets), and ROE (return on 
equity). The research results show that DTR has a positive impact on BP in Vietnam.  
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Abstract 
 

This research study explores the impact of generative AI on consumers' green packaging 
usage behavior, focusing on addressing the gap between green trust and actual consumer 
behavior by using PLS-SEM. We find that generative AI has a positive impact on attitude and 
willingness to pay, and these factors continue to significantly promote green trust, leading to 
actual consumer behavior. We contribute to the literature by examining the effect of generative AI 
on consumers' green packaging usage behavior. We suggest that businesses should take 
advantage of AI to support message personalization and sustainable information transparency. 
At the same time, they should apply product strategies with reputable ecological certificates to 
avoid greenwashing traps and diversify price segments to both reduce price barriers and 
strengthen customer trust.  
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Abstract 
 

There has been a growing importance of creative industries in world trade and 
correspondingly, literature on creative industries in management research. Despite this steady 
growth, there seems to be an oversight regarding a review of the extant literature of role of 
organizational learning and culture on creative performance, a measurement of firm performance 
in creative industries. The paper uses empirical papers published till September 2024 in FT50 
journals on organizational learning and culture in creative industries. Using the UNCTAD 
classification system, the study discusses how various facets of organizational learning and 
culture impacts the creative performance. The paper also categorizes the research output into 
three different major research periods. The study sets foundation for future research to study the 
role of organizational learning and culture on firm performance in creative industries. 

 
Keywords: Creative industries, Literature review, Organizational Learning, Organizational Culture, 
Creative Performance, India.  
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Abstract 
 

This study investigates the resource-based determinants of sustainable business 
performance in Vietnamese small and medium-sized enterprises (SMEs), with the focus on the 
mediating role of absorptive capacity. Drawing on the resource-based view and dynamic 
capability perspective, the study proposes that financial resources, human capital, and 
technological capability foster firms’ ability to obtain and apply external knowledge, which would 
improve sustainability outcomes. Data were collected from SMEs across different industries in 
Vietnam and analyzed using partial least squares structural equation modeling (PLS-SEM). The 
results indicate that all three resource dimensions have positive impact on absorptive capacity, 
which in turn significantly improves sustainable business performance across economic, 
environmental, and social dimensions. Absorptive capacity also partially mediates the 
relationships between internal resources and sustainability outcomes. The study extends 
sustainability literature in emerging economies and provides practical implications for SME 
managers to strengthen long-term competitiveness through capability development and 
knowledge utilization. 
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Abstract 
 

This study investigates the influence of environmental orientation on the competitiveness 
of Vietnamese small and medium-sized enterprises (SMEs), with green supply chain management 
(GSCM) integration as a mediating factor. Based on the incorporation of the natural resource-
based view, the study proposes that environmentally oriented firms are more likely to adopt 
integrated green supply chain practices, thereby fostering competitive advantage. Data were 
collected from SMEs in manufacturing and service sectors using a structured questionnaire and 
analyzed through partial least squares structural equation modeling (PLS-SEM). The findings 
specify that environmental orientation positively affects both GSCM integration and firm 
competitiveness. In addition, GSCM integration—through internal coordination, supplier 
collaboration, and customer cooperation—partially mediates the relationship between 
environmental orientation and competitiveness. The study contributes to the academic field of 
sustainability and SME literature by providing empirical evidence from an emerging economy and 
emphasizing the importance of operationalizing environmental strategies through supply chain 
integration. 

 
Keywords: Environmental Orientation, SME Competitiveness, Mediating Role, Green Supply Chain 
Integration, Vietnam. 
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Abstract 
 

Although mobile health applications (mHealth) are increasingly embedded in healthcare 
digital transformation, many users engage with them only for transactional tasks rather than 
collaborative health management. Previous studies have often emphasized the role of co-
creation in fostering user engagement but have not fully explained why this process does not 
materialize in mHealth practices in emerging economies. Drawing on service ecosystem and 
value co-creation perspectives, this qualitative study explores why deeper user engagement fails 
to emerge in Vietnamese mHealth. GAITA was used to analyze data from in-depth interviews with 
22 mHealth users in Vietnam. The findings show that users mainly perceived these applications 
as tools for appointment booking, online payment, and retrieving medical results. Beyond these 
basic functions, value co-creation was constrained by usability difficulties, limited digital 
confidence, weak integration between online services and offline hospital routines, and 
institutionally rigid processes. These constraints produced a gradual disengagement pattern, in 
which users continued transactional use but avoided participatory or relational features.  

 
Keywords: mhealth Applications, Value Co-Creation, User Engagement, Continuance Intention, 
Qualitative Research, GAITA, Vietnam. 
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Abstract 
 

Deepak Kumar Kalyanum is a technology entrepreneur, business strategist, innovator, and 
aspiring global leader with over 20 years of experience spanning enterprise technology, digital 
transformation, business development, innovation, and organizational leadership. As 
the Founder, Director, and Business Head of APPORG Technology Solutions and Services LLP, 
headquartered in Hyderabad, Telangana, India and also HongKong, he leads a growing ecosystem 
of initiatives across education, technology products, enterprise solutions, innovation, and 
workforce development. In parallel he is also associated with IT & Computer companies in 
Hyderabad mainly with the experience with Fortune 100 and 500 companies. 

Throughout his distinguished career, Deepak has collaborated with some of the world's 
most influential technology organizations, including Microsoft, IBM, Xerox, while contributing to 
strategic engagements involving HCL Technologies, Dell Technologies, and global institutions 
such as the United Nations. His career reflects a unique combination of technical depth, 
commercial acumen, and visionary thinking that bridges technology, business, and societal 
impact. Recognized early for his engineering excellence, Deepak was among a select group of 
engineers from Hyderabad considered for a scientist role with Defence Research and 
Development Organisation for a special defense project. He later expanded his impact into 
business leadership, playing instrumental roles in technology partnerships, strategic 
collaborations, and business operations that contributed to enterprise growth and market 
expansion. His contributions to Microsoft-related business initiatives helped strengthen 
customer engagement, technology adoption, and revenue growth across strategic accounts. 

Beyond corporate achievements, Deepak remains deeply committed to the advancement 
of the Indian IT industry. Through APPORG and its affiliated initiatives, he actively promotes 
innovation, entrepreneurship, technology adoption, and large-scale workforce upskilling. His 
efforts are focused on preparing future generations of professionals for an AI-driven economy 
while fostering stronger collaboration between academia, industry, and emerging technology 
ecosystems. A regular participant in international technology forums and conferences across 
Australia, Europe, and Asia, Deepak has presented and contributed thought leadership in areas 
including Artificial Intelligence, Enterprise Architecture, Cloud Computing, Digital 
Transformation, Product Innovation, and Business Strategy. His global outlook, combined with 
strong roots in India's technology landscape, positions him as a leader focused on building 
organizations that create both economic and societal value. What distinguishes Deepak is his 
relentless curiosity beyond conventional technology domains. He maintains a strong interest 
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in extraterrestrial intelligence, unidentified aerial phenomena (UAP/UFO research), quantum 
mechanics, consciousness studies, metaphysics, and the future of human civilization. He is 
fascinated by the intersection of science, philosophy, and emerging technologies, and believes 
that many of humanity's greatest breakthroughs will emerge from interdisciplinary exploration. 
His intellectual inspirations include some of history's most influential thinkers and innovators, 
such as Max Planck, Albert Einstein, John von Neumann, Nikola Tesla, Tim Berners-Lee, Bill 
Gates, Larry Ellison, and Jensen Huang. Their contributions to science, computing, innovation, 
and the pursuit of seemingly impossible ideas continue to influence his vision of technology's role 
in shaping humanity's future. 
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Abstract 
 

This study examines how servant, shared, and empowering leadership relate to individual 
employee performance in Vietnamese small and medium-sized enterprises during digital 
transformation, and how high-involvement human resource management (HRM) shapes these 
relationships. Using survey data from 253 employees and analysed through confirmatory factor 
analysis and covariance-based structural equation modelling, the study integrates leadership, 
high-involvement HRM, and digital transformation in one framework. The findings show that 
leadership styles are positively associated with employee performance and with perceptions of 
high-involvement HRM. However, the link between high-involvement HRM and performance is 
more complex than expected, suggesting that the effectiveness of HR practices depends on 
implementation quality and the surrounding digital context. The study contributes to leadership 
and HRM research in an emerging-market setting and highlights boundary conditions for people-
management practices during digital transformation. 
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Abstract 
 

This study examines how strategic alliance dimensions, product development, technology 
infrastructure, R&D collaboration, marketing, and managerial practices affect firm innovation in 
the Kenyan telecommunications sector, with contextual distance as a moderator. Drawing on the 
resource-based and institutional theories, the study employs a quantitative, cross-sectional 
survey design involving 210 senior managers from Kenyan telecommunications firms. The 
structural equation modelling reveals that alliances focused on product development (β = 0.42, p 
< 0.001), technology infrastructure (β = 0.38, p < 0.001), and R&D collaboration (β = 0.45, p < 0.001) 
significantly enhance innovation, whereas marketing alliances show no direct effect. Contextual 
distance negatively moderates these relationships (β = -0.31), reducing innovation benefits under 
high-distance conditions. The results reconcile fragmented prior evidence by identifying 
contextual distance as a critical boundary condition. Practically, firms in emerging economies 
should prioritise technical and R&D-focused alliances, implement bridging mechanisms and 
avoid overreliance on marketing partnerships for innovation. 

 
Keywords: Strategic Alliances, Contextual Distance, Firm Innovation, Resource-Based View, Institutional 
Theory, Emerging Markets, Telecommunications, Kenya. 
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Abstract 
 

Drawing on the natural-resource-based view and the knowledge-based view, this study 
examines how corporate social responsibility (CSR) enhances green innovation performance 
among firms in Ho Chi Minh City, Vietnam. We test a moderated-mediation model in which green 
intellectual capital mediates the CSR–green innovation link and knowledge sharing moderates the 
CSR–green intellectual capital relationship. Survey data from 412 managers across 
manufacturing and ICT firms were analysed using partial least squares structural equation 
modelling (PLS-SEM). Results show that CSR positively affects green innovation performance (β 
= 0.21) and green intellectual capital (β = 0.48), which in turn drives green innovation (β = 0.44). 
Green intellectual capital partially mediates the CSR–green innovation relationship. Knowledge 
sharing significantly strengthens the CSR–green intellectual capital path, and the index of 
moderated mediation confirms a stronger indirect effect at higher knowledge sharing. The study 
offers theoretical and managerial implications for sustainable innovation in emerging economies. 

 
Keywords: Corporate Social Responsibility; Green Intellectual Capital; Green Innovation Performance; 
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Abstract 
 

Employees are often compelled to engage in citizenship behavior to meet the rising 
demands of the organization. Consequently, there has been significant research on compulsory 
citizenship behaviors (CCB). However, the research remains disintegrated and without an 
integrative framework that can provide a holistic understanding of the impact of CCB. In the 
absence of integrative framework present research extensions remain limited and the present 
understanding of the construct of CCB remains inadequate. Therefore, the disintegrated state of 
extant literature beseeches for a systematic literature review. The present study is an attempt to 
integrate the literature on CCB through a systematic review of 56 studies using the Theory–
Context–Characteristics–Methodology framework. The findings offer an integrative framework 
that synthesizes fragmented research and enhances understanding of the of CCB literature 
across organizational contexts, thereby contributing to theoretical clarity and future research 
development. 

 
Keywords: Compulsory Citizenship Behaviour, Citizenship Behavior, Systematic Review, India.  
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Abstract 
 

India stands at a defining moment in global healthcare. While metropolitan cities have 
established India's reputation in medical tourism, the next phase of growth will be driven by Tier-
2 cities that combine clinical excellence, affordability, accessibility, and innovation. These 
emerging healthcare hubs possess the potential to transform India's medical tourism landscape 
while attracting international patients seeking quality treatment at sustainable costs. Why Tier-2 
Cities Matter – advanced infrastructure, specialists, affordability, shorter waiting times, and 
personalized care. India's Competitive Advantage – skilled professionals, advanced technology, 
AI, precision medicine, and cost-effective treatment. Building Healthcare Ecosystems – 
hospitals, diagnostics, rehabilitation, hospitality, insurance, telemedicine, and research. 
Healthcare Innovation Conferences – catalysts for partnerships, investment, education, and 
global visibility. 

MEDIEDGE Model – promoting collaboration, innovation, and regional healthcare 
transformation. Economic Impact – healthcare investment, employment generation, and regional 
economic growth. 

Future Vision – international accreditation, digital transformation, branding, public-private 
partnerships, and global collaborations. 

Tier-2 cities represent India's most significant untapped opportunity in medical tourism. 
By leveraging healthcare innovation, strengthening regional healthcare ecosystems, and fostering 
international collaborations, India can transform local excellence into global healthcare 
destinations while advancing healthcare quality and economic growth. 

 
Keywords: Local Excellence, Global Healthcare Destinations, Tier-2 Cities, Medical Tourism , India.  
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Abstract 
 

Quality management in higher education has developed considerably in the past two 
decades. The impact of quality management practices on organizational learning, innovation, and 
organizational performance has not been sufficiently implemented into the existing literature. 
This study applied bibliometric analysis to examine the structure of this subject based on 228 
publications indexed in Scopus between 2006 and 2025. Annual data on scientific output indicate 
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a trend of slow but steady growth until the mid-2010s, followed by a marked upturn from 2023 
onward, suggesting growing scholarly interest at the intersection of quality management and 
university performance. The keyword co-occurrence and thematic analyses reveal three 
dominant research clusters: quality management practices, including quality assurance and 
quality culture; knowledge management and organizational learning; and innovation and 
university sustainability. Higher education, organizational performance, innovation, and quality 
assurance are the most frequently co-occurring terms and occupy central positions in the 
knowledge network, while Malaysia, Indonesia, China, Pakistan, Portugal, and the United States 
are among the top contributing nations. The main publication outlets are Sustainability, TQM 
Journal, Quality in Higher Education, and The Learning Organization. Overall, the evidence points 
to a significant change in mindset in the subject, from compliance-focused conceptions of total 
quality management to more integrated frameworks in which quality management practices are 
understood as enabling conditions for organizational learning and innovation, with each serving 
as a pathway to sustainable university performance. These results provide a structured map of 
the evolution of the context and provide bibliometric support for an integrated conceptual model 
linking quality management practices, organizational learning, innovation, and university 
sustainability. Additional research is encouraged to pursue longitudinal, mixed-methods designs 
and to incorporate sustainability indicators in the assessment of higher education performance. 

 
Keywords: Quality Management; Organizational Learning; Innovation; Organizational Performance; 
University Sustainability; Higher Education; Bibliometric Analysis, Vietnam. 
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Abstract 
 

Digital technologies have significantly changed how police work around the world. This 
study looks at how artificial intelligence is used to prevent crime in Kenya and Malaysia, 
comparing their approaches. Both countries use predictive algorithms, facial recognition, and 
automated surveillance to fight crime, but each faces unique infrastructure and regulatory 
challenges. Using a clear framework, the paper explores how local economic conditions, 
infrastructure, and government systems affect the use of these technologies. The study highlights 
important gaps in research on technology adoption in emerging economies and suggests 
practical steps for law enforcement. The results aim to improve predictive policing and digital 
governance, giving policymakers new ways to boost public safety and reduce bias. 

 
Keywords: Artificial Intelligence, Crime Prevention, Predictive Policing, Digital Governance, Kenya, 
Malaysia, Algorithmic Security, Comparative Analysis, Technological Adoption, Law Enforcement, Kenya.  
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Abstract 
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This study aims to examine the role of e-Trust as a moderating variable in the relationship 
between electronic customer relationship management (e-CRM) and e-Loyalty among 
Indonesian Sharia digital banking users, and also to analyze the influence of e-Perceived value on 
e-CRM and e-Loyalty. A quantitative design research approach has been used to address the 
research objectives by distributing self-administered questionnaires to 300 respondents from 
Indonesia’s Conventional Bank users, selected through a purposive sampling technique. Through 
Structural Equation Modeling (SEM) analysis by the AMOS statistical tool, the results show that e-
Trust moderates the relationship between e-CRM and e-Loyalty. Another important finding is that 
e-Perceived value has a positive and significant effect on e-CRM and e-Loyalty. In addition, e-CRM 
has a positive and significant effect on e-Loyalty, which indicates that user trust strengthens the 
influence of e-CRM in increasing loyalty. The results of this study provide theoretical contributions 
to the development of e-CRM models in developing digital loyalty of Conventional Banking users 
and provide practical directions for Banking institutions in building digital strategies oriented 
towards the perceived value and e-Trust. 

 
Keywords: e-Perceived Value, e-CRM, e-Loyalty, e-Trust, Indonesia.  
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Abstract 

 
Sebesi Island in South Lampung, Indonesia, has a long-standing tradition of producing 

brown sugar from coconut sap, largely due to its reliance on raw product sales through 
conventional distribution channels, limited digital technology adoption, and heavy dependence 
on intermediaries. The study aims to design an integrative model combining brown sugar 
downstream processing with digital marketing strategies tailored to the geographical, social, and 
cultural context of a small island community. The research employs an explanatory survey 
approach and is analysed using structural equation modelling (SEM), based on data from 100 
purposively selected respondents. The study is expected to contribute a replicable SME design 
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model and provide evidence-based policy recommendations for inclusive and sustainable 
economic growth on Sebesi Island. 

 
Keywords: Brown Sugar Downstream Processing; SMEs Digital Marketing; Local Food Security; Island 
Community Economy; Sebesi Island, Indonesia.  
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Abstract 
 

In an era characterized by simultaneous global disruptions, Small and Medium Enterprises 
(SMEs) face a paradigm shift from mere resilience to "antifragility." This systematic review 
explores the convergence of digital transformation and organizational ambidexterity as drivers for 
achieving antifragile ecosystems. By synthesizing contemporary literature, the study identifies 
how digital technologies act as external enablers that facilitate the sensing and interpreting of 
environmental jolts. The findings highlight that SMEs achieving antifragility do so by balancing 
exploitative efficiency with explorative innovation—a core tenet of organizational ambidexterity. 
Furthermore, the role of social capital, both bridging and bonding, is identified as a critical 
resource that intensifies the impact of digital capabilities. The research concludes that an 
integrated approach combining technical infrastructure, social networks, and ambidextrous 
learning is essential for SMEs to not only survive but thrive and grow stronger from chaos.  

 
Keywords: Antifragility, Digital Transformation, Organizational Ambidexterity, SME Ecosystems, Social 
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Abstract 
 

This study is designed to develop and validate a viral marketing model that explains the 
formation of intention to virality within the social media ecosystem. The proposed model 
positions customer-related factor, content-related factor, and platform-related factor as stimuli 
that shape parasocial interaction as the audience’s internal psychological process, which in turn 
drives intention to virality. In addition, multi-group generation is examined as a moderating 
variable in the relationship between parasocial interaction and intention to virality, reflecting the 
possibility that audiences from different generations respond to, evaluate, and disseminate 
digital content in distinct ways. Grounded in Stimulus Organism Response Theory, this study 
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employs a quantitative survey design, collects data through a structured questionnaire, and 
applies structural equation modeling to test the relationships among variables in the model. The 
study is expected to advance viral marketing theory and offer practical guidance for companies in 
designing digital content that more effectively encourages behavioral viral intentions. 

 
Keywords: Viral Marketing; Intention to Virality; Parasocial Interaction; Social Media Ecosystem; S-O-R 
Theory, Indonesia.  
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Abstract 
 

This study aims to analyze a revisit intention model in the context of sport tourism, 
grounded in Self-Determination Theory. The study investigates the effect of sport identification on 
revisit intention through the mediation of memorable tourism experience. The moderating role of 
tourist type is also examined, in which running event participation represents active sport tourists 
and badminton event spectatorship represents passive sport tourists. This type of participation is 
hypothesized to strengthen the relationship between memorable tourism experience and revisit 
intention. This study contributes to the theoretical advancement of sport tourism by elucidating 
the psychological mechanism that links sport identification to revisit intention through 
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memorable experience, as well as by highlighting how the type of tourist participation moderates 
this effect. The findings also offer valuable practical insights for tourism stakeholders and event 
organizers in designing experiences that align with tourists' sport identity and are tailored to the 
characteristics of both active and passive participation. 

 
Keywords: Revisit Intention, Sport Identification, Memorable Tourism Experience, Active Sport Tourist, 
Passive Sport Tourist, Sport Tourism, Indonesia. 
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Abstract 

 
The transformation towards a knowledge-based economy has positioned intellectual 

capital (IC) as a key strategic resource for organizations, especially in the banking sector, which 
is highly dependent on trust and information. This study aims to investigate the influence of six 
dimensions of Integrated IC human capital, structural capital, relational capital, social capital, 
technological capital, and spiritual capital on organizational performance in the banking sector in 
Indonesia. This study is grounded in the Resource-Based View (RBV), Knowledge-Based View 
(KBV), and Dynamic Capability Theory. This study expands the traditional IC model into six 
dimensions to capture the complexity of modern organizations, using a quantitative design with 
primary data obtained through a survey of 280 respondents from various banking institutions. The 
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multiple regression analysis was used to test the relationship among constructs. The dependent 
variables were measured based on the four perspectives of the Balanced Scorecard financial, 
operational, innovative, and non-financial. The preliminary findings are expected to strengthen 
the theoretical understanding of the mechanism of IC in improving organizational performance, 
while providing practical contributions to banking management in designing sustainable 
intellectual capital management strategies. In addition, this study has the potential to provide 
policy implications for regulators in encouraging the strengthening of the competitiveness of the 
national banking industry through the optimization of IC. 

 
Keywords: Integrated Intellectual Capital, Organizational Performance, Knowledge-based View, Banking 
Sector, Indonesia. 
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Abstract 
 

This study investigates the acceptance and actual use of the Regional Government 
Information System-Sistem Informasi Pemerintah Daerah (SIPD) as a mandatory digital platform 
that remains underutilized in local government administration. It further examines the role of 
Governmental internal marketing as a managerial mechanism that strengthens the relationship 
between technology acceptance determinants, behavioral intention, use behavior, and public 
service performance. The research adopts a mixed methods design with a sequential explanatory 
strategy. The quantitative phase employs a cross-sectional survey of government employees who 
use SIPD across selected local governments, using purposive sampling and targeting 350 
respondents. The data will be analyzed using PLS-SEM, followed by a qualitative phase through 
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in-depth interviews to clarify and enrich the quantitative findings through thematic analysis. The 
theoretical foundation is grounded in UTAUT, covering Performance Expectancy, Effort 
Expectancy, Social Influence, Facilitating Condition, Behavioral Intention, and Use Behavior. The 
study offers practical implications for improving internal communication, continuous training, 
technical assistance, and organizational work norms. Its originality lies in integrating UTAUT and 
internal marketing to explain mandatory system adoption and its contribution to public service 
performance. 

 
Keywords: UTAUT; Internal Marketing; Technology Acceptance; Use Behavior; Public Service 
Performance, Indonesia.  
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Abstract 

 
The research on the Sustainable Artificial Tourism Destination Innovation model in 

Indonesia is a novel research to support the achievement of Sustainable Development Goals 
(SDGs No. 1, 3, 8, and 9). The novel research can be seen particularly from the use of the 
moderating role of Green Commitment in the effect of Green Innovation in improving the 
performance of Sustainable Green Artificial Tourism. The research problem lies in the closure of 
several Artificial Tourism destinations as a result of the weak commitment of destination actors 
to ecological practices in the environmental and social protection ecosystem. Therefore, this 
study aims to analyze the influence of Green Innovation on Sustainable Green Artificial Tourism 
performance, moderated by Green Commitment. Quantitative research design is used through 
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hypothesis development, and distribution of questionnaires and interviews to a minimum of 350 
samples of Green Artificial Tourism destination managers in 6 destination areas that have the 
highest number of visitors, which is based on the "Purposive" sampling technique. Through 
"Structural Equation Modeling" analysis model with the Lisrel 8.8 application, the results show 
that Green Commitment can strengthen the effect of Green Innovation on Sustainable Green 
Artificial Tourism performance, based on Resources Orchestration Theory (ROT).  

 
Keywords: Green Innovation, Green Commitment, Sustainable Green Artificial Tourism Performance, 
Indonesia.  
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Abstract 

 
The research model of “Green Marketing” of Green Cosmetic in Indonesia is a novel 

research that integrates business missions in the field of marketing with social welfare issues 
through the application of Green Marketing into Charitable Donation activities known as Cause 
Related Marketing (CRM), although CRM has a problem with consumer perception or other 
stakeholders, thus disrupting its impact on increasing the value of Green Brand Equity. On the 
other hand, there are still inconsistencies in the results of studies on the effects of Green 
Marketing on Green Brand Equity, allegedly due to the moderating role of CRM. Therefore, this 
study aims to analyze the influence of Green Marketing on Green Brand Equity, moderated by 
CRM. The use of quantitative research design is carried out through the development of 
hypotheses, and the distribution of questionnaires and interviews to a target of at least 450 
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samples of green cosmetic users toward the company products that implement Green Marketing 
practices synergized with CRM in three parts of Indonesia, based on the "Purposive" sampling 
technique. By using “Structural Equation Modeling" analysis under AMOS application, the results 
are expected that CRM can moderate the effect of Green Marketing on Green Brand Equity, 
contributing to the development of Attribution Theory.  

 
Keywords: Green Marketing, Green Brand Equity, Cause Related Marketing, Green Cosmetic, Indonesia.  
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Abstract 
 

The tourism and hospitality industry is increasingly challenged to balance economic 
growth with environmental sustainability due to growing stakeholder expectations, regulatory 
requirements, and competitive pressures. While prior studies have examined various 
sustainability-related practices within tourism businesses, limited research has explored how 
environmental orientation emerges as a core strategic construct that integrates both internal 
organizational capabilities and external environmental pressures. Addressing this gap, this study 
proposes Corporate Environmental Orientation (CEO) as a higher-order strategic orientation that 
guides firms’ environmental decision-making and sustainability initiatives. 

Drawing upon the Resource-Based View (RBV), Dynamic Capabilities Theory, and 
Institutional Theory, this research develops a conceptual framework in which CEO is influenced 
by both internal and external antecedents. The model further proposes that CEO enhances 
organizational outcomes through its impact on Sustainable Service Innovation, Triple Bottom Line 
Performance and Green Competitive Advantage. As the first phase of a larger mixed-method 
research project, this study employed an exploratory qualitative approach to validate and refine 
the proposed framework prior to large-scale survey testing. Semi-structured interviews were 
conducted with owners and senior managers of tourism and hospitality SMEs in Qatar. The 
interviews explored managerial perceptions of environmental sustainability, the factors shaping 
Corporate Environmental Orientation, and its perceived influence on innovation, performance, 
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and competitiveness. The data were analyzed using thematic analysis to identify key themes and 
relationships among the proposed constructs. The findings contribute to the literature by 
positioning Corporate Environmental Orientation as a central strategic construct that integrates 
internal capabilities and external sustainability pressures. The results also provide context-
specific insights into how tourism SMEs respond to growing environmental expectations from 
customers, regulators, suppliers, and competitors. Furthermore, the qualitative findings 
informed the refinement of the conceptual framework, measurement scales, and hypotheses for 
a subsequent quantitative study. Overall, this research offers an empirically grounded 
understanding of the antecedents and outcomes of Corporate Environmental Orientation, 
advancing sustainability research in tourism while providing practical insights for SMEs seeking 
to enhance sustainable innovation, performance, and competitive advantage. 

 
Keywords: Corporate Environmental Orientation, Tourism SMEs, Sustainable Service Innovation, Triple 
Bottom Line Performance, Green Competitive Advantage, Sustainability, Qualitative Research, Qatar. 
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Abstract 

 
Madhukar Savalla is a technology entrepreneur, business strategist, innovator, and 

organizational leader with more than two decades of experience driving enterprise technology, 
digital transformation, business growth, innovation, and workforce development. As Co-Founder, 
Director, and Business Head of APPORG Technology Solutions and Services LLP, with operations 
in India and Hong Kong, he leads a diverse ecosystem spanning technology products, enterprise 
solutions, education, innovation initiatives, and talent development programs. Throughout his 
career, Madhukar has worked with leading global organizations, including ADP, Broadridge, 
Deloitte, Ernst & Young, Tech Mahindra, Syntel, American Express, Airbus, and various 
government and regulatory entities. He has played a pivotal role in establishing Global Capability 
Centers (GCCs) in India for major U.S.-based enterprises, supporting organizations managing 
assets and wealth exceeding USD 10 trillion. His expertise combines deep technical knowledge 
with strategic business leadership, enabling organizations to accelerate transformation, enhance 
operational excellence, and achieve sustainable growth. An alumnus of the Executive Education 
program at the Indian Institute of Management Calcutta (IIM Calcutta), Madhukar is recognized 
for his ability to bridge technology, business strategy, and societal impact. His leadership 
philosophy emphasizes innovation, collaboration, and the development of future-ready 
organizations. Beyond his corporate accomplishments, Madhukar is deeply committed to 
advancing India's technology ecosystem. Through APPORG and its affiliated initiatives, he 
champions entrepreneurship, emerging technologies, workforce upskilling, and industry-
academia collaboration. He also conceptualized APPORG University, an initiative focused on 
preparing future technology professionals with advanced skills in artificial intelligence, cloud 
computing, digital technologies, and next-generation engineering practices. A regular participant 
and contributor at international technology forums and conferences, particularly across the 
United States, Madhukar has shared thought leadership on Artificial Intelligence, Enterprise 
Architecture, Cloud Computing, Digital Transformation, Product Innovation, and Business 
Strategy. His global perspective, combined with strong roots in India's innovation ecosystem, 
positions him as a leader dedicated to creating long-term economic value while contributing to 
broader societal progress. Outside of his professional endeavors, Madhukar enjoys travel, art, 
fashion, music, fitness, and community. Career engagement. He is a strong advocate for lifelong 
learning and family values, balancing his leadership responsibilities with a commitment to 
personal growth and social impact. 
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Abstract 
 

Swiftlet ranching has the potential to grow into a multi-million-ringgit industry due to its 
relatively profitable risk-return profile and the continuously growing demand for edible bird nests 
(EBN). EBN swiftlet ranching in swiftlet houses has already replaced wild colonies of swiftlet 
populations as a source of bird nests. This study compared EBN swiftlet populations in swiftlet 
houses in coastal and forested areas in Terengganu to investigate breeding and non-breeding 
individuals of swiftlets that influence the production of bird nests. This study was conducted from 
November 2025 until February 2026. A total of 10 swiftlet houses were identified, namely 5 from 
coastal areas and 5 from forested areas in Terengganu for swiftlet survey and sampling. Results 
showed that swiftlet houses in forested areas recorded a higher mean number of nests (560) than 
in coastal areas (350). The houses in the forested area attracted a higher population of EBN 
swiftlets, with 1456 individuals (1120 breeding and 336 non-breeding), compared with the coastal 
area, which had 910 individuals (700 breeding and 210 non-breeding). The estimated value of raw 
EBN in the forested area was higher (RM6800) compared with the coastal area (RM4250). Based 
on a t-test statistical analysis using t-test (Two-Sample Assuming Equal Variances), the result 
showed that EBN production from EBN swiftlet houses in the forested area was significantly 
higher compared with EBN production in the coastal area. T t-value (7.0025) is more than the t-
critical value (3.5776). The p-value (0.0032) is less than 0.05. Swiftlet populations in coastal and 
forested areas of Terengganu influence nest production. 

 
Keywords: Aerodramus Fuciphagus, Swiftlet Population, Breeding And Non-Breeding Individuals, Swiftlet 
Ranching, Malaysia. 
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Abstract 
 

The increasing frequency of geopolitical conflicts, economic uncertainty, inflationary 
pressures, and rapid digital transformation have reshaped the financial landscape faced by 
Generation Z. Despite growing access to financial information, many young people continue to 
face challenges in making informed decisions about saving, investing, risk management, and 
long-term wealth creation. Existing financial education initiatives often emphasize knowledge 
acquisition but provide limited opportunities for learners to experience real-world financial 
challenges and their consequences. This conceptual paper proposes an AI-driven Immersive 
Financial Resilience Ecosystem designed to strengthen financial resilience and wealth-creation 
capabilities among Generation Z through experiential, technology-enabled learning. The 
proposed framework integrates artificial intelligence and immersive learning environments to 
simulate realistic economic and financial scenarios, enabling learners to develop adaptive 
decision-making skills in a safe and engaging setting. By moving beyond traditional financial 
literacy approaches, the framework aims to support sustainable financial well-being, strengthen 
future economic preparedness, and promote inclusive human capital development. The 
proposed model contributes to ESG priorities, particularly social empowerment and financial 
inclusion, while supporting SDG 4 (Quality Education) and SDG 8 (Decent Work and Economic 
Growth). 

 
Keywords: Financial Resilience; Wealth Creation Capability; Generation Z; Artificial Intelligence; 
Sustainable Development Goals (SDGs), Malaysia. 
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Abstract 
 

The purpose of this study is to examine the mediating role of Artificial Intelligence (AI) 
integration in strengthening quality assurance within hotel catering enterprises in Malaysia. 
Drawing upon the Unified Theory of Acceptance and Use of Technology 2 (UTAUT2) and the 
SERVQUAL framework, a conceptual model is developed to assess the relationships between 
Quality Assurance in hotel kitchen operations and the four identified technology adoption factors, 
including Perceived Usefulness, Perceived Ease of Use, Cultural Acceptance, and Government 
Policy and Support. In contrast to prior hospitality research that emphasises customer-facing 
service technologies, this study positions AI integration as an internal monitoring construct 
embedded within hotel catering environments to support continuous hygiene surveillance, 
automated compliance reporting, and auditable quality assurance processes. This is a 
quantitative research methodology that follows a positivist ontology and an objective 
epistemology. Data collection is planned through a structured online questionnaire. The study 
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contributes to the discourse on digital transformation in hospitality. It further provides a 
theoretically grounded foundation for empirical testing of AI-enabled hygiene monitoring systems 
in regulated food service environments. The evidence demonstrates the mediating role of AI 
integration between technology adoption factors and quality assurance in hotel catering, 
Malaysia. Future research is encouraged to empirically validate the proposed framework across 
different hotel categories and geographic contexts, incorporate objective hygiene performance 
indicators to examine the sustained effects of AI integration on quality assurance, and investigate 
the moderating role of government policy incentives as a facilitator for quality assurance in hotel 
catering.  

 
Keywords: AI Integration, Quality Assurance, Hotel Catering Enterprises, Technology Acceptance Model, 
UTAUT2, Malaysia.  
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Abstract 
 

The purpose of this study is to examine the mediating role of intrinsic motivation and the 
moderating role of lecturer support in the relationship between gamification strategies and 
academic performance among students in Foundation Engineering Education. Drawing primarily 
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on Self-Determination Theory, complemented by Flow Theory and Social Cognitive Theory, the 
study proposes a conceptual framework explaining how different gamification strategies enhance 
students’ learning experiences and academic outcomes. Specifically, social gamification 
(competitive and collaborative mechanics), mastery-based gamification (progression and 
competency tracking), and narrative-based gamification (story-driven learning elements) are 
hypothesized to positively influence academic performance. Intrinsic motivation is 
conceptualized as the central psychological mechanism mediating the relationship between 
gamification strategies and academic achievement. Furthermore, lecturer support is proposed as 
a moderating factor that strengthens the effectiveness of gamified learning environments by 
sustaining students’ engagement, confidence, and learning persistence. This study adopts a 
quantitative research design grounded in positivist ontology and objective epistemology. Data will 
be collected through a structured online questionnaire administered to Foundation Engineering 
Education students. The study is expected to contribute to the growing literature on gamification 
in engineering education by extending the theoretical understanding of motivational, 
engagement, and social learning mechanisms underlying gamified learning environments. The 
findings are expected to demonstrate that intrinsic motivation significantly mediates the 
relationship between gamification strategies and academic performance, and that lecturer 
support enhances the effectiveness of gamified learning experiences. Future studies are 
encouraged to empirically validate the proposed framework across different educational 
contexts, disciplines, and cultural settings. In addition, future research may integrate Artificial 
Intelligence (AI)-supported gamified learning environments and employ fuzzy-set Qualitative 
Comparative Analysis (fsQCA) to explore complex causal configurations leading to high academic 
performance and student engagement outcomes.  
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Abstract 
 

This conceptual paper develops an integrated behavioural framework to explain IPO 
investment intention among retail investors3 in Malaysia by incorporating behavioural, 
technological, and environmental perspectives within a unified model. Grounded primarily in 
Behavioral Finance Theory and supported by the Technology Acceptance Model, the study 
proposes financial literacy, emotional intelligence, and risk tolerance as key determinants 
influencing retail investors’ intention to participate in Initial Public Offerings (IPOs). While existing 
IPO literature predominantly focuses on underpricing, signalling, and information asymmetry, 
limited attention has been given to behavioural and technological factors influencing IPO 
participation within emerging fintech-driven investment environments. To address this gap, the 
study incorporates the use of Artificial Intelligence (AI) and geopolitical risk perception as 
moderating variables. AI usage is expected to strengthen investors’ analytical capability and 
investment confidence, whereas geopolitical risk perception may weaken IPO participation under 
uncertain economic conditions. Methodologically, the study adopts a quantitative conceptual 
approach grounded in positivist ontology and objective epistemology. The proposed framework 
contributes to behavioural finance and fintech literature while offering practical implications for 
regulators, fintech providers, and investor education initiatives within Malaysia’s evolving capital 
market ecosystem. 
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Abstract 
 

Artificial Intelligence (AI) is becoming more integrated into English as a Foreign Language 
(EFL) education, but little research has been conducted on how AI plays a role in developing 
speaking and listening skills. Therefore, this research utilizes systematic review methods to 
analyze empirical research from studies that examine AI-Assisted Technologies to aid speaking 
and listening development in EFL classrooms. The PRISMA framework was used to guide 
researchers in searching the Scopus, Web of Science, IEEE Xplore, and ERIC databases to identify 
such studies. The studies reviewed cover several types of AI Technologies used in the EFL 
classroom when developing speaking and listening skills, including speech recognition systems, 
automated speech evaluation tools, conversational Agents (AI), voice assistants, and humanoid 
robots. The review was conducted using three research questions: (1) What types of AI 
technologies have been used to aid EFL learners in the development of speaking and listening 
skills? (2) What learning outcomes were achieved concerning pronunciation, fluency, oral 
interaction, and listening comprehension? (3) How do learners and teachers perceive the 
effectiveness of these AI-Assisted Technologies? Overall, this research review found that AI-
based solutions have a generally positive impact on pronunciation and fluency while speaking, 
and engagement among learners, as well as providing opportunities for learners to practice 
interacting with others. The most studied technologies for developing students' oral language 
production were speech recognition and conversational AI applications. These technologies were 
found to provide consistent support for learners when producing oral language; however, there is 
a lack of research on AI-assisted technologies that help learners develop their listening 
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comprehension, particularly regarding adaptive assessment and real-time feedback. Many of the 
studies reviewed also had methodological limitations, such as short intervention periods, limited 
sample sizes, and reliance on post-secondary students as subjects. In conclusion, this research 
identifies a need for longitudinal, multimodal research on AI across multiple settings, particularly 
among low-resourced EFL learners. These findings deepen understanding of how AI can be 
effectively implemented in language learning through speaking and listening instruction. 

 
 

Keywords: Artificial Intelligence (AI); English As A Foreign Language (EFL); Speaking Skills; Listening 
Comprehension; AI-Assisted Language Learning; Speech Recognition; Conversational Agents; Systematic 
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Abstract 
 

The rapid development of artificial intelligence (AI) has transformed consumer-brand 
interactions in China’s smart electric vehicle (EV) industry. However, limited studies have 
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examined how AI-enabled interaction dimensions influence brand experience and brand 
attachment. Therefore, this study aims to investigate the effects of AI personalization, AI social 
presence, perceived interactivity, and perceived AI proactiveness on brand experience and brand 
attachment among consumers of Chinese smart EV brands. Drawing on the Stimulus–Organism–
Response Model and brand experience theory, this study proposes that AI-enabled interaction 
dimensions enhance consumers’ brand experience, thereby strengthening brand attachment. 
This study is significant because existing research has largely focused on traditional digital 
interactions, while limited attention has been given to AI-driven interaction mechanisms in smart 
EV branding. This study adopts a quantitative research approach using structured questionnaires 
distributed to consumers of Chinese smart EV brands. Data will be analyzed using Structural 
Equation Modeling (SEM). The expected findings suggest that AI-enabled interaction dimensions 
positively influence brand experience and indirectly enhance brand attachment. This study 
contributes to the literature by extending brand experience research into AI-enabled branding 
contexts and providing practical insights for smart EV brands. Future studies are encouraged to 
explore moderating variables such as AI trust and technology readiness.  
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Abstract 
 

This study examines the mediating role of artificial intelligence (AI) usage behavior in 
influencing academic performance among foundation students in Malaysia. Drawing upon the 
Unified Theory of Acceptance and Use of Technology 2 (UTAUT 2), a conceptual framework is 
developed to investigate how Performance Expectancy (PE), Social Influence (SI), Facilitating 
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Condition (FC), and Habit (H) influence students’ AI usage behavior and subsequently how the AI 
usage behavior affects academic performance. Prior studies consistently demonstrate that 
technology usage behavior plays a significant role in enhancing students’ learning outcomes, 
especially in higher education contexts, yet they are usually explored among undergraduate and 
post-graduate studies. Therefore, this study is conducted to explore the usage of AI among 
foundation students who are still lacking in knowledge, and includes the habit factor of UTAUT2, 
which is rarely explored in the adoption of AI among students. This study adopts a quantitative 
research design, following a positivist paradigm, with an objective epistemological stance to 
ensure empirical rigor and generalizability of findings. By extending UTAUT2 into the context of AI 
adoption among foundation students, this study contributes to the growing body of literature on 
educational technology acceptance and academic performance enhancement. The findings are 
expected to provide valuable insights for educators and institutions in developing strategies to 
effectively apply AI integration in teaching and learning environments. Future research is 
recommended to empirically validate the proposed framework and the relationships between the 
variables.  
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This study presents FaceSync, a decentralized, high-precision facial recognition system 
designed to bridge the gap between advanced biometric security and resource-constrained 
mobile hardware. By integrating an Android-driven acquisition layer with a Flask-based deep 
learning inference engine, the architecture leverages FaceNet-based 512-dimensional 
embeddings to achieve superior resilience over baseline models. Empirical 
results demonstrate a 76% confidence level at a five-foot range under LED conditions—
outperforming the Mobile FaceNet baseline by 16%—while ensuring data sovereignty through 
local MySQL storage secured by SHA-256 encryption. Ultimately, FaceSync offers a scalable, 
cost-effective alternative for organizations seeking sophisticated identity verification, with future 
research directions focused on enhancing privacy through Federated Learning and security via 
Liveness Detection.  
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In the current environment of quickly growing big data and digitalization, breaches of 
privacy and vulnerability of centralized systems are even more salient. The high rate of data 
leakages in Yahoo and Facebook suggests that the conventional technologies of privacy 
protection will not be capable of fulfilling needs of dynamic distributed environments. This article 
suggests a blockchain-based, big data analytics, privacy protection system with a decentralized 
design. It integrates the decentralization and encryption of blockchain with the efficient 
processing of big data analytics to form a complete end-to-end protection system that encrypts 
data, controls access and sharing of sensitive data. The study centers around four main 
areas which include decentralized data storage and access, privacy-preserving algorithm design, 
smart contracts and data governance along with cross-chain data fusion and analysis. Some of 
the most important technologies protecting privacy and ensuring the usability of data include K-
anonymization, searchable encryption, and ABAC. Results of the experiments indicate that this 
mechanism resists more than 80 percent of association attacks, making it a reliable solution for 
ensuring data privacy in the healthcare sector, finance, and supply chain management.  

 
Keywords: Blockchain, Big Data Analytics, Decentralization, Privacy Protection, Smart Contracts, Access 
Control, Malaysia. 
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The proliferation of internet technology has intensified cybersecurity challenges, making 
decentralized governance mechanisms imperative. Blockchain technology offers immutable, 
distributed-ledger capabilities that can enhance security management; however, performance 
bottlenecks and scalability limitations continue to hinder its widespread adoption. This study 
proposes an efficient and scalable blockchain model with consensus–storage decoupling, 
specifically designed for cybersecurity governance. By decoupling consensus operations from 
storage functions and deploying lightweight nodes for transaction validation, with archiving nodes 
handling ledger persistence, the model significantly reduces resource consumption 
while maintaining decentralization and immutability. The proposed framework 
is validated through a mixed-methods research design incorporating literature review, data 
collection, and simulation experiments. The findings confirm that consensus–storage 
decoupling substantially improves transaction throughput and system scalability, thereby 
offering a novel solution for large-scale cybersecurity governance.  

 
Keywords: Network Security; Blockchain; Scalability; Model Design, Malaysia.  
 



298 

Paper# 191 
Enhancing Workforce Mobility in Halal Hospitality Competencies and Cross-

Cultural Training:  
A Malaysian Perspective 

 
 

Nor Fairuz Syazana Nor Fauzi 
Associate Professor 

City Graduate School 
City University Malaysia 

Petaling Jaya 
Malaysia 

Email: fairuz.syazana@city.edu.my 
 
 

Reynaldo Gacho Segumpan 
Professor 

City Graduate School 
City University Malaysia 

Petaling Jaya 
Malaysia 

Email: dr.reynaldo@city.edu.my 
 
 

Wan Khairy Ibrahim Wan Ibrahim 
Senior Lecturer 

City Graduate School 
City University Malaysia 

Petaling Jaya 
Malaysia 

Email: khairy.ibrahim@city.edu.my 
 
 

Nur Fadhilah Hani Husain 
Senior Lecturer 

City Graduate School 
City University Malaysia 

Petaling Jaya 
Malaysia 

Email: fadhilah.husain@city.edu.my 
 
 
 

Abstract 
 



299 

This study examines the influence of Halal hospitality competencies on global workforce 
mobility in the Malaysian Halal hospitality sector, with cross-cultural training programs as a 
mediating variable. As the global Halal tourism and hospitality industry continues to expand, there 
is increasing demand for professionals who possess not only technical Halal knowledge but also 
the ability to work effectively across different cultural and international service environments. 
Guided by the Boundaryless Career Perspective, this study focuses on three key competencies, 
namely culinary and food safety skills, Halal hospitality expertise, and leadership skills. A 
quantitative research design was employed, and data were collected from employees in 
Malaysia’s Halal hospitality industry. The data were analysed using Structural Equation Modelling 
through SmartPLS. The findings reveal that culinary and food safety skills, Halal 
hospitality expertise, and leadership and management skills have significant positive effects on 
global workforce mobility. Among these competencies, leadership and management 
skills demonstrate the strongest influence. The results also confirm that cross-cultural training 
programs significantly mediate the relationships between the three Halal hospitality 
competencies and global workforce mobility. This indicates that technical and managerial 
competencies alone are insufficient to enhance international career mobility unless supported 
by cultural adaptability and cross-cultural readiness. The study contributes to the literature on 
Halal hospitality talent development and workforce mobility by highlighting the importance of 
integrating leadership development, Halal competency training, and cross-cultural training into 
professional development programs. The findings provide practical implications for 
policymakers, hospitality educators, accreditation bodies, and industry practitioners in 
strengthening the global employability of Halal hospitality professionals.  

 
Keywords: Halal Hospitality Competencies, Cross-Cultural Training, Global Workforce Mobility, Halal 
Tourism, Leadership and Management Skills, Malaysia.  
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Abstract 
  

This study examines the influence of technology-use servicescape on visitors’ revisit 
intention at UNESCO World Heritage Sites in Malaysia, focusing on Melaka and George Town, 
Historic Cities of the Straits of Malacca. As cultural heritage destinations, Melaka and George 
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Town play an important role in preserving Malaysia’s historical, architectural, and multicultural 
identity while contributing to tourism development and local economic growth. However, heritage 
destinations continue to face challenges related to visitor management, conservation, mass 
tourism, service quality, and the need to provide meaningful visitor experiences. In response to 
these challenges, the use of technology within the servicescape has become increasingly 
important in enhancing visitor engagement, accessibility, interpretation, and overall destination 
experience. This study proposes that technology-use servicescape influences visitors’ revisit 
intention through the mediating role of the experience economy, which consists of entertainment, 
education, escapist, and esthetic experiences. A quantitative research approach is proposed, 
using survey questionnaires to collect data from visitors at Melaka and George Town heritage 
areas. Data been analysed using statistical techniques, including confirmatory factor analysis 
and structural equation modelling, to assess the relationships among technology-
use servicescape, experience economy, and revisit intention. The study is expected to contribute 
to cultural heritage tourism literature by extending the application of servicescape and 
experience economy theories in the context of Malaysian UNESCO World Heritage Sites. The 
findings may also provide practical insights for tourism authorities, heritage managers, 
policymakers, and local businesses in strengthening digital heritage experiences, improving 
visitor satisfaction, and encouraging sustainable revisit behaviour.  

  
Keywords: Technology-Use Servicescape, Experience Economy, Revisit Intention, UNESCO World 
Heritage Site, Melaka, George Town, Cultural Heritage Tourism, Malaysia.  
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Abstract 
 

This study examines how perceptions of promotion opportunities (POPO) influence job 
performance (JP) among civil servants in Vietnam's transitional bureaucracy, with organizational 
commitment (OC) and job engagement (JE) as mediators and public service motivation (PSM) as 
a moderating variable. Drawing on Social Exchange Theory and the Job Demands - Resources 
framework, data were collected from 431 provincial-level civil servants in Ho Chi Minh City using 
cluster probability sampling and analyzed via Partial Least Squares Structural Equation Modeling. 
Results reveal that POPO does not directly enhance JP; instead, its effect operates entirely 
through OC and JE, indicating a full mediation mechanism. Furthermore, PSM asymmetrically 
amplifies the POPO - OC relationship but does not significantly moderate the POPO - JE path. 
These findings extend public management theory in non-Western contexts and offer evidence-
based guidance for designing meritocratic civil service systems in developing states. 

 
Keywords: Perceptions Of Promotion Opportunities, Organizational Commitment, Job Engagement, 
Public Service Motivation, Job Performance, Public Sector, Vietnam. 
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Abstract 
 

In Pakistan, the construction industry plays a crucial role in the development of the region, 
but it is still plagued by persistent challenges such as poor quality, inefficient project delivery, and 
delays. Technical problems have been thoroughly researched, but the effects of abusive 
supervision are still mostly disregarded. The primary aim of this study is to understand the 
relationship of abusive supervision and construction project success. However, the study also 
investigates the mediating effect of knowledge hiding behavior and turnover intention between 
abusive supervision and project success. Drawing upon the Social Exchange Theory a conceptual 
model is developed to understand the relationships between the constructs. This study employs 
a quantitative research approach under the umbrella of positivism as the guiding research 
philosophy. Data was collected manually reaching out to project related staff on site and sharing 
online questionnaires using google forms with the project managers who were not physically 
accessible. Out of 250 questionnaires distributed, 112 usable questionnaires are obtained. The 
hypothesized relationships are analyzed using Partial Least Squares Structural Equation Modeling 
(PLS SEM) for meaningful conclusions. The results indicate that abusive supervision of 
construction projects leads to knowledge hiding behavior and turnover intention. Moreover, the 
study also confirms that abusive supervision and turnover intention affect the success of 
construction projects. Lastly, the findings of the study exhibit the significant intervening role of 
turnover intention between abusive supervision and project success. Therefore, the study 
provides practical insights for project practitioners to divert their resources in investing more into 
respectful leadership and employee retention strategies. Also, the management should recognize 
that preventing abusive supervision is not just an issue of employee well being but rather a 
strategic necessity for achieving successful project outcomes.  

 
Keywords: Abusive Supervision, Project Success, Knowledge Hiding Behavior, Social Exchange Theory, 
Turnover Intention, Pakistan.  
 



306 

Paper# 195 
What Drives Variation Order Impact on Project Performance?  

PLS-SEM Evidence from Omani Fishery Port Projects 
 
 

Mosaeed Alquitaimi 
Ph.D. Student 

Department of Project Management 
School of Business 

Universiti Tenaga Nasional 
Kajang, Selangor 

Malaysia 
Email: masoudalqassabi@gmail.com 

 
 

Shuhairy Norhisham 
Lecturer 

Department of Project Management 
School of Business 

Universiti Tenaga Nasional 
Kajang, Selangor 

Malaysia 
Email: shuhairy@uniten.edu.my  

 
 

Mohammed Zakwan 
Lecturer 

Department of Project Management 
School of Business 

Universiti Tenaga Nasional 
Kajang, Selangor 

Malaysia 
Email: zakwan@uniten.edu.my 

 
 

Abstract 
 

Variation orders (VOs) represent a persistent source of cost overruns, schedule delays, 
and stakeholder disputes in construction projects worldwide, yet their differential impact on 
performance across heterogeneous causal categories remains insufficiently understood, 
particularly in specialized marine infrastructure contexts. This study investigates the causes and 
project performance consequences of variation orders in Omani fishery port construction 
projects using Partial Least Squares Structural Equation Modelling (PLS-SEM). Seven theoretically 
grounded VO cause categories- contractor-related (CON), client-related (CR), consultant-related 
(CS), environmental-related (ER), innovation-related (IR), organizational-related (OR), and 
resource-related (RR), were modeled as independent predictors of project performance (PP), 
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operationalized across cost, time, quality, and stakeholder satisfaction dimensions. Survey data 
were collected from 113 construction professionals with direct fishery port project experience in 
Oman, encompassing government client agencies, engineering consultancies, and contracting 
organisations. The structural model results reveal that contractor-related causes (β = 0.549, p = 
0.006, f² = 0.547) and client-related causes (β = 0.281, p = 0.021, f² = 0.280) are the only 
statistically significant direct predictors of project performance, collectively demonstrating that 
VO impacts are concentrated in execution capability and client governance rather than 
distributed evenly across causal domains. The remaining five constructs did not attain direct 
significance, suggesting their performance effects operate through mediated pathways via 
contractor execution and client decision-making mechanisms. These findings contribute an 
integrated, context-sensitive structural model of VO impact to the construction management 
literature and offer targeted governance recommendations for procuring authorities, engineering 
consultants, and contracting firms operating within Oman's marine infrastructure program. 

 
Keywords: Variation Orders, Change Orders, Project Performance; Pls-Sem, Fishery Port, Marine 
Construction, Oman; Construction Management, Contractor Performance, Client Governance, Oman.  
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Abstract 
 

Variation orders (VOs) are a consistent source of cost overruns, schedule delays, and 
stakeholder dissatisfaction in marine infrastructure construction. However, specific governance 
frameworks for managing them are missing from the literature, especially in emerging economies. 
This study explores VO management practices, governance challenges, and mitigation strategies 
in Omani fishery port construction projects, a key but understudied sector within Oman's Vision 
2040 infrastructure plan. Using a qualitative, interpretivist approach, semi-structured interviews 
were conducted with eight experienced practitioners from government agencies, engineering 
consultants, and contracting firms. Data analysis involved thematic analysis with both deductive 
coding from the interview guide and inductive refinement across five focused areas. Results show 
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that while VO management is officially structured, it faces operational challenges due to 
governance friction: approval delays and unclear authority (8/8), lack of marine technical data 
(6/8), and incomplete design documentation (4/8) systematically hamper an otherwise well-
established administrative process. To address these issues, practitioners identified a seven-part 
governance model including early warning systems, defined approval timelines and authority 
levels, design freeze points, front-end risk reviews, lessons-learned mechanisms, digital VO 
tracking, and dispute prevention strategies. Stakeholder-specific mitigation approaches were 
also developed for contractors, consultants, and government agencies, differentiating immediate 
operational measures from long-term institutional reforms. This study provides the first 
empirically validated VO governance model tailored to Oman's fishery port sector, enhancing 
both the theoretical understanding of governance friction in specialized marine infrastructure and 
offering practical tools for practitioners and policymakers in this field. 

 
Keywords: Variation Orders, Change Order Management, Marine Infrastructure, Fishery Port 
Construction, Governance Model, Public-Sector Procurement, Oman, Qualitative Research, Thematic 
Analysis, Project Performance, Oman.  
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Abstract 
 

This study investigates the factors influencing consumers’ intention to adopt refillable 
cosmetic products in Saudi Arabia. Drawing on the Theory of Planned Behavior (TPB), the research 
develops an extended conceptual model incorporating functional, economic, psychological, and 
social factors, including ease of use, price sensitivity, perceived risk of hygiene and 
contamination, prestige and image concerns, authenticity concerns, subjective norms, and 
availability. Additionally, the study examines the moderating role of public versus private product 
use. A quantitative research design was employed, and data were collected through a structured 
online questionnaire distributed to consumers in Saudi Arabia. A total of 412 valid responses were 
analyzed using Partial Least Squares Structural Equation Modeling (PLS-SEM). The findings reveal 
that attitude is the strongest predictor of behavioral intention toward refillable cosmetics. Ease of 
use positively influences attitude, along with price sensitivity and prestige concerns. While 
perceived risk and authenticity concerns negatively impact attitude. Subjective norms and 
availability were found to significantly influence intention. This study contributes to the literature 
by extending TPB within the context of sustainable consumption and refillable cosmetics. It also 
provides practical implications for businesses seeking to promote sustainable consumption. 

 
Keywords: Factors, Consumers' Adoption, Refillable Cosmetics, Saudi Arabia. 
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Abstract 
 

Environmental sustainability has become a critical concern for businesses, governments, 
and communities around the world. As environmental regulations and stakeholder expectations 
continue to increase, firms are under growing pressure to develop innovative products that create 
both economic and environmental value. These challenges are particularly important for startups 
operating in manufacturing and environmentally oriented sectors, where innovation capabilities 
often determine long-term competitiveness and survival. Despite increasing scholarly interest in 
eco-innovation, limited research has examined how green intellectual capital can be transformed 
into open product eco-innovation, especially in emerging economies. To this end, this research 
study asks the question: “How does green intellectual capital drive open product eco-innovation, 
and what roles do green absorptive capacity and digital capability play in this process?” To answer 
this question, this paper develops a conceptual framework grounded in the Resource-Based View 
and Absorptive Capacity Theory. The framework proposes that green absorptive capacity serves 
as a mechanism through which green intellectual capital enhances open product eco-innovation, 
while digital capability strengthens these relationships. In this context, the study employs a 
quantitative research approach using survey data collected from owners, founders, CEOs, 
directors, and middle-level managers of Vietnamese startups operating in manufacturing and 
environmentally oriented sectors. Partial Least Squares Structural Equation Modeling (PLS-SEM) 
is used to examine the proposed relationships and generate insights for both theory development 
and entrepreneurial practice. 

 
Keywords: Open Product Eco-Innovation, Green Intellectual Capital, Green Absorptive Capacity, Digital 
Capability, Vietnam. 
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Abstract 
 

Sustainability pressures challenge global apparel supply chains to improve environmental 
performance while maintaining competitiveness. As a leading export sector, Vietnam’s garment 
industry faces growing demands to adopt innovative, responsible practices. However, how firms 
translate innovation into reputational advantages remains insufficiently understood. 

This study examines: “How can firms enhance brand reputation through open innovation 
and circular economy practices, and what role does green digital transformational leadership play 
in this process?” Grounded in Dynamic Capability and Transformational Leadership theories, the 
developed framework explains how open innovation enables organizations to adopt circular 
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economy practices that strengthen brand reputation, while green digital transformational 
leadership moderates these relationships. Utilizing a quantitative approach, survey data from 
employees within Vietnamese export garment enterprises are analyzed using Partial Least 
Squares Structural Equation Modeling (PLS-SEM). This study generates insights contributing to 
both theory development and managerial practice in sustainability-oriented industries. 

 
Keywords: Open Innovation, Circular Economy Practices, Brand Reputation, Green Digital 
Transformational Leadership, Garment Industry, Vietnam. 

 
 



315 

Paper# 200 
Developing and Validating a Scale of the Impact of  

Brand Positioning and Brand Communication on Enrollment Outcomes of Private 
Universities  

Across Ho Chi Minh City (Vietnam) 
 
 

Nguyen Ba Anh 
Lecturer 

Department of Marketing 
School of Business 

University of Economics and Finance 
Ho Chi Minh City 

Vietnam 
Email: anhnb@uef.edu.vn 

 
 

Nguyen Tran Sy 
Lecturer 

Department of Marketing 
School of Business 

Foreign Trade University 
Ho Chi Minh City 

Vietnam 
Email: nguyentransy.cs2@ftu.edu.vn 

 
 

Ngo Minh Hai 
Vice President 

University of Economics and Finance 
Ho Chi Minh City 

Vietnam 
Email: hainm@uef.edu.vn 

 
 

Abstract 
 

Amid university autonomy and the marketization of education, enrollment outcomes have 
become a survival-critical metric for private universities in Ho Chi Minh City. This study develops 
and preliminarily validates a measurement scale capturing the impact of brand positioning and 
brand communication on enrollment outcomes through two mediating mechanisms, namely 
employee-based brand equity and brand competitiveness, from the evaluative perspective of 
officials and staff directly involved in enrollment and communication activities at private 
universities. The procedure comprised two steps: a qualitative phase that adapted international 
scales and combined expert consultation to form a draft scale of 28 observed items across five 
constructs, and a preliminary quantitative phase surveying 122 managers and enrollment, 
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communication, and marketing staff of private universities using partial least squares structural 
equation modeling (PLS-SEM). The results indicate that all scales met the reliability, convergent 
validity, and discriminant validity criteria of PLS-SEM; two observed items of the employee-based 
brand equity scale, with loadings below the ideal threshold in the pilot, were retained on content 
and theoretical grounds for re-validation in the main study. The 28-item scale across five 
constructs provides a reliable basis for the main survey and subsequent structural model testing. 

 
Keywords: Brand Communication; Brand Positioning; Enrollment Outcomes; Scale Development; Private 
University, Vietnam. 
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Abstract 
 

The recent pronouncements by the SPL and the Ministry of Sport reveal that the 
professional football clubs in Saudi Arabia are now under a process of privatization whereby club 
ownership is shifted from governmental bodies to individuals, corporations, and even foreign 
investors according to the Saudi vision 2030. This change calls for more strategic ways of creating 
fans’ allegiance than through normal marketing tactics as the owners have to cope up with the 
competition in this era of globalization. In this study, the role of owner-level microblogging through 
X (previously named Twitter) as a medium to build a loyal fan base will be analyzed. Specifically, 
the study shall examine the practices of Ben Harburg, who happens to be the first foreign owner 
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and chairperson of Al-Kholood FC in the Saudi Pro League, using a multi-method approach. 
Preliminary findings show consistent positive sentiment in owner posts, sharp increases in fan 
interaction during match events, and significant rises in fan responses following team victories. 
Our paper shows the effectiveness of microblogging in boosting fan involvement and loyalty, 
particularly during events and periods of sporting success. 

 
Keywords: Microblogging, Fan Loyalty, Sports Privatization, X/Twitter, Time-Based Analysis, Saudi Arabia. 
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Abstract 
 

This research study examines the impact of institutional quality and cultural distance on 
global services trade within a gravity model framework. Using a 77-country panel (2005–2023), we 
employ a non-linear Poisson Pseudo-Maximum Likelihood (PPML) estimator with a Control 
Function (CF) to address endogeneity and zero trade flows. Findings reveal that Voice and 
Accountability, a preventive transparency mechanism, supersedes the Rule of Law as the primary 
trade driver. Exploring sectoral and developmental heterogeneity, we identify saturated 
institutional benefits in the finance sector among developed partners, whereas transparency 
remains critical for North-South transactions. Furthermore, the study demonstrates institutional 
moderation by showing that cultural proximity acts as soft collateral, halving institutional 
dependence in South-South trade where formal frameworks underperform. These results suggest 
prioritizing information democracy and transparency to foster global services integration. 

 
Keywords: Services Trade, Institutional Quality, Cultural Distance, Gravity Model, Sectoral Heterogeneity, 
Institutional Moderation, Vietnam. 
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Abstract 
 

This study examines the influence of TikTok marketing stimuli on consumers’ cognitive and 
emotional experiences and their subsequent effects on purchase intention towards Malaysian 
local designer brands. Grounded in the Stimulus–Organism–Response (S-O-R) theory, the study 
incorporates interactivity, influencer credibility, and brand authenticity as key stimuli shaping 
consumers’ internal psychological processing within TikTok-driven social commerce 
environments. While prior studies have extensively explored social media marketing on platforms 
such as Instagram and Facebook, TikTok’s algorithm-driven, immersive, and highly interactive 
ecosystem may shape the volatile nature of purchase intention differently. Adopting a positivist 
philosophical orientation and an objective epistemological stance, this study employs a 
quantitative conceptual approach to develop a theoretical framework that explains these 
relationships. The study is expected to demonstrate the mediating role of consumers’ cognitive 
and emotional experiences in influencing purchase intention. Future research may investigate the 
moderating effects of demographic characteristics, digital literacy, and consumer personality 
traits on responses to TikTok marketing stimuli. 

 
Keywords: Tiktok Marketing, Stimulus-Organism-Response (S-O-R), Cognitive and Emotional Experience, 
Purchase Intention, MalaysianLocal, Designer Brands, Malaysia.  
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Abstract 
 

Global disruptions arising from geopolitical instability, fragmented supply chains, volatile 
commodity prices, and labor market constraints are increasingly impacting industrial project 
delivery, especially in key economies like Saudi Arabia. In this changing landscape, contractor 
resilience has become crucial to achieving project success and creating long-term value. Existing 
literature on project risk management often focuses on allocating contractual risks, placing an 
undue burden on contractors. However, these traditional methods fall short in addressing the 
systemic and interconnected nature of modern disruptions, offering limited guidance on how 
project owners can proactively support contractors during uncertain times. This highlights a 
significant gap in practical, empirically-based frameworks that blend collaborative risk 
management with real-world industrial project practices. This study investigates the strategic and 
operational actions taken by major industrial project owners to support contractors during 
disruptive circumstances and suggests a structured framework to enhance project resilience 
through collaborative efforts. A qualitative, practitioner-focused methodology is used, drawing on 
industry experience, documented case evidence, and lessons from large-scale capital projects. 
The data is analyzed using thematic synthesis, concentrating on key intervention areas such as 
procurement, contract management, financial support, and supply chain coordination. The 
findings reveal a set of interconnected practices that bolster contractor resilience, including 
proactive market engagement, adaptive procurement strategies, commercial flexibility, 
expedited decision-making, targeted financial support, and collaborative risk-sharing 
mechanisms. These practices are woven into a three-phase framework involving risk anticipation, 
dynamic contract management, and continuous performance stabilization. The study 
emphasizes shifting from transactional contracting to collaborative governance models and 
provides actionable insights for enhancing resilience, improving project outcomes, and boosting 
competitiveness in volatile global environments. 

 
Keywords: Project Delivery; Contractor Management; Supply Chain Disruptions; Procurement Risk 
Management Strategy; Collaborative Governance; Saudi Arabia. 
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Abstract 
 

Automated Valuation Models (AVMs) in real estate analytics commonly rely on data 
preprocessing techniques that treat high-value and large-scale property transactions as 
statistical outliers, often removing or down-weighting them to enhance model stability. However, 
in luxury and thin markets, such observations frequently represent genuine structural extremes 
rather than data anomalies. This study addresses this critical limitation using a large-scale 
transaction dataset from Riyadh (N = 80,906), incorporating detailed property characteristics, 
transaction attributes, and regional indicators. The study pursues three primary objectives: (i) to 
characterize the distributional properties of housing prices, with particular emphasis on heavy-
tailed behavior; (ii) to evaluate the impact of conventional preprocessing techniques, specifically 
interquartile range (IQR)-based outlier filtering on distributional integrity and variable 
relationships; and (iii) to benchmark the predictive performance of supervised machine learning 
models under varying feature engineering and validation conditions. Empirical results reveal 
pronounced right-skewness and heavy-tailed distributions in both transaction prices and price-
per-square-meter measures. The application of IQR-based filtering results in the removal of 6,599 
observations (8.2% of the dataset), leading to substantial truncation of the upper tail and 
significant distortion of correlation structures among key explanatory variables. A baseline linear 
regression model demonstrates moderate explanatory power (R² = 0.449), whereas a Random 
Forest model achieves near-perfect fit (R² ≈ 0.999) when leakage-prone derived features are 
included raising critical concerns regarding model validity and generalizability. 

These findings highlight two fundamental challenges for AVM development: (1) the need to 
model extreme values explicitly rather than exclude them, and (2) the importance of rigorous 
leakage control and time-aware validation frameworks to ensure robust and generalizable 
performance. 

This study contributes to the real estate analytics literature by providing empirical 
evidence on the limitations and risks associated with standard preprocessing practices in 
emerging and luxury markets. From a practical perspective, the findings offer actionable insights 
for key stakeholders including financial institutions, regulators, and valuation professionals, 
aimed at enhancing the robustness, transparency, and credibility of AVM systems. The paper 
concludes by proposing a forward-looking research and implementation agenda for developing 
extreme-aware and uncertainty-informed AVM frameworks that address issues of bias, 
interpretability, and ethical deployment in data-driven property valuation. 

 
Keywords: Automated Valuation Models; Robust Regression; Extreme Value Modeling; Outliers; Leakage; 
Riyadh Real Estate; Uncertainty Quantification, Saudi Arabia.  
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Abstract 
 

As per the recent literature review on the employee boomerang phenomenon, it has been 
detected that it has fundamentally determined on Western and East Asian labor markets, which 
leaves a significant empirical gap in Middle Eastern contexts. This gap is particularly evident in 
Saudi Arabia, where workers mobility patterns have been reformed by the COVID-19 pandemic 
that leads to the workforce transformation initiatives under Vision 2030. This research study aims 
to develop a pragmatic interpretation of key determinants of the employee boomerang 
phenomenon in Saudi Arabian organizations between 2019 and 2025. This study precisely 
examines how temporal, sectoral, organizational, regional, local, demographic, psychographic 
factors influence employee rehiring rates. This research also defines a sphere of influence, how 
these determinants practically interact to shape boomerang outcomes, and why these 
relationships occur through the lens of social exchange theory. This study is guided by the central 
research question, ‘how do temporal trends, sectoral and regional dimensions, return timing, 
organizational drivers, and employee satisfaction inffuence boomerang employment in Saudi 
Arabia’? This study proposes a conceptual framework that integrates social exchange 
mechanisms and organizational corporate culture impact with structural rehiring determinants. 
The framework is empirically tested using aggregated Saudi workforce data and predictive 
modelling techniques to identify the strategic drivers of boomerang employment within the Saudi 
Arabia Vision 2030 context. The study uses a quantitative, exploratory case study approach to 
examine WH-questions at the intersection of strategic talent management and local labor market 
practices in context of Saudi Arabia. The research findings contribute to boomerang employment 
literature by extending its theoretical and empirical boundaries to bridge the identified gap in 
current literature, while it provides a practical insight for organizations seeking to leverage 
returning talent as part of sustainable workforce strategies. 

 
Keywords: Boomerang Employees, Talent Management, Social Exchange Theory, Predictive Analytics, 
Vision 2030, Saudi Arabia. 
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Abstract 
 

Digital capabilities have gained increasing recognition as strategic assets driving Small and 
Medium Enterprises (SMEs) internationalization; however, the mechanisms through which 
specific capability dimensions translate into export outcomes remain insufficiently examined in 
emerging market contexts. This study investigates the effects of three digital capability 
dimensions: (i) Digital Operations Capability, (ii) Digital Trade Capability, and (iii) Digital 
International Networking, on export performance, with Business Model Innovation as a mediating 
variable. Grounded in Dynamic Capability Theory, a quantitative cross-sectional design was 
employed using survey data from 200 exporting SMEs across Indonesia. Hypotheses were tested 
using Partial Least Squares Structural Equation Modeling (PLS-SEM). Results demonstrate that all 
three digital capability dimensions exert significant positive effects on Business Model 
Innovation, which in turn significantly mediates their relationships with export performance. The 
findings contribute to international business and entrepreneurship literature by delineating 
capability-level digital mechanisms that drive export competitiveness through business model 
reconfiguration. Practical implications are offered for SME managers and export promotion 
policymakers in emerging economies pursuing digital-led internationalization strategies. 

 
Keywords: Digital Operations Capability, Digital Trade Capability, Digital International Networking, 
Business Model Innovation, Export Performance, SMEs, Indonesia. 
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Abstract 

 
This study presents a bibliometric analysis of parasocial relationship (PSR) research from 

1987 to 2023, based on 743 Scopus-indexed journal articles. Using R (bibliometrix) and a PRISMA-
guided workflow, we map publication trends, leading contributors, and thematic evolution. 
Output accelerates notably after 2010 in parallel with social media adoption. The United States 
and China emerge as the most prolific producers, with Computers in Human Behavior and 
Psychology of Popular Media among the leading sources. Co-word and thematic analyses show a 
shift from foundational constructs (parasocial interaction/relationships) toward business-
relevant topics including influencer marketing, authenticity, trust, purchase intention, and mental 
health. To align with applied economics and marketing, we profile a business-focused subcorpus 
(filtered by subject areas and outcome terms) that highlights three recurring pathways with 
managerial relevance: (i) credibility and authenticity → trust → purchase, (ii) identification and 
engagement → loyalty/word-of-mouth, and (iii) brand–creator fit → value signaling and price 
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realization. These patterns position PSR as a form of relational capital with implications for 
conversion, retention, and brand equity. The review consolidates the intellectual structure of the 
field, identifies gaps in geographic representation and cross-disciplinary integration, and outlines 
priorities for future work linking PSR mechanisms to firm-level metrics (conversion, CLV, CAC, 
churn). 

 
Keywords: Parasocial Relationships, Parasocial Interactions, Bibliometric Analysis, Literature Review, 
Social Media, Malaysia.  
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Abstract 
 

The convergence of high-tech agriculture and tourism constitutes a promising yet 
underexplored business model in developing economies. This study examines the development 
of a high-tech agricultural tourism (HTAT) business model integrated with circular economy (CE) 
solutions at Unifarm a 500-hectare technology-driven farm in Ho Chi Minh City, Vietnam. Drawing 
on an explanatory mixed-methods design, the research combines 300 structured questionnaires 
administered to tourists and farm workers, 60 in-depth interviews with multi-level stakeholders, 
value chain analysis (VCA), and the ReSOLVE circular economy framework. Findings demonstrate 
that the integration of advanced agricultural technologies including Israeli-standard climate-
controlled greenhouse systems, automated drip fertigation, and drone-assisted crop monitoring 
with circular economy practices such as vermicomposting, aerobic static pile (ASP) composting, 
and solar-powered processing significantly enhances both the tourist experience and the overall 
value chain performance. The study further identifies key motivational and capability factors 
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underpinning stakeholder readiness through the Motivation-Ability (MOTA) assessment 
framework. Practical implications are proposed for agribusiness operators, tourism enterprises, 
and policymakers engaged in developing sustainable rural tourism in the rapidly urbanizing 
regions of Southeast Asia. 

 
Keywords: High-Tech Agricultural Tourism, Circular Economy, ReSOLVE Framework, Value Chain 
Analysis, Vietnam. 
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Abstract 

 
The growing demand for seafood has intensified pressure on marine ecosystems and 

fishery resources, highlighting the importance of promoting sustainable seafood consumption as 
a means of ensuring environmental sustainability and long-term food security. Despite Malaysia 
being one of the major seafood-consuming nations in Southeast Asia, empirical research on the 
determinants of sustainable seafood consumption remains limited. Addressing this gap, the 
present study examines the factors influencing consumers  ’intentions to consume sustainable 
seafood in Malaysia. Drawing upon the Theory of Planned Behavior (TPB) and the Value-Belief-
Norm (VBN) Theory, this study develops an integrated framework to investigate the effects of 
environmental knowledge, perceived green value, attitudes toward sustainable seafood, 
personal norms, social norms, social media influence, awareness of seafood guides and eco-
labels, and government initiatives and policies on sustainable seafood consumption intention. 
The proposed framework incorporates both internal psychological factors and external 
contextual influences to provide a comprehensive understanding of consumers  ’decision-making 
processes regarding sustainable seafood choices. A quantitative research design is employed, 
with data collected through a structured survey administered to seafood consumers in Malaysia. 
The data are analyzed using Partial Least Squares Structural Equation Modeling (PLS-SEM) to 
assess the proposed relationships among the study variables and to evaluate the explanatory 
power of the integrated theoretical model. The findings are expected to contribute to the literature 
on sustainable consumption by extending the application of TPB through the incorporation of 
sustainability-related constructs derived from VBN Theory. From a practical perspective, the 
study offers valuable insights for policymakers, seafood industry stakeholders, and consumer 
education initiatives in developing effective strategies to encourage sustainable seafood 
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consumption. Ultimately, the study aims to support environmentally responsible consumer 
behavior and contribute to the conservation and sustainable management of marine resources in 
Malaysia. 

 
Keywords: Sustainable seafood consumption, Theory of Planned Behavior, Value-Belief-Norm Theory, 
environmental knowledge, perceived green value, social norms, seafood eco-labels, Malaysia. 
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Abstract 
 

Corporate Social Responsibility (CSR) and entrepreneurship development play a 
important role in accomplishment of sustainable and holistic economic growth. CSR initiatives 
undertaken by businesses contribute to social welfare, education, environmental protection, 
healthcare, and skill development. These efforts create a congenial ecosystem for aspiring 
entrepreneurs, particularly in underserved and rural regions. Entrepreneurship development 
encourages innovation, job creation, and self-employment, which are essential for eradicating 
poverty and enhancing economic resilience. Through CSR-funded training programs, mentorship, 
financial assistance, and incubation centers, entrepreneurs gain access to resources needed to 
establish and expand their ventures. Sustainable entrepreneurship further promotes 
environmentally responsible business practices while addressing social challenges. The synergy 
between entrepreneurship and CSR fosters inclusive growth by empowering individuals, 
strengthening local communities, and generating long-term economic value. By integrating 
entrepreneurial initiatives with social responsibility, India can accelerate sustainable 
development, improve livelihoods, and build a more equitable and prosperous economy for future 
generations. 

 
Keywords: Inclusive Development, CSR, Entrepreneurship, Business Development, Sustainable Holistic 
Economic Growth, Innovation, Catalyst, India. 
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Abstract 
 

Despite accelerating digital investments, many agribusinesses in emerging economies fail 
to achieve substantive environmental improvements, a phenomenon termed the green paradox 
of agribusiness digitalization. Drawing on institutional theory and behavioral economics, this 
study investigates how coercive, mimetic, and normative pressures drive digital adoption and 
how sunk-cost barriers (financial lock-in and cognitive commitment) distort these investments 
toward outcomes that are not genuinely green. Using partial least squares structural equation 
modeling (PLS-SEM) with a sample of 335 agribusiness firms across Vietnam, the findings reveal 
that institutional pressures positively drive digital adoption, yet financial lock-in and the 
escalation of commitment significantly undermine the environmental quality of digital choices. 
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Critically, sunk cost barriers weaken the positive relationship between digitalization and 
environmental performance while amplifying greenwashing risks under high institutional 
pressure. Agribusiness digitalization only partially mediates the institutional-environmental 
performance pathway, confirming that legitimacy-seeking behavior does not guarantee 
sustainability. Theoretically, this study advances institutional theory by introducing sunk cost 
commitment as a critical boundary condition to explain irrational sustainability outcomes. 
Practically, it advises Vietnamese policymakers to design green switching subsidies beyond 
regulatory mandates and urges agribusiness managers to institutionalize sunk cost audits to 
decouple prior expenditures from prospective green technology decisions. 

 
Keywords: Green Paradox; Agribusiness Digitalization; Institutional Pressures; Sunk Cost Barriers; 
Vietnam. 
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Abstract 
 

Sustainable performance has become a strategic priority for firms seeking to balance 
economic, environmental, and social objectives. Although green innovation and digital 
transformation have been widely recognized as important drivers of sustainability, limited 
research has examined how organizational, environmental, and technological factors jointly 
contribute to sustainable performance within an integrated framework. Drawing on the 
Technology–Organization–Environment (TOE) framework and the Dynamic Capability View (DCV), 
this study investigates the relationships among green organizational identity, green creativity, 
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government support, digital transformation, green innovation, and sustainable performance in 
Vietnamese firms. Data were collected from 399 managers and executives across various 
industries in Vietnam and analyzed using Partial Least Squares Structural Equation Modeling 
(PLS-SEM). The findings reveal that green organizational identity positively influences green 
creativity and green innovation, while green creativity significantly enhances green innovation. 
Government support positively affects both digital transformation and green innovation. 
Furthermore, digital transformation contributes significantly to green innovation and sustainable 
performance. Green innovation was found to be the strongest predictor of sustainable 
performance. The mediation analysis further confirms the important mediating roles of green 
creativity, digital transformation, and green innovation in the proposed model. This study 
contributes to the literature by integrating the TOE framework and the Dynamic Capability View to 
explain how organizational, environmental, and technological factors jointly enhance sustainable 
performance. The findings provide valuable implications for managers and policymakers seeking 
to promote sustainability through green innovation and digital transformation initiatives. 

 
Keywords: Sustainable Performance; Green Innovation; Digital Transformation; Green Organizational 
Identity; Green Creativity; Government Support; TOE Framework; Dynamic Capability View, Vietnam. 
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Abstract 
 

This study examines how strategic decisions are effectively implemented in GCC 
healthcare organizations and how implementation effectiveness contributes to strategic decision 
success. Drawing on strategic decision theory, the study develops and tests a model linking 
rational implementation style, proactive change management, and diligent monitoring to decision 
implementation effectiveness, while also examining the mediating role of implementation 
effectiveness and the moderating role of stakeholders’ uncertainty. Using survey data from 157 
managers directly involved in implementing strategic decisions in GCC healthcare organizations, 
the model was analyzed through partial least squares structural equation modeling. The findings 
show that rational implementation style, proactive change management, and diligent monitoring 
each have a significant positive effect on decision implementation effectiveness, which in turn 
significantly enhances strategic decision success. The results further indicate that decision 
implementation effectiveness fully mediates the relationships between the three implementation 
determinants and strategic decision success. However, stakeholders’ uncertainty does not 
significantly moderate the hypothesized relationships. The study contributes to strategic 
management research by shifting attention from decision formulation to implementation, offering 
evidence from an underexamined healthcare context in the Arab world, and highlighting the 
managerial importance of structured implementation, proactive change, monitoring, and 
implementer agreement in improving strategic outcomes. 

 
Keywords: Strategic Decision Implementation; Implementation Effectiveness; Strategic Decision 
Success; Proactive Change Management; Diligent Monitoring; Stakeholder Uncertainty; GCC Healthcare; 
PLS-SEM, Qatar. 
 



341 

Paper# 215 
Ethical Fading and Social Influence:  

Relationship between Dark Triad  
Traits and Workplace Deviance Behaviour 

 
 

Rama Shankar Yadav 
Assistant Professor 

Department of Organizational Behaviour  
and Human Resource Management 

Indian Institute of Management – Rohtak 
Rohtak, State of Haryana 

India 
Email: rs.yadav@iimrohtak.ac.in 

 
Abstract 

 
This study investigates the impact of between Dark Triad (DT) personality traits 

(Machiavellianism, Narcissism, and Psychopathy) on work deviance behaviour (WDB). Using 
ethical fading theory (EFT) and social influence theory (SIT) it was hypothesised that DT traits 
would be positively associated with WDB. Relevant statistical analyses were employed to identify 
and assess the differential impact of DT traits on WDB, with a focus on accuracy and feature 
importance. Additional emphasis was given to further explain how each DT trait influenced 
deviant behaviours, offering transparency into the model’s decision-making process. Basis the 
data collected from working professionals from India it was concluded that Machiavellianism had 
the strongest predictor value for WDB. Whereas Narcissism appeared as an insignificant 
predictor of Individual deviance behaviour (IDB), component of WDB. Managerial and research 
implications of the study were also discussed.  
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Abstract 
 

Small and Medium-sized Enterprises (SMEs) are key contributors to economic growth, 
employment generation, and regional development in India. This study focuses on performance 
measurement of Indian manufacturing SMEs from a manufacturing operations perspective. While 
existing performance measurement models largely emphasize financial outcomes, limited 
attention has been given to manufacturing operations performance (MOP) indicators such as 
innovation, quality, cost, time, and flexibility. Addressing this gap, the study develops an 
integrated framework linking MOP with business performance (BP), measured through sales 
growth, return on sales, and export performance. Information and Communication Technology 
(ICT) and employee Training Needs (TNG) are examined as mediating factors influencing the MOP–
BP relationship. Data collected from Indian manufacturing SMEs were analyzed using SmartPLS3. 
The findings indicate that MOP significantly enhances BP and that ICT and TNG fully mediate this 
relationship. The study underscores the importance of operational performance measurement, 
technology adoption, and workforce development in improving SME competitiveness and 
supporting India’s industrial growth initiatives. 
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Abstract 
 

The Free Nutritious Meals Program (MBG) is a national strategic policy aimed at improving 
the nutritional status and quality of human resources from an early age. Its implementation 
depends heavily on effective operational implementation, particularly the role of Nutrition 
Fulfillment Service Unit (SPPG) volunteers as the primary implementers of nutrition fulfillment 
services in various regional contexts. This research is based on the strategic role of SPPG 
volunteers in the success of MBG as a national policy to improve the quality of human resources. 
To date, the management of SPPG volunteer workload has not been supported by a measurable 
conceptual model based on scientific studies, thus potentially causing an imbalance in workload 
that impacts volunteer performance, service quality, and the safety of MBG program 
implementation in various regional contexts. Therefore, this study aims to develop and validate a 
conceptual model of SPPG volunteer workload that integrates physical, mental, temporal, and 
organizational workload dimensions, as well as managerial factors and regional context. This 
study also aims to analyze the influence of management factors on the workload and 
performance of SPPG volunteers in implementing the MBG Program. Research using an approach 
mixed-methods with an explanatory sequential design. The research was conducted over two 
years. The first year focused on a systematic literature review, construct and indicator 
development, conceptual model formulation, and initial quantitative data collection and analysis 
using Confirmatory Factor Analysis(CFA). The second year is directed at testing and validating 
models through Structural Equation Modeling (SEM) and qualitative in-depth analysis to enrich 
the understanding of the context of MBG implementation. So, this study contributes to developing 
the conceptual model of the workload of SPPG Volunteers at the MBG Program.  
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Abstract 
 

The goal of this research paper is to identify real world leaders who realized the new Theory 
H of leadership which emphasizes the outcomes of happiness, health, and harmony. Two leaders 
identified are the late King Bhumipol the Great of Thailand and the late Lee Kuan Yew of Singapore. 
King Bhumibol Adulyadej (1927–2016), Thailand’s ninth monarch of the Chakri dynasty, reigned 
for seven decades and earned deep popular reverence at home and respect abroad. He was a true 
Renaissance leader with many diverse talents. Trained in both the arts and sciences, he 
personally actively engaged with rural development, and was widely seen as a moral compass 
during periods of political turbulence. Bhumibol’s leadership combined ceremonial majesty with 
hands-on practical problem solving and innovations. He developed the sufficiency economy 
ideal, highly relevant to the problem of global warming/climate change and “Thailand’s gift to the 
world” (Avery and Bergsteiner, 2016). This paper situates the king’s approach as an inspiring 
example of the new Theory H of leadership. Lee Kuan Yew transformed Singapore from a resource-
poor, postcolonial outpost into a prosperous, highly skilled, and globally respected city-state. 
Grounded in meritocracy, multilingualism, disciplined governance, and a commitment to cultural 
democracy and excellence, Lee’s leadership combined pragmatic statecraft with a long-term 
vision for human capital, urban planning, and social harmony. This essay examines the historical 
context of Lee’s leadership, the values and policies that underpinned Singapore’s success, and 
the broader lessons for leadership, education, and global citizenship. 
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Harmony, Social Engineering, Thailand, Singapore, USA. 
 



346 

Paper# 219 
The Impact of International Green Finance on  

Long-run Economic Growth: Evidence from the  
Energy Transition Pathway across Vietnam 

 
 

Le Bich Ngoc 
DBA Student 

Department of Business Administration 
Swiss School of Business and Management 

Geneva 
Switzerland 

Email: ngoc.bich@student.ssbm.ch 
 
 

Ngo Minh Hai 
Vice President 

University of Economics and Finance 
Ho Chi Minh City 

Vietnam 
Email: hainm@uef.edu.vn 

 
 

Abstract 
 

This study investigates the impact of international green finance inflows on long-run 
economic growth across Vietnam, contextualized by the nation’s Net-Zero 2050 commitment and 
the government-backed SHIFT project. Despite the urgent need for a climate-resilient transition, 
empirical evidence regarding the relationship between international green finance and long-term 
economic value remains limited, particularly in identifying the mechanisms and policy 
sequencing required for success. Grounded in Endogenous Growth, Institutional, and Absorptive 
Capacity theories, this research study employs a sequential explanatory mixed-methods design. 
The quantitative phase utilizes ARDL bounds testing and Error Correction Models (ECM) on data 
from 2000–2024, adopting the SDG 7.a.1 indicator as a precise proxy for international green 
finance. This is complemented by qualitative insights from semi-structured interviews with 
policymakers and financial practitioners. By bridging macro-econometric analysis with 
operational implementation insights, the study aims to provide an actionable framework for 
optimizing green finance mobilization, offering both academic contributions and practical policy 
guidance for Vietnam’s energy transition. 
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Abstract 

 
Omnichannel retailing is widely promoted as a superior customer experience, yet 

empirical evidence in Vietnam remains limited—particularly from the customer perspective and 
without measuring the dynamics of “omnichannel” retailer. This study operationalizes 
omnichannel implementation as customer-perceived integration, consisting of connectivity of 
touchpoints and consistency of retail mix across touchpoints. Using a mixed-method research 
design, retail mix elements were first elicited from 30 omnichannel experts and then tested via an 
online survey of 500 Vietnamese female beauty-care consumers aged 22–35. Correlation and 
multiple regression analyses show that both connectivity and consistency significantly increase 
purchase intentions, with connectivity exhibiting the stronger effect. A retail-mix regression 
further identifies product uniqueness, product information, service personalization, post-
purchase support, and price transparency as the strongest drivers of purchase intention in 
omnichannel beauty retailing. The findings provide a measurement-forward approach for 
diagnosing omnichannel maturity and prioritizing investments that most directly improve 
customer purchase intentions. 
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Abstract 
 

This study examines how a toxic workplace environment moderates the relationship 
between risk-taking behavior and organizational change commitment. A survey of 325 
respondents was used and partial least squares structural equation modeling was employed to 
analyze the data. Research results show that risk-taking behavior is positively associated with 
commitment to organizational change. However, a toxic workplace environment has a negative 
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impact on commitment to organizational change and moderates the negative relationship 
between risk-taking behavior and commitment to organizational change. The research results 
contribute to a comprehensive understanding of the moderating effect of a toxic workplace 
environment on the relationship between risk-taking behavior and commitment to organizational 
change. This is significant for small and medium enterprises, as evidenced by the increased 
commitment to organizational change of employees in these organizations. Managers can 
consider implementing appropriate policies to improve commitment to organizational change by 
fostering risk-taking behavior and ameliorating a toxic workplace environment. 

 
Keywords: Commitment to Organizational Change, Human Resource Management, Risk-Taking Behavior, 
Toxic Workplace Environment, Vietnam. 
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This study examines if green hotel guests differ in how they understand public, corporate, 
and fiscal responsibility for environmental protection. Data were collected from 341 guests of 
green hotels in the United States. A cluster analysis was conducted using twelve items related to 
environmental legislation, public authority responsibility, corporate responsibility for pollution, 
public funding, environmental protection, international environmental standards, removal of 
subsidies for polluting activities, and taxation of polluting activities. The findings show that green 
hotel guests are not a uniform segment, there are four profiles: committed policy 
environmentalists, institutional green optimists, moderate pragmatic environmentalists, and 
status-quo skeptics. Some guests support regulation, enforcement, environmental education, 
and polluter-pays mechanisms. Other guests combine environmental support with trust in 
current public policies, while another group shows moderate support for environmental 
measures. A smaller group reports lower support for regulation and acceptance of the current 
policy status. Our study refined the understanding of heterogeneity among green consumers in 
hospitality to support more targeted communication strategies. Certification programs, reduced 
waste, improved energy efficiency, and regulations compliance will appeal more to committed 
policy environmentalist’s profile; alignment with public policies and standards might appeal to 
institutional green optimists; the pragmatic environmentalist is more likely to be persuaded by 
communications on the advantages of staying in a green hotel. The status quo skeptics will have 
a more positive attitude toward communication about comfort, quality, health, and efficiency. 

 
Keywords: Green Hotel; Consumer Behavior; Environmental Policy Orientations; Guest Profile, Portugal, 
USA. 
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Abstract 
 

The increasing frequency of geopolitical tensions and regional conflicts has renewed 
concerns regarding the vulnerability of global energy markets and their broader economic 
implications. This study examines the relationship between geopolitical instability, oil price 
shocks, and macroeconomic performance across major oil-importing and oil-exporting 
economies. Drawing on historical episodes, including the oil crises of the 1970s, the Gulf Wars, 
the Russia–Ukraine conflict, and recent disruptions in the Middle East, the paper investigates how 
geopolitical events transmit through energy markets to influence inflation, economic growth, 
trade balances, and monetary policy responses. Using a panel dataset covering both advanced 
and emerging economies, the analysis employs econometric techniques to assess the magnitude 
and persistence of oil price shocks arising from geopolitical disturbances. The findings suggest 
that geopolitical-induced oil price spikes significantly increase inflationary pressures, reduce 
industrial output, and weaken economic growth in net oil-importing countries, while generating 
short-term revenue gains for oil exporters. The paper concludes by discussing policy measures 
that governments and businesses can adopt to enhance energy security and economic resilience 
in an increasingly uncertain geopolitical environment. 
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Macroeconomic Stability, Energy Transition, India.  
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Abstract 
 

This study analyses the contribution of workforce training and development strategies to 
human development and the performance of organizational in the logistics and supply chain 
sector, with explicit alignment to the United Nations Sustainable Development Goals (SDGs) 4 
(Quality Education), 8 (Decent Work and Economic Growth), and 9 (Industry, Innovation, and 
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Infrastructure). The central focus of this study is on logistics companies operating in Selangor, 
Malaysia—one of Southeast Asia’s major logistics hubs. A quantitative research design was 
employed, with data obtained through a survey of 276 logistics and supply chain professionals 
representing transportation, warehousing, third-party logistics, and freight forwarding 
organisations. Additionally, the study applied structural equation modelling with a partial least 
squares approach (SEM-PLS) to explore how training design quality and training delivery 
effectiveness influence digital skill development, workforce competencies, logistics agility, and 
overall organizational performance. The results illustrated that high-quality training design and 
effective delivery significantly improve workforce competencies, while digital skill development 
and logistics agility play partial mediating roles in translating human resource development 
investments into improved organizational outcomes. Evidently, by establishing the contribution 
of workforce development practices to human capital formation, support decent work conditions, 
and enhance innovation-driven logistics performance, this study has given substantive evidence-
based insights for policymakers, educators, and industry leaders. These findings are particularly 
significant for those who are focusing to further develop resilient, adaptable, and future-ready 
logistics workforces in these current emerging economies. 

 
Keywords: Human Development, Logistics Workforce, Training Strategies, Supply Chain Management, 
Skills Development, Quantitative Study, Indonesia.  
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Abstract 
 

The rapid advancement of digital technologies has fundamentally reshaped public 
expectations of government service delivery, creating a growing trust gap between citizens and 
public institutions. This paper presents a conceptual review of the evolution from Smart 
Government to Government 4.0, with particular emphasis on the transformative role of Agentic 
Artificial Intelligence (AI) in public-sector modernization. Unlike conventional automation or rule-
based chatbots, Agentic AI represents a paradigm shift: autonomous AI agents can reason, plan, 
and execute complex multi-step tasks independently, enabling governments to move beyond 
reactive service delivery toward proactive, citizen-centric governance. Drawing on global case 
studies, including Singapore's Ask Jamie virtual assistant, Estonia's Bürokratt interoperable agent 
network, Barcelona's Salesforce-powered citizen engagement platform, and the United Arab 
Emirates' landmark national initiative to deploy Agentic AI across 50% of federal services while 
training 80,000 government employees, this paper examines how Agentic AI enables enhanced 
decision-making, end-to-end workflow automation, round-the-clock service availability, and 
personalized citizen support at scale. The review further explores the conceptual framework of 
"glass box governance," wherein AI-generated audit trails promote transparency and reinforce 
human oversight, ensuring that public servants remain the ethical stewards of AI-driven 
processes. Critical implementation considerations, including data security, interoperability, 
digital ethics, and workforce readiness, are also discussed. The paper concludes that the future 
of public administration lies in a hybrid Human + AI model, wherein Agentic AI handles 
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transactional and repetitive workloads while human officials focus on high-judgment, empathy-
driven functions. Government 4.0, underpinned by Agentic AI, offers a viable and urgent pathway 
to restoring public trust, closing the efficiency gap, and delivering government services that match 
the speed and personalization citizens now expect. 

 
Keywords: Agentic AI, Government 4.0, Smart Government, Public Sector Transformation, e-Government, 
Digital Governance, Autonomous AI Agents, Citizen-Centric Services, Glass Box Governance, Human-AI 
Collaboration, Malaysia.  
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Abstract 
 

This study reviews Green Human Resource Management (GHRM) literature published 
between 2020 and 2025 using the Ability-Motivation-Opportunity framework. The review 
examines how GHRM practices support environmental sustainability through employee 
capability development, motivational mechanisms, and participatory opportunities. A systematic 
literature review of more than 120 peer-reviewed studies was conducted and categorised into 
three dimensions: Ability, Motivation, and Opportunity. The findings indicate that green 
recruitment, training, leadership development, employee empowerment, and organisational 
culture are widely discussed, whereas motivational mechanisms, particularly incentives and 
performance appraisal systems, remain underexplored. The review also identifies limited 
research on integrated GHRM systems, small and medium-sized enterprises, and emerging 
economies. This study contributes by providing a theory-driven synthesis of GHRM literature and 
proposing future research directions to strengthen organisational sustainability through strategic 
human resource management. 
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Abstract 
 

Family business succession remains a critical challenge affecting the long-term 
sustainability of small and medium enterprises in emerging economies. Despite increasing 
awareness regarding succession planning importance, many family-owned firms continue to rely 
upon informal succession mechanisms. This study explores succession planning perceptions, 
practices, and successor selection determinants among Bumiputera family-owned small and 
medium enterprises in Malaysia. A qualitative research design involving semi-structured 
interviews with ten business leaders was employed. Data were analysed using thematic analysis 
supported by Atlas.ti version 9. The findings reveal three dominant succession dimensions: 
sustainability of family legacy, development of legacy leadership, and business transformation 
orientation. The study further identifies entrepreneurial competency and entrepreneurial 
orientation as critical successor selection determinants. This research contributes to family 
business literature by proposing a holistic succession planning framework supporting 
intergenerational sustainability among family-owned small and medium enterprises in emerging 
economies. 
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Abstract 
 

The article advocates for the amalgamation of the predominantly distinct bodies of 
literature in Environmental Management and Human Resource Management research. The 
research classifies the current literature according to the Ability–Motivation–Opportunity theory, 
elucidating the function of Green Human Resource Management procedures popular in 
personnel management practices. The contributions of the paper include synthesising existing 
literature, mapping the terrain of the discipline, finding gaps in current research, and proposing 
possible productive future study guidelines. The study findings indicate that comprehension of 
the impact of Green Human Resource Management practices on employee motivation to engage 
in environmental activities is less advanced than the understanding regarding the ways in which 
organisations cultivate green capabilities and offer opportunities for employees to participate in 
Environmental Management initiatives. Organisations are not fully utilizing the scope of Green 
Human Resource Management techniques, which may limit their efficacy in enhancing 
Environmental Management. 
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Abstract 
 

Global tourism is undergoing a paradigm shift from growth-oriented and exploitative 
models toward a more restorative approach known as regenerative tourism. Unlike sustainable 
tourism, which focuses on minimizing negative impacts, regenerative tourism treats a destination 
as a living system capable of regenerating the social, cultural, economic, and environmental life 
of local communities. This study examines the Tabuik Festival in Pariaman City, West Sumatra, 
not merely as a tourist attraction or cultural heritage, but as a mechanism for the socio-cultural 
regeneration of the community. Specifically, it analyzes the reproduction of Tabuik as a 
regenerative space, local community involvement in the cultural and tourism ecosystem, the 
dynamics between cultural preservation and commodification, and the festival’s contribution to 
the regeneration of local identity and economy. The research employs an interpretive qualitative 
approach using critical ethnography through participant observation, in-depth interviews, and 
documentation involving customary leaders, tabuik makers, youth, micro-enterprises, local 
government, and tourists. The expected outcome is a locally grounded regenerative tourism 
model that serves as both a theoretical reference for advancing regenerative tourism scholarship 
and a practical reference for cultural tourism policy in Pariaman City. 
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Abstract 
 

This study evaluates the integration of green economy principles in North Sumatra’s 
Regional Medium Term Development Plan (RPJMD) 2025–2029 using qualitative content analysis 
and a quantitative scoring system. A Green Economy Policy Integration Index (GEPII) was 
developed to assess four dimensions: environmental sustainability, economic transformation, 
social inclusion, and governance. Data were obtained from the RPJMD, RPJMN, Strategic 
Environmental Assessment (KLHS), and Sustainable Development Goals (SDGs) documents. The 
findings reveal a moderate level of green economy integration, with environmental sustainability 
identified as the strongest dimension, while governance and cross-sector integration remain 
relatively weak. The study also shows that green economy narratives are often emphasized 
rhetorically but are not fully supported by measurable indicators and implementation 
mechanisms. This study contributes by providing a systematic framework for assessing green 
economy integration in subnational development planning and offers empirical evidence from 
Indonesia’s regional governance context. 
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Abstract 
 

Sustainable ecotourism requires effective collaboration among diverse stakeholders to 
balance environmental, social, and economic objectives. However, limited research has 
examined how collaborative governance facilitated in ecotourism development. This study aims 
to analyze stakeholder collaboration within the Bahorok Green Hub initiative in North Sumatra, 
Indonesia, through the lenses of the Pentahelix Model and the Collaborative Governance 
Framework. Employing a qualitative case study approach, data will be collected through semi-
structured interviews, documentation, and field observations involving key stakeholders from 
government, business, academia, community, and media sectors. Data will be analyzed using 
Thematic Analysis to identify patterns of interaction, participation, coordination, and governance 
practices. The study is expected to contribute to the literature on collaborative governance and 
sustainable tourism by providing insights into multi-stakeholder collaboration and offering 
recommendations for strengthening sustainable ecotourism initiatives in emerging destinations. 

 
Keywords: Bahorok Green Hub; Collaborative Governance; Ecotourism Development; Indonesia; Multi-
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Abstract 
 

The concept of sustainability accounting has been developed to meet the need for 
measuring and reporting company performance while considering the social, environmental, and 
economic impacts. However, the existence of accounting reporting that is not synchronized with 
sustainability practices indicates a discrepancy between theory and practice. This study aims to 
analyze the influence of conventional and sustainability accounting practices on green value, 
which impacts the improvement of company performance using the Balanced Scorecard. The 
research employed a quantitative method using purposive sampling technique, selecting 120 
companies as samples, and analyzing them using Structural Equation Modeling-Partial Least 
Squares with the assistance of WarpPLS 8.0 software. The results of this study were then analyzed 
using Structural Equation Modeling (SEM). The study's findings reveal that conventional 
accounting practices tend to undermine green value and company performance, while 
sustainability accounting practices provide a significant positive impact. Therefore, companies 
need to adopt sustainability practices more integratively, including adequate resource allocation 
and setting clear targets. This will help improve operational efficiency, reputation, and customer 
satisfaction directly, as well as achieve better company performance in the long run. 
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Abstract 
 

Using the Theory of Planned Behaviour (TPB) paradigm, this study examines the factors 
influencing Generation Z's intention to invest in Denpasar. Employing a quantitative approach 
with Structural Equation Modeling (SEM) analysis, the study examines the influence of investment 
motivation, minimum capital, and return expectations on investment intention, with 
technological literacy as a moderating variable. The results indicate that motivation, affordable 
minimum capital, and potential returns have a positive and significant effect on investment 
intention, reinforcing the TPB propositions regarding the roles of attitude and facilitating 
conditions. However, technological literacy does not significantly moderate these relationships. 
As digital natives, Generation Z perceives technological proficiency as a basic requirement 
(homologiser moderation) rather than a reinforcing factor of intention. These findings contribute 
theoretically by demonstrating that in an inclusive financial ecosystem, financial accessibility and 
the appeal of profit have a more crucial impact than technical skills. Practically, securities firms 
are advised to prioritize education on profitability and capital flexibility to sustainably attract 
young investors in the digital stock market. 
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This study evaluates the determinants of taxpayer compliance in the hospitality industry in 
Klungkung Regency by integrating compliance theory and attribution theory. Partial Least Square 
(PLS) analyzed the data from a census of 136 hotel and restaurant managers. The findings 
indicated that the modernization of the tax administration system exerted a positive and 
significant impact on moral awareness and taxpayer compliance. Conversely, tax sanctions were 
found to have no significant impact on triggering compliance or awareness, indicating an anomaly 
in deterrence theory in the study area. A crucial finding shows that taxpayer awareness plays a 
significant mediating role in bridging the digital transformation toward voluntary compliance. 
However, awareness fails to mediate the influence of sanctions because these punitive 
instruments are still perceived as peripheral risks with minimal moral urgency. This study 
concludes that improving long-term compliance needs a combination of reliable digital systems 
and education about taxes for citizens, instead of just using strict punishment. 

 
Keywords: System Modernization, Tax Penalties, Taxpayer Awareness, Tax Compliance, Hospitality 
Industry, Indonesia. 
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Abstract 

 
This study analyzes the determinants of tax aggressiveness among food and beverage 

issuers on the Indonesia Stock Exchange during the 2020-2022 period through the lens of agency 



371 

theory. Using purposive sampling on 84 observations, this study examines the influence of capital 
intensity, profitability, and leverage with sales growth as a moderating variable. The results show 
that capital intensity has a significant negative effect on tax aggressiveness, confirming its 
function as a natural tax shield. Conversely, profitability and leverage have no significant effect, 
indicating the dominance of fiscal conservatism in order to maintain corporate reputation. A 
crucial finding reveals the dynamics of “The Growth-Tax Paradox,” in which sales growth is proven 
to moderate and weaken the negative influence of capital intensity, transforming it into a more 
aggressive expansion financing instrument. However, sales growth fails to moderate the influence 
of profitability and leverage. This study provides a theoretical contribution by confirming that 
market contingency factors can distort the effectiveness of physical assets in fiscal policy in 
emerging markets. These findings serve as a strategic reference for fiscal authorities in mapping 
tax compliance risks. 
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Abstract 
 

This systematic review examines the behavioral factors influencing Green Supply Chain 
Management (GSCM) in Asia, an area that has been frequently overlooked in previous literature. 
Despite GSCM's growing prominence, behavioral dimensions specific to Asian contexts remain 
underexplored. This study synthesizes extensive research, analyzing 501 articles from the Scopus 
database, with 48 articles undergoing thorough review, resulting in the inclusion of 42 in the final 
analysis. Adhering to PRISMA through NVivo 15 for thematic analysis, three main themes 
emerged: internal environmental management, collaboration with supply chain partners, and 
collaboration with external stakeholders. These results highlight the critical role of these factors 
in enhancing the impact of behavioral GSCM practices on sustainability performance. The study 
concludes by proposing a framework, but it has not been tested empirically. 
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Abstract 
 

This study examines the direct relationship among extrinsic value, competence, accuracy, 
usability testing, social presence, and customer happiness in the specific setting of AI-driven 
chatbots employed by enterprises in the Klang Valley region. Given the growing use of AI-powered 
chatbots in the banking, e-commerce, telecoms, and food delivery sectors, it is essential to 
comprehend the impact of these systems on consumer satisfaction. Although the current body of 
research mostly concentrates on technical factors such as correctness and competence, there 
is a significant deficiency in investigating the impact of extrinsic value, usability testing, and social 
presence on customer satisfaction, especially within the Malaysian framework. A quantitative 
research approach was used to fill this need, employing an online survey to gather data from 250 
participants who engaged with chatbots from companies such as CIMB, LAZADA, AirAsia, and 
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Grab Food. The data collected were examined using Smart PLS software to evaluate the 
correlations among the variables. Extrinsic value and social presence significantly improve 
customer happiness, suggesting that chatbots offering concrete benefits and engaging, human-
like conversations are more likely to enhance consumer experiences. In contrast, the study 
revealed that competence, accuracy, and usability testing did not have a substantial influence on 
customer satisfaction. This implies that customers tended to value involvement and usefulness 
more than technical performance. This work enhances the existing body of knowledge by 
addressing the question of how external value and social presence impact customer satisfaction 
in AI-driven chatbot encounters. It emphasises the need of prioritising customer experience 
design during the adoption of chatbots. These results provide useful and applicable knowledge 
for companies seeking to optimise chatbot interactions in order to increase customer happiness 
and strengthen their competitive advantage in a market dominated by digital technologies. 

 
Keywords: AI-Powered Chatbots, Customer Satisfaction, Social Presence, Extrinsic Value, Usability 
Testing, Malaysia.  
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Abstract 
 

This study examines how green supply chain management (GSCM) enhances 
organizational resilience in the maritime supply chain industry. Drawing on the Resource-Based 
View and Dynamic Capabilities Theory, the study investigates the effects of Green Energy 
Solutions, Green Fleet Management, and Green Packaging and Handling on environmental 
efficiency and organizational resilience. Data were collected from 131 management-level 
respondents and analysed using Partial Least Squares Structural Equation Modelling (PLS-SEM). 
The findings indicate that GSCM practices positively influence environmental efficiency, which 
subsequently enhances organizational resilience. Environmental efficiency mediates the 
relationships between the three GSCM dimensions and organizational resilience, while 
technological advancement strengthens the positive effect of environmental efficiency on 
organizational resilience. The findings provide empirical evidence that integrating sustainable 
supply chain practices and technological capabilities can improve organizational resilience 
within the maritime industry. 
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Abstract 
 

Achieving customer satisfaction is of utmost importance for long-term success in the very 
competitive retail sector. With the introduction of artificial intelligence (AI), customer feedback 
service channels have developed, offering improved levels of interaction and pleasure. This work 
aims to investigate the impact of agility, dependability, tangibility, empathy, and assurance on 
artificial intelligence. The mediation is enabled by the Service Quality (SERVQUAL) gap model, 
which demonstrates how AI addresses deficiencies in service delivery by guaranteeing prompt 
and precise replies to consumer input. The study aims to address a research gap in the complex 
interaction of these variables by using a cross-sectional survey approach to collect data from 201 
individuals in the Aeon Rawang environment. Advanced statistical methods such as Partial Least 
Squares (SmartPLS) and SPSS are used in this study to test hypotheses and investigate the 
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mediating impact of SERVQUAL. Research suggests that customer happiness has a substantial 
impact on AI, with responsiveness and dependability also being crucial factors. The practical 
value of this research is in providing retail managers with practical insights to improve AI-driven 
feedback channels, hence boosting service quality and customer pleasure. By employing AI 
technologies efficiently, merchants can not only fulfil but also surpass customer expectations, 
therefore cultivating enduring loyalty and gaining a competitive edge in the ever-changing retail 
environment. This paper highlights the importance of artificial intelligence (AI) in transforming 
management methods for customer feedback. It establishes AI as a fundamental element for 
promoting ongoing improvement and customer-centricity in retail operations. 
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Abstract 
 

This study systematically reviews the relationship between Green Supply Chain 
Management (GSCM) and organizational resilience in the maritime supply chain sector. Although 
sustainability has gained increasing attention, evidence on how GSCM contributes to resilience 
remains fragmented. Using the PRISMA protocol, 27 empirical studies from Scopus and Emerald 
Insight were analysed and classified into three themes: (1) Organizational Resilience and Crisis 
Management, (2) Sustainability, ESG Integration and Green Innovation, and (3) Supply Chain, Port 
and Logistics Resilience. The findings indicate that GSCM practices enhance organizations’ ability 
to respond to disruptions and maintain operational continuity. However, the effectiveness of 
these practices varies according to organizational capabilities, regulatory conditions and 
technological readiness. This review provides a structured synthesis of existing literature and 
offers practical insights for maritime managers and policymakers seeking to strengthen resilience 
through sustainable supply chain practices. 

 
Keywords: Environmental Efficiency, Green Supply Chain Management, Maritime, Organizational 
Resilience, Supply Chain Sustainability, Malaysia.  
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Abstract 

 
Sustainability in business should be a compromise between the three aspects: economic 

value, environmental preservation and community well-being. Previous roadmap studies 
confirmed the basic green human resource management (GHRM) model for influencing intentions 
to start a business, however, the current empirical research did not extend the framework to 
vulnerable transnational micro-businesses like those of Indonesian migrant workers (PMI) 
operating in highly competitive areas like Kuala Lumpur (Chow Kit and Kampung Bharu). This 
study will broaden the scope of GHRM to a sustainable migrant entrepreneurship model, and shift 
nascent intentions to actualized business sustainability metrics, while looking at the direct 
impact of GHRM and the dual mediating impact of Green Behavior and Entrepreneurial Resilience. 
A sequential mixed method approach is used. The qualitative phase involves a systematic 
literature review, Focus Group Discussions (FGD), and in-depth interviews that help to provide 
context to the constraints on the diaspora. The next qualitative phase is used to analyze survey 
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data in the form of structural equation modeling (SEM) partial least square (PLS) using smartPLS 
from 200-300 Indonesian migrant entrepreneurs who are purposively and snowball sampled. 
Hypotheses are put forward and supported by the structural pathways indicating that the GHRM 
has a significant impact on actualized green behaviors and psychological resilience, which in turn 
will lead to the long-term survival of the business. This study theoretically connects with the study 
of green management and diaspora and migration studies. In the practical sense, it provides 
strategic policy frameworks, specific entrepreneurship and AI literacy training, and copyrighted 
institutional models that facilitate the implementation of Indonesia's Asta Cita agenda and SDGs 
4, 8, 10 and 17. 

 
Keywords: Business Sustainability, Green HRM, Green Behavior, Entrepreneurial Resilience, Migrant 
Entrepreneurship, Kuala Lumpur, Malaysia.  
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Abstract 
 

Artificial Intelligence (AI) is revolutionising the field of online purchasing by offering tailored 
suggestions and enhancing user satisfaction. Nevertheless, variables that impact customer 
purchase intentions on platforms powered by artificial intelligence have not been thoroughly 
investigated. The present study aims to examine the influence of perceived utility, convenience of 
use, performance/quality, trust, and enjoyment on purchase intentions inside shopping 
environments that are powered by artificial intelligence. Building upon the Technology 
Acceptance Model (TAM) by incorporating trust and performance, the study provides a 
comprehensive perspective on customer behaviour. An analysis was conducted on data from 287 
respondents using Smart PLS-SEM to evaluate the associations between factors. Analysis reveals 
that the perceived utility, ease of use, performance/quality, and trust have a substantial impact 
on purchase intentions, but enjoyment does not. Thus, customers tend to give higher importance 
to the pragmatic advantages of AI, such as dependability, simplicity, and credibility, rather than 
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hedonic characteristics. This study emphasises the need of firms enhancing the practical 
features of AI systems, such as reliability, user-friendliness, and security, in order to build trust 
and promote purchases. This work addresses a vacuum in knowledge on the roles of performance 
and trust in the adoption of artificial intelligence (AI) and questions the idea that enjoyment 
significantly affects e-commerce behaviour. Further investigation is needed to examine cultural 
disparities, developing technologies such as augmented reality, and privacy issues in order to 
enhance comprehension of consumer behaviour in AI-powered buying. 
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Abstract 
 

In recent years, Artificial Intelligence (AI) integration into healthcare systems has 
revolutionised medical practices by improving diagnostic precision, treatment planning, and 
patient care management. Machine learning and natural language processing are AI technologies 
that empower healthcare practitioners to analyse extensive data, forecast diseases, customise 
treatment strategies, and optimise resource allocation. Moreover, applications powered by 
artificial intelligence facilitate the continuous monitoring and timely identification of health 
defects, thereby enhancing patient results and decreasing healthcare expenses. Notwithstanding 
these progresses, obstacles such as issues about data privacy and regulatory frameworks 
remain, requiring ongoing discussion and development. Utilising SmartPLS for data analysis, this 
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study adopted a quantitative research methodology and administered a structured survey to 230 
participants to evaluate their awareness and expertise of AI in healthcare. Significant positive 
relationships were found in the statistical study between the depth of knowledge, attitudes 
towards AI, accessibility, applicability, and acceptability aspects with AI awareness in healthcare. 
These results emphasise the crucial significance of these elements in improving AI awareness 
among healthcare workers. The study underscores the need of offering thorough information, 
cultivating favourable attitudes, and guaranteeing easy access to AI technologies in order to 
promote their integration and acceptance in healthcare environments. Focussing on these crucial 
elements, healthcare stakeholders can successfully advance AI awareness and comprehension, 
hence facilitating its extensive acceptance and use in clinical practice. 
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Abstract 
 

This research explores the combination of System Dynamics (SD) and Machine Learning 
(ML) to improve decision-making, increase forecasting precision, and analyze policies in intricate 
dynamic systems. The study investigates how the combined advantages of SD and ML can tackle 
uncertainty, enhance model flexibility, and aid strategic planning in different areas. The research 
assesses various hybrid modeling methods, incorporating machine learning techniques for 
estimating parameters, recognizing patterns, making predictions, and calibrating models within 
system dynamics frameworks. The suggested framework emphasizes the relationship between 
data-driven learning and causal feedback-oriented simulation. The findings show that combining 
ML with SD boosts predictive accuracy, strengthens model validation, and allows for real-time 
adjustments to evolving situations. Machine learning methods help reveal concealed patterns 
within extensive datasets, whereas system dynamics offers a clear depiction of causal 
connections and feedback processes. The combined method enhances thorough policy 
assessment and scenario examination in intricate systems. 
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Abstract 
 

This study examines the efficacy of teaching in higher education institutions in the Klang 
Valley, focusing on smart teaching environments, smart teaching resources, e-learning, learning 
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ability, and classroom design. As educational technologies become integral to modern pedagogy, 
understanding their impact on teaching quality is crucial. Despite extensive research on the 
benefits of smart technologies, there remains a gap in analyzing their real-world effects, 
especially regarding diverse student populations and evolving digital landscapes. This study 
employed a quantitative research methodology using stratified random sampling to collect data 
from 253 academics and students at leading institutions, with analysis conducted via Partial 
Least Squares Structural Equation Modelling (SMART PLS). The findings reveal that smart teaching 
environments, resources, e-learning, and learning ability positively and significantly impact 
teaching quality, promoting engagement, personalized learning, and instructional effectiveness. 
However, no significant correlation was found between classroom design and teaching quality, 
suggesting the diminished influence of physical layouts in technology-rich environments. This 
study fills a gap in the literature by providing empirical evidence on the comparative impact of 
traditional classroom designs and smart technologies. It offers valuable insights for educators, 
administrators, and policymakers seeking to enhance teaching efficacy through technology. 
Future research should explore the long-term effects of smart technologies, virtual classroom 
design, and teacher preparedness for technological adoption. 
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Abstract 
 

This research paper examines the impacts of digital technology (DT) and firm 
characteristics on effective tax rates (ETR) by employing OLS. Our findings show that DT, leverage 
(LEV), and capital intensity (CAP) have a negative influence, while ROA, inventory intensity 
(INVEN), and firm size (SIZE) positively affect ETR. Tax shields and digital tax planning are the most 
powerful instruments for firms in managing ETR. The moderating effects of DT are not significant. 
We contribute by offering new evidence on how DT and firm characteristics influence ETR in an 
emerging economy and contribute to the literature by linking digital transformation with corporate 
taxation. By integrating agency theory, political cost theory, political power theory, tax shield 
theory, and the trade-off theory of capital structure into a unified framework to examine the 
effects, especially the moderating role of DT, which has been ignored in the literature.  
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Abstract 
 

The governance of music royalties has become a critical issue in Indonesia’s creative 
economy, as ongoing disputes over royalty collection and distribution continue to challenge the 
sustainability of the music ecosystem. Despite the establishment of regulatory frameworks and 
collective management institutions, the system remains constrained by low user compliance, 
institutional fragmentation, limited transparency, and inadequate technological integration. 
Existing research has predominantly examined these challenges through legal, regulatory, and 
institutional lenses, providing limited understanding of the complex interactions among 
stakeholders that influence governance outcomes over time. 

This study employs a qualitative research design combined with a System Dynamics 
approach to explore the underlying mechanisms shaping the performance of Indonesia’s music 
royalty system. Data were gathered through a series of Pre–Focus Group Discussions (Pre-FGDs) 
and Focus Group Discussions (FGDs) involving key stakeholders, including government 
regulators, collective management organizations, music creators, commercial music users, and 
digital technology providers. The analysis utilizes Causal Loop Diagrams (CLDs) to map feedback 
structures and identify the reinforcing and balancing dynamics that affect trust, compliance, 
royalty collection, and distribution effectiveness. The findings indicate that regulatory ambiguity, 
overlapping institutional mandates, fragmented data management, and the absence of an 
integrated digital royalty infrastructure create reinforcing feedback loops that undermine 
stakeholder trust and discourage compliance. These dynamics contribute to persistent 
inefficiencies in royalty collection and distribution, thereby limiting the effectiveness of existing 
governance reforms. Conversely, improvements in transparency, data integration, stakeholder 
coordination, and technological interoperability have the potential to generate positive feedback 
loops that strengthen compliance and enhance system performance. By offering a systemic 
perspective on the governance of music royalties, this study extends the literature on creative 
economy governance and demonstrates the value of System Dynamics for analyzing complex 
policy challenges. The proposed framework provides practical insights for policymakers and 
industry stakeholders seeking to develop a more transparent, accountable, and sustainable 
music royalty ecosystem in Indonesia. 
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Abstract 
 

Legal tenure security is a fundamental condition for protecting property rights, reducing 
transaction costs, and promoting private-sector development. In Vietnam, however, the 
distinctive land ownership regime, in which land is owned by the entire people and represented 
by the State while individuals and enterprises hold land use rights, continues to generate legal 
ambiguity and implementation risks. Drawing on institutional economics, property rights theory, 
and the tripartite perspective of tenure security, this study examines the legal security of land use 
rights in Vietnam through an empirical analysis of enterprise perceptions reflected in the 
Provincial Competitiveness Index (PCI) data. The study combines doctrinal legal analysis, 
comparative legal analysis, and secondary data analysis to assess the gap between formal legal 
provisions and actual implementation in land administration. The findings show that although 
Vietnam’s land law has progressively expanded the bundle of rights granted to land users, 
enterprises still face substantial barriers in accessing land, completing land-related 
administrative procedures, coping with land valuation delays, and dealing with informal costs. 
PCI evidence indicates a declining level of perceived ease in land access and a persistent lack of 
confidence in the practical enforceability of land use rights. These problems weaken enterprises’ 
investment incentives, limit the capitalization of land assets, and increase legal and 
administrative uncertainty. The study argues that improving legal tenure security requires clearer 
recognition of property rights, market-based land valuation, stricter limits on administrative 
discretion, greater transparency in planning and land recovery, and stronger judicial protection. 
The article contributes to the literature by integrating legal analysis with empirical evidence to 
explain how institutional gaps in land governance affect private-sector development in Vietnam. 
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Abstract 
 

Given the growing importance of organizations’ environmental, social, and governance 
(ESG) performance, this paper estimates efficiency and examine ESG influence the joint-stock 
commercial banks for the period of 2019-2024. We estimate the efficiency level of listed joint-
stock commercial banks by employing the data envelopment analysis (DEA) approach, as well as 
the Malmquist total factor productivity index, to distinguish productive banks from unproductive 
banks. The findings show that joint-stock commercial banks demonstrate relatively efficient use 
of input resources, evidenced by a high mean technical-efficiency score. Using the Malmquist 
productivity index to track productivity dynamics over time, the analysis reveals that movements 
in the index are predominantly attributable to technological change (techch). 
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Abstract 
 

What are the dynamic relationships among non-life insurance, climate risk, and economic 
growth in the global economy? While prior studies underline the role of insurance in financial 
stability and growth, there is limited evidence on how climate-related physical risks interact with 
insurance and shape growth outcomes in the short and long run. Using a balanced panel of 80 
countries over 1993–2021, this study applies panel unit root tests, cointegration analysis, and the 
ARDL–PMG estimator to examine these links. The results confirm long-run equilibrium among the 
three variables. In the long run, non-life insurance supports growth through risk-sharing and 
financial support. However, in the short run, non-life insurance shows there is insignificant 
association with growth since time-dependent processess such as investment reallocation, 
institutional learning, and capital deepening which only become observable in the long run. 
Climate risk displays heterogeneous effects: its adverse impact is evident in low-insurance 
economies but weaker in countries with deeper insurance markets. These findings suggest that 
strengthening insurance penetration and institutional quality is essential for buffering climate 
shocks and sustaining long-term economic growth. 

 
Keywords: Climate Risk; Non-Life Insurance; Economic Growth; Panel ARDL; International Evidence, 
Vietnam.  
 



398 

Paper# 251 
Long-Run and Short-Run Impacts Of Green Finance and  

Green Innovation on ESG:  
An International Analysis 

  
  

Thi Thu Hien Dinh 
Lecturer 

Department of Finance 
Faculty of Business Administration 

Open University 
Ho Chi Minh City 

Vietnam 
Email: hien.dtt@ou.edu.vn 

  
  

Cong Tam Trinh 
Lecturer 

Department of Science, Technology 
and International Projects 

Faculty of Economics 
University of Economics and Finance 

Ho Chi Minh City 
Vietnam 

Email: tamtc@uef.edu.vn 
  
  

Thanh Trung Bui 
Lecturer 

Department of International Business 
School of Business 

International University 
Vietnam National University 

Ho Chi Minh City 
Vietnam 

Email: bttrung@hcmiu.edu.vn 
 
 

Abstract 
 

Green finance (GFIN) and green innovation (GINO) are increasingly regarded as important 
drivers of corporate environmental, social, and governance (ESG) performance, yet their distinct 
short-run and long-run effects remain insufficiently understood. This study examines how GFIN 
and GINO influence ESG performance across an international sample over the period 2000–2023. 
Methodologically, it applies the panel CADF unit root test, Westerlund and Edgerton’s 
cointegration test, and the pooled mean group (PMG) estimator, all of which explicitly account for 
cross-section dependence. The empirical results confirm the existence of a long-run 
cointegrating relationship among GFIN, GINO, and ESG. PMG estimates further reveal that green 
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finance contributes positively to ESG performance in the long run, while its short-run effect is 
weaker and more uneven. Green innovation also enhances ESG performance, suggesting that 
firms and economies with stronger green technological capabilities are better positioned to 
improve sustainability outcomes. Subsample analysis further indicates that the effects of GFIN 
and GINO vary across country groups, implying that institutional quality, financial development, 
and innovation capacity may condition the ESG benefits of green transformation. These findings 
provide important implications for policymakers, investors, and corporate stakeholders seeking 
to strengthen ESG performance through green financial systems and innovation-oriented 
sustainability strategies. 

 
Keywords: ESG; Green Finance; Green Innovation; Cross-Section Dependence; Panel Cointegration, 
Vietnam. 
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Abstract 
 

Non‑life insurance plays a critical role in economic growth and financial stability by pooling 
risks and indemnifying losses for households and businesses. This study examines how climate 
physical risk affects non‑life insurance demand across a panel of 100 countries from 1995 to 
2023. Using per‑capita non‑life insurance premiums as the dependent variable, the model 
incorporates climate risk, GDP per capita, urbanization, banking development, education, trade 
openness and governance indicators. A two‑step system GMM estimator is employed to address 
potential endogeneity. The results indicate that higher climate physical risk increases non‑life 
insurance demand, particularly in economies with greater urbanization and more developed 
banking systems, which enhance access to financial services. Recent industry data show that 
insured losses from natural catastrophe events reached around US$ 100 billion in the first half of 
2025 and the global insurance protection gap narrowed to about 38 %, yet major underinsurance 
persists outside high‑income countries. Incorporating this context underscores the urgency of 
understanding how climate risk translates into insurance demand. Economic freedom in trade 
and higher per‑capita income also facilitate insurance development by lowering institutional 
barriers and improving affordability. These findings underline the dual role of economic 
development and institutional capacity in shaping the insurance sector’s response to climate 
risk. The paper concludes by discussing policy measures that strengthen insurance market 
infrastructure, promote financial inclusion and design adaptive institutional frameworks to 
extend coverage in vulnerable economies. 
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Abstract 
 

This research study examines the impact of institutional quality and cultural distance on 
global services trade within a gravity model framework. Using a 77-country panel (2005–2023), we 
employ a non-linear Poisson Pseudo-Maximum Likelihood (PPML) estimator with a Control 
Function (CF) to address endogeneity and zero trade flows. Findings reveal that Voice and 
Accountability, a preventive transparency mechanism, supersedes the Rule of Law as the primary 
trade driver. Exploring sectoral and developmental heterogeneity, we identify saturated 
institutional benefits in the finance sector among developed partners, whereas transparency 
remains critical for North-South transactions. Furthermore, the study demonstrates institutional 
moderation by showing that cultural proximity acts as soft collateral, halving institutional 
dependence in South-South trade where formal frameworks underperform. These results suggest 
prioritizing information democracy and transparency to foster global services integration.  

 
Keywords: Services Trade, Institutional Quality, Cultural Distance, Gravity Model, Sectoral Heterogeneity, 
Institutional Moderation, Vietnam.  
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Abstract 
 

Digital inclusive finance (DIF) has attracted growing attention as a catalyst for industrial 
transformation. While previous studies report a positive association between DIF and 
manufacturing development, most treat DIF as a single composite construct, overlooking the 
heterogeneous effects of its underlying dimensions. This study examines how coverage breadth, 
usage depth, and digitisation level influence manufacturing upgrading across 30 Chinese 
provinces from 2011 to 2022 and explores the separate mechanisms through which these effects 
are transmitted. 

Using a balanced provincial panel dataset, manufacturing upgrading index is measured 
through principal component analysis. Subsequently, two-way fixed-effects models are 
employed to estimate the effects of the three DIF dimensions, while bootstrap mediation analysis 
is used to assess the roles of technological innovation, enterprise digital transformation, and 
consumer demand. Robustness tests based on an alternative entropy-weighted index and 
instrumental variable estimations are conducted to verify the stability of the findings. The results 
show that all three dimensions of DIF are positively associated with manufacturing upgrading. 
Technological innovation, enterprise digital transformation, and consumer demand each serve as 
significant transmission channels, although the innovation and digital transformation pathways 
contribute more strongly than the demand channel. The findings remain robust across alternative 
model specifications and measurement approaches. Whereas instrumental variable diagnostics 
support the relevance and validity of the selected instruments, the second-stage estimates are 
statistically insignificant, suggesting that the causal interpretation of the results should be 
approached with caution. The findings highlight the importance of aligning digital financial 
inclusion policies with specific development objectives, including innovation promotion, 
enterprise digitalisation, and consumption enhancement, to support high-quality manufacturing 
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development in China. Integrating dimensional decomposition and mediation analysis within a 
unified framework, this study provides new evidence on how different dimensions of digital 
inclusive finance promote manufacturing upgrading through distinct transmission channels. 

 
Keywords: Digital Inclusive Finance; Manufacturing Upgrading; Technological Innovation; Digital 
Transformation; Consumer Demand; Mediation Analysis, China; Provincial Panel Data, Singapore. 
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Abstract 
 

Digital finance has become a key part of Malaysia's Islamic banking system in the last few 
years. This research examines the impact of digital technology adoption on the profitability and 
credit risk of these banks. It looks at 14 Islamic banks from 2014 to 2023 and asks if digital finance 
helps or hurts shareholder returns, how it affects the difference between financing income and 
costs, and if it makes it more or less likely that customers will default on their loans. To answer 
these questions, the research creates a composite index that shows how much each bank has 
adopted digital services, such as mobile platforms, online accounts, and partnerships with 
fintech companies. The analysis employs dynamic panel estimation to incorporate temporal lags 
and feedback effects, while regulating operational efficiency via the cost-to-income ratio. The 
results show a complicated picture. Investing in new technology usually lowers ROAE in the short 
term, which is consistent with other research that shows that IT spending can hurt performance 
before it helps. Digital finance, on the other hand, increases the NIM over time. The study's most 
important finding is that the NPL ratio does not stay higher; if anything, better data and clearer 
processes help banks manage credit risk. These insights indicate that digital finance is a double-
edged sword: it necessitates patience and efficiency for successful outcomes, yet it does not 
compromise credit quality when effectively managed. 
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Abstract 
 

Broiler farming must creates environmental and resource-management This study 
examines the contribution of bioaccounting and Life Cycle Assessment (LCA) in supporting socio-
ecological transformation toward sustainable broiler farming systems. A mixed-method 
approach was employed by collecting environmental, economic, and resource-use data from 
broiler production activities. The data were analyzed using bioaccounting indicators and LCA 
techniques to evaluate environmental impacts, resource efficiency, and sustainability 
performance throughout the production cycle. The findings indicate that integrating 
bioaccounting with LCA provides a comprehensive framework for assessing sustainability by 
linking environmental impacts, resource consumption, and economic outcomes. The 
improvements in waste management, resource recovery, and technology-based monitoring can 
reduce environmental burdens while enhancing production efficiency. Furthermore, the adoption 
of circular economy practices contributes to environmental conservation and strengthens the 
economic resilience of broiler farming operations. This study highlights the importance of 
combining accounting-based sustainability measurements with environmental assessment tools 
to support informed decision-making. The results suggest that the integration of bioaccounting 
and LCA can improve environmental efficiency, optimize resource utilization, and promote 
sustainable intensification. Therefore, the combined approach offers an effective framework for 
advancing sustainability performance and socio-ecological transformation in the broiler farming 
sector. 
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Abstract 
 

Growing environmental expectations, regulatory pressures, and market competition have 
encouraged manufacturing firms to integrate sustainability into their strategic business practices. 
This study explores the role of green marketing capability in creating sustainable competitive 
advantage within Indonesia’s glass industry. Guided by the Resource-Based View, the research 
adopts a qualitative case study approach involving semi-structured interviews, document 
analysis, and strategic environmental assessment in a leading Indonesian glass manufacturing 
company. The results suggest that green marketing capability strengthens competitive advantage 
by supporting environmentally driven product innovation, enhancing market differentiation, 
creating customer value, and improving responsiveness to evolving stakeholder demands. These 
capabilities help firms maintain competitiveness while advancing long-term sustainability 
objectives. The study highlights green marketing capability as a strategic organisational asset that 
contributes to sustainable competitive advantage and enriches the capability-based perspective 
in strategic marketing. The findings also provide practical insights for manufacturing firms seeking 
to align sustainability initiatives with long-term business success. 
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Abstract 
 

Most studies concerning the financial performance of enterprises, particularly 
commercial banks, predominantly examine linear relationships among variables, with little 
attention devoted to non-linear dynamics. Addressing this gap, this study aims to investigate the 
existence of a "labor scale threshold" and its impact on the financial performance of joint stock 
commercial banks listed on the Ho Chi Minh City Stock Exchange (HOSE) over the period from 
2015 to 2024. The research utilizes the threshold regression model proposed by Hansen (1999) to 
identify the specific threshold value at which the effect of labor scale on operational efficiency 
changes. To estimate the research model, common estimation techniques including Ordinary 
Least Squares (OLS), Fixed Effects Model (FEM), and Random Effects Model (REM) are applied. 
Ultimately, the Feasible Generalized Least Squares (FGLS) method is employed to robustly 
correct for any model violations. Contrary to previous literature, the empirical findings strongly 
support an inverted U-shaped relationship between labor scale and financial performance. 
Specifically, the results indicate that when a bank's labor scale exceeds the threshold of 8,216 
employees, its financial performance tends to decline. Furthermore, the regression analysis 
reveals that 7 out of 8 independent variables significantly impact the Return on Assets (ROA) of 
the banks in the sampled data. The findings of this study provide a solid scientific foundation for 
bank managers to review and adjust their ownership structures, thereby making informed 
decisions regarding the optimal expansion of their labor scale to maximize profitability.  
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Abstract 

 
 

This study analyzes the effect of board characteristics on the financial performance of 167 
joint-stock companies listed on the Ho Chi Minh Stock Exchange (HOSE) during the period 2014–
2024 (1,837 observations). The feasible generalized least squares (FGLS) method is employed to 
address model issues and ensure the reliability of the estimation results. The findings indicate 
that board size and the degree of gender diversity on the board have a positive effect on financial 
performance. Conversely, the proportion of independent board members exhibits a negative 
effect on financial performance. Regarding the control variables, firm size has an inconsistent 
effect across the two measures of financial performance. Meanwhile, growth rate and the equity-
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to-total-assets ratio both have a clear positive effect, whereas operating expenses have a negative 
effect on both indicators of financial performance. The research findings emphasize the role of 
board characteristics in improving financial performance, thereby enhancing the effectiveness of 
corporate governance and promoting the sustainable development of firms. 

 
Keywords: Board Size, Gender Diversification, Independent Board, Financial Performance, Ho Chi Minh 
City (Vietnam) Stock Exchange, HOSE, Vietnam.  
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Abstract 
 

The growing significance of cultural and heritage tourism has underscored the necessity to 
comprehend the elements that shape visitors’ memorable experiences and influence their 
behavioral intentions. Despite the revolution of smart tourism technologies and increased 
interest in obtaining authentic tourism experiences, there is a deficiency of research investigating 
their role in shaping memorable tourism experiences and emphasis revisiting intentions within 
cultural and heritage tourism. This study utilizes the Stimulus-Organism-Response (S-O-R) theory 
to establish and validate a conceptual framework that investigates the interrelations among smart 
tourism technologies (STTs), perceived authenticity, memorable tourism experiences (MTEs), and 
revisit. A pilot study was executed to evaluate the reliability and appropriateness of the 
measurement instruments. Data were gathered using a structured questionnaire distributed to 
domestic tourists, non-Omani residents, and international tourists who had visited cultural and 
heritage sites in Oman. A total of 34 valid responses were collected and evaluated with SmartPLS. 
The results validated the measurement instrument's reliability and indicated favorable opinions 
of smart tourism technology, perceived authenticity, memorable tourism experiences, and 
intentions to revisit among participants. No items require deletion, affirming the capability of the 
measurement scales for the broader scale investigation. The results offer initial validation for the 
suggested conceptual framework and illustrate the appropriateness of the research instrument 
for examining the impact of authenticity and smart tourism technologies on tourists' experiences 
and behavioral intentions. Future research may expand the proposed framework by investigating 
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the moderating effect of technology readiness, the impact of eudaimonic experiences, and 
destination evangelism as a sophisticated behavioral outcome indicative of tourists' advocacy, 
recommendations, and promotional behaviors towards a destination. 

 
Keywords: Smart Tourism Technologies, Perceived Authenticity, Memorable Tourism Experience, Revisit 
Intention, Cultural Heritage Tourism, Oman. 


